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Abstract

to use technology and create a virtual store. However, due to the
lack of awareness of individuals and companies in Iran about
network marketing, it has been used less. Therefore, the present
study was conducted to investigate the effect of network marketing
on the brand of promotion and maintenance of foreign sports
goods. In terms of purpose, research is applied. The statistical
population of this study includes all users of foreign sports goods
in Tabriz and Urmia. Therefore, due to the limited statistical
population, the samples consisted of 200 people and were selected
as random sampling. In order to collect the data, two standard
marketing questionnaires, network, and brand promotion and
maintenance questionnaires were used and distributed among the
subjects. Cronbach's alpha was reported to be 0.95. Descriptive
statistics were used to analyze and analyze the data, and step-by-
step correlation and regression methods were used to test the
hypotheses in the 22spss software environment. The results showed
that there was a positive and significant correlation between
network marketing and brand promotion and maintenance. Also,
there is a positive and significant correlation between network
marketing components such as trust, pleasure, ease of use, special
profitability plan with brand promotion and maintenance. Overall,
the ease of use of network marketing and the enjoyment of network
marketing was introduced into the model of predicting changes in
brand promotion and retention, and these two components justify
38% of the variations in brand promotion and retention variance. In
fact, these results indicate that 38% of the promotion and
maintenance of foreign sports goods depends on the ease of use
and the pleasure of using network marketing. Therefore, according
to the mentioned results, it can be stated that network marketing
has an effective role in promoting and maintaining foreign sports
brands and with increasing network marketing in the sports
industry, the amount of foreign sports brand increases. Therefore,
by strengthening network marketing in the sports industry, it is
possible to help promote and maintain the brand of sports goods in
the country and thus can provide the ground for competition with
the sale of foreign sports goods in domestic and global markets.
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Network marketing is one of the most common ways in the world
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