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1. News websites
2. Internet penetration
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1. Alexa Site

2. http://www.asriran.com
3. http://www.parsine.com
4. http://www.adsfama.com
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1. Partner

2. Service convenience

3. Access

4. Information availability
5. Geographical barriers
6. Anonymity
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1. Perceived risk

2. Personal risk

3. Privacy risk

4. Economic risk

5. Psychological risk
6. Technological risk
7. Web site content
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1. Web site substance

2. Accuracy of the content
3. Aesthetics

4. Site attractiveness

5. Pictures and graphics

6. Web service quality

7. E-service encounters
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1. Customer satisfaction
2. Behaviora intentions
3. Repurchase intentions
4. Word of mouth

5. Loyalty

6. Complaining behavior
7. Price sensitivity
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1. Frequently Asked Questions (FAQ)
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