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Abstract

The aim of this study was to explore the effect of natural sport attractions on developing
sport tourism in Hormozgan province from sport and tourism experts’ viewpoint. This
research followed a descriptive method, which was done in a field study. Data were
collected from three groups (n=167): 1. Tourism experts of cultural inheritance and
tourism organization (n=19), 2. Experts of active travel agencies in the field of tourism
(n=60), and 3. Sport experts of eight sport boards (mountaineeringm, boating, swimming,
horse riding, cycling, hunting, track and field, general sports (n=88). We used stratified
sampling to choose the experts. Data was collected through a researcher-made
questionnaire, validity of which was confirmed by experts and its reliability was 0.93 done
by Cronbach Alpha. The results showed that “attractions related to water treatment
(load=0.84), "attractions related to hinking and ecotourism (load=0.76), “attractions
related to shore, water and summer sports (load=0.73)” are the most important in sport
tourism development in Hormozgan province. In addition, from the exprets’ viewpoint
participated in this study, local sports like camel riding are among special and local
abilities of this province.
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Extended Abstract

Background and Purpose:

The aim of this study was to explore the effect of natural sport attractions on
developing sport tourism in Hormozgan province from the sport and tourism
experts’ viewpoint.

Iran is a country with a civilization and history dating back to several thousand
years ago. Besides, Iran places among the top 10 countries in terms of world
tourist attractions and it is ranked fifth in the world in terms of biodiversity and
natural attractions. However, in terms of revenue generation of tourism industry,
it is ranked 100th in the world as the country's share of tourism in GDP is equal
to 1% (Tourists Monthly, 1389, p. 23). Iran now occupies about 7% to 9% of the
tourism market, which inthe fiscal year of 1404, this figure is considered to be
about 2%, meaning that 20 million tourists must enter Iran to achieve the intended
goals (Ziari et al., 2009, p. 465). Hormozgan is an important tourist area at both
national and international levels due to its many natural attractions (Zandedel,
2008).

Considering the economic and social importance of tourism and the necessity to
conduct more comprehensive research to cover one of the most important and
border areas of the country (Hormozgan province), the researchers intended to
study the most significant natural sports attractions that are conducive to the
development of this region. Hormozgan for sports tourism has sought the
suggestions posed by the experts in tourism and sports to locate and identify the
most attractive places to attract sport tourists and eventually to create an optimal
base to increase revenue from the industry.

Materials and Methods:

Method of this research is of a descriptive type, which was done in a field study.
Data were collected from three groups (n=167):1. Tourism experts of Cultural
Heritage and Tourism Organization (n=19), 2. Experts of active travel agencies in
the field of tourism (n=60), and 3. Sport experts of eight sport boards
(mountaineering, boating, swimming, horse riding, cycling, shooting, track and
field, general sports (n=88). This study employed stratified sampling to choose
the experts. The data was collected through a researcher-made questionnaire
validity and reliability of which are confirmed and approved by the sports experts
and value of 0.93, respectively.
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Findings:

1- From the sports experts’ point of view, attractive places related to hot springs
and nature therapy with a factor load of 0.89, attractions related to maritime
tourism with a factor load of 0.79, attractions related to water and summer beach
sports with a factor load of 0.77 were more important in the development of sports
tourism in Hormozgan province.

2- From the point of view of experts of tourism agencies, attractions related to hill
climbing and nature tourism with a factor load of 0.79, attractions related to beach,
water and summer sports with a factor load of 0.74 and attractions related to hot
water and nature therapy with a factor load of 0.74, they were more important in
sports tourism in Hormozgan province.

3- From the viewpoint of the experts of the Cultural Heritage and Tourism
Organization, attractions related to mountaineering and nature tourism, factor
loading 0.82, attractions related to shooting and hunting with a factor load of 0.79,
and attractions related to desert tourism with a factor load of / 78 0 are the most
effective natural sports attractions in the development of sports tourism in
Hormozgan province.

4- From the perspective of a total of three groups of experts in the field of sports
and tourism, attractions related to hot springs and nature therapy with a factor load
of 0.84, attractions related to hill climbing and nature tourism with a factor load
of 0.76, related attractions with beach, water and summer sports with a factor load
of 0.73, mountaineering and cave climbing attractions with a factor load of 0.71,
maritime tourism attractions with a factor load of 0.70, are of greater importance
in the development of sports tourism in Hormozgan province. Further, the
attractions related to desert tourism with a factor load of 0.67, and the attractions
related to hunting a prey with a factor load of 0.57 are in the last rank in terms of
importance.

Conclusion:

According to the research results and also considering the importance of natural
attractions in domestic sports tourism, it can be concluded that tourist attractions
have a positive effect on absorbing tourists. By taking recourse to the multitudes
and diversity of sports and non-sports tourist attractions in Hormozgan province,
it helps the province to introduce such facilitates and sport attractive places to
non-local people and consequently draw more sport tourists. The following items
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are suggested to show the most important strategies for the development and
expansion of sports tourism in Hormozgan. They have the efficacy of attracting
20 million tourists in 1404 and ultimately, they can increase the share of tourism
in the country’s GDP to above 1% of the current percentage. Appropriate
advertisements regarding the tourist attractions of the province, quantitative and
qualitative development of multi-purpose places and facilities by observing the
necessary standards, comprehensive and purposeful planning for tourism
development, coordination between relevant organizations, use of specialized
manpower, welfare and public services, supporting the private sector, expanding
and building sports venues and infrastructures, holding domestic and foreign
festivals and competitions, assigning a single trustee in the province's center for
sports tourism, treating tourists with courtesy, preparing and compiling a
comprehensive tourism plan for the province, introducing an emphasis on
indigenous sports, conducting research and using tourism models of Islamic
countries.

Keywords: Tourism, Sport Tourism, Natural Sport Attraction.
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Table 2- Mean, Standard Deviation, Minimum and Maximum Age and History of Activity

Al Blos e Bl il ok 09,5 4w & g0
Maximum Minimum Standard Average A Total of Three
Deviation Groups
58 21 7.959 34.73 KEN
Responsive Age
42 1 8.948 13.03 oSenly codled ail
Responsive

Activity History
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Table 3 - Frequency Distribution and Frequency Percentage of Respondents, According to
the Level of Education

PETE IRV S0y Slolyé 5550 6wly OMvaxs
The Cumulative Percent Frequency Responsive
Percentage Education in General
14.3 14.3 21 koo
Diploma
36.1 21.8 32 wlos s
Associate Degree
91.8 55.8 82 ol S
Expert
100 8.2 12 SV g ol s S
Masters and Higher
100 147 Js
Total
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Table 4 - Natural-Sports Attractions Affecting the Development of Sports Tourism in
Hormozgan Province from the Perspective of Experts

29 Ll )5 0w d 5l (59 (6 500,5 SLaddle (n Fmten 4 9 (Shole 5L

09,5
Factor Load and Ranking of the Most Important Sports b sbadls
Tourism Attractions from the Perspective of Experts in Each 2339
Group Natural
Egoxo olwba,ls o, 5 339 plwbud,ls Sports
PN W L3 (4 oloslw sl wilsl Sports Experts  Attractions
09,5 G 5 G S
Total Experts of Experts of
Experts of  the Tourism Travel
Three Organization Agencies
Groups

4, sb 4y sb @y (hele )b iy Gele )b
Ran Lk Ran Lk & Factor =~ Rank Factor
K Fact K Facto Ra Load Load

or r nk
Load Load

b s e sloasile

b sba 5559
Sl s
3 0.737 5 0.693 2 0.747 3 0.776 Attractions
Related to
Beach, Water
and Summer
Sports
L b e gloasdl>

@by X85

5 0707 6 0689 6 0.638 2 0.796 Attractions
Related to
Maritime

Tourism
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Table 5 - Natural-Sports Attractions Affecting the Development of Sports Tourism in the
Province from the Perspective of a Total of Three Groups of Experts in order of Importance

shole L )39 b sradl>
Factor Load Natural Sports Attractions

Sl Canb 505 OTL bs e slaail> =)

0.846 .
1- Attractions Related to Hot Water and Nature Therapy
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' 2- Attractions Related to Hill Climbing and Nature Tourism
' 3- Attractions Related to Beach, Water and Summer Sports
0712 63,5 )8 5 69,5 055 b laipe slo ail> -F
4- Attractions Related to Mountaineering and Cave Climbing
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' 5- Attractions Related to Maritime Tourism
' 6- Attractions Related to Desert Tourism in the Province

7- Attractions Related to Hunting and Fishing in the Province
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