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Extended Abstract

Introduction

Tourism is an activity that has many social and cultural impactsin addition to economic benefits
and employment. Tourism development can increase the welfare level of local communities, but
attracting tourists requires different mechanisms. In marketing tourism destinations, attracting
tourists requires many solutions, one of those is the use of media and especially film to promote
tourism and introduce tourism destinations. According to Morgan and Pritchard (1998), placing
a destination in a film is to finalize a tourism product. Product positioning is an emerging
phenomenon and is defined as the planned inputs of products to movies or television shows that
may affect product beliefs and/or behaviors (Balasubramanian, 1994: 36). Its growth hasled to a
reduction in the effectiveness of traditional advertising techniques. (Kaikati et al, 2004: 18)
Films or television series can be interesting for the audience due to their spectacular exotic
destinations, which can be interesting for the audience and increase their awareness of a
particular destination and affect the destination image. Therefore, in this study, the factors and
processes through which cinema movies such as “Tabriz in meh” and “ Shahriar” can encourage
and stimulate the audience to visit the places displayed in the movies and interpret how film
tourism affect the perceived image of tourists from tourism destination and finally how the
perceived image affects tourist™s motivation.

Materialsand Methods

The present study is applied research according to its objectives and regards to how the data and
information collected in this study, the study is descriptive - survey. The statistical population of
this research was Tourists who have been visiting East Azerbaijan Province to visit the film
tourism sites and have seen at least one of the two "Tabriz in meh" or "Shahriar" films. In this
study, the sampling method was a convenience sampling method and for collecting information
library and internet sources were used and a gquestionnaire with a five-point Likert scale was
used to collect data. To investigate the normality of the research data, the Shapiro-Wilk test
using the SPSS 21 software has been done. Then in the analytical statistics of this study, a
confirmatory factor analysis technique was used to examine the validity of the questionnaires.
Also to investigate the effect of tourism on the destination image with the mediator of natural
resources, public infrastructure, tourism infrastructure, and natural environment, as well as their
effect on tourism motivation, Pearson correlation test, and Path analysis were used.
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Discussion and Results

In this study, the data related to the Shapiro-Wilk test show that the distribution of the data is
normal. Therefore, parametric tests can be used. The findings show that film tourism is a
significant predictor of motivation for film tourism by a regression coefficient (P<001, § =
0.502). As other findings show, natural resources with regression coefficient (P<001, B =
0.270); public infrastructure with regression coefficient (P<001, p = 0.202) is a significant
predictor of film tourism, but tourism structures and socia environment are not a significant
predictor of film tourism. Also, in the fina stage of natural resources with the regression
coefficient (P<02, B =0.216); film tourism with a regression coefficient (P<001, p = 0.387) are a
significant predictor of film tourism, but public infrastructure, tourism infrastructure, and socia
environment were not capable of predicting the tourism motivations of the film.

Conclusions

The results of this study in the conceptual model show that film tourism directly affects tourism
motivation, in addition, film tourism affects the dimensions of the image including natural
resources, public infrastructure, tourism infrastructure, and social environment. The dimensions
of natural resources and public infrastructure of the image index also have a direct impact on
tourism motivation.

The first finding of this study suggests that the impact of film tourism on tourists motivation
has a significant impact. This finding is consistent with previous studies (Macionis, 2004).
Another finding of this study suggests that film tourism has a significant impact on the
perceived image of the destination. This finding is consistent with previous studies (Bolan et al.,
2011). Another finding of this study suggests that the perceived image has a significant impact
on the motivation of tourists. This finding is consistent with previous studies (Wong & Hsu,
2010). The limitations of the research can be referred to as the time limit and access to the

sample. Also, as the present study has been done in a specific time range, it is a cross-sectional

survey. Therefore, the results cannot be extended to another time. In addition, this study used
only a quantitative method for collecting and analyzing data. Therefore, future studies are
proposed to study various tourist destinations and compare the results of this study, as well as
qualitative and mixed methods, are used in gathering data and analyzing data.

Keywords: Destination marketing, Destination image, Film tourism, Tourism Motivation,
Destination image.



YEeoo Ub‘““’) & E)Lcw) N 3)95 ‘CSI‘Q‘M’ d,fwa.:,fuu.a.e
VIV-IYY . pao

http://doi.org 10.22059/JUT.2022.327187.928

@ O JR03 35 i © 3551 g duadio OIS 431 2993 (595 3 D (S PO 35 TN Y (w3 3
B oluly 437

Al clions ¢ lioms oKl (5 )S53,3 0aSutsly bl — 8315,k dosro
Ulfl ‘uw ‘uL“M’ oKy su,l.:)l)l) wl)f—d.))il.e(& Co pdo .Lw)‘ u_wh.w)l.{ - E)‘} dM’ Lé)..\m
Ol lioms (liomw oK1 (b 3L il =63, Klen o pie Myl (wli)S — 4lgd15] Sgrme

VEe o [NV [0 b s U VE~ /oW Y 18l b

DS

5 SAD dawgi oS oo (gloygige S| (o 4 (6)R03)5 0ol 9 4B Jlod 4y (683 ) ol Ao Lo jod
bl pte Sy piods ooy €08 a8 5l yorlo b 550 (sage ) el 085 o5 o 3l
29 ol (S8 U () il gy Ban Casl odbodg il md pgas 2SS )
Sl 0ds IS imgi ol 50 el (Byd bubyd sl 4 jhe 13 K535 0555] g datie 00550
Ly o sogos Cdlopj anb mlio Jold dais 00Tyl pgas Cilises slal p wld (6,K53,5 50
) A 29 sy a5 e i sl JS2,5 03 Sl ol bl g elatal lao g (5)S0 5
sl )L slaingin 095 ) «Bud Jlaijl g Cul pialon — oy by 5 Cusle Ll Jingh
slacole jlas usb o S, OL}ng)ST Ol d (63955 41,8 50,5 « Guiods &bl anol> 2,8 oo
Ag05 Alodd |y €l e i L s jd 500 Wb 90 5 (S BBlas 5 wilod )8 s bl b (6,800 ,8
Sl Bl oo SB35 VF Jolid A9l w5 0ABOLI] oyt 53 (51 peiges g, b adllland)ge
Lg UT L;’l_sl; 9 ‘5’|9_».’>u 9 LHpe )Lv&‘ aS" 4 eolawl u/sf\J @da.wa ;O.»Jo l; AAL.MM»); )1 osls 6)5].);
&)Lal sy 9 LISREL 5 SPSS l5ble s jl Wosls Jlosiods jo5 cas 8,5 55 anli 390 #lis,S slill
Wb odlatwl (59 9)k Jolye elil p lejen (Jlgte (Bg) 4 BN (gm0 )S) 1 o3latnl b yrae Jooo
Ml 5L (), K53,5 03550 ¢ o | 005yl i gy phid ()K53,5 5l ol LS g h ol
)1 o yholins 15T 505 4 e slp LR50,8 (23Sl 5 e 1 odiSTyl gl K3 (sgw I Cansl

o}_,S.Sl ‘wl_ﬁ Lg)ij:b)f Wdaa_fo oJ..JBJl)J‘ Rypas oo u)LJ)bb ch Lg)i.ﬁb)f :‘_;.\5.15 u@),s
OySB,8

Email: mnajjarzadeh@semnan.ac.ir Jgiune ol -



Y&+ oyl € Bylowd oA Bygd (5 s (G553 5 dollad A

£

EVRER

dnwgi b0yl (o3daie Sim b g elainl ol il ¢ ol Jlasl g (ooladl sblie 958l &8 conl b (¢S )8
infls (6)5133,5 dngd g ,503,5 in bol ol pogy lelaial (S5 olb) o 2oliil sl i 6,K53,5
3008 g Conl ooy LRl S92 50 glacd by 2 5Lid (el 3STye 01938159y (S ol llie lap il
S oJ)_f p—beo um_’)lu.u—’ P (S b u—")‘“s> LS‘)—.’ ‘) (|CT) Q‘._iotf.?)l 9 oledb| L;Lhd”l_;é
Lol 5 (s el ilieo (ol Kaly dinjls ,555,5 s «g,553,5 daaiie bl el 5 (Jiang et al,2020)
o )3 game (55,5 ol (5,585,5 Aollia By 5 /K555 555 sl b Logadt 5 il J oolizl
Sieh slaplale L plid a OV game oadsja)aeln (sba639)9 (e g sl jorls Jl )3 o0y S
(Balasubramanian, 1994: 36) »,li%, ;5L Lajkd, b/ 5 Jeame sloyl p ol (Ko 45 ol odidiay o5
ol L Lagh d ioles 4005 lyieds dualie 4 a5 yian 41 (o b Lois 03,3) 033 (59 (5,585,5
Uinles 5 phid Cmgee Ao cisnis (g9, (5,550)S (Hudson & Ritchie,2006:392) 51> o)Lil  Sgs 50l
Lol pialidl czge (o ol 48)5 )15 Gl (ols 42503)50 o sobds (1o oy b el (Sl
(Uialed 03 3) Y&L_e 8 Sid)S Sy il o Ay b Cs oty g (MUller, 2006: 218) onis ), S55,5
13, (Lundberg et al,2012) &S o s |y (£lod,5uS Gun (cloog,S o A5 oo 03 | pdy ;5535 dolia
S e S5 Lk 5 (Kaikati et @, 2004: 18) cuul 0 i iukd e SiST il Lzals sl
le gy 3l by (glod S jalbods g bl diedid 5 yodom Ll o Jaame (oIl 5,k 5l wlbls) o«
Jds o Sem sl la Jbyw b lals (Karrh, McKee & Pardun,2003: 145) .35 o0 0453 Slads gt
Wl e acd bl (sadls iled Bld & a2 g (aub jlulede bld 4 2 (G005 Clis slasaie (ile
U csd |y daie pgad g 03> (il (ogasds dadie o 4 s |y ay] 8T g ansl s lblbke oy
o 5o Lousgs o A ladiato gl (Mol gl S5 liody S925250 sl Sl b lopld (ol aims 1,3
ol 00 (0L a8 s (pl & pud ] gl Sl )0 s ¢ Jlo b 9 o 003 05ally K50 )S

g did aoleSin 8 5l —one it pld .l (6,800 )5 Clalllas diej jd (shds Coue Wld (65,5
ol 153 ol 3 Cld Bl ol o Sieten S (S Sesl Gl Uil 5 (538 Loins 1505 g
58 o g g 33l b ¢ty QL 2 3o 3l g g 05 Ssmiusl asgerme U i Ll o
Solie o pie Joie sl ylojlw o500l .(Kim & O'Connor,2011:152) cusl 48,5 )),8 yuidisce d> 45590
dl)_g (PG—E )l_ﬁl 4 @)J&m L;{UI}? 9 09.,3\ bl TS Phl O] D.))Imf dl.mw.bls J,)J L n,L_e )'| d)i.fsb)f
ol a0 00l 03l b 6,553,5 elaylojl o o) celaim laustio Lol a8 o odlitl (£,553,5 sblio 3 ye
b g (Np s claadls (gl a8 5 5 aile )l (6,505 wolie |l SWl slaxs Ladd Lsledgy s gi o Eadge
)‘l aJ_J.il)'é oslawl .39?9[{ .J\S‘o.)y oMt Cu> O?.l )'| Joldo )'1 )iio d)lﬁ.w;‘ 9 Ajld.;;élﬂol) Ol)ﬁ] S loduw Jr Cawl )Lu»)
A b e oadplodl Oldllas o jl ol oadplon! phd (6,563 )5 diw) ;3 (g39u0m0 Cilidsd ¢ Jlald Jigy (]
laeld 55 (6,553,5 suolio (6,551,842 gl 51 Saged 350 Sl Sl plsisay iy ) Jsame (6515 Joxe
&S o KT (98 (0 ) disej ol )3 L ol BISS padge ol Wiled S5 Ladd oS5 6, Ki)S o w3l g
4o 3 sy il bl et slapld ol Byl 51 4 albsnl b g Jelse  odd (ns tmody cnl 3 1Y
g $9-5 Lagld 53 oadosly iales (slalSe sl 35k (sl blee 428 5 a5 carge Wlg5 o0 5l e
sy U (Sig o Colly 5 6 )K80,8 Ao I ) K55,5 0ai Sl g el 435l b (SigSe
Do &3y e gly K508 10350 eai STl

1. Screen tourism
2. Film tourism



ARA e O13RN0,)5 o 035551 g Jualo dawi STy3] pigaad (59, p pled (63503 )5 O ST oy [ )] e g 0315l

S Sl

S 753,5 05251

P9bse (=8l dg2ge bulpd G g Csllae Cumdy S G 5L I sl 0S5 AT 303 352y S 0l S
lwlid (EALS Bpae i B )L8) 08 (s (BliClg) Jelse 5l (So plgiear ]y 0Kl (V1Y) See 5 LB
AAAY) s a5 Jes 4 awd B 3jlu o 4blg 1) oyl a5 ossicy a5 5,81 13 (S e (go .y lgicds 0S5l 63,8
Iy 2,8 S5 a8 WS o iy yad b Yboline Cumdg S laisas |y (6,555 05,551 (Macionis,2004:93 51 s «
i (sl pslade oL bl youds BB (500 (sl sl ool o @5 g 03903 yies dao SIS 2> 4y
0555 51 3Ll 5 (Wen et al,2018) yalsgs slayljl ;5 ,S53,5 03531 (YiNgG & Wen,2019) ,Kiss 8 o351
i 4 (Ying et al, 2018) wles,S ol 075 oty 5 ledls dosgs |y 50 (b3 Slagslyial 13 o)
=V )13 0929 Hiw Cgr GB35 6y Smena 3 e b Jole 93 (Ve A) puitadicn 118 4 (VYY) (s
Y & o g OS5 518y )3 (il pga 5 bt gzmen alge Jlocnll " isly Jalge =Y S alge
ol sl Sjllein 5 blie Al cow 4 pinled 5 (pleiw Lol 45 Nl ere 38 (L]
(Bolan et al, 2011:112) 1,550 b ncmasuily (6)lity @l wb qoled o simwgel simwse oled ColSa/ il
3190 ol 53,5 (3380 31y ) g oS alge 38 (VAAY) (353009 5 skl A8 o 5ol g5 oo
S Jolse Uil 4 a5dge ol g 108 o oy J IS oty |y ol (5,580,550l )13 asTs
O583)5 03Kl dale pgad g ol (6)K83)5 )5 e S5 4n )8 aoniyd oty (Slausbge ) it
25 56 (B ol Aaiie

Mako 5 gual

Girard et ) >)l> o)Ll (5)583)5 dae Sy 0)yd 3,8 Sy slacuilyyy g bajgl 4l 4y (6, 500,5 dale NS g
Lagas a8 595 i) jlai > (gimdiy ladoy plyisds Ll dale gl il 3,0y, sliwl) o (al, 2017:46
2 1y (6,585 Made 4 G D58 Glwlua] aSly ol Jore (gl S5g dy90 10 2)8 (yiild 5 gl Jolis
9SS woud A]y3 )3 SBY ol i Cuenl o)y 0j9,el .(Martin & del Bosque, 2008: 264) 5,5 o
ol anl g ol Sl Jele K labs pgas (Beerli & Martinez, 2004) 5 1> 3955 S 2T 205
D 5 s e b)) Ko 0D s (ROBSCH, 2010; 21) aiis 4, Ly (RyU €t @, 2013) Col unito
)= Cawydb b ail oy olgs — st Ko )] 51 5,8 s sy JSi a5 pladis pled g Conl luale S
R NEVISE

Gl 35 5 ible a9 4l Cot talte gl A aseie L0l pbgl (Vo) +) guis 5 | Sl 45 llan
U colis) G jl dado IS g aidl g 3,15 b (6,8 Sloreuss 1 s jobody Auaie S 505
D)1 ()18 Slogeal y: uibions o

3 Ygana sl cpl 5,30 53l dade yyguad (535 JSS 1 aiana e A5 on 305 (5,535 ol o 393 o S
25y oo ool pllai g S 5asls (sladsly:  loinw slapld (gyim BTl o (gl jugad 5 loeily )b
5 owlio pgas sbul sl ol ogmi 93 (132+) “63,laY e jas Jlspll (Cohen-Hattab et al, 2004: 63)
el (e £l > SIS oo S osed (g 5,1 3925 g e g8y e o Rda,S (03 > s

1. Pull Factors
2. Push Factors
3. Riley

4. Wang

5. Lombardi



Y&+ oyl € Bylowd oA Bygd (5 s (G553 5 dollad )Y

b 3l Aagn (s3] B Wl oo Ao gl dnug S ply 0 Pl (Bly 05 S Gkl ped 09 S Jlo 3
(el Glagpwled 5 oaiS 35l (pamed 425 gy Gladils) il @l plo 5 o) @lie ) pglad wrasd
5 sl (Ashworth & Goodall, 1988: 217) 355 43,5,k 13 0silly ] 8laws Lawgs sl gl il b
Lo 5 b lio o8 63,8l duae g Sl 5 ol Jalge (igal 295 B )3 (V' +F) "Ll e
b e 50 Coog e powas b)) pEin (,550,5 iil o ade ygaal (6305 JSS D pie du 93 los
$)5id)S dade g rcdluy; g K005 sl (b o dis g 05 slanl g (SKin)s
Ui el ol h)LSen 5 3l lawgr a5 (g5le Jde bl (KIyCl & Aksoy, 2011:478) .5,.5 - )8
lacsloy dloxil pgas osijl Jolge & 3950 oo sl )5 Sygo o GUSLo 3 ) 4d g
OS5l (S gt S oloml any jomie g (Simgd g (Sl slaadle ((Sogl (Sl 5y S35 5 (soges
500310 pgas p phd (6)K85,5 13,5 pokae b 4ps b 93 ulul ol (Martinez et &j, 2007) .50
) 85U Bys lonbyd made ), K55,5 035l 4 duade | onsSTyl pgas )l 18l By5 w3l Lade

2 S8 ,5 (B3 52 (681 e g oS 39 s okae (g 4 Bl 4oy

whd (5,505 ,5

4 o .(Zimmermann, 2009) 5,5 iy Sinyd (6,55 5l sl S§ lgiedy i oo 1y old (6)Ki50,S
o Ll s g sl sla by 5 laeld 5o gl (tales > 4 45 ol e (sl Lol 5 M 38l
Morakabiati, ) 1S o lis) age i 53,5 Lidd o g duaio §| 583,81l ms JSib 5 4l 418 e
09)5 Cudd )3 Gl ey g (S i bl o plase ]y (6K82)5 5 aails (20110 114
b 5 e IS STl 4 e (ogaze lacale (Sgpmd) il gely 5l Blo)le 45 3)5 aippds
SrSmamas o pld g uSe )b jl el (Fotiset al, 2012:18) ... 5 sl (43 b ©osg <0osmsh)
9 39y slomd 4 (), 533,5 (pos slasygld 5l S sl (Fotis et al, 2016: 12) 1,135 o 5l o, Kids )5
» e iyl (DiNg, 2016) 45,5 o 51,8 03latislsjg0 piw | Gy (S32y2el polateds (eloial (sl JUIS
Sy dlw)y Jolod & Cunl 0ad iyl £5550 (nl 4 il ol g5 g Wyl 4 d2gi b ohd (5)K53)5' L bl
=85 S oo pled ol lodiw K83)5 ((6)K3)5 S e plid ((6)KB,5 S e (ladw 6K )8
" om sl b iy (slapkd datws y> duaie ] (3 4y Adle b e S 1 K80,5 33L" ) cusl e
315 ng yieS Wb (6,%53,5 (V) ¥+ +0) " sy a5y (FIV ¥ e o) (U 5 el 5 S 4 ARV (ll)
il lord (5 lopeld Ll 15 (Sgsls slaaslyy g lapld & ool Sl adjl (yszman (63 lg0 Jolis 45
Joee 53 olgd = old Caxino b asye (65805 Clld jp g ol L hasye (e9d90 SSL My Slagdgil 4
S > KBS (ppheuny 455 S ) i ()R85 (Ve +¥) Gusizdine M5 (Squdgil (S35 L) 53 olgs 3L
38l el g ol 0as pasud dn s oyl ol oadbodld iules ailwy 5 IS 55 ol o] 45wy e b
45 35S e grlae 408 ol aoeByd ) Al psla ) o] jnd dp (S 0] ol 3 )84 i
2l K528 (35Sl g dado pgas (5 oline b wld (5S35

D9 o0 ok S5 408 41835 Cliiod j9y0 9 Olodl 4 425 L

2l 36 By lomlyd dae ;K535 0301 2 i 1 0051l g sl g ol (5,882,5 ~

1. Palacio
2. Martin-Santana
3. Busby
4. Beeton



DA e O13RN0,)5 o 035551 g Jualo dawi STy3] pigaad (59, p pled (63503 )5 O ST oy [ )] e g 0315l

~

AN

soses glacslo g

it — RPN
ol o Lag

clacsls )
\ (5,555
N——

Ao OINES1501 4 guad Slasf
OAR9F (o9rde Jo ) 0)lond S

AR93 9,
g lodly el cowd 4 (55 4 dngi b0 pS o 413 (63,8 lidog 4t > o Blial 4 as g b yols i
o=l ccwl oaddinly y Cogi 4 ol )0 5 00 (sdulon — Bmogi B S5 (Buid ] 1D 5Ldyee Cle b
o oalit ) doliiy 1 Lmodls (6 glaas gl 5 5ttl 5 (SIlBS aolio 5| ledbl g yglgas (sl simes:
o bgye pgd piS (Bl Cmer Loty Joli Jol (iow sl oad St (ioe ¥l delidian yy ol
0353l 4 bgype pylaz (50 (VY 415) (6)583,5 dale pgal &) bgye pow S (455 VY) pld o], K025
SPSS |38l 4 3l ealitwl b .Cawl sddedlainl @ )Sd bz cads 5l doliiin p opl 50 cCunl (455 Y1) plé K>S
el Ced an SO ojlad Jodo ollae Flig,S T o coliiun s Yol odelcmddy (slagul wlol g
62929 05835 (3585 ol ()lol sl sl pgllae s 13 5 305 350 (bl Ctlp pdelCunray gl ol
2163,S 5305 WAA poo B 3ls,3 Sloj ojb ,d oyl ohd (6,5053,5 slacols 5l a8 canl (Byd ool bl 4
Epgpas 45 i Slpl S T 1 oLé 93 cpl bl ) €L od» 9 €do p3 3o Wlid 93 5 S JBlos
o 3 it sLaddls ] a5t ol 53 (il (o oS Sl bl 551 03 55 IS
=i L Sloade aslllan S ol iagin ol )0 diged pors podd G oGl 03,8 &1l ) 5 0 il
g 5 adgl digad Jlane Bliol 350 L (905l stn) ol ol 31145 45 plosl ()S50)8 5 58 ¥ oy dolius g
3y Al j Jge 8 Bl jl ged oo (+/+0) JeB JB (slad (e g 303 A0 (el

(z7) x (57)

dh -

5 WV =l Zojlol 9 00y3 A0l Glisebl i /00 Jolse (d) J58 LB slbad (fiee S1a> 358 J5e)8 5
B e D9l w2 laieds 5 Vo8 30 (5d o yd (bl 1 sl H/AYVF s (S) diges iyl
ooyt sgaieds 5 Cosl osdodlisiul (bl g inogi olel sloyds) 5l Simag cnl o Wedl ibdiga o5
o 3 Gl 005431y SPSS YN 158l 5 5l olizal b Shg 9 el cygesl 51 Shmgiy sloodls (95 b g2 Jloy
saiedsy e izran g (sanb lole Ll (58 5l ndalitin g ojl (2lgy oy pskiteds gy ol (el Lol o
S5B)S SBdly (sogas LS j (orrb wlio (le b hale g 2 whd (6, 583)5 5b (g 2
o5 38l 5 b e o g (yguo g (Sitsod (y90) 31 (6)53,5 03 o ] 586 (i 5 o Laoms
e oodlizl (Lisrel)

1=

Aol 3 (b (39030 .Y 2 lowd Jgua

lg)S Sl oy P
/YA o §)50,5
-1ho SRS dade yga
AN ol 3.5 05,5




Y&+ oyl € Bylowd oA Bygd (5 s (G553 5 dollad vy

Wasl o Coy

(Yo/0) Jolso ,a5 AF dolidiww p dsy odimdgoly U5 duoyd (BF/F) Joleo 185 VIV doliciun 4y odimdzuly ()13 0
Y o 2o pd O/ (Jlw ¥r BYY o o yd YV (Jlo Yo UOVA w00y 50 1,00 )3 5l duo )0 0V/A Ll s o
05 AR g 33 doyd (OF/A) Jolee ), 53,5 51 58 VIV .09 Wl & Sl B w03y ;3 2o 3 O/Y 5 Jlw 0+ b
EMua s )y 1oyd (VWY L Usles 45 VY ol o, K53,5 Juwass S yte s Jalio duoys (FY/Y) Jolao
EMua 55 gl ao)d (PVIF) L Jolss 505 VYR folin 599 Muass glyls o yd (VV/Y) b Joles ,a5 YV £odod
Wbl o 1585 (luass Syae gl ao > (Vo/Y) L Jolee 425 VY g a)l 5 (owlis)lS”

o oSS slagil 48 amd oo L3 (¥ ojled Jgin) 3L 5yld el 42 baye (sloodly tmgfy ol 3
ryas (oo o (585 (lacdluy (oges lacdlon) (b lie whd (65835 ali b
aShl (e yio 28 Lo odls (pgr Jloy (wyp pl el 039 Jlo b @i SRy bl 05K 5 ate
255552 (819) ogeil o)l (g5laline e STl iy ouiS oo s 0L sllas o 3 1y sl Lo ooy 595
Anlg5s dgmg il Loy 03l 4l p e yho o33y lp (D Sygo pl 3 ] Cans 4 /40 gglune
2,8 oslinl S yal)b elaygeil 5l olgi o 10 39 dlgs oy Waodly @98 ;S0 leay il

kg 9l (39051 .Y 0 lowss Jogo

(S19) (s blize o &3l asyn yaxio
NANA Y& o (o, K55
N v.5 b alie
/YA Y5 o9es sacsluy;
<I\YF Y5 &)5i,8 slacsloy;
Y y.5 el b
-I¥ay y.s ol ;533 0351

3o el B ogeil cops g AYD Gl ()50 piie ) lndiges dlawi culiS e gl KMO o ys lade—
9SS ages coliS I (S g wanl odalcunddy Jolixe +/+ o) pdaw ;5 DO (o3l axyd 5 aS 39 VWEF/VOY Ll

Dy Jele Judow plodl (gl lady oS S Ly yilo

SLCE L g2 ¢ 0908 GBCALw 1§ (b &alho coked (65053 )5 (S yiie i )b g KMO (49031 Y 2)lowl Sy

oed 53,5 052501 g (ormb oo 6 5005
0553 bew  gbeslon)  gbeslon; e RS ke
phd SNBSS b KBS 9o b o
-[AFY N -IYYA -IyYE -ISAY <JAYD KMO s
MFYAYE  AVASY  FYALVE YAUMY AWYEESY WSEIVOY eyl lade
¥.5 Y v$ 0 5 o &3l asyn
ey ey ey ey ey ey 6 sbine prdaus

Ui (o yhlise dlael g 3ylkil colys clls 93 0 Limgh sl pito (6 ,S05ll b s cunl Jole oo p
lo e clo jadld wolad oy an aS aad o lid ol adye canl Jole oo zulis g oo 001>
5 g (411 31 i) (Lole o 5 (VAP 51 o) £ uolis ol JS53.8 03501 chade s ol (5,55,5
9 )bl (1re3S gl ogMledy g oo Cguire (orilio GaaSlE (idgh sl piie (hoxiw sl 9 5)12y05
Sl 033,85 odlail gy (Staed ol | g3l Gagh 53wl S (39 cuslis I (S (Il

03 3539 (g )bline abasly img (sl puiie plod pw Jgia 53 odelcandds gl ol



Vy\YY e O13RN0,)5 o 035551 g Jualo dawi STy3] pigaad (59, p pled (63503 )5 O ST oy [ )] e g 0315l

OB S peiio () (S 3,05 luwl B2l ¢ lo £ 0 lowd Jg
055! b gbeslon)  gbeslon;  gle R0
phd )R035 elanl (5N o9 b ks
- o 5)58,5
- -Iyas™ b wlie
- AV Y| A oges Slbcsloy;
- <[V JEYANT T S S clacsluy;
- Yy < /yva*® JIVEETT vt eleanl Lo
- NAA Sy Vi NAGY ORI\ o ol [ K33,5 03,1

s yx0

i3 Glie 9 kaid)9e Jie )3 39290 (sl e (bl Bl () g Gl Jlhw 4 (2955wl jolatedy
(pgos SLacd Ly (b gl thale ygai) (ldanly piie g (whd (6X53)5) djcyp b psie Snpie
L e Jalo )Ll () 5 (e 80,5 0350 330590 peiie 595 (o e 9 (6)%53,5 (socdbo
i odlizal " S 5 gl Jle bl 2 olojen Jlgie gy 4 &l g S il eslicl

it (B=2 /0o P <efen) oS coys L plid (6)880,8 o canl ol 51 (S0 Jgio (slaaiily
L nb e caimd oo ol (A J15) o celoaibly oS 668 olan sl wlid (6,8.53,5 05:551 oline Crodiss
(B=/YeY P<efeoh) oSy cayd L (oogoe slacdlop; (B =2 /Y P<ofon) g S, cops
ot latr] e 5 (65805 (gl Lo Lol kil oo olid (65050,5 05501 Jhline ToullS” s
1Y) sy s b o e ol A po )3 (piomen Bl 05 o (/K835 03501 Jolins DonisS
0553 Joline GoaiiS iy (B =+ /PAY P /o)) g Sy o b ol )%, (B =25 P
it CahlB jlslal bz 5 (6)S03)5 Slacdli ) (ages o dlopj bl ailh e pld (5)K05,5
25 @l pgw dspo U Jol dlsyo 1 o)) calpd (e dusliie g (yp b 395 )15)55 5 plid (6,535 03]
1ol Cawd @

AU edlo 3 cops pl o Casl o3 +IYA5 oanb lio 31jc19)0 eito 2 ol ()58, yuito ;3T gy =)
jcy90m yxio o b3 > anb wlie jboline (6 Salawly (i85 saimd lis &S Col bl ials +/YVE 4 padiune
sl plid (6)583,)5 05l whid (g, 580,5

2 upd il &5 Cusl 039y /¥ pages lacd b dj0g) pite b wld (K3, Al (g0 )5y oy Y
v LU )3 ongar glacdluy) 6,5 dlaly L odimd (L 4 Casl 4l il /-5 & puituns il s
e plid (6,553,505, wlid (6)S53)5 2j09 e

G pd ol 85 Canl 039y <YV (05035 slacdlo ;i) e L whd (6)503,5 abal) (g ) o po =Y
byl o 6, 53,5 lacslopj o Sdawly (i oaimd Ui 45 cul bl gals +/+ V0 &4 guiins 150 s
e wlid (6)K53,5 050l ohid (65835 95 peite

b > oy ol & Cunl 039 VY- eloial lazes 1j9)0 pusite b ol (6505,5 Al (guw )55 o ps ¥
Nsisgr e oo byl o (olaia] bma (6 Sebaly (A5 oxind L5 & Cal A8l 0l +/+5) &) aitas 5T
s whd (583,85 0350l olid (6, K52)S

1. Path Analysis
2. Sequential Simultaneous Regression Analyses
3. Baron & Kenny Steps
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1. Normed Fit Index

2. Comparative Fit Index

3. Incremental Fit Index

4. Goodness of Fit Index

5. Root Mean Squared Error of Approximation
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