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INTRODUCTION

Tourism is an industry which can improve the economy of each city desirably, so
with an efficient planning in this industry, it can be developed in a desirable way.
Accordingly, the purpose of this study is to investigate the effect of resources
and tourists” motivations on the brand equity, by mediating role of value co-
creation behavior in domestic tourists of Yazd city. The city selected to conduct
because of its abundant capacity in tourist attractions. Brand equity is the value
that a product is given through its name. One of the reasons that brand equity
is important is that managers and company owners with high equity brands can
gain a competitive advantage. The more positive tourists evaluation of brand
equity dimensions is, the higher brand value of that destination will have for
tourists.

MATERIALS AND METHODES

In the terms of purpose the research method is applied and according to its
method it is descriptive, in which required data has been collected using a
questionnaire tool and survey method. The reliability of the questionnaire
was evaluated and confirmed based on Cronbach’s alpha coefficient. In order
to evaluate the validity of the questionnaire, the questions factor load and the
Average Variance Exteacted (AVE) were calculated, which indicated the validity
of research. The statistical population of this study is domestic tourists in Yazd
and the available sampling method was used and 275 acceptable samples were
collected. Structural equation modeling was used to analyze the data. In this
regard, the collected data were analyzed with using SPSS 19.0 and Smart PLS 2
softwares.

FINDINGS

The results of descriptive statistics show that out of 100 questionnaire
respondents, 64% were women and 46% were men. The results of tourists’
marital status show that 66% were single and 44% were married. The amount
of income of tourists has also indicated that 23% have an income less than one
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million, 42% have an income between 1 to 3 million and 35%
have an income more than 3 million.

According to the research findings, the hypothesis of the
effect of customers resources on the customer value co-
creation behavior has confirmed by T-statistic 3.655 and
path coefficient 0.398. The hypothesis of the effect of
customer motivation on value co-creation behavior has
confirmed by T-statistic of 2.475 and path coefficient 0.259.
The hypothesis of customer value co-creation on the tourism
destination brand equity has confirmed by T-statistic 7,059
and path coefficient 0.460. Also, two hypotheses that have
an indirect effect on brand equity were confirmed due to
the fact that the t-statistic is above 1.96 and the coefficient
is between zero and one.

CONCLUSION

The research results show that customer resources and
customer motivation, both directly and indirectly, by
mediating role of customer value co-creation behavior has
a positive and significant effect on the tourist destination
brand equity. According to the study findings and results,
it is essential for destination marketing managers to strive
to create and maintain consumer loyalty in order to create
brand equity for their brand. Various marketing activities
such as marketing communications, promotion, sales,
social participation and public relations and effective social
relations play a key role in increasing consumer loyalty.
This emphasis should be included in the long-term goals of
tourism destination management.
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