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Abstract
Received: This research examines the moderating role of team identity in
06 May 2021 social responsibility and the intention to support fans of teams
in the Iranian Football Premier League. The method of this
Accepted: research is descriptive-correlation and based on the purpose of

02 Aug 2021 applied studies. The sampling method was non-probabilistic,
voluntary, and available consisting of fans of Premier League
clubs. The sample size was estimated using sample power
software based on research objectives and finally, 295 people
were considered. A structural equation model with partial least
squares (PLS) approach was used to analyze the data. Results
showed that social responsibility and team identity have a
positive and significant effect on the supportive intention of
fans; Team identity also modulates the relationship between
social responsibility and supportive intent. It is recommended
to the management of sports teams to consider the interests of
the fans in social issues and issues and to include various plans
of social responsibility in their long-term plans.
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Extended Abstract
Abstract
The sports industry, like other

industries, needs to make and maintain
profits to succeed; But unlike other
industries, its financial success depends
on community support for sports teams
and clubs (Sheth and Babiak, 2010).
Fans have an undeniable role to play in
the survival of the sports industry. They
are so important that they are the main
assets of any professional club and who
give identity to sports clubs and leagues
(Elahi, 2008). Researchers believe that
fans are one of the main pillars of the
sports industry; Because they create a
direct and lively social environment for
the athlete and the sports team so that
even their performance depends on the
existence of the fan. Therefore, the
managers and agents of the sports club
must increase their market share
compared to other competitors by
identifying all the factors affecting the
fans' behavior and by being flexible and
adapting to their position and needs.
The issue that has been raised today in
the social dimension of sports and has
been able to attract the attention of
sports organizations, coaches and fans,
is social responsibility. Of course, the
concept of social responsibility is not
considered a new phenomenon, but its
structure has evolved over the past four
decades and its essence and principles
include economic, political, moral,
environmental, and cultural issues (Liu
et al., 2019). Social responsibility as a
very broad concept includes different
types of orientations that an
organization (person, group, team, or
club) takes in the field of social and

welfare issues towards its environment
(human, natural) environment.
(Anderson, 2019). The basic premise of
social responsibility in sport is that
there is a formal and informal social
contract between the club and the
community, and clubs are required to
comply with the considerations and
expectations of social groups to gain
social acceptance and legitimacy. Liu et
al. (2019) summarized the studies
conducted in the field of professional
sports organizations, the elements of
social responsibility in professional
sports including educational activities
for youth, public health, transparency
and financial accountability,
stakeholder management, expressed

accountability to stakeholders,
humanitarian and environmental
activities.

Social identity with the concept of team
identity has become the main structure
for explaining consumer behavior in
sports. Team identity is mainly an
individual-based cognitive structure:
when an individual finds identity with a
group, it is in fact that the success or
failure of the team forms part of his
personality and in these cases, he
considers himself a participant (Khajeh
Aflaton et al.,, 2020; Gwinner and
Swanson, 2003). Creating a social
identity in a particular team by the fan
(team identification) creates a positive
and close psychological relationship
between the fan and the team in such a
way that the fan tends to identify with
the case team. People who have a high
level of this knowledge and identity,
spend more time and money on their
favorite team and even tend to
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maintain their loyalty, regardless of the
team's performance and its wins and
losses; Therefore, team identity is an
important concept, because it can
affect and reduce losses on fan support
(Sultan Hosseini et al., 2014). Patronage
intentions are a vital issue for brand
managers; Because it describes the
selection mechanism and the purchase
decision. Patronage intentions are the
prelude to supportive behavior and
measure whether or not buyers will
return to the brand in the future. A
review of existing research and
literature showed that a broad and
important topic such as social
responsibility can be studied by many
researchers in different sciences and its
effect on different variables such as
patronage intentions, different results.
Therefore, the present study was to
investigate the interactive and
adjusting role of social responsibility
and team identity on the patronage
intentions of fans.

Research Method

The method of the present research
was descriptive studies. The necessary
and required information was collected
from funs to determine the
investigation of the interactive and
adjusting role of social responsibility
and team identity on the patronage
intentions of fans.

Statistical Sample

The statistical population included all
fans of the Iranian Football Premier
League. In this regard, research
questionnaires were designed and
distributed among fans teams. In this

study, the sample size was estimated
using the sample power software.
Considering the assumptions made
based on the alpha level of 0.05; the
statistical power was 0.90 and the
effect size was 0.05, the final sample
size was 244 people. Finally, 295
questionnaires were collected to
increase the statistical power.

Research Method and Tools

Information such as age, sex, marital
status, employment status, and level of
education were asked through
demographic information
questionnaire. The Liu et al. (2019)
Social Responsibility Questionnaire was
used in the form of five components:
public health, philanthropy, social
development and education, financial
and environmental measures. The
validity —and reliability of this
questionnaire have been confirmed in
several studies. The Kim and Manoli
(2020) Team Identity Questionnaire
were used to assess team identity. The
validity —and reliability —of this
questionnaire have been confirmed in
the study of Kim and Manoli (2020). In
the present study, the reliability of this
guestionnaire was obtained using
Cronbach's alpha method at a high and
acceptable level (0.88). Finally, to
evaluate team support, the
questionnaire of intention to support
the team, Abu Zayyad et al. (2021) was
used. The psychometric properties of
this questionnaire have been reported
by Abu Zayyad et al. (2021). Also in the
present study, the reliability of this
questionnaire was obtained using
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Cronbach's alpha method at a high and
acceptable level (0.91).

Results

Descriptive results showed that 198
males and 97 females participated in
this study. The educational status
showed that 56 people with under
diploma education, 68 with a diploma,
50 with an associate degree, 92 with
bachelor's degree, and 29 with master's
and doctorate. As shown in Table 1, all
variables have good reliability in the
model. The combined reliability and
Cronbach's alpha greater than 0.7
indicate the acceptable reliability of
each research construct. Also, the
criterion value for the acceptance level
of the mean extracted variance is 0.5.
As shown in Table 1, the mean values of
variance extracted for each structure
are greater than 0.5, which indicates
the confirmation of the convergence
validity of the questionnaire (Henseler
etal., 2016). According to the results of
Table 2, the team's social responsibility
predicted 0.23% of the patronage
intentions. Team identity predicted
0.24% of the changes in patronage
intentions of the team. Also, team
identity with 0.074% significantly
adjusted the relationship between
social responsibility and patronage
intentions of the team. According to
Table 2, the path of social responsibility
on the patronage intentions has a weak
effect size (0.033), the path of identity
with the patronage intentions with a
weak effect size (0.038), and finally, the
size of the adjusting variable effect on
the patronage intentions with a positive
but weak (0.013) is estimated.

Conclusion

The present study seeks to investigate
the role of team social responsibility
and the mediating role of team identity
in predicting the intention of football
fans to support the team. The structural
equation model showed that the
perception of team socially responsible
actions by fans with an impact factor of
0.23; has a positive and significant
effect on the patronage intentions of
the fans; In other words, the concern of
Premier League clubs about socially
responsible initiatives and actions has a
significant potential in front of support
elements (tendency to repeat
purchases, use of goods, and media
consumption). The results of the
structural equation model showed
team identity with a significant effect
coefficient of 0.24, was explaining and
predicting the patronage intentions of
fans. One study that examines the role
of identity with elements of supportive
intent is the research of Morrison et al.
(2019). Their results showed that team
identity had a significant effect on the
elements of patronage intentions,
namely media consumption (0.44),
product consumption (0.66), and
repetition of purchase intention (0.41).
As mentioned, social identity, and in
other words, team identity has become
a fundamental concept and structure in
explaining the patronage intentions
and consumer behavior in sports.
Therefore, one of the issues that
managers and researchers have paid
special attention to in recent years is
team identity. The efforts and actions of
sports organizations to build more
connections with fans have more
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benefits than their efforts to improve
competitive performance. Therefore, it
is recommended that football clubs and
teams allocate major resources to
develop and enhance team identity
among fans. The results of path analysis
also showed that team identity
modulates the relationship between
social responsibility and patronage
intentions. In general, examining team
social responsibility and positively

evaluating it at the consumer level
leads to positive organizational
evaluations, behavioral actions, and fan
patronage intentions of the team.
Therefore, sports organizations and
managers should be aware of the
development of social responsibility
and its strategic importance in sports,
as well as business managers in other
industries.
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