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26 October 2020 Today, the tourism industry is changing rapidly, and as a result, the needs of tourists have also
?:C(;"Veg '”25‘;‘1'56" form: | changed. In this age, creativity and innovation are considered as an important feature and the main
Accei)ti)ede'r need of service and tourism centers. The importance of employing creative manpower for tourism

centers and organizations is not hidden and can play an important role in their success. Creative
workforce leads to new ideas and solutions and improves the performance of goals. As a result,
given the issues and problems facing the industry, the need for a creativity-based paradigm, along
with the replacement of new products, processes, markets and methods, monopoly interests and the
created competitive advantage seems necessary. In this paradigm of “creative destruction", Joseph
Schumpeter, as the driving force of economic development, uses resources, knowledge and skills
in new ways to solve existing problems or obstacles and by forming new types of demand and
support resources to meet them. Promotes opportunities for creativity and entrepreneurship.
Therefore, creative destruction can facilitate the transition from old and inefficient tourism systems
to new paradigms and be used as a need of the tourism industry or a tool to meet its needs. This
can occur in a variety of ways and can change the performance of tourism and related
organizations. Accordingly, according to Schumpeter theory, the role of creative and
entrepreneurial force is not limited to creating new job opportunities, but with the existing
structure, thinking, mobility and culture, engage in creative destruction to prepare the ground for.
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inefficient tourism systems to new paradigms and
be used as a need of the tourism industry or a tool to
meet its needs. This can occur in a variety of ways
and can change the performance of tourism and
related organizations. Accordingly, according to
Schumpeter theory, the role of creative and
entrepreneurial force is not limited to creating new
job opportunities, but with the existing structure,
thinking, mobility and culture, engage in creative
destruction to prepare the ground for economic
development. But in order to achieve development,
competition and challenge with other goals is
essential. Comparison and competition, followed by
superiority over competitors in the same industry, is
the same as competitive advantage. This approach
was taken from Porter's theory, which he called "the
advantage of high competitiveness." And it's kind of
based on marketing strategy. In this regard, three
important theories have been proposed, which are:
industrial organization theory, resource-based
theory and Schumpeter theory. The third view is the
Schumpeter view, which is based on creativity and
innovation and includes the potentials of research
and development and the application of information
technology and knowledge management, and in a
way, this view can be considered as a subset of the
source-based view. Accordingly, according to the
existing problems, by using the paradigm of
creative destruction, new ideas can be created and
exploited, and innovation resources can be
considered as the most important element in
competitive advantage with other tourism
destinations.

2. Methods and Material

This research has been done qualitatively in the
historical texture of Yazd and its strategy is
thematic and inductive analysis. Samples were
selected using non-probability method and
judgmental sampling and 12 eligible individuals
were selected as a sample and interviewed. In this
study, qualitative individual interviews were used to
collect descriptions on the subject from the
perspective of the interviewee. Finally, MAXQDA
software has been used to identify and cluster the
advantage factors in the study area. In terms of
validity, the interview questions were provided to
the experts after design and approved by them. The
reliability of the questions according to Kappa

Cohen coefficient is equal to 68%, which indicates
an acceptable level of agreement.

3.Results and Discussion

After analyzing the interviews, 4 categories were
selected, which are:tourism resources and attractions,
support resources and factors, reinforcing factors and
destination management For the category of creative

resources and attractions, 10 concepts and 37 signs
have been identified and coded that existence of
cultural and historical attractions and creative
industries in the area have the highest frequency and
the next ranks are related to the provision of
entrepreneurial conditions, creative use of historical
monuments and tolerance. 11 concepts and 36 signs
were identified for the category of destination
management, among which the most references are
related to the preservation of cultural and historical
identity and attention to research and development
and attention to creativity and innovation. The
concepts of factors and supporting sources are
officials' attention to promoting the tourism
industry, attention to the Superior projects in the
study area, residents' positive attitude towards
tourism, and finally safety and security. Finally, in
the factors that enhance creative destruction in
tourism in the study area, the existing conditions for
attracting the creative class in the study area have
the most references and then interaction and co-
creation in the values and international performance
of the historical texture.

Based on the repetition of the codes extracted from
the interviews, signs such as the existing conditions
for attracting the creative class, preserving cultural
and historical identity, the existence of historical
and cultural attractions, creative industries and
interaction and co-creation in creating values,
attention to creativity and innovation and attention
to research and Development is at the top.

4.Conclusion

In this study, based on the obtained results, one of
the most important concepts in terms of
interviewees is the existence of historical and
cultural attractions in the study area. Existence of
cultural heritage and historical monuments with
original Iranian architecture and cultural approach
and identity, along with the registration of the
historical context of Yazd in UNESCO World
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Heritage, can make this region as one of the main
tourist destinations in the world. In addition, the
existence of spiritual heritage such as different
cultures and subcultures can pave the way for
competitive advantage. In addition, preserving the
historical and cultural authenticity of these works
has been suggested as an advantage in interviews.
Innovative use of these works is also one of the
most important capabilities that has created a
sustainable competitive advantage.These innovative
activities require the provision of conditions for the
presence of creative people. Therefore, the
conditions of the presence of the creative class in a
creative tourism destination can be considered as
the most important factors affecting innovation and
as the results of the study, considering the high
number of references to this code, this issue can be
considered as one of the most important factors of
competitive advantage. This range knew. One of the
most important conditions for the presence of the
creative class is the existence of tolerance and
tolerance that the study area with its high ethnic and
cultural diversity and the peaceful coexistence of
followers of different religions and sects, provides
the ground for people to be present in this area. The
creative forces present in the area innovate and
create value according to their talents. The products
produced are one of the most important values and
attract a lot of tourists. In addition, the joint role of
producer and customer and the creation of creative
industries is a source of success for the tourist
destination, which can play a significant role in
attracting tourists and be presented as a competitive
advantage.

Keywords: Tourism,Competitive advantage,creative
destruction, historical texture, Yazd.
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