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Abstract

The purpose of the present study was to measure and prioritize the sponsors' goals of
commercial advertising in sports fields. In terms of outcome and purpose of this type of
applied research, this research is a correlational research strategy implemented in the field.
The statistical population of the study included all CEOs, marketing and sales managers
of sponsored companies with commercials in sports fields in football, volleyball,
wrestling, futsal, karate and taekwondo, heads of sport federation marketing committees,
CEOs of Premier League clubs in the fields. Football, basketball, volleyball, and futsal
were in the 97-98 season, and university professors were in the field of sports marketing
(200 people). The Van Harden (2004) Sponsors Targets Questionnaire was used to collect
data. Data were analyzed using descriptive statistics to classify the data, and confirmatory
factor analysis models in Amos and SPSS softwares were used to test the research
hypotheses. The findings of the study showed that the priorities of the sponsors were as
follows: 1- overall corporate goals, 2- marketing and subversion goals, 3- communication-
environmental goals, and 4- media-advertising goals. The results of confirmatory factor
analysis also showed that the sponsor's goal model is well-suited.
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Extended Abstract

Background and Purpose:

The purpose of the present study was to measure and prioritize the goals of
sponsors of commercial advertising in sports fields. Companies pursue specific
goals and objectives to support the sports sector or any other sector. At the present
time, no large-scale sporting phenomenon can promote companies' products and
services and introduce them to customers. Some companies will shortly withdraw
from the sport as a sponsor, so it is important to identify the sponsors' goals,
bottlenecks, and achievements so that they can retain their support and facilitate
the entry of other sponsors. This study will examine and measure the sponsors'
goals of commercial advertising in the squares, so that the goals and benefits can
be provided in order to provide a suitable environment for sponsors to sponsor
and invest in sports venues.

Materials and Methods:

The present study is applied research and a field survey based on the type of study.
The statistical population of the study included all CEOs, marketing and sales
managers of sponsoring companies with commercials in sports fields in football,
volleyball, wrestling, futsal, karate and taekwondo, heads of sport federation
marketing committees, CEOs of Premier League clubs in the fields. Football,
basketball, volleyball and futsal, as well as university professors (200 people).
Sampling was made available and finally, after distributing and collecting the
research questionnaires, 79 questionnaires were completely completed and
analyzed. In this study, to collect data from the VVan Heerden (2004) questionnaire
translated into Iran by Khosrowmanesh (2009), and its content validity was
confirmed by the opinion of 7 sports management professors who studied sports
marketing. In this study, the Cronbach's alpha coefficient (a = 0.874) was used to
calculate the internal reliability of the questionnaires, indicating the acceptable
reliability of the questionnaire. Descriptive and inferential statistical methods
were used for data analysis. Descriptive statistics such as frequency distribution
table setting, percentages, calculation of dispersion indices such as mean, standard
deviation and graphing were used to organize, summarize the raw scores
classification and to describe sample sizes. Inferential statistics are used to
estimate and predict the parameters. The Kolmogorov-Smirnov test was used to
check the natural distribution of statistical data and to use one-sample t-test and
Friedman rank-sum test to measure and prioritize commercial advertising
sponsorship goals and to provide a model of financial support goals analysis.
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Confirmatory factor was used. All analyses were performed using SPSS 25 and
Amos 24 softwares.

Findings:

According to the results of the one-sample t-test, there is a significant difference
between the observed average and the optimum average (baseline) in overall
company goals, marketing and sales goals, media-advertising goals and
communication-environmental goals at the level less than 0.01. The observed
averages in all the components (sponsors' goals) are above the optimum average,
so it can be said from the research samples that these factors are acceptable as
sponsored advertising purposes in the sports fields. The Friedman test was then
used to prioritize the identified financial support objectives. According to the
results of Friedman test (Table 4), there is a significant difference between the
objectives of financial support in terms of samples.

The findings of the study showed that the priorities of the sponsors' goals were as
follows: 1- overall company goals, 2- marketing and subversion goals, 3-
communication-environmental goals, and 4- media-advertising goals. The
findings show that all indicators related to overall company goals, marketing and
sales goals, media-advertising goals, communication-environmental goals have
acceptable t value and factor loadings and are suitable indicators for measuring
these components. Based on the results obtained from the samples, research of all
indicators can be considered as objectives of financial support. Also, based on the
results of factor loadings (impact coefficients), it can be said that marketing and
sales goals (B = 0.812) have the highest impact and media-advertising goals (f =
0.603) have the least impact on the model of financial support goals. The values
of the fit indices indicate the suitability and fit of the fit indices and, consequently,
the fit and desirability of the financial support goals model.

Conclusion:

Given the results and the importance of reaching new target markets and new
customers, it is better to use the maximum capacity for this. Sporting events
provide sponsors with a unique opportunity to interact with other brands and
integrate with other businesses. There is a need for a proper structure for the
communication and interaction of sponsors. These interactions lead to future
partnerships and knowledge sharing between companies, some of which lead to
target markets and new customers. Also, in-person communication and
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networking at the event can lead to promotion of the event's reputation and the
companies involved in the event. Knowing the purpose of a company that
promotes a good relationship with the company leads to better goals. For example,
if a sponsoring company is interested in word of mouth marketing its products in
event promotions, it should provide promotional content that is capable of actively
influencing and naturally stimulating company brand conversations. One of the
limitations of this study is that the time and place conditions of the respondents
were beyond the reach of the researcher at the time of completing the
guestionnaires and may be involved in answering the questions and the positive
and negative feelings of the sample under study. However, sports have a great
potential to attract sponsors. In order to attract companies and factories as sports
sponsors, instead of using other promotional methods or engaging in other cultural
and social activities such as art, cinema, etc. as sponsors, the goals and criteria of
these companies and identify industrial factories and provide them with a
favorable background and eliminate barriers to invest in sponsors to further invest
in the sport of the country.

Keywords: Commercial Advertising Sports Fields, Sponsorship, Sponsorship
Goals.
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Table 1- Internal Reliability Coefficients of Research Questionnaires
Cronbach's  Number
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Table 2 - Description of Demographic Characteristics of Research Samples
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F Frequency Demographic Characteristics
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Female
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Age
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Table 3- Kolmogorov-Smirnov Test Statistics
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Table 4 - T-Sample Test Results (Financial Support Objectives)
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1. Maximum Likelihood Estimation (MLE)
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Table 5 - Factor Loads and T Value (Model of Financial Support Objectives)
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Figure 1- Financial Support Objectives Model (Standardized Regression Coefficients)
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Table 6- Second Order Model of Financial Support Objectives

‘5)|\>L-’.0 )‘-\.G.n t )‘u\.ﬁ.o GLOLC )ti a0
P Factor Direction
Load
0/644 oS laal < o
- - 5 S e s
o los Slual
0/001 3/951 0/812 b9y 5 2bolil Slaal <-— J
—slals, Glaal ol Slual
0/001 5/123 0/603 C S
Sl Sk
o los Slual
0/001 4/200 0/697  (Jaze- (bl Sloal < J

a5 a3 oo s i B)led Jga )0 gy Jlo Culex Slaal Jus 4 by o slaasdly

o3 P8 lole jb g (5 polie 5l oo slaially g slael (oled g Conl coslio pgo &5 50 o
Johir bl @ az g5 b Colesyo ot jloline +/+0 5l a8 (g)loline mhans 3 5 ditss 15 )55 5
faolr ,o Jod L 55l Jbo Culam Glaal Jow 45 G olyiso Shd 5)led 5 iy 5 )lads
S S g se (651l p2) hole sla)ly polie gl (bl rizres Cal 00l cus)
B =157 Slli-laile, Blaal § 6,138 51 o in B = IAVY) (35,8 5 ob,l5L Blaal

s I culem Blaal o 1y (6 S8 5l oy yiaS

Creative Commons Attribution-NonCommercial-NoDerivatives 4.0 International Public License



VFeo 592 20 9 010 po PV 0 )lolh Y 090 £ )59 Sy poe Olallas Yy

o oo Blasl Jao 21y 25Lo -V Jgux
Table 7- Financial Support Objectives Model Fit Index
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