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Figure 1- Theoretical research model
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Table 1- Latent variables items
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Fair pricing
oo oo plo 4 Jpazme Cd (S35
The price of the product is the same as other green poultry
BBy s plp > 0 Jpaza o))
Offer a good product at a reasonable price
Sdo dily Jh9)8 2 35 pe3
Focus on long-term sales
sy e (glacaue 5l ool (25,6)
Use environmental labels(Ecolabels)
Cowy j Ja.a.’xn )l.)ﬁ,w)g.) )45.45 dj])‘
Provide an eco friendly image
S guis dl.m_f):x.o )'\ odléswl
Use of incentive stimulus and social rewards
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Promote a green lifestyle through advertising
29,8 19,0 (Sl slayll ) eslazal
Use in-store marketing tools
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Eco-friendly packaging
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Focus on the international market
Cangj baomo gl oS SV b s 5 g oo 50 5l elil
Use of new transportation with less pollution for the environment
ol lacdgn b juw slacsgw

Green fuels
3 2)90 (Kb el 9 (SSb slaply (21,5,33,36,20,
Bank funds 22,17,3,26)

uﬁYya.’x.o Os ulf.L.S.LJy" dl).g é\.:JLo sbcudlae 9 v caass
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Allocating subsidies for the green poultry production
o Epo llil Aej 50 drgi g i I cgy coles
Governmental support for research and development in the field of green poultry
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Establish international export standards to deal with the instability of economic
activities
Jyaze 15 jl ol ol 9 dgo coles
Governmental support for green poultry products
Slplo car 38 (S8 (2l 5 Sllle
Less taxes and customs duties on exports
OB o sl @Hybs arwgs sl Byl 5l Sliolo sla g &)
Provide export incentives by the Trade Promotion Organization for exporters
Ollo s gz 0 Sy Mol e g OY guazs opl (g5l p ool
Strengthen the branding of these products to facilitate exports
Jyaze 3y sl (gilecSin b g (Sluyedol sl p)Y g Sl (35,28,33,17,3
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Inform about these productions through effective media such as television
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Table 2- Statistical population: Actors
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o Em S 1)
Green poultry producers

Cuows & IS s o Bais” g
e g Mg
Producers are moving towards
green poultry production

o Epo QS Els 9 (BNS @y
Green poultry distributors and
advertisers
P Cdige 9 IS8 jeal>
o & slagylie o
Veterinarians and farm
engineers
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Producers whose veterinary organization tests green poultry products three times during the
breeding period, and if there is no medicine in the poultry body all three times, they receive a
license to supply as green poultry from the veterinary organization.
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These producers have completed the administrative forms of production and are going through
the stages of poultry inspection by experts and the issuance of green poultry licenses.
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They are responsible for distributing, transferring, and promoting the product.
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They are responsible for monitoring and testing during the green poultry production.
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Table 3- Some descriptive features of actors

Ty 3l 2 0
Variables The most Percentage
frequent
> 3y 96.9
Gender Male
oy JL. 40-30 54.7
Age 30-40 years
S8 il Jw 10-1 58.5
Job experience 1-10 years
Syle Syl 35.2
Education Associate
s bl sl g 3l (BT e basgie do 5 64.2
Knowledge of Green marketing methods Average
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Table 4- Regression weights and significance test of paths
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Sl gl —— G Gb)L Ay

Financial support — GP marketing development

2l s 5 5 ko Jupeim— 5o i duogs

0.848 0.093 0093  ***

0.936 0.146  60.430 falel

Export facilitation and import control —p GP marketing development

ShoreMol —p (bl dnug
Awareness

— GP marketing development

0.368 0.192  70.109 ol

P <0.001***  P<0.01** P <0.05*
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Table 5- Standardized regression weights of significant paths

lhw DMD,‘MW'@Wﬁ,%',&
Path Standardized regression coefficients
Aol G DLl Ay 0.75
Financial support —» GP marketing development
abyly Jyis g Clple Jupms— o byl dewys 0.68
Export facilitation and import control —p GP marketing development
Slojedlel—p ob,l5L danss 0.45
Awareness —»  GP marketing development
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Table 6- Goodness-of-fit measures for model evaluation

oPiln padle oAl Jladle padll 0y diels
Goodness-of-fit Amount Index of acceptance
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(CMIN/ DF) (ooljl asyd a4 oSl (6l s 1431 361 o
Chi-square ratio divided by degree of freedom ' Between 1-3
(AGFI) o0 Jaws il (0956 (asls 0.960 0.9 LYIL ,olis
Adjusted goodness-of-fit index ' Greater than 0.9
(GF1) Jojly 298 padls 0.9 VIl polas
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Goodness-of-fit index Greater than 0.9
(CFI) (ks (35l o313 0.96YL jolie
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Figure 2- Structural equation model for estimated standard coefficients
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Introduction: With increasing the global population, food security is one of the most important and practical
concepts which has been addressed in development documents today. Among the green products which are
produced and have been considered by the authorities is green poultry. Governmental support can be a key factor
in green poultry marketing development, thus green poultry producers who work for the health of the community
should have governmental support. Based on studies on the key factors influencing the development of green
marketing, the overall goal of this study is to investigate the role of the government in increasing and improving
green poultry production, as well as the importance of governmental support in developing green poultry
production programs. Therefore, the purpose of this study is to determine the impact of governmental support on
green poultry marketing development. The objectives of this study are as follows:

1) To describe some of the personal and professional characteristics of green poultry actors;

2) To determine the impact of government financial support on green poultry marketing development;

3) To determine the impact of product export facilitation and import control on green poultry marketing

development;

4) To determine the impact of awareness on green poultry marketing development.

Materials and Methods: This is an applied study based on quantitative research, and the method of analysis
used is correlation method. Information was informally obtained from experts, and the sample size in this study
base on the Cochran formula was 150 people involved in the production, pricing, promotion, and distribution of
green poultry. They are referred to as actors. The study was conducted as a census study because of the small
size of the population of experts, finally 128 usable questionnaires were obtained from interviews with the
actors. The main instrument used for data collection was a questionnaire that was designed as a Likert scale. This
study contained two types of variables: 1) green poultry marketing development as dependent variable and 2)
government financial support, export facilitation and import control and awareness as independent variables. The
hypotheses were measured by studying the relationships between the variables and their direct and indirect
effects. The hypotheses in this study are as follows: H1) Government financial support has a significant effect on
green poultry marketing development; H2) export facilitation and import control have a significant impact on
green poultry marketing development and H3) awareness has a significant effect on green poultry marketing
development. Structural equation modeling (SEM) is a general approach to data analysis that can accommodate
either observable or latent variables (or factors) within structural models. This study used descriptive statistics
and SEM. Following data mining, descriptive statistics and SEM analysis were conducted by SPSS20 and
AMOS20 software, respectively.

Results and Discussion: The results showed that of the 128 respondents, 4 (3.1%) were female and 124
(96.9%) were male; the average age and average work experience of the respondents were 40 and 9 years,
respectively. Of the actors, 35.2% had an associate’s degree. The actors’ knowledge of green marketing was
measured by a test (correct or wrong answers); the results indicated that their average level of green marketing
knowledge was moderate. According to the results: 1) Government financial support has a significant effect on
green poultry marketing development, 2) Facilitating exports and controlling imports have a significant impact
on green poultry marketing development , and 3) Awareness has a significant effect on green poultry marketing
development.

Conclusion: In Iran, due to the lack of specific government policies related to organic products, there is little
potential for organic poultry production. Thus, government agencies and policy makers should consider specific
policies such as the following: allocating funds to develop organic production infrastructures; undertaking
preparations and providing governmental support to attract foreign investors; allocating targeted funds to
construct modern slaughter houses by European standards; and increasing governmental support to increase the
ability of actors to produce organic products.
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Policies that can be effective in solving the problems of exporters include the following: concluding bilateral
or multilateral trade agreements with export destination countries to reduce tariffs on imports from Iran;
supporting the branding of this product; and providing stability through effective and efficient export laws and
export guarantees proposed to facilitate the export of green poultry. In the awareness variable, the items
"information through effective media" and "training of specialized poultry farmers" were the most important.
Therefore, building trust and culture through advertising and media can be useful for both consumers and
producers. Additionally, to increase awareness, holding festivals, exhibitions, and conferences can lead to the
development of green marketing.

Keywords: Governmental support, Green marketing, Green product



