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Abstract

Nowadays, sport as an economic sector has a fundamental role in the production
and consumption of goods and sports services and economic development of
different societies and is now one of the most effective factors of national
economic growth and the most lucrative industries in the 21st century. . This
role is more prominent in football as one of the most popular sports .The aim of
this study was to investigate the effect of corporate social responsibility, digital
marketing and fan intervention on brand love of sports teams (Case study:
Speed Road Rasht). In the present era, sport as an economic sector has a
fundamental role in the production and consumption of sports goods and
services and economic development of different societies and is now one of the
most effective factors of national economic growth and most lucrative
industries in the 21st century. This role is more prominent in football as one of
the most popular sports. Fans of football clubs spend a lot of money to support
their favorite club and team. For this reason, the big clubs in the world in all
the prestigious leagues are looking to make their club brand more known to the
people and to attract more fans to their team through new marketing methods
in order to increase their income. And make the club survive. The brand plays
an important role in the discussion of advertising as well as among the fans of
sports teams. In Persian, the brand is generally translated as a brand and in
some cases a trademark or trademark. In fact, a brand is something that has its
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own customers. Customers who are willing to pay more because of the brand.
Brand attractiveness is a unique set of all brand components that show how
consumers perceive a brand. Brand attractiveness is an attractive and enjoyable
concept in today's marketing. There is a connection between the customer and
the brand similar to the relationship between two people. Consumers often
consider the human aspect of brands by giving them personality traits, and
marketers often reinforce or reinforce these perceptions by brand positioning.
Brand love affects many aspects of a sports club's customer behavior. One of these
aspects is customer loyalty behavior. In explaining the concept of brand
loyalty, Bowen and Chen believe that this concept can be explained from three
perspectives; In the first approach, called the behavioral approach, brand
loyalty is further measured by repeated purchases and recommendations to
others. In the second approach, called the attitudinal approach, brand loyalty is
measured from three more detailed dimensions, including the emotional,
commitment, and action dimensions. In the third approach, which is a
combined approach, the two previous approaches are measured in measuring
customer loyalty to the brand. The study of brand love in the field of sports is
of particular importance, and the officials of sports clubs and teams are always
looking to increase brand love among their fans. One of the variables that plays
an important role in this regard is the social responsibility of companies. In
recent decades, marketing research has examined the term brand love and
emphasized its importance. Even today, there is a strong connection between
products and brands, and these feelings are expressed through the concept of
love. Consumers have dramatically diverse relationships with brands. Some
consumers love their brands, some do not, and some may even hate a particular
brand. Researchers have extensively examined brand love in the past. Brand
love is a phenomenon in which consumers connect with a particular brand and
are loyal to that brand. Brand love affects customer loyalty and positive word
of mouth. From a marketing perspective, the distinction between fans (those
who are defined as teammates, coaches, players) and spectators is crucial, as
fan support creates an irrational economic rationale for football customers.
Thus, the research literature argues that good marketing programs should focus
on and promote the use of emotional attachments to the team. Recently,
researchers have begun to address perceptions of brand relationships with fans
or consumer-brand relationships. Among the various structures related to the
consumer relationship with the brand, the feeling of love for the brand seems to
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be a new structure. Today, brand love is considered a higher-order structure in
relation to the multiple cognitions, feelings, and behaviors of consumers that
have psychological aspects. On the other hand, today, corporate social
responsibility is increasingly prevalent in the sports industry. The question also
arises, according to the theoretical framework of social identity, does the
performance of social responsibility activities by sports institutions increase
community participation in the brand and what is the effect on the fans' love for
their clubs? Accordingly, the main issue of the present study is to answer the
guestion: Do corporate social responsibility actions by sports teams have a
significant effect on love for the brand of sports teams?

The present study is an applied research and due to the use of a questionnaire to
collect information is a descriptive survey research. Also, the present study is
based on the purpose of an applied research and according to the method, it is
of correlation type. In this research, information related to the theoretical
foundations and research background has been collected using the library
method. Also, information related to research variables was collected to
analyze the hypotheses using a questionnaire. To determine the minimum
sample required in this study, the method presented by Barclay et al (1995) was
used to determine the minimum sample in PLS3. The minimum sample size
used according to the most relationships in the structural part of the main
research model is equal to the product of 10 in 5, which is equal to 50; All
questionnaires on the 5 Likert scale are from very low to very high. But in this
study, to be more sure of the results, 250 questionnaires were distributed
among the fans of Rasht Speed Road football club. Of these, 230
guestionnaires were collected and 215 questionnaires were analyzed. The face
and content validity of the questionnaire was confirmed by experts in this field.
The reliability of the questionnaire was also confirmed by PLS3. Descriptive
statistical methods and inferential statistics were used to analyze the
guantitative data. All analyzes were performed using Spss21 and Pls3 software.
Findings showed that social responsibility actions had a significant effect on
brand love. The digital marketing variable on the club site had a significant
effect on brand love. The digital marketing variable on Instagram had a
significant effect on brand love. The digital marketing variable on the
Telegram site had a significant effect on brand love. The intervention variable
of team fans had a significant effect on brand love.

Keywords: Social Responsibility Measures, site Instagram, Telegram , Brand love.
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