
۷

Media and deepening the Islamic Revolution of Iran

Mehdi Firoozkoohi; Assistant Professor, Department of 
Regional Studies, Imam Hossein University, Tehran, Iran 
Farshid Farhadi; PhD student in Regional Studies, Imam Hossein 
University, Tehran, Iran
Mohammad Bavandpour; PhD student in Regional Studies, 
Imam Hossein University, Tehran, Iran
 Received: 13/06/2021                              Acceptance: 23/10/2021

Abstract
In the new conditions of the international system, the Islamic 

Republic of Iran is at the forefront of the fight against domestic 
and foreign tyranny among the countries of the world.  First, by 
dismantling the foundations of tyranny at the domestic level and 
also by stabilizing the holy system of the Islamic Republic of Iran 
after many internal and external problems against it, discussion of 
the deepening of the Islamic Revolution of Iran within the Islamic 
Republic and with the aim of increasing the strategic depth of the 
Islamic Republic.  Beyond its borders in other countries, efforts 
to propagate, promote and institutionalize the political, social, and 
cultural values of the Islamic Revolution to other Islamic nations 
have been given priority.  In this way, the Islamic Republic of 
Iran is trying to introduce the Islamic Revolution of Iran as a 
representation and inspiration to other Islamic nations.  However, 
in order for the Islamic Revolution of Iran to take root among 
Muslims and nations of other countries, it is necessary to establish 
increasing relations with the important centers and institutions of 
the target countries.  The phenomenon is known as the deepening 
of the Islamic Revolution.
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 Accordingly, one of the important tools that can be effective 
today due to its nature and functions, goes back to the subject 
of media.  Due to the advances in communication technologies, 
the media today transcends geographical boundaries and expands 
communication in a transnational and global way.

 Therefore, the purpose of this study is to explain the role of the 
media in the issue of exporting the revolution.  In line with this 
goal, this question arises: what is the connection relation between 
the media and the deepening of the Islamic Revolution of Iran?.  In 
response to the research question, it is hypothesized that the media, 
and especially modern social media, can promote the deepening 
of the Islamic Revolution according to the capabilities they have 
in terms of information volume, scope and speed of dissemination 
and dissemination in the form of induction, persuasion,  public 
nations, imagery, making connections, creating charm, etc.

 In this regard, the present study seeks to examine, analyze and 
explain the relationship between the three variables of media, 
persuasion and deepening the Islamic Revolution of Iran using an 
explanatory analytical approach.  In accordance with this method, 
this research seeks to analyze, combine and interpret them based 
on the collected data.  The data were collected based on the 
documentary method and with reference to library resources, 
books, magazines, articles, newspapers, documents, databases, 
websites and media.

 Research Findings show that there is a significant relationship 
between research variables.  In this way, in the new and future 
international conditions, media capabilities through functions 
such as illustration and creating attractiveness around the goals 
and values of the revolution, convincing public opinion and 
creating communication links in homogeneous and heterogeneous 
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environments can increase the radius of power and influence of 
the Islamic Revolution. .  In general, the research finding indicates 
that the media with the special capabilities that are found in it, 
can be effective in achieving basic goals such as increasing the 
effectiveness of the Islamic Revolution in the environment.

Keywords; Deepening, Islamic Revolution of Iran, media, 
persuasion
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