oo limo) _ (o359 Ca ko
VAY— 148 o oF 5yles Y 5,90

g - oode : allio g
AN [V ] YA el o g,
AANYIYE = bl gyl

S ySlos g,g,,:.ﬂl oo a o Wluds Bd g3ludow
w3 5Ld, 6 il b (Soig miSIl s 359 L, gans

\s . S, _Y e _ )k .
G Al =T )bl il =T (Slollase (s
‘cfoLLw/.:/l;/'oLi.;b‘l.: &5 ey icwllw sliT,) 5 b sloced] o OEERT (5 po o 55 So prto jboliw] N
s i )5 oy icwllw Ui ) g b sloccd o OLEERT (5 p0 o 519 Co ko Ll N ! &5
Ol ol (olpl Crio g ple oKL |y Cow i 09,5 ole ol gac Kol S e sollaw! OI5T

ouS
Sl 3yls (g 50 1) 6 pfeier @il wleas o UL saSas e slagloilo sl sl3l pla wlie 6,58 50
b (Sig i8Il slosts g sl geenS 0 Shos pr (Sig 58U o &y los SLls (25 (o) 2 g (5l o
Olrie Jols bl duslr og (Sicon Slihos g5 5l H3l el g %S L) omle e
YY) O o diged oo 1)1 A 35 PASS (LT 580 5 olaoly 050 25 s 50 (S iUl (sl )15 g
Sxslanz ly b Sl pled gl (lsieas @ TFe ol = lail (s S aigal Goyb 5l 4 wd (e LA TFAL
(V1)) Heele 5 geans o ,Sloe o bl doliiaw o (Voo A) o8 0,5 L8, o lailin] &aliiw yy g0 5l Waools
i ol 3550 Cupae plaasie g ololil 55 Ve bwg laaslitany olsie — 690 (2lg, b solial
Jowe 5l dmosls Juloigds 1o jslatods . dmslone 1A FLis,S ST g, 5l oolital b bsaslitis p (obl cpeizren
Vo1 0) g o Shes (S aSIl plas 4 oles Slids ol plas @b ad eslital g lsle Slslee
SlosisS o a5 9y 5 b, imred sl (P<AI0F, B=1100) g o Slas 5 oy ,5 518, 3 (P<-/Ff=
@l 4 4z boyls (Sig i8Il sla b9 slo)lS g o Shoe 5 (Sig iUl o 4 plas Sl o dlal)
hosSles e Ol yidie 4 Dloas Bl 50 a5 olo sl (Soig S slah) g sla)l5 geenS plpae 4 Gl oe
Olytie azg e Cur (SisSI las 4y las Gl (ad byt Lawsy Boyb cnl 51U s i ogs

Souls’ slrojly

(39 i sla b5 55 o6 e «SzsS (6l lS gnS o alad Bl

Email:h.abdolmaleki@kiau.ac.ir AAIYPARYDFE: ili : Jodummo bkiomns g5



¥ ‘;’LM' 5 F 5 kel Y 5590 (W) )g Cu p e ).q¥

AN
bogie 5 SzsS (ohys Gla)lS g g5050 0053 08 (o SIS con L oS Slegage 5l (S
Cgzo 18,985 5 (6 )l (o LSl wh ) Baes Jule 059 pal cangie 9 S5 SlacS pb ol
055 solaidl Lol sbol sos s 4 aswss Jl> o slo,5iS 5l (6 b sl b ol g oo
W50 3L 658 (g IS ale pr 4 aSST b golasdl slaolin cpl .l Cunnl Pl o i
Syl Gl 5 Slel 251 5 59155 (8l bt i Sl e LB 5o lBls 5 iy a3
39 Olsz o 5o abay a5 b geS ol glsil 51 (S5 05900 (F) Wijls ope (i b ygiS oyl
@ 45) (Seig Sl 559 83ly el (S 2SIl sla e 4 by b, geenS il 08, I
cirogi sl (3l ol Timle slatiyg 5 T GHE; iy ol ¢ g S slab g
Skl 1559 Care 0l g, S (nl ogee e adlpleile 5 (U6, agns slagil
VeV Jlo o calonds pomim (Jlo sl o)l Lis il o 1) le> baygudeo 5 Lg)‘..\f).ula
S8 gedkes YAQ 590 10 059 el .ol aiils 0929 idu (pl jo o (50,5 JUs o Llo YY/O (golls
salgs 45 Ggalee OAR 20 08, pl VoV Jlo g i)l )79 pm (Soig iU (sl 259 b Lo b 5o
(V) s,y

(Sload g gadgs @bz slaidy ;o ik bulys ol 5 2ul) 5 g pskd cdpin bbb )
eeyata bytie 3 (5)loly Sl (V) 0gdioo gmme (5 pb o (ol Llaj oy (s ie
JIsly byt aSil Llod @y (5590l (515 g’ 53 a5 Sl (cogphe (o059 (slaollil ()l it
Goloms OV F) Colaid 5 18 iy 5l o 4355 3590 clodial 1o laolSil obidge Lol dalge & ygu0a
s 2018 5 T iy Bl | pliiass 5 L3, ol 5o 395 Joliy ol it i sl oS 13
(B) 2isS o oolaiwl el v Aoy Sl 3l g 00,5 Cogdi |y 055 oL 5L wlbls )| Lo ools
Slpoe (V) Cwlaglejls o Shos S5 6518, sl jenie (2 tes 5l Sleks cnl 4 azgi b
6T Bl A5 30 (5 e 4] 835 0l Sirls o 108 A5 s 55 sloee pacns

u}fﬁérﬂf}‘ (?) ws‘:\.mlus)bbd;b Le,.v" S.)..wc\.‘,l)l u_JLA..\>=\SJ.uU5.~a: s‘cbegbljai‘): ‘)

1 . Electronic Sports
2. Competitive Video Gaming
3. Cyber Sports



AR e B g 8 Slas g (Soig Sl oo & o Wlidd wd g3l

GBS 53 oote i a5 el e 4y 4l Slnls oSG e L3, 53 5l 3,50 ewalie
b Teuls alis Lt b sl oo 4 s Sl plasl (V) o)l saiS e 5,5 5 LS,
SIS 0,8 S5 o] ,0 a8 o ls o)Ll (glaie) g o e 92,98 dlme 50 ob,l5L SwllS dallas
I caie plas a ples Slds (L L 0% s 1,0 4 (Sg Sl Cleas 0590 yo 1) S
BB sl 485 plodl sletel 9)50 @2 0 (S 5l S Slej g (LLLL SbLS)T (n Sases 08
RECTIPSAPRCEC 2 JOPONRVICEIN LSRN R O W PPV DC BN PR FIVIC P ETRICH SRSt gt
KaowS dojye ;5 JWb slacS 10 g baglojle lr 35 5 559002 Sbml 55 oS 5 poe (i &S
RPN

eloly Gl o 0 o)lgen laplejle 45 Wisiiae (Y- o V) ) Kad 9 " Jg)l5le dive) o yo
Lol sle JLasl o l) sio 8 uim ilgi oo oo 4 flas Glids g Wil 0B, Coje S (gl ya
Sk 03950l ceils walys b i L) g (5,55 5 dimes G oo 4y las Sluls 1) was 13
QLS oo bl 01,81 K0 Bl 5o gls ol 8l Koo 4y Slellbl ay365 50 cagee G35 (o0 4 o
Sbds cplpls (YY) 05,00 sletiay ] 6 S oo (5lp (6 pino e s 4 las Glids a5
seba s 4 les Sl ls (V) cul oans] o &8 18 Ccudbge 5l 4yl ol S plas 4 les
Ll () 950nl3l 5 2o (28 sale Dloas 355 o (AL UK 5| g «Dloas gl Jpare
G NLCSE 5 g Fedl 39 wgokel wile) Slaas sla Shng ol JSie 5 5l i
O laolfans 4 yiin w2 5l i (2L ln &5 Sluen home |y Gl i (B pae 5 0y
A b anlie 0 Sleas oy 5 plie 0usSThol Sy Jaoro jobdy caoms [0 (YY) S axgs
@ 6yt sboiel g5 Sleaeas o wload Gltae Uil plils (V) coul iy LU
ol 0y Oygod hidd oo 4 Gl Clils 4idS o (YY) S e ples @ les Dbl
Q) Sl 005 gos g QT Ay i il g a5 ales 5l aliee gla by, 5l eslaiul 039 0l Lol cogy

Olosle &5 (Glasgea 5 gl 995 sladinlgs g Balle 9,5 ;0 (o559 8aS B pae oy > )13, ()b

ol g &S Slaged (V) cenl S Laas ) ollag a5l anes pl B o sl ge yh),9 Baumaddl)|

1 . Mouth Advertising

2. William White

3. Consumer Buying Behavior
4. Mazarvl



VFee liwny oF 8 Lo Y 5590 ()59 o oo ARV

5 29 sbglele a5 2o s, cunl 5y Lid> 5 Dd> Jlisa @ pdy e plml balejle
Sgliie i)l Jl b i w3 anls g w5 5 B0y oo 550 (00555 bellal ol jsboas
& Sl g las )l Sl laiilg ol suzme CiS5l sl as Sbml 5 6 Lad> (V) ol
Bl el 3L wls BLI el Bk 51 g ke 13 51500 G e Sl oo 1) (ol slall 5 lawss 5
Ol yies (49 55] Cawdas s 4y Glas Sl xdle 51.OVY) canld, Ol > 5 BT caslio Sloas
Sladon ol Lol ol 418 5 & jao aie (nl jo (F95Us5 Dliass .ol duzme jpax jslateds Jloldg
Wl Gl (Voo A) ol 5 (Ve o £) "oz JUie j5body i oS (g2 0 1, 2l (iagy Ao 90 Ly S
2 et 5 58 e 3l Gl 6 )loly p palitee jsbay ol e saialols; alaw oS
TSl el f5e (Ul san] a5 18 et jebay ol e (5)loldy UL zokas ol
Saze jgax Jled b b yide ()0l 5 (gatecald, a5 wp) axei cpl 4 053 gl 0 (V2 V)
).«.)l.i Ol 5,y Hles 4 s bl a5 b0 (Y+1Y) Yl Dyl soniis bL3 )| bl
Obyiin (6,10l8g 50 (Gam 5l .05 co b i (6,I0g s oo @ las Sl aS g ebbay oo
a ol 4 093 gl )0 (T VE) Tl agh e e Slass Sl eolitl 5 jpi> Caz bl 4
Ol 3l oo Cotte lad @y Glad Sleks ite 5 xS Basb 3l (2Ll Glpoe &5 Sem)
3 i el 45 Siges, 4o ol gy o (Y2 10) o Kan 5 LSl sl axsls lols
Sz Jgame L1 a1y 955 655109 5 (9,8 9l n Dlisls 2 55505 b oz Slgame aolss
i 4255 9550 b (Saig U sl 3y 45 W08 ey (T VM) (e 5 T pleSils s (gl
B elatz] i 5 S5y 5 o Sl a8l5 e oy cnl 1) 5,8 )13 ik
Do g9 lgiear Suig Sl sla b g axiils 5l (YA o), Ken STl Lol axsls e
Sigel ol 5 plogzails Sajgel g Sligios bl sl (23559 e plaks (sl 55k 5

Pl sl (Sg S sl 59 Jemiliy il (559 Su ot (i el (3559 Saxio )3 Dloss 4

1. jun

2. Liu

3. Kisang

4. Ntale

5. Naze

6. Alexa

7. Cunningham
8. Funk



1.4y e B g 0 Slos (S Sl e 4y s Wlidd S g5lduw

Silsi s (St S sl eSSl S (VYA ' S 5 ol oS (s 1) o0 i i
Gias o8 9 (P Sllad ploieds a9 WS 13 a9 8005 3 ()9 SlaT e ()l bl
ST s oo dLl Gl e 4 (0555 Sleas (525 55 ol o jo a5 (855 ST 5l (S

Sk Jelge 4 a2 g piline () (lojl o atile Sloas cpl &)1l T (Soig i8Il sl 55 )5
s bl plagiagh mls ogd w3 LSS Cale 53 9 6ol wzge b el plas @ plas
S35 2 2l n 3Sm ol ke & il b ol Sl Slkee WS 0900 5 o554 g n
3 S5 B g B (5t ool g aal ansls i wST g 5508 ol 4 plas wlids
Ot JLisas byl 8592 j0 il i LS e 1) oSl b (g5l05m Coles 50
Ll ooy Jelge cnl 2 glos @ glas Slids Sy (b yuie 0 2 1S5 5 s )loldg )05 51 Jelse
Sge baree) cnl o Sg il slohs,9 A 0 pgatar eiS J2b )0 (Sl Ly Clides
o5ebg e (Sl Dliiad )5 ((Sg Sl plas a4 plas Sliaks (pgasa) byt (ul g a3 S
Glogsyy sassezs Glpae b ad Sebxl ghaslas 4 axg b Sk 5l w0 e
BIRESINLY )—‘-’l‘ Obtie wy5 i, T (o 50 5 )y » a5 SbIL 5l solel 8L ( S Sl
ol om 8 Gliae b by e pslaieds (Sl Sl (izmes anlesl () i ol
sSkee 5 glas Slids b Jaw b Guaa b ol 30 5,00l ol 43,5 & )90 b it
2y Gep Bl B s adlllas ol sl a8 S ploxil oy 3 )13, (mibs puite b B g
oty $la)lgcns 3 Slae lp (omlie G (SS9 Glas @ plas Slils aas by

fowl w3 )8, 6,5 (ol b (S Sl

1. Hallmann & Giel
2. Game Net



VFee liwny oF 8 Lo Y 5590 ()59 o oo 1+8A

G gy
28,5 alomil Slace JSi s laosls (5 glaes Jare 5l a8 ol Situed Slidos g9 5l yol> imgs
fasler ogaoal o 4 azgi b 0g @55 e (SsSIl slahiyg 0Ly (soled )bl daslr
LRStie (52850 &ged Glgiedy ;a3 YFA L YY) VY, A &5 PASS Ls)l.a—‘ S38le 5 5l eolaal b ‘LS)L"—‘
slp wad SBal ol Bges Glyiedr H85 TE- Dolai - sliib (6,5 age Gi)b 5l 45 wad
050 ¥ g Jl5w V0 Jolis oY+ +A) (CB) oS 0y 5 ,li8, o lailiwsl Aol yy 50 51 Woosls (5 5laes
olee Slils (45F) duze jpa> led 5 (55Y) jpd (1 Sulr Sl (455 aw) )l 02 5
B ol (7)) oygebe S g 0 Shae o aitiol dolidins ;5 el (limo 0) Seig 250 ol 4
by ladolidun  lgioe = (5 90 (2ly) ab odlitul b (b3, &S (85,10 elido b &S Iges
S 5l ool b ladslitins p Gbl wizren i 0l (8555 Cu e Glaasite 5 plolial 51 o5 ) -
sblil ol grlas o anslons /A 2l S ST (o, 5 aigas o3 51,8 Y g9, Ggeil e

o oslizal g sl Slsles Jos 5|

G sbasly
OB wmozewl o 3 VIV g Jlo YEIYY Bamozuly o okes 1 s llicomes slo S5g
25 obsKEl ao s FYIF Slleass lime Xog 350 doy AFIA 5 Jalie (o) p 890 Liged ;o
O LIl sy yebaiedy g UL 5 bl )lS 0,0 YY/A 5 SIolS 5 pls do ) YY/O (oloo
AMOS J133le 5 &,k 51 ge3] ol 45 o solitul (g il Slolre (3ludoe 5l Gubizs slo juxie
Loes oo lis bosls sl |y Jow cnlio (3l soloiinn Jow mls (Cépdy Ojgo VY Ao

el Y Jgom b 4 Jow 55l clis ool g 997 O9ed b asly leslaul



-44 e B g 0 Slos (S Sl e 4y s Wlidd S g5lduw

Jowo Go3lp gleasls ) Jaae

RMSEA NFI NNFI CFl X?/df
RN LY </aY¥ <AV YA Ol
0 5 S ’ )/a A i ’ )/a Y5l S Sl
B3 .l B3 .l
Ailr Ailr
oslhe 531y oolhae (5l oslhe 551y ki
oot oothe

w0 olid 1) aalge Jele sla )b busiolaslinl polae b ioghy (solpiinn Jow V S0

i Joe ) S

A oo olis 1) Jiegh (sleddlie padiane uf g i I ST Jgan



Vfeo QLM' 5 «F &5kl AY 5490 ()9 S e Moo

JERCES JUT VI PRNE IWIUP-PINE SPRCH PO (0 G PR
Al el SIS A i JIVWIENES;
Js (B2x B3) i oo (B2)
(B3) (B2)

AR ANV RYIN <1£4 s 4 las clis
g 3 ,Shoe — (S 2SI
/2 ore 4 oles ol ls
a5 s, — (g sl
e M sennS 5 Slas — 0y 55 3,

S sl 5 S gl 4 gl cluls syt sl o sboles

G izmed ad (P<AIDF, Bmr1+0) S genS o,Shae a3 b, 5 (P<+/FA, B+l 0)
3,9 ) g 0 Soe 5 (S iUl o a4 les Sl (o dlal) o 0y )5 L8, 89S Jooes
i Al 15 (gloaiiS s i s i, el sl < FY 51 i oS il < FF) Sy 2SI

Bl ( Sy pSI sla 59 a5 gewS o Sdoe 5 (Seig xSl las @ ylas Slils

S 4 g S
5 Ol e (6 e 0d> cams Glas 4 las Sluls aF s e plis it Slidss a5 bl )l
a olas Sl (18 Jae Behod Bae ululyy allie (l ) w05 e i 9y LS5 T ey
Sg S sl s la)lSgens pbtie w3 B8, (2le jiie b gyt )y » plas
oflas 5 (g pSUl plas 4y las Slads ols Las YV aseus AMOS l58le 5 > g,5 0l &l
Omizrads ol (P</OF, =11 0) g 0 ,Slae 5 oy )5 Jld, g (P<+/F], f=+/+0) ,S g
S gewnS o, Sles &5§"”9)‘S” ol 4 dLmo Sleds O dayl, o w,m ks, aS s g
30 GloasS haws i oy, L8 cpl plo sl /YY1 iy a5 el VY (S 5Tl sla b5 59
2l ( Sy S sla b9 1o g 3 Shoe g (Sig S s 0 las Dbl o Al
Sh)59 Syl g 3 Shas  (Sig iUl Glas 4 plas Slicks wls lis raghy slaasily

eobo i Wilgs oo s 4 s Dbl a5 sl cpl 4 rclily (g lolae ias (Sodg Sl



AR e B g 0 Slos (S Sl e 4y s Wlidd S g5lduw

Yosl s (V2 V) Jgslile (YY) alb (Y21 F) 56 bt b asecs ol il sl o,Shas Sgute sy
Sl Goyb 5l a8 Syt a8 oo Gl (VIT) TURI5) 00 (55w 51 el lgsian (V- - 0)
O)got ;0o sbaaila, 5las Sl s i i aSle ge S e 2l o |y Dlellbl plas 4 plas
ol OS5 Rl winS SIS a)lgeans 5 Sdee Songe 4 S o0 8L (e
D5dse 53 ol ity (2909w wrge aSl Wl e 859 Aegerme o] Jlisl 4 Lia (S 2SI
Sligls alizeo slag) 5l s S0 b ablyi oo (g Sl sla b g sladcgorma ol 4t 5
5 el a oo Shos iz 5 igd 5> degame 4 phie Siia 5Ly o plas 4 Gla
Iy laacgeme pl Slods 4 Cond &5 (b fiie 00 (S9m 5l 0D daleS yamie (A Ob e
Sl & gusgs bl 0,8 sunlgs  Sig mSl oo 4y las & jgods o8l o] a4 pladl csloas
el el Sl S g 3 Slos 5 (Sig 2SIl oo 4 oo

)1 58l (Sig S (sla sy sl S g 3 Shoe 2 ()l 2,3 45 09 ] 1 (Sl nasily
5 oS sl Olagan (Voo P) TS 5 (0 Vo)) Ty 5 o8 slogiongly il b sl ol quls
Sloiien cnlple il oo plas 4y los Glids locslu g 5l 1) ool b b g )lw wy > by
Wl go 5 Censl (5515 2,3 4 bgyye 4 (g yne b bl S e (slaclge Sl ats 45 05 e
61l g 50l 5550 5 958 lulids S SLS LT x5l Jlaldy 5 )b it i 5 lagSS @
BT 2bBb jlestial sls plas (V2 7) JB 5 (o (g gl 005 )18 (Suig xSl sla )
o) geenS cnlpli b oo Gl 5 (b e (5)l0lg 4z 50 9 aad o0 IR ()5 2>
Obriie 6yl % 3 Gl sladine; 5w oslital Cuo ol 5l wiiles o (S 2SU (sla )
s 3 6oy i B (Y1) s s o ool s2s L il ol 1) gty slaelSal,
L1 oo (5 e delyd mlans Ao Slofng Ll (g S ole; 4 bgie | (5l

bty s Sgns 3les n jpa> (3Rl Bl Bl Glas pal> iagh sleaidl
e 15 5 i el Slated (VNN 0 5 5 gy gl b asdly ol ol bl (S Sl

Sl ;3 GLLE s S (Byme ypa (3Kl QL alez Sl (25555 95 sleo Sl 5 iysgas

1 . Brown

2. Carvajal

3. kim and Trail
4 . Bee and Cahle



VFoo oylomoy oF &5Lols IY 5590 (o) y9 o ot oY

9a Gl G cul )0 o)l (LD S LS, e J""l‘ s> Rl ol &S
AU plas @ plas Slils &Sl 4 4255 b og anlllas 5 53k il dotoms oy a5 Jols
Sty SHorS latys Olpse & wldl sl Wl oo jeax Rl CBl po alie
@ golaitl ply Jloyl bl cwbS Gl alid Gl nex abesyel, Gk 5l oed e
SS9 50 ES 0 (iRl QLl ol Gl it 4 ols aedS 5 oKL Culucg sbml (oL e
s Gl (S Sl

ol ol b w B k) 5 (S Sl las a4y olas Slinks ol las beassl asul coles o
(Vo) Toygmg (Voo V) o) en 5 Togm g (Voo A) Tod (Vo)) "SlacS ol b ases
Sk Ol e sazme yea> hled (IR sl 45705 S50 b 92 9e slaatily 4 5ol plgsen
5 Sl (53355 S senS 5 (lie G dlaily )0 e polie gl Sl gt ) (L 2t
el alasd 5l 25559 b e wils oo ol (V22 #) JI 5 (o a5 @S lon |5 05 )18 laine wul,
L3, plo oy 50 (S Sl plas 4y las Slds 5 w0 ,3) o (bbb (25555 loslw b bLs )|
SLoollily 595 oo Jloldy 5 cgaie lojl 4 g ol L (6 e aS Cunl 5o LLI I L Lo o
Ol iz g (S9S Ghthe IS g i slp Cuo b cnl ) wilgie (Sg 2SIl slahs g
Slellbl g 2ls sbml g j5ee (6 uie sbaaalyy Coloe 5 Zu e coanlie SUSGL (355 wal 3 ¢ a8
29 Ol 9 093 bLs )l coaS 0 UL ¢l (bl calizee Gla U &,k 5l 5L )50
S eolazwl b i (6,8 ik 5,90 yinl38l A

S 8bee 3gute Jalss G it 5l (Sg Sl plas 4 (s Sl a5 CS lg s ggeme 5o
25 a8 s oo Syl el 3 )58 05 Gl 5l (S S (sl sl IS S
Slo s ,e Sleas Sl oslanl 4y (glne sLad o o3l 5525 5 (Sg Sl plas & Glas Sliels
2 VYA S s 5 (S oSl (sla )b 59 s gozma 4oy sl 1) ol 3l wilgs o (Sig iS!
Sl s> Oliie jpam Cuz bl Gl jskiea wl (2355 Gleacserms ol Blnse ol )

S aiw (pl 5o Eobo op Pt 5l )lop a8 (g iUl las 4y las Slids Cugds g Sgue

1. Kisang
2. Liu

3. Sungjoon
4. Jun



Ny e B g 0 Slos (S Sl e 4y s Wlidd S g5lduw

9355 &Bly 5o Wi oo Jol )L 10 kel (Sg S plas @ plas Sliks a5 (5 sbay .l Sz
racgorme (nl Slosd jloslitul 5 jpa> sl 5l G oS aly; bacgaze (ol S | b e
(V) ool (Gl Sl Gl yin 200 jpi Sz hled po Sloss Sl
Oy 0,5 L8, 5 (S9SN las 4 plas Slidls a5 ol (lis Gadow nl s (ST by
e (Seig ASU slosb g sl g Glate & 5o E5030 nl 4 4255 b 0,135 o il
Obtie bawgs Byl (516 e Glas 093 Sl 0 Slae 0 2 b e 2 Slaas &)1 50 a5 ol
Sz Ol e az g > jeliied (gilne Lad gl o 1) (Sg sSU plao @ plas Sl Jad
Gl Saailys e iiales 5o g 0eh e lie s)bls 4 wilsi e gedge (nl il atsls
Gololixe (i (g Sl oo 4 (e Sliks Syl 4 az g bl axils g 50 1) 5y5logm
@latyy $la)lgens Glpde aziliz sl 02 B8, 5 )5S o Slee jiie g o ol
ygl wald 1) daz ltie Sl L) 3olsS (o 0 5 yeS Anje b aislysy Sy xSl
9305 S gt (6 IS ale pr (g Sl oo 4y s Sl sleadlie (59, 958 00 Sleidan
28 ol b (S S b 9 5T 00 6L, s ALl g ik ells st @ az i L
waliies sla iy 1o SwisiSIl olas 4 ol Slipls claailge zls i 4o b Luly, ssse b b
S yien (535 g s ysbots (6 7t Lol sl Syl 4y 4z g b aiS Gl ) LT sl

335 o 3l (g e Same y5im (6l hled s Loiis 5 yntin (5 Iolg UL saw woend IS5 55

»\?To,@lm

1. Abdolmaleki, H. Mirzazadeh, Z. and Alidoust Ghahfarokhhi, E. (2016) The role played by
socio-cultural factors in sports consumer behavior. Ann. Appl. Sport Sci. 4(3): 17-25.

2. Abdolmaleki, H. Mirzazadeh, Z. and Heidari, F. (2015) The future of human resources in
sport organizations with scenario making, the case study: developing country of Iran.
International Journal of Research in Management. 6(5): 41-52.

3. Alexa, B.B. Becker, J.U. van Heerde, H.J. and Michel, C. (2015) The impact of pr and
postlaunch publicity and advertising on new product sales. Intern. J. of Research Marketing.
4(15): pp.1-10.

4. Azimzadeh, S M. Ehsani, M.Kordnaeij, A. Kozechian, H. Pitts, B. (2014) a model for small
and medium -sized sport enterprises start-up. JSMD. 1(4): 51- 68.

5. Bee, C.C. and Cahle, L.R. (2006) Relationship marketing in sports: a functional approach.
Sport Marketing Quarterly. 15(2): 102-112.



\Fee uL..m.o) F 55kl Y 5590 (W) Sy V¥

10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

Brown, T.J. Barry, T.E. Dacin, P.A. and Gunst, R.F. (2005) Spreading the word:
investigating antecedents of consumers positive word-of-mouth intentions and behaviors in
a retailing context. J. Acad. Market. Sci. 33(2): 123-138.

Carvajal, S.A. Ruzzi, A.L. Nogales, A.F. and Suarez, M.G. (2012) Focusing resources for
customer loyalty: an application to the Chilean banking industry. Afr J Bus Manag.6(3):
1100-1108.

Cunningham, G. B., Fairley, S., Ferkins, L., Kerwin, S., Lock, D., Shaw, S., & Wicker, P.
(2018). eSport: Construct specifications and implications for sport management. Sport
Management Review. 21(1): 1-6.

Dhurup, M. Mofoka, M.A. and Surujlal, J. (2010) The relationship between stadium
sportscapes dimensions, desire to stay and future attendance: sport participation. African
Journal for Physical Health Education, Recreation and Dance. 16(3): 462—-473.

Fullerton, G. (2003) When does commitment leads to loyalty?. Journal of Service Research.
5(4): 333-345.

Funk, D. C., Pizzo, A. D., & Baker, B. J. (2018). eSport management: Embracing eSport
education and research opportunities. Sport Management Review. 21(1): 7-13.

Hallmann, K., & Giel, T. (2018). eSports—Competitive sports or recreational activity?.
Sport management review. 21(1): 14-20.

Hassanzadeh, M. (2005) Sports Marketing, 1st ed. Tehran, Porseman Publishing, Persian:
10-16.

lan, A. (2011) Effective marketing communication efforts of sports development initiatives:
a case study of the public sector in the United Kingdom. International Journal of Business,
Humanities and Technology. 1(1): 8-21.

Jun, M., Cai, S. and Shin, H. (2006) TQM practice in maquiladora: antecedents of employee
satisfaction and loyalty. Journal of Operations Management. 24(6): 791-812.

Kim, K. and Trail, G. (2010) The influence of relationship quality on sport consumption
behaviors: an empirical examination of the relationship quality framework. 2010 North
American Society for Sport Management Conference. Tampa, Florida, USA: 576-592.
Kim, Y.K. and Trail, G. (2011) A conceptual framework for understanding relationships
between sport consumers and sport organizations: a relationship quality approach. Journal
of Sport Management. 25(1): 57—69.

Kisang, R. and Hessup, H. (2010) Influence of physical environment on disconfirmation,
customer satisfaction and customer loyalty for first-time and repeat customers in upscale
restaurants.  International CHRIE Conference-Refereed Track, University of
Massachusetts—Amherst, Massachusetts, USA: 1-14.

Lim, S.J. (2006) The Influence of Service Quality on Customer Satisfaction and Attitudinal
Loyalty and Behavioral Future Intentions of Participation of Fitness in South Korea.
Dissertation Presented in Partial Fulfillment of the Requirement the Degree Doctor of
Philosophy. Alabama University: 23- 43.

Liu, Y.C. (2008) An Analysis Service Quality, Customer Satisfaction and Customer
Loyalty of Commercial Swim Clubs in Taiwan. A Dissertation Project Submitted to the



o e B g 0 Slos (S Sl e 4y s Wlidd S g5lduw

21.

22.

23.

24,

25.

26.

217.

Faculty of the United States Sports Academy in Partial Fulfillment of the Requirements for
the Degree of Doctor of Sports Management.

Mazzarol, T. Sweeney, J.C. and Soutar, G.N. (2007) Conceptualizing word-of-mouth
activity, triggers and conditions: an exploratory study. European Journal of Marketing.
41(11-12): 1475-1494.

Naz, F. (2014) Word of mouth and its impact on marketing. International Journal of
Scientific and Research Publications. 4(1): 1-4.

Ntale, P. and D. Ngoma, M. Musiime, A. (2013) Relationship marketing, word of mouth
communication and consumer loyalty in the Ugandan mobile telecommunication industry.
African Journal of Business Management. 7(5): 354-3509.

Polman, R. Trotter, M. Poulus, D. Brokoles, E (2019) eSport:Friend or Foe? Queensland
University of Technology, School of Exercise and Nutrition Sciences: 1-10.

Saatchian, V. Safari, H.R. Rasouli, S.M. Eskandari, E. and Elahi, A.R. (2014) Its service
quality, customer satisfaction and loyalty with the intention of buying futures in aerobics
and fitness centers, exercise and move. Journal of Research in Management. 3(5): 125-137.
Sungjoon, N. Puneet, M. and Pradeep, K.Ch. (2007) The effects of service quality and word
of mouth on customer acquisition, retention and usage. Conference University of Chicago,
Chicago. USA: 1-48.

Valenzuela, L.M. Mulki, J.P. and Jaramillo, J.F. (2010) Impact of customer orientation,
inducements and ethics on loyalty to the firm: customers’ perspective. J Bus Ethic. 93(2):
277-291.



VFer Gl ) oF 8 Lo VY 5590 ¢ ()59 Co o A4

Modeling of the role of E-Word of Mouth on Business
Performance of eSports with Mediating of Consumer
Purchasing Behavior

Hossein Abdolmaleki*! - Abbas Khodayari? - Jamal Aldin
shariati®

1. Assistant Professor, Clinical Care and Health Promotion Research
Center, Karaj branch, Islamic Azad University, Karaj, Iran 2. Associate
Professor, Clinical Care and Health Promotion Research Center, Karaj

branch, Islamic Azad University, Karaj, Iran 3. Department Physical
Education and Sport Sciences, Iran University of Scienc and Technology

Tehran, Iran
(Received: 20/10/2019; Accepted: 16/3/2020)

Abstract

Influencing the ideas of others has considerable interest for supplier and
service organizations. Therefore, the aim of this study was to investigate the
role of E-word of mouth on Businesses Performance of eSports with
mediating of consumer purchasing behavior. The study was descriptive-
correlational research. The research population included all customer of E-
sport business of Karaj, obtained through random- cluster sampling with
appropriate allocation. According to PASS, 340 people were selected as the
final sample. To collect data, two standard questionnaires, i.e. Kim’s purchase
behavior (2008) and Mamoun Businesses questionnaire (2011) were used.
Validity of the form and the content of the questionnaire were confirmed by
10 professors and experts in sports management. The reliability of the
guestionnaire using Cronbach's alpha was calculated to be 0.92. Structural
equation modeling was used in inferential statistics. The results showed that
E-word of mouth (B = 0/49, p <0/05) and consumer purchase behaviour (p =
0/56, p <0/05) have significant effect on BP. According to the results of the
research, —managers of eSports can be recommended to
provide services to clients showing their best performance so that existing
customers attract new clients by word-of-mouth advertising in the city.
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