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Abstract

Today, with the competitiveness of markets and the ever-changing environment,
organizations have come to realize that they are no longer confronted with a growing
economic system and growing markets. Therefore, each customer has its own special
value and must fight to gain more market share. Although until yesterday, marketers
were only thinking about finding new customers, but in today's view, customer
commitment has a special place, and customer growth means paying attention to
satisfaction, effective communication with him and measuring quality from his point of
view. An organization is a supporter and supporter of the organization inside the partner
and outside the organization. Therefore, only customers who have a sense of belonging
and heart and have profitability and longevity are considered capital for organizations.
Marketing process design and Performing activities to produce, price, promote and
distribute goods and services to meet the needs and wants of customers and achieve the
goals of the organization. But sport has unique characteristics that distinguish it from
goods and even other services, and requires methods beyond the usual concepts and
methods of commercial marketing. On the other hand, marketing mix is one of the topics
of interest in marketing, which is a combination of product strategy, price, location and
promotion. These elements are commonly referred to as marketing mixes. The decisions
and strategies of each of them are very important for the sports marketer. The most
important decision and one of the biggest challenges of sports marketing is how to
combine a mixed marketing strategy for complete customer satisfaction, achieving
organizational goals, increasing market position and increasing competitive advantage.
Sports facilities marketing begins with looking at what should be sold in the facilities.
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Sports facilities have two types of products for sale: experiences and goods. Experiences
may include enjoying a race or activity in a magnificent place, these experiences are
difficult to price; However, it is very valuable for some people. Goods may include food,
playgrounds, and venues themselves. Before creating a marketing plan, a list of places
marketing assets should be prepared that includes a review of all the experiences and
products that can be sold or offered. It is also important to know what is involved in
marketing. Green marketing Environmental marketing includes all activities designed to
create and facilitate exchanges in order to satisfy human needs and wants, so that these
needs and wants are met with the least harmful and destructive effects on the
environment. To be In other words, green marketing refers to the development and
improvement of pricing, promotion and distribution of products that do not harm the
environment. The green marketing mix describes environmental efforts, design,
promotion, pricing and distribution of products that do not harm the
environment.Therefore, in order to achieve these goals, every organization must assume
responsibilities towards the community. Corporate social responsibility is a set of duties
and responsibilities that an organization must fulfill in order to maintain, care for and
help the community in which it operates. In general, what jobs give back to society It
also introduces corporate social responsibility as the voluntary and economic, legal and
ethical expectations that society has of organizations at all times. From an individual and
human perspective, social responsibility is a set of activities that an individual performs
not only for the purpose of the job, but also to serve the community and on a larger scale
to the community. Organizations today need to continuously improve their performance
in order to survive and thrive in a competitive environment. Improving individual and
organizational performance is the key to success in competition. Performance is defined
as efficiency and effectiveness because effectiveness refers to the extent to which goals
are achieved, and efficiency refers to how resources are used economically to achieve
goals, they can be considered two important dimensions. Know the performance. That is,
both internal causes (efficiency) and external causes (effectiveness) for specific parts of
performance can exist. Hence, performance is a function of the efficiency and
effectiveness of the activities performed

Proper performance of the organization indicates the ability of actors and processes of
the organization to meet organizational goals. Organizational performance is derived
from the philosophy of the organization and the satisfaction of stakeholders and
customers of the organization is completely affected by it. The concept of organizational
performance is widely used to integrate the activities of the organization to achieve
strategic and long-term achievements while controlling daily activities. It also
contributes to continuous improvement and comprehensive development. Lorsch and
Lawrence have concluded that performance is not only related to the action of individual
characteristics, but also to the organization and the environment. Individuals, even with
maximum motivation and all the necessary skills, may not be effective unless they
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receive the support and guidance the organization needs and their work is compatible
with the needs of the organization and their environment.

Considering that the importance of marketing in order to develop various institutions in a
practical and experimental way has always been emphasized, but this issue has always
been neglected in the country's sports business environment, while the development of
marketing in sports institutions. It can significantly improve their performance and
enable the sports community to avoid wasting time and money by understanding the
needs and wants of the audience and thus generating more revenue for the organization,
accountability and initiative in the organization, recognizing competitors and Be ahead
of the competition. Marketing can also increase stock prices, hire insurance members
and attract and increase the income of athletes and the like. Sports venues are places of
comfort and health for many people in the community. If these spaces do not meet the
required standards and environmental standards are not observed in them, on the one
hand, it will cause harm and physical danger to the participants and on the other hand,
the number of participants is increasing day by day for safety. The lack of environment
will be reduced, and as a result, in such a situation, we will face a sedentary society and
unhealthy citizens, which will have many negative consequences for individuals and
society, and will impose heavy costs on the government in the future. Appeared
Considering the above, it seems that green marketing stimuli can directly and indirectly
mediate the performance of Tehran's university facilities through social responsibility.

A descriptive-correlational design was employed on this study, following an applied
approach. Two standard questionnaires of social responsibility and business performance
and one researcher-made questionnaires of green marketing were used for this study.
The validity of the questionnaire was confirmed by 10 experts. The reliability
coefficients of the questionnaires are business performance (0.76), green marketing
(0.78), social responsibility (0.89). The statistical population under study included the
head and staff of the physical education department of universities in Tehran. According
to the research approach, sampling was stratified and included 4 people. Spss 25 and
Amous 24 were used for statistical analysis. The results showed that legal obligations
have a significant positive effect on the performance of sports facilities in Tehran public
universities (B = 0.353, Sig = 0.001, t = 3.787). Green advertising has a significant
positive effect on the performance of sports venues (B = 0.138, Sig = 0.015, t = 2.503)
but social responsibility has not played a mediating role in the relationship between
green marketing and the performance and sustainable development of places. The
research results showed that, it can be stated that more attention is given by the officials
and staff of the Universities of Physical Education to the legal responsibilities in their
field of work, as well as the promotion of programs and services electronically, as
opposed to paper advertising no adverse effects on the environment it improves the
performance of college sport facilities.

Keywords: Green marketing, Social Responsibility, Performance, Sport Facilities



VPY CO1F) 5l ¢ Jof o o cpom 0599 38 U130 bl ok aolibad

Cad o (505 oo U (i3 59 Tt 3 5o 9 3w 5130 ST 0 il
sl

i@@T %’93 ‘ré)# .:!)}s crgs)i.h > “*élfa) awbld

-l b 53508 Sl s Slee e Sbok WS e b ) ol el Sl Oods
anslr ool (63, g5 5 O I V-7 G IS G P g
O s LolSasls S 5 oylsl Oltia )8 5 Ol ke Joli iags ool 3 andllas 5550 (g,LT
Lds sl @i Olgea 08 g0 Jado ool 5 ladiss Solas Oyt L8 A 5 Sl
tolidin 5 ) S 3 Shoe 5 (olezml S s 51kl aliiins 55 51 25 onl plil (s
G O g 55 0 gy o 03037 b Gimd (slaesls s ol G gbl5L el G
B s o 54 25 SPSS (LT Jljhle s 53 esle ot O §5 5 Olejen By 4 48 ke
Gobline Cte 1 0Lg (s sbelKails ijys Sl s Slae Gl Slgas sl 0L
B=/\YA) (3555 (Sl 3 S ow il ooman (E=YIVAV (SiG=2/ 0y B /¥0r)s,0s
fr p o 5 48 305 Ol Ol e s gl L o)ls ()lskas it I (G170 (Sig=+/10
335 & dam 53 G5B i s & olSils SiZo 5 oyl OLSHE 5 OY s sty
Slr Sam A G Dl b gl )3 457 S5 5 S0 Oy gty Slods 5 ol &l pimas

..sj.fauaali.':.}\.su.&jjj‘;Sb\;ﬂu—:ﬁ&&l{b)\.uwjhﬁm

Ol 015 ¢ LB wadle oRiils (3555 ¢ e 5 Sty T 5 083 (2555 Ly ke ) i)

Email: fatemerezaei686@gmail.com 1 s ok 55 o
S R g NN A N R S ST R I BN ENJ PR PRS- JY JORPRVSIIH I

Ol 015 ¢ b aadaal&sils ¢ (5555 p ke 5 Gkt odSCa1> ¢ o35 Ly ey Ll X

Ol ol g ‘ks"l..}aua e oKasls g;‘i').)} f-’lpjkf'h S p oISl g‘;ﬁ:j)} o ke Lyl wt..i,tf ¥



F i S ghano (5 5 (il U (i 99 (S lo! 8 3KMos 31 s 3L 3131 SO 200 il L1 1FA

dode

Sl 5 b slad 5 Ll 5 S b 3 035355y ssba A5as (Sbl s O

~ s SSE ol (D3TS5 s OBl S 5 sl
5 Sl Gose e Bl Jalse 51 S Sl 3 bl Lase 5 (8555 oSl daos
m ) ST 3 AT Ll g es slad STl ) St Cals (s Sl
ol 3 Gose g SR s b sl e st 0 Ty L (GG SUl e

Soltan Hoseini, Alidoust Ghahfarokhi & Farahani, ) sls e o)L 55,9 leans
g 5 Sl Sbol ain) 53 (538 (w jlaos filas Sule 51 haie (2014
LS 34l s 4 (6 S T OGNt B 0T 230l oS Sl 6y ¢ 555
58 SOl (s jasme b abaly 3 s SIS 5 28 o s .(Jalali Farahani, 2014)
Walker s 8 sew ool 0T 4 &5 L) S S jlams Hlsan 33 OV gusmms A 5 40 35
sl sl ok (b i leb ples ol ame U515k L s (o s15k (& Kent,2000)
L3l eloyl cpl &g sba (il oo (6 glaaial 2 5 3L Glo)l ) shteas DYl fugud
Polonsky & Rosenberger, ) Ll G jdasee ($9) < pma 5 e OIS Bl U Laazal i 4
SLENGEE (GME a3 5 arg 4 o 2L 1 0I5 e (Soke 4 (2001
51 .(Pride William & Ferell, 1995) dslu ) cod connT Laes a5 45" 558 g0 MBI 5V suzmese
DL iy G b 51 s o 18 g8 (652l 3T I 3 Ol 1 (ol 055 )
23 s SN plee g dne 5 8| 0ilS fuolo Ol 5 5 St 5103 g1 o anzinie
(Sleile 5 635 5 Shes ool 5 il o LOT 5 Shes (Rl 31 55 0S8 (6l (S 8l
"L L' Sles (Diwandari, Vafaee & Hassanpour, 2009) ol Sl 53 b 4o S
4 2Dl 5 eay Slal 4 Gbcs Ol Kby 25wl 0 ool 0k iy Tt S
Ol g5 n clilash y LIS 4 Coldal oS (gl 4,5 (oLl s i e oS 3505 05l § g g0 !
o kY a5 (D) s Jlo o gn ls 3 Ses age du 53 1y WOT

1. Performance
2. Efficiency
3. Effectiveness



VPR ED 1P e Jof ol cpow 088 38 U130 bl ok aolibad

Sl 3 Shes 5y ol 1 idly axbls 5o g A8l 5 n 03 e ol slatdu ) ((hw 1)
Dehghani, Dehghan dehnavi & ) cul 8 &) ol sl 5 oL
23 0lele o T35 0 KaS™ SUl5 SS olejle s 3 Shas (Nayebzadeh, 2014
53,8 0 Sl Oljle g3y aids I Slole 5 Shee .ol Glojle Colaal 0357
Sl il s Shes psghe 51l OT 5 o SIS O3l 0L e 5 Olaiiyd il
053 SBCIWS U5 ad 355 e 3L ealinel Ol glaidled 055 4 LSS
dr 5 5 ot 3o 4 0B 5 Cpl mmen s Jeole 55 Sdedidy 5 G50zl (glasyslis
3 0Ll & S s Ly (635 palas 1S 4 g 5 Sas S (0 68T wlrian
@Y Sllee aen 5 1S S 2l sy b o 3 sh e bage 55 daoa
Lls il s 1 3 5l a)se Slesle Culda 5 Cola aSST S cisls 2w 31 ol (Sean
(Asgharnia & Emami, 2008 ) il awils 55l LOT Lo 5 Olojle sl L O, 4
Sgh Jdte gl JB jo 1y glbcd e LU Obile o Coldal ol 4 glaws S
3L 53 s Sl oM it Sk Jl 5o Lty 7 0 b0l K0l
03 a5 sl QLSS ()5 oDl e 5 ol B Sale o (S sl 55l Lai 4
5 0liied JUB 5o 5 Lol Oy yae 5 il Coley 5 (IWST s 2551 L S Lo
sl 5 lal el 3 res L e 5 Soval (Ol camalr o 28
Sl ol 4y cplin S S 4 53 (digls Jlab sl amale OIS 4 S (6l ilal
2l o SOlus 5 Jseme jes 5 2 5 Olhes I ol ladely 5 Ao Ll oo 0uT
(sobasl (oIl 4 (Olo,l b sy 53 s 0,8 o 5 s G jlass 5 el (Dl
4 .(Afrozeh, Mozaffari, Aghayi & Saffari, 2017) & ls 4> 5 el 5 slaz
orr b ol S G0k s i S s 8 eleml S e o sl sl e
S 5 b Olojle 8 ol GMen 5 by a0 gomes (elararl S fres 15 87 iy
a2 5> (Saleh Amiri, 2010) uS" oo Slad OT )3 487 s plonil (glanal- 4 LSy Lo
4 el Sl Sole Slawga 10pde (plerl Gl e 8 Sl otd Ol Koo

co\f.iiisc_j}}' OB Sl ol ol i Slos S Sy Gl 5 o sSonly



S Cod gmo (555 o U (o3 39 STl O ;SUos 9 w3 51 31 S 0 il L1 100

3 el s mi 3 ey S Ble bix b Sldts /g 5 Jous Jlal 5 S 5o Oy
23,5 (§ilupsie dn sl 53 1y (plainl S gts 58715 OLS 5 Olylsplem b oSl
o gt g 90lul a9 (S Cd g (G5B S g (ool g 1l
Ao gas ulal jsbay 96 S s a5 Jlys os)ls o lal Olojle Sliisde 5w 4 (g3l
F1polsle 55 o Ul M o e L )3 e 35 g0 03,51 2 D) Sae 5 il B
E) AJL..Ua_") L;L&C,.:M&‘! LY 6&}3;}@‘ C;.;Jj:.«w LS J.mﬁ« AJM.A_’ u? ‘&:J‘)J,iﬂ} d’.‘f‘}; )‘
.(Bakhshandeh, Jalali Farahani & Sajjadi, 2015) 15 oLl arsl> 4 Coeds-
S 3 e D)oty Caline Dl fo dn 5 Cgzr 53 SLoLL el &S pl 57 L
C,.u.bJ)jﬁa)‘r.bj‘}i{u;;j))6&)&)“6@))%&“.&‘a3ﬁ.,\.;‘U3)‘5.40)‘}».&
LOT 3 Shas Ll 55 oo s Sl 3o 53 Sb,I50 aru 5 a5 ol Sl 53 opl el 0l s
5035 OIS gl 5 505 drelr (Sl o se s Aidu 3 gt (55 ok ssba |
3 Sl Olle Gl i Gle amstins 5 Olble Glaaal s 5 5l &S0 b i
2 IS e bl s 53 W, S B8 5 L) Sl Olele 5 e S
s, sls anw s ol ol (Aghazadeh, Estiri & Mohammadi, 2008) 5,1i& 5t 5 s
i g el ) Sl 5 ool ann s Ole pl5 Sl 2pm ool 6
MQ@MQT:JQ‘J—d’:.;“‘j,'a\pdﬁd\ﬂéﬁ.féb)zﬂo\?}m;}w}:4.>.=::3)>
Gl s 5 Shes 5 bl ¢ slax! & gs L adal, 45 (Ghanbari & Dehghan, 2019)
o gt Lisls Glis (2009) Walker & Kent :owlas § &y pn 55,5 Conteo 5 gilises
Babiak & Sheth. (Roberts & Dowling, 2008) 5,15 oie 56 o&Kal alis =, elez!
Olgea |y slaxl Clsus S5, Gl > Ol pde &S L3S Ol 55 s 55 (2010)
Kontogianni, Zafeiroudi & .diw oo 55 LS50S Gl S5l Sy, oS
o “) Lﬁ"T L;Lﬁd:v)‘)j L_s"".’.jé'.’. 6\.&\;:553 2 _}..«l Ls"L-’-JbL' le.w.ﬁ (:LGJ‘ 3 KOUthOUI’iS (2020)
L5>=3~J4; LSLwaAWJJdJWJMJ@Mbﬂj})b)mé}‘)h&ﬁji@@b)&)ﬁ

J,;E « BaghbanBaghestan, Bagheri & Nazemi (2021).4s,8" slobs |, GJ =337



1OY E3 1P+ e ¢ Jof o ylows cpom 0399 339 1k Gl eks dolikad

oL p peas mile AL GBS DY pame B 4 O 2 Ll e 2L
L4 bl 5 L el oblan 5 e ST e UL ST sl OLE s s sl
Sl s Shes 5 Sl BT, SLoGL 51 Esmaeili & Ferdosi (2021) 5,05 Ob jzie
S b s 5 Ldomiw |y Sl g5l sl 25 L B)ys Y seme 0B LS g
Barakhas (2020) .ol azils Jl 5 Shes 5 (g lslae (eeen 5| Wl 3T, oL,k
oiss BBl O WS s pae By S p sew 2byI5L ST Hemmatinejad & Izanloo
e Sl a8 5l DL s 5 L |y Ly e 5 5 lomr] S s (il B L
S g S5 618, L g e i e S e ol fre 5 s ST 611
Olge Lo (gl 3,0 dip mr 5 5 (plorl Sl e (milin e 53 58 51 ()18, o
«Chinee Forosh & Sheykhzade (2011) Lw g 4" el 0,0 5 Olejle 3 Shes o alasl
AR (Sl 63l DBl 5 bl st ol mlio 3 & AE atbe ol el
s 0L i 5 2,05 sy Ol e ) il bl il O e Ol
Sloog S 5l o LObjle oa (b 51 5 axils S s lammn b 5Bl Y puame 4 (5 20
4 G jlaoms sl (Madlons 5 (oo GOl i 5o 5 dijls HIF Cadb sy
(Arimi & Iranban, 2017) ka3 oo Caedl (65 51 dlgs 5 0

2 s b 5 s S 4 Sl (Sen & 03 5 s ol JEes pite e gbl3L
33514 Sl aaly e o ys S bl 3 Shes e il I 56 55,5 oSl s Sles

35 dly pokte Olgea olam| O s ke 5 BL atdls g0 3t cl SKan K5 ke

gl i 03 Fay s Gl el S s 4 bgy o Slidod AL oe R )
i 33 pl e Ll 43 5 5 o il (6 5 gk S grame S s 5 BSS
oS 1) 3l b Olejle 5 Shas Olajanr &y goas sls SuS L (Sos55 bliyl o
OT 5 Shas 050w 45 Sl oo g ahem I olKils 85,5 Sl Sb Sl 03,55
SUl 5 4 am g b1 Lol oile 3 5 51 Ll 3yls ol Cudla b arditees bLS |

BEREE- %] LSLASK" Jﬁ-)})}:&f wJBJ.&;C.«ﬁW ‘UU"J‘JJM DL Lha&:d‘.} LS‘LJ’J)



iz Cud ghano 5.5 2ilo b (i 39 O Lot & SKos 9 o (S 5131 SO 200 il L1 1OY

b b g g tbets o sliS )l 5 (555 oS bl 3 Shee Sse 2 NS S Jalge sy
S w5 L8 Dpe S Jelse Clh ) gliten 3,08 5 03 58 Dlides
A e b hss Sl 3 Shas o UL e omn 15T 3500 5 55 Gloms o
3okl b g a3 5 gy p 2550 (V JS2) Gt on sgie Jule bl 1 (olazl o e

LAas 45‘)\ ‘) LSAJ;)L{ Q‘J\.@.v&:g_ cﬂj}g_ @Lﬁ

g bbb

G (ol 9
Olidos i ) S 5 62,0 Ol i s S I gy iy Gelod
D)8 5 e Ty s (65l dnalr ool 4 plonl S Sy o 457 (ol Stnes
Slas 5 Loy L& AF o S Wsls Jrizi Ol e croliils Sl 5 oyl
(st Sl ks O Gl 45 503 Ol gy slad g (3L ) sba & 58 O e Uit
5 00N Olosle olem! (6 dhdd sn 5,0kl aoliin y ¥ 51 G Coldtal 4
s ULl asle Gises asliti 5 (Y1) Kly L8 50S 5 Shas 3 bkl anlifin
3 A e s 8 bzl s S GWIT Sl beaalitin y oLl ot (512 ol o3lizal

6&‘))3gL{_ﬂJwOLMJ‘Jo:%%ﬁoT&\}:anng)y&b)}w"/V/\_}'/V?



1OY 1P+ e ¢ Jol 0 slow cpom 0599 339 1k Gl eks dolikad

SLNE R S A 5 S polie Sl G aas b ey s shiess Ao,
(b O g 85 (G (gl it BN Oy (Sas 035 Jloj b 5 Jlo ) Lnosly
2 GRS oid B sl glaas b pshiee esle (s 0pe 85 5 Oljen s, 4 4B e
53 e el g S (s 45 3) G Jue gy 2 sy 5 YO iuai SPSS il 5

o o3linul YF s AMOS 310

Lasy

[ i Sadigei (JSUD Cuxer SO T 39 4 by y oy U

BUN) Y0 &S 35k oo odalin Gosd dged Coir & by o Gol3 w55 () 5
39 0 (Ao y3 FAXY) LB YF 55 0 Gatod 4 sad Sl (A ys

Geliosd & 303 S5 P8 ¢ sazen 5147 315 OLAS Gl i sad Condst ailo 4y Ly 0 Slol 3 5 58
S gl o 3 Sl o i oS sl Jad aple Jle Ve Gl i (Lo ys #9/Y) L0 FF
Wl L ¥l 2T il 4l (Ao 3 V/F) Gl &5 503 31,85 S5 gl pwima .3 g0 (alined

Sl o 2ies 4T s g iyl B ST S Hua (glyls Guimsd (Lo gad 1 (Ap 5 OA) L35 e
S Hde (Ao ys Yo/Y) L8 VF Gatow (Sladised w3 Cpiomed g Getd Sadged G )3
Azils Gla,l8 ¢Sy (Ao s F/Y) a5 Y 5 owlis )87 ST 5ie (Ao ys W/F) L@ VY (6 57>

G Sl e 4y by o bo 5 S

D g 5 Sas oo 5

g /Y Ikl Ol sl 5 Y/ L S s Shee o Kbe G slaabl ulul

el Cws



i Cud ghano (5.5 Pilo b i 39 ot & SSos 39 o (S 5130 GBS k0 il L1 1OF

10T sl 5 s (2150 (o 5 ol
50be o VL Gaw b bl w5 el Cows 4 (F/VYAE/80Y) o SbL1L ke

e G e a b oSSle ol s (YRR G Cud ot 4 by

29 (Y/£24VE/41Y)

Sl 5 YWY el (6 R e S0be Waesls Lol g ol s bl

Slgr 4 by oSibe 2 5YL 350 edalie b0l elel (6 pd s

235 (FNAYE/PR8) (S| Dldgn & by 50 u,.i;l:.a op S 5 (F/NOVE/OYD) ((g3luasi]

(Boals Uog Jboy w9 Jboy) Bodld mig5 £ iy Jou

TS Slilnl Slas 0 Tl f Dz Syl sl T Tdile Sl Gk (S o
< /OV /YAY +/YAQ +/VFY Y/eon AVARR ) ¢ JVSH."‘: é)ﬂ.u:
OV /808 C/YAQ — /0% F/Des f/N0V Solaidl Oilugss
/oY JNA </YAQ VLYY R VAR Y/AAY SN Slags
OV JAYY </YAQ —/FAY  F/een Y/avq SPB Olugs
OV B ians ATS WAT4 Y/Ae Y/A 4 Sl Olugss
OV YARD </YAS —/F  ¥/vo. Y/VVY i (6 gy Sl gl
OV AR +/YAQ VAL T V7O \AZNS o J gm0
/oY R YAtal </YAQ /YA /99N Y/94) o G
/oY — XY </YAQ —/YVE /e Y/£YY o Cod
/oY /¥4 </YAQ /N T 722N Y/V04 e R399
OV OV +/YAQ AN/ VAV Y/\YA w0 (b13L

1. Mean

2. Median

3. Skewness

4. Standard Error of Skewness
5. Kurtosis

6. Standard Error of Kurtosis



VOO 1P+ 4l ¢ Jgl 0 sbowt pom 0399 339 1k Gl eks dolikad

(Gl (slo e 55 (S8 5 (K s ) bo3ls 035 ¢35 02
s oslial (S 5 (SaiS 05n5T 51 rang slesls iy S5 owop ssbies
7S r3lia 515 das e OLS o SSle Y pane cpme oL 4 el w5 0 pae Ssr
(Bosls 035 by e b 035 dloj) bosls &35 ¢35 (s p ssbiten Ol5 oo (SAAS
S (SAES Hie men Gllae ,08 (S8 5 S sl 3 bl bl pl S eslicd
(F) 55 Sl Laosls andle 5 odiaslis o8 dBl Y 5 =) o el 55 (oS Sllie 5 LBL Y )
g
el Sla e 3,1kl Sl il 5 e (( SAiS 5 (S oy el (s
015 or oo sl iin > (StS polin 5 (S olie a5 b ol iy Sl 0ld (2518
el (SLadiad 3ldad 4yl @ 5 b e ool Jla s ) oty slaosls 5 &S S
pd a8 53 e Ll ga Wosls w55 (555 o o S plul Bl e 5 94

: bl g s

(S| Dl (s3lal Dlgn) ool s slal o aaly e slite
N (aly ae) (STUl s S b Jis gl it Olsiea ((olor] Sligns (S50 Sligns
o 03Ul O gy (S 0 3057

(8o 9 (Ll (6 2N S ghumo) g g8 (Siwwod w3 Jbo ¥ oo

S Shos
_ b ko
&)lslias c]a.w e o P ) 6{:‘“’*‘ P Sldas
RY? V/OAY C/YARF #4 SolaBdl Olugs
s A Y\Y% 74 SN Ol
ey </YFY /FAVEE i3 SPB Olugs
/454 s ¥ /ey 74 ‘5:[&.7.?' Q'V\Q&;

P<./:\ cla.w 3 & lalime = P<e /00 cla.w 93 Golaliae =2



Floin | Cud ghano (5.5 ilo b i 39 S!S SSos 39 o (S 5130 SBS yx0 il L1 107

Sig=+/118) 3lamsl Sligai & das 0 0L ((3i) Dy (Kiar 0057 gl
sy labas Cute alasly STl 5 Shas b (r=—+/FVY (Sig=+/+ 0 1) S5l Sldgas 5 (r=+/YAQ
(r=+/++0 Sig=+/494) _slaz=| Sldgas 5 (r=+/+0V Sig=+/#FY) M| Sldgas bl 3yl
5 4 0 (Soar 05057 il @ 4 5 LA sdalie (5labins daily (STl 5 Sl L
adljo 53 opl L odalive (6 lnlime alasly 5 Shes b slaz! Silign 5 M| Sligs oy 4SS
5 @3batl Sl Ogew 55 05031 ol 3 b sl 5)l5 A8 i 050 S5 05037 5
g al g atoly e s Shas s Jitwe Sls e S 5l Sldgas
e L b g3 o a3l e GlE) Loy a8 L oa 1N e Sgu -Y
33 Glils (s an e Wy Ll (Srecer 63U Olje 4 4 Asl 233 35 i

VIF /5 pds b6 slie (G 5 (Steed el ooy p (Il 10l > o

(B (S 9 Cwd gl ) om gy (S o oy SN Lo b S s ls ¥ Jous

Gh.sﬁas‘suso;lﬂ (oo (S pain) S 38 ok 3319 (S ik
VIF Tolerance
\V/FSY /SAF SOLaBl Dilugss
\/F2Y WiaNi SPB Olugs

S VL 0 oledl polie 055 YU 4 a5 L cdas e OLEs (Usdsr) gla et li &Sl

Ve 3l o VIFY 6bols pos Jole polis 05 ol 5 (Sl 35 ) 4 g s +/)
Olsea g5 Sligai 5 3basil Sligas o 68 Lz ot o2 5 5 il s 568 87
O S5 05037 Gl B slaasdsshe Culey 4 ey b ks (ol (ST Jite (gla e

1. tolerance
2. Variance Inflation Factor



1AY [ 1P+ e ¢ Jof o ybows cpom 0399 339 1k Gl eks dolikad

(&5 os 9 Lfloix! (6 9 Cud ghunn (SBAYER) Ogaw 55 Joho 4Ms ) Jgu

. _ Jow
O9dly (w290 Guldlae phaw  SL BuR R G po R e po (Swed a0 _
g 35 )
Y/YF ARR */YYF VYRV +/FaY
LF >

Q\M)kaéuﬂwéfdbjsﬁ.u>@ow¢€x?@;',.;J.é@l:.s

Sig=r/0 1) 5,0 sy glalime LU (6 Shas) atly e 5 (556 Sldgns 5 (g5l
3 ey YY/F &S das o 0L (Adjusted R?) ods fydad sl o b Cpuomen (R=2/FAY
sshe by 558 Dlags 5 galasl Sligs ¢ (STl s Slae Ol Sk S bl

(Y Jgus)

(5 <hos 9 (Lloix! (S 9 ghune SBA G0 Ogaw 55 J) ANOVA (59057 fkowi .0 Jguas

Sololixe xbaw F slade Dl 59d0m0 (pSle IR ST SlH9dexe £ gaxo
e \+/AYA Vs Y Y/AYS g 53
\FE 55 4/0YF oilowdly
SA VY50 Egocm

b 05057 @L:J 5 edaTCwsas (F=V+/AYQ Sig=+/+ V) F ,ldie (g,lslins 4 4> 5 L
s o ite 51 S o G Gaem S 5 s ST 5 5w 015 o ((J3d>) ANOVA
L36 ba pize pl g o3 o Jie 3 Shes atuoly jize 5 (S50 Dldgn 5 galasl Sligas)

S e 1y STl s Sles Ol ks



i Cud ghano (5.5 Pilo b i 39 Ol & SSos 39 o (S 5130 SBS 220 il L1 10A

(8o 9 (Ll (5 2 Cud o (SN E0) Ogaw ) Jlod b5 1 Jou>

o T e 6l ye 3 lube! w36 Calyo s L gt
Sololixe ol Oyl LW
Beta Std. Error B
ALY \/F80 “/¥AV Was foawe 31 22
/ANF VA /¥ AN A @slasl Slages
e Y/VAY F/PAY oAy i S35 g

(t 5lin cs)lslinn pela cos 3,1kl O g 85 il p8) Ogome S5 el (Upiter) ol
ke 0L (A selSals a5y Sl 3 Shs » G56 Slig das e 0L
2 obasl Dligas s bl pomen (ESFIVAY Sig=+ /00 ) B YOF)3,1s (6, lskas
Syl 56 ol b Oge S5 05057 3 (t=2/V A Sig=+/AVF) 345 Hlstine o STbl 5 Shes
S b s SMash) JRn Sla e b Je it g oo b S oo &S5 (Beta=P) oot
6 Gl s s ar a 638 Gasetia 1) (5, Ses) dtly pite Sk s 3 ((lezz!
g e 4 g el o el e DL fe e 03 OT S cABL iy e
ol 38 el ol )kl ul b Sl G S5 ST il e 3 ed sl
ol ol Aol 6K Lok S 015 (BEtA) b ol s polis dor g b odeTCmsa ol
Loasioe oSl 5 Shes 53 5,llial Ol sl /FAS 21530 Eol S5l Sldgas 5 3,1kl
g A8l 55 D) g0 pl 4 g S dolas s b 4 a5
5 Shas =+ /FO¥( 5 55 Sligss)

Gl o Juamme) o L)L el sl g alasly () 2 5 shaiess Gl p 95 Cad o
(St 03031 31 (il g i) 5 Shoe b Jims (glo ko Ol 50 G 55 ¢ S o

A eJL:LLA‘ d}""‘j:’.



VO EO 1P+ 4l ¢ Jgl 0 slows pgm 0399 339 1k Gl eks dolikad

(8508 § 3w (b3 4 Sl1) Cgu gy (ot g o .Y Jaur

S s
— Lﬁ)ﬁiﬁ&
6)|3t”dﬁ'“ o e N Kvor 0 sldss
ALY e q IR o 74 WJ’M
/N0 /A AR 74 o Rl
< /F04 oA V/+4) 54 FARISING
“/YFO Yoy /VFY #4 e RIY

P<./4\ CJ=.~): Slaline =33 EPS~/~&CL.~)> Slalme =3

O e o3l el olie o 53 (Jsd) 53 gty (San 03037 b 4 ar 5 b

oo gz Lol (i /YAY (Sig=+/410) 5,15 3525 (5)laline e dlaly 5 Shes 5 o il
(r=+/\FY Sig="/YF0) jow w555 5 (r=+/2 4 Sig=+/FO) jow Cuad o(r=+/+ + ¥ (Sig=+/4V4)
5 4 Oy (S 05057 2B @5 b ol pl A sdalie (g)lskas daly 3 Shee L
lee 53 b it opl (STl 5 Shes b G w55 5 o Cead G dgeammn o BLI)) pe
e G 4 0pme 55 05037 53 O 03037 S elel b el 315 05 S

2 el aoly e Ol sieas Sl s Shas 5 Jitue uite O oy

(2 5o 9w (b 31 3b dienoT Sll) Ogaw 5 Jho 40 A Jous

- Joe
Ogily (w295 Sofdlxe v ML B e 0y W g0 (B i 50 _
Qg ¥ )
Y/\7 ARR o/eVY AY.Nd +/Y4Y
A >

(Lalas) oiladly ool Y/VF Ikie 4 45 (A J3d) O guly = i y93 o)beT & a5 L

@;)Jﬁ:*wjzjw&ﬁulfdb-):SM:@QWM%F@B.:Jb:ﬁjJM\

AR=+/Y4Y Sig=+/++Y) 3,15 555 s lslae Ll (SL 5 Shee) sl ke 5 Gew



S Cod gmo (555 o U (o3 59 STl O ;Sos 9 w3 5131 S 0 il L1 150

IS eilols 51 o s VIY &S das e O (Adjusted R?) ol biad pusl o b puioa
syt gt pn s 35 e 4 (STl 3 Shes 15 Ol

(3,Khos § ja 2 3130 4T Slal Ogaw 75 Joo) ANOVA 09037 ko A& Jau

Slobxe Zetaw F slade Oly9dome Sl SN5T a> 48 Ol9dxe £go050

VAR 2/YPF \/+AY \ \/+AY OW;)
AV sV VV/OFA ouilowdly
A \Y/80 Eyoxo

Sl O30 @LU S edeTwsa (F=#/Y9F Sig=+/++V) F ,luis g lsbas @ a5 L
é@)&@w;\ S 0 G g S ) e ST 5 8 4o 015 s(§ Jsd>) ANOVA

L oS bl s Sl Sl ais L5556 e pl 5055 o Joke (Sl 3 Shas) atuls yize 5 (G

(555008 § s (U 13b 4o Slasl) Sgaw 75 ol @S 1 - Jgur
o Wb el 3 1bul Wbl po
T ylade LS > Qw;;
&1abixo o 3313 ! oS
Beta Std. Error B
e Ve /0 VAT \Vian fowe 31 o 2
/N0 \ 0 /Y4y /100 AL o s

(t Sl e (s yl3line pelam ot 3 Ikl O g 85 ul p2) O S5 s (Usir) s

@ olslae e 51 AE=Y/00Y Sig=+/ 10 B=+/VYA) S bl 3 Shas 2 jouw s o7 s o O

Gk 3 351l il doly 6 i S 015 o (Beta) Bl e s Ll

Vo dsde s 4 e 5 Lo sd o STl s S 3 51kl 3l ol +/YAY G131 Esl s
D Ml Syl g S5 dalae

3 Slas =+ VWA s 25+



121 E01F+) e ¢ Jof o ylows cpom 0399 339 1k Gl eks dolikad

by g ars b elal Sl 5 5o GLODL Al gy skl Goosl psw Caad o

A eslaia! Qyﬁ@;)y)"\’j\ o3l @Jy" LYY

(Ploir! od ghs 9 7o (25150 el Slaal) Ggus g (Shunod (gt §lo VYS9

EWi C ghane
= by yuxio
S olskne o oo s sl
VALY AT YA 4 o J g
A VY0 e 54 e Gl
VY YN — Y #4 S Cod
</VAF e ey 94 e 399
CIYEA YA\ VALY 54 e 2130

P<./:\ CL'")J Sololiae =3 EP§~/~cha.~): Solsline =2

((r=2/\YA (Sig=+/Y30) s J oo (s (J3d) O gy (Sirods 05057 mls bl
o @3g s (=0 Sig=2/AVY) e Cwd (r=2/VFr Sig=t/VAY) e A
Sl o cperen A sdalie (6lsbas daly elaml Ed e b (F=2/+ Y Sig=+/V4F)

BN 3 g g (6 ,lslime LI 1=+ /110 (Sig=+ FFA) olazml Cd sine 5 o
S elarl s o b 51 B0 SUl s Shas s bk ST o) 5 sites

A oslezwl YF 4z AMos )\}élrjs 03 s Jdo e



Floin| S ghano 5.5 2ilo b (i 39 Lol & SKos 9 o (S 5130 SO y00 il L1 1PV

e 2k o Sles
17
10

sloil gt 24

01
IR ou Q,.ojT Jewe ¥ UCS

sl ok Wyl odd 3yl s £y ol Sl 3 G e dow Je s

L a5 ey e Sl edeTmst ol wlal y Gaied Jube (S1o s

(e Sl Joto) VY J9or

Ogw IRy g Tyl o

b &
' U 8yl 0L 31! 1 0
Sl (1) S
B) (B)
¥ind) +/90Y WARYS /oAY I VCSE LN P S e (2U13L
JJVFY \/£9F AR AT s Shas < e (231506
B o Y/AQ < /YFY WAtds s Sles < iz Cud ghuo

e b e b Soblas 35 b b S8 O S5 5 e B sladite s

s 53) 355 o b daly Gose 53 3,8 o Syse GValue) tldie (g lskae slael
daly 554 S Wil (F1/89) S 5SS L (VAP) 51 568 50t ke oS (/00 las
Do S5 el ) odaT sty yslin & a5 bl ol 6390 Aal g e Slslime 5 Custo lsline

Sl s Shs 5 sl Cdgime o o) 5 (0 ,Idie (g lskae S R



VPV EO1P) 5l ¢ Jal 0 slowt pgm 0599 339 1k Gl eks dolikad

2 e Uk S s bl r 5 by (g lakee ot SIE=Y/0AR Sig=1/ ¥V B=+/Y5P)
t=\/F9F Sig=+/\FY) 5 s 5 s LL,1L (t=+/80Y Sig=+/FFY) lar! o st
395 lsline

Sl s Sas 5 s SLILL o B s (slamrl S s (il S Gl ) 5o
ly iin p JEes e @it b DI s Sl Z8F IF s p 205 ST
e o Ay (golslme &Sl cpl gl bos il 15 lanl 5 by s b osyls Oy,
Sobslan Al 55 s bos 5 a8 b (eleml S i) Lals 5 G (lsl5L) Jits
NP oo 53 e A3l o (3 Shee) arly 5 (o] S me) Lauly ke o il
b Joe pie o Aoy s g 2 G 2 2 ) e o Al s 2 Vb Dy 0 O3
oki 1Sl alsl )3 AT oo s 4y aaly b oy e o Al s s 5 5 Lol
!

2 g Gl 1A W edalie Clods 518 (VY Jpds) s aesT bl
3 8eer  glaline Sote S ielemrl S gt Ll 355 holae plerl (62 e
DIl op do b2 s ol a4 g LBl s (Bt /TF) s S LS
W 513wy ey (iln ke 5 s e dlaly (5)lolan) ke 0 s b
b ann g 55 Shae b o UL o Bl 53 1) (amile 28 elen] S gt o ol
el il STl

S 5 domd § Som

-vtf‘@uusl S S 4l 85,5 Y game DS W5 5 ailele 31 S o) 4l
oI DLl ol aber 511 il S Sams  olg DI 2 g 1 Y e

b s sk slat 6t st (2B (6,8 S 4L el dre s S (ol G



S Sl o (55 o b (39 Sl 3 5o 9w S 313L GBS 0 3T LD VPP

e UL S s b o308 SO e 1l 53 Il anw s ol 53 5 S > Shes

il el S s S5 oo b oty 555 oSl s Slas
Sldgnd) Jitn Sla e o ST I 55 oS das e 0L B Sores o il
daloss 5 oyl sy obalme LU, (5,Shes) aruly jize 5 (G5B Slign 5 (golal
g s g O (1) Slbe s lobinn el ot 3,5kl O g S5 ) p3) O S
2 Ormen 1> ol Sata F 0L (Ass slreails 2555 SUl s Shes 556
Floil day glaad 5o 51 S 3 sa lobae STLl 5 Shes ) (oolaml Sldgs mb ol
Gl e s Shes 4 Oy $lp & 55 SUT G 5 Sl ((alo) 556 S e
He, Chen, Wang, Zhu, (> sl b ¢ pbse (pl 63500 Glofig 4 55 (556 gl g
S ol 5 Gl sl laml S s S e oy Codal ST Yang, Liu & (2019)
ol Sl Slsan SlS b il Cibge 3550 3 03T 5 JESI NI gt 1885
2 Sl 5 ate U 685 Glaess 5 elamrl g oS das e O tagy
3 Shas 5 gl S gtn o alaily L3 5 (65 05T 5 gUlS Az 5 3,05 055 3 Shee
Ghaderi, Mirzapour, Henderson & Luly -pl ;5 oomen Sl 5 (668 Olojlu/ofy s

< Saeedpour , Aghaei & Elahi (2020) « Darabi & Zoroastrian (2020) «<Richardson (2019)
Lin, Yang & Liou (2009)¢«« Sheth & Babiak (2010) <Javed, Rashid, Hussain & Ali (2019)

ey 58 S fane 55 50 s« Breitbarth & Harris (2007) <Walker & Kent (2009) ¢
Gl gl b Sa 8 Ol Olojle 3 Sles e Sl (olazmrl Sl st Jolse 51 (S
o= & 4y ¢ Sanobar , Khalili & Saghafian (2012) 3 b ;I 5,05 Sleeen ol
a5 ol @l 8 Lol 1 E ) g 250 LIS s Shas b slazrl 6 i e
sl (Jlo s Shae ien b 0T slal 51K o 5 (olamrl (6 pdytd s ke o ol O
Syp0 Sl iass 5 odd fole mls b AL eed b Goi gl b &S 3,0 s
Cod gana Sl 1 5 5 058 a5 53 LOT (las ualy 5 O L £ Lo B4 o
Lol 5 Slas o5 Sl S5 LB .Lnyls ol g 50 LObjle 5 Shas U daly 55 _oloxs]
Sl e 3l 1S 2 il p) OT S guamme 5 Ol § 5 b cnlize 5 ¢ 50 s
LS g Iy 3 30 (o lazr| S s bl plas Lalo sl 53 Lag ) L €358 uleo| iy olazr]



VPO ED 1Pyl ¢ Jol 0 sbowt pom 0399 339 1k Gl eks dolikad

(il Gy S Shlsl s B SLl 5 GEs ssba el 8 LluT
Cd e Olesd b Las )l linl cpf Coley (s abin 5 odd (i S bas,llilal 5 Ol e
ol By Sledst 1yl 35 blen &S 85,5 STbl 3 SKae 50 45 gl S0 S
Ll S s G plal Gbcd gen sl Sl o e Glae 4 cpl adl) syl
Sheslial 5)5m (555 oS Ul 25l g slgiiey 1LGls L3 Sy Il 53 1) S56 slald fs
8 1B e 0L il 1y (b5 55 de 5 LBl 3y 5 2 (JoB JB el 5
wsly piie 5 G ) Jos e o (J§ D 53 G 93 Cond bl 4 x5 L
3kl O g 85 sl 1) g S5 oo 5 )15 35 (solsline Bl (STl 3 Slas)
@obtne St S Sl 3 Sles o wds & das o OLE (1 5ltie ((5laline pelans coulls
5 A4S Ol Cilamee L 1) Skt b pamme o dlaly Lo L bl il w35 550
s e e o s Hbgﬁi)&wwajb)-MJ 37 L) o S5 &S o 5
kS OB S anrl o 4y 555 Sledst 1)) CdST 5 Aas a5 1) e 5 35 sy
G ol 5 Ll sk g (STl ol ads Cslin s 5 A8 0 e 1) (GBS )s ST 5 Shas
Slomyl S i S jlamme 1 0351 2 (2 0SS Ol ST S 5 Sy POl e
Calys 5 0T 4 anrl e doliils 2555 Sbl 5 s & S Cbies 53 Cote 250
2 e S 0355 Sl e yls gl SU 8555 Sl s Slee I j5ba L Sl
S 1 ity (o335 oSTLl Sl eslizal (b sl b b 5 035 O Ol 0 1y > Shas
ol s sl aals 5T 0T 5 Shee Wl o8 s ol3eT 53 (51 baol&tils 55,5 STLl
Haghighi nasab, Yazdani & (2015) «Ghanbari & Dehghan (2019) .~ CL” Ll

Seman, Govindan, Zakuan, Saman, Hooker & Ozkul (2019) ¢ Davarpanah Kiasarai
9 e 2Ul3L o ols Ol Li & Huang (2017) « Zuhairah & Noor Azman (2015) «

)03 3 5 (g lalae LS| .:ng_c.p
b o 35 5 s Cond oo A5 G  goamms 0 O g g (Sora 03037 S bl
Deljoi Shahir, Seifizadeh & Gholami .42 sualie (g, lslas abl)y elal o s

5 lel Sl lul, OS5 O gd e obolsL LSE <Mubarakabadi (2019)


https://www.sid.ir/fa/journal/ViewPaper.aspx?id=359104
https://www.sid.ir/fa/journal/ViewPaper.aspx?id=359104

i Cud ghano (5.5 ilo b i 39 Ol & SSos 9 o (S 5130 GBS k0 il L1 195

Ol Gow L)L sl pastli 4 b gy oo sla adl o (s ) i 1) O 30 J geaee 3 goaf
adlge Lol agy op YL 5o e LG S g‘“‘fT e G SLHL lajesle js S sl
il A5 S b peed Lo B 5 4B S 515455 05 ol ele] S s
61 S 5y Oldiaiils &S das e 0lis « Gadeikiené & Banyté (2015) Juloss g4 53 =W
ey b S e bl S8 ol elatnl S s 6 ) 8l e
Ll (o oSO pme 5 IS0 G Dde GY5sb Lals) Al s gial s ¢ Gbo1L s
o $ OS5 sl Sl s pelel S g ples) (6l OS5 a0 S Ol
ol y O3 ¢ 55 Sleds LB s ety 55,5 Sl Jgams 45 olowT 5Ll 3pd
O3t 5 e OB WS s a5l Dot ol sake Cond 45 ) 5 350 o0 45 )5 s 3
Ul s o3l 1 elol S e 2B 03 a8 s LS o Iy 3508 0
Allameh Haery, Raei Dehaghi <Ko, Hwang & Kim (2013) 5 b | .uS" oo pds) o559
L aS Lsls S5 aulis)se |y olal Gl gn 5 e U150 Ol abasly ¢ & Yazdani (2013)
o g Ll €335 Jfsbinn oozl (6l s o I3 31 G gl s a5
Lol a5 LSl g s o8 b SLl s Shes  ()laline e I slazr
e g (il it Jite e daly (g)bolne) ite &G e b DI S1 () I
b ool o DL 5o ) (amile S8 plazr) Sl g opl ol . H13 5 el
Mohammadi, Bahr al-Ulum & (2016) sl ias3 55 Ll .ol ailis STUl 4 5 Shes
¢« Suki & Azman (2016)«<Jafari, Hamedi, Biranvand & Javanmard (2019) «.Hosseini Nia
b A g e UL (I g s Shee (mile Olsiea lel S g 1B
s 235 ) S b e S Sl ok b S b 5 e gbSL S ABT

=5 e 5 Obojle (g5 &S ol ol A S olaz | Cd ge 457 e 5,0 ol G oL ,150


https://www.sid.ir/fa/journal/ViewPaper.aspx?id=359104

12V EO 1P+ e ¢ Jof o ylowi cpom 0399 339 1k Gl eks dolikad

1 e sty Sps 0T 3 a8 ias S8 1) o ameler o5 b ST (5,800 Rty
o pn 1y g J g OB WS 3 e 5 LS 0 W5 1w J g Olajlo (S n ol
N TIPS O PYNN plosl JolS ot )n cpl 8 Sl Ll S e
DLl pde 10 S o Tty 3503 s (ol 1k AL il 3 5 o s 4 5 ST (6K
By 515k 1) ()Ken pl 0355 Islate e b1 5 (plazr] S s

Gy adi Play ple Sl 4 293 oKails abgos 45 35 o slgtin bl ol
3 s eslitel 3 ga By 5 s rd 5 S e 3l el OT adas 5 13508
Slads g sl &l 050 ol OT [ 56 4 Cod b e 02y 00008 Ble )50
oo 3 S laen 5l (G Gl BT Sl L alin 53 457 S5 S Oy
P03 Sl 3 Shee 55 ol Culgh )3 b Ans s 1) o S5 S ppabsnd
g oo oKl

SW Ol

L o 14 o M| Il 5 5558 (il 8 S dlie a5 sl cpl Sl 0L o
s 3 el s 555 balg 5 Ol da B 05T By Sale) dler I g ¢ sl L
Slapp 5 odd Siley ol adlllas o Rags Ol sl S Dl 0l ile
i eSS b 3505 aled Lo 5 S AET asbizuls,

Sk >

A el Wlie 08 s 5 o g sl andllas (glaas ja

Bl (o8

a0 2 W5 e ol 5 Sl 03 il 55l 65 a3 Sl alie OB iy 5511 ity
walhad 4 Ol 5 oy g By 5 Sl 0l Ol )l L Jss el la

el ot Jl )| 5555 sk Slallas



i S ghano (5.5 il U (i 39 O Lot & Kos 31w (3131 ST 200 il L1 1P A

References
Afrozeh, M. S., Mozaffari, S. A. A., Aghayi, Najaf., & Saffari, M (2017).

Developing a model of the consequences of the development of social
responsibility of professional football clubs in Iran. Journal of Sports
Management. 8 (6): 977-997. [in Persian]

Aghazadeh, H., Estiri, M., & Mohammadi, A. (2008). Investigating Intra-
Organizational Barriers to Marketing of Iranian Sports Institutions. Movement,
36. [in Persian]

Allameh Haery, M., Raei Dehaghi, M., & Yazdani, A. (2013). Effect of
Green Marketing on Consumer Purchase Intentions With Regard to the
Company's Image as a Mediator in the Retail Setting Case study: The Customers
of Naghshe-e Jahan Sugar Company. International Journal of Academic
Research in Business and Social Sciences, 3 (11). [in Persian]

Arimi, M. R., & Iranban. (2017). Investigating the relationship between
green supply chain and organizational performance. 3rd. international
Conference on Modern Research in management economics & humanities. [in
Persian]

Baghban Baghestan, E., Bagheri, H., & Nazemi, A. (2021). The Effect of
Green Marketing on Purchase Intention of Customers to Sports Products with
Mediating Role of Brand Image. Sports Marketing Studies, 2(4), 198-177. [in
Persian]

Bakhshandeh, H., Jalali Farahani, M., & Sajjadi, S. (2015). Effect of social
responsibility on team identification in Iran’s football pro league. Sport
Management Studies, 7(29), 175-192. [in Persian]

Barakhas, H., Hemmatinejad, M. A., & lzanloo, Z. (2020). Investigating the
effect of green marketing on the behavioral intentions of consumers of sports
brands with the mediating role of social responsibility and brand preference.
Sports Support, Management and Marketing Research, 1 (2), 50-26. [in Persian]

Breitbarth, T., & Harris, P. (2007). Conceptualising the role of corporate
social responsibility in professional football. Ponencia presentada en Anzmac.

Chinee forosh, H., & Sheikhzadeh, H. (2011) Relationship between
organizational performance and green supply chain in the country's
petrochemicals. 69, 26-33. [in Persian]

Darabi, S., & Zoroastrian, Sh. (2020). The effect of social responsibility on
organizational performance with emphasis on the strategic role of reputation on
employees of sports and youth departments in western lIran. Journal of



VPRED 1Pyl ¢ Jol 0 sowt pom 0399 339 1k Gl eks dolikad

Organizational Behavior Management Studies in Sport, 5 (4): 101-110. [in
Persian]

Dehghani, M., Dehghan dehnavi, H., & Nayebzadeh, S. (2014). Examining
influence of knowledge management practices on organization's performance:
Case study Dena Tire company. Indian Journal of Scientific Research, 260. [in
Persian]

Deljoi Shahir, J., Seifizadeh, S., & Gholami Mubarakabadi, R. (2019). The
Impact of Green Marketing on Company Reputation Based on Social
Responsibility and Company Product Image New Applied Studies in Economics
and Accounting. New applied studies in management, economics and accounting
3 (1): 7-18. [in Persian]

Diwandari, A., Vafaee, A., & Hassanpour, A. (2009). Designing and
presenting a comprehensive system for evaluating the performance of banking
system employees (case study of Bank Mellat), Journal of Industrial
Management, Faculty of Humanities, Islamic Azad University, Sanandaj
Branch, 3 (5). [in Persian]

Emami, M., & Asgharnia, M. (2008). Organizational Performance Move
from performance appraisal to performance management. Fifth International
Management Conference, Tehran. [in Persian]

esmaeili, M., & Ferdowsi, M. (2021). The effect of entrepreneurial
marketing on the financial performance of sports products manufacturers with
the mediating role of Information Technology. Sports Marketing Studies, 2(2),
127-150. [in Persian]

Gadeikiene, A., & Banyté, J. (2015). Discourse on corporate social
responsibility in the context of marketing scientific research. Procedia-Social
and Behavioral Sciences, 213, 702-708.

Ghaderi, Z., Mirzapour, M., Henderson, J. C., & Richardson, S. (2019).
Corporate social responsibility and hotel performance: A view from Tehran,
Iran. Tourism Management Perspectives, 29, 41-47. [in Persian]

Ghanbari, M., & Dehghan, S. (2019). Investigating the effect of green
marketing strategy on organizational performance in sports federations. Elite of
Science and Engineering, 15 (3), 28-38. [in Persian]

Ghanbari, Mehdi, & Seyed amin Dehghan. (2019). Investigating the effect
of green marketing strategy on organizational performance in sports federations.
Elite of Science and Engineering, 15 (3), 28-38. [in Persian]

Haery, F. A., Dehaghi, M. R., & Yazdani, A. (2013). Effect of green
marketing on consumer purchase intentions with regard to the company's image



F i Sl ghano (535 ilo b i 39 ot & SKos 9 o (S 5130 SO yx0 il L1 1Y

as a mediator in the retail setting case study: The customers of Naghshe-e Jahan
Sugar Company. International Journal of Academic Research in Business and
Social Sciences, 3(11), 442.

Haghighi nasab, M., Yazdani, H. R., & Davarpanah Kiasarai, F. (2015).
The Impact of Senior Management Support on Environmental Measures on
Green Marketing Strategy and Environmental Performance of Industrial
Businesses. Iran New Marketing Research, 6 (1): 23-38. [in Persian]

He, Q., Chen, X., Wang, G., Zhu, J., Yang, D., Liu, X., & Li, Y. (2019).
Managing social responsibility for sustainability in megaprojects: An innovation
transitions perspective on success. Journal of Cleaner Production, 241, 118395.

Jafary, S., Hamedi, O., Biranvand, T., & Javanmard, Maryam. (2019). The
effect of green retrieval on customer purchase intention with the mediating role
of corporate social responsibility (Case study: Customers of Shir Pegah Lorestan
Company in Khorramabad). National Conference on Management Research and
Humanities in Iran. [in Persian]

Jalali Farahani M., Sport Facilities Management. 4th ed. Tehran: University
of Tehran Press; 2014. 218 [In Persian].

Javed, M., Rashid, M. A, Hussain, G., & Ali, H. Y. (2019). The effects of
corporate social responsibility on corporate reputation and firm financial
performance: Moderating role of responsible leadership. Corporate Social
Responsibility and Environmental Management.

Kontogianni, E., Zafeiroudi, A., & Kouthouris, C. (2020). Integrating Green
Marketing Issues in Water Sport Recreation Activities. Journal of Physical
Education, 7(1), 44-54.

Li, Y. H., & Huang, J. W. (2017). The moderating role of relational
bonding in green supply chain practices and performance. Journal of Purchasing
and Supply Management, 23(4), 290-299.

Lin, C. H.,, Yang, H. L., & Liou, D. Y. (2009). The impact of corporate
social responsibility on financial performance: Evidence from business in
Taiwan. Technology in Society, 31(1), 56-63.

Polonsky, M. J., & Rosenberger Ill, P. J. (2001). Reevaluating green
marketing: a strategic approach. Business horizons, 44(5), 21-30.

Pride William, M., & Ferell, O. (1995). Marketing (Concepts and
Strtegics). Houghton Mifflin.

Roberts, P., & Dowling, G. (2002). Corporate reputation and sustained
superiorfinancia performance. Strategic managemen Journal, 23(12), 1077-1093.



1YY ED1F0) e ¢ Jgf o ylows cpom 0399 339 1k Gl eks dolikad

Saeedpour, S., Aghaei, N., & Elahi, A. (2020). The role of social
responsibility on the team performance of Persepolis club with the mediation of
fan satisfaction. Journal of Organizational Behavior Management Studies in
Sport, 6 (1): 95-111. [in Persian]

Saleh Amiri, Seyed Reza (2010). Social responsibility of organizations (2).
Tehran: Expediency Discernment Assembly, Strategic Research Center. [in
Persian]

Sanobar, N., Khalili, M., & Saghafian, H. (2012). Investigating the
relationship between social responsibility and corporate financial performance.
Business Management Explorations, 2 (4): 28-52. [in Persian]

Seman, N. A. A., Govindan, K., Mardani, A., Zakuan, N., Saman, M. Z. M.,
Hooker, R. E., & Ozkul, S. (2019). The mediating effect of green innovation on
the relationship between green supply chain management and environmental
performance. Journal of Cleaner Production, 229, 115-127.

Sheth, H., & Babik. M. (2010). Beyond the game: Perceptions and practices
of corporate social responsibility in the professional sport industry. Journal of
Business Ethics, 91(3), 433-450.

Soltan Hoseini M., Alidoust Ghahfarokhi E., Farahani A., Traffic and
Natural Environmental Effects of Sport Stadiums on Urban Environment of
Yazd. Sport Manag Stud. 2014; 6 (24):15-30 [In Persian].

Suki, N. M., & Azman, N. S. (2016). Impacts of corporate social
responsibility on the links between green marketing awareness and consumer
purchase intentions. Procedia Economics and Finance, 37, 262-268.

Walker, M., & Kent, A. (2009). Do fans care. Assessing the influence of
corporate social responsibility on consumer attitudes in the sport industry.
Journal of sport management, 23(6), 743-769.

Zuhairah, h., & Noor Azman, A. (2015). The impact of green marketing
strategy on the firm's performance in Malaysia. Procedia-Social and Behavioral
Sciences, 172, 463-470.



