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Abstract: Identifying the customer's values, needs, and goals is one of the key
issues affecting successful marketing. Cosmetics products are of utmost
importance among business sectors that have attracted the attention of companies.
The purpose of this study is to identify the behavior of consumers buying hair
color in Kermanshah city using a laddering technique. This research is applied in
terms of goals and is quditative and exploratory as regards with the
methodology. The data were collected using interviews. The statistical population
consisted of 30 customers of Kermanshah cosmetic labors who have been
selected based on targeted method and interviewed afterwards. The laddering
technique chosen for this research was straightforward technique. This means that,
in reviewing customer purchasing behavior, at first, the essential characteristics
of the product (hair color) for the customer were obtained, then the product
benefits associated with those characteristics were extracted, and ultimately the
instrumental and ultimate values regarding the purchasing of the products were
analyzed. In order to identify the ultimate values of consumers, the Rokich
endpoint and instrumental value checklist has been used. The findings of this
study showed that “beauty”, “hedlth”, “financial security”, “self-esteem” and
“happiness’ are the most important values among consumers of color products,
respectively. In addition, “cost-effectiveness’, “unrepeated use of hair colors’,
“less damage to skin and hair”, and “high shelf-life, softness and shining
characteristics’ were among the most important benefits to the consumers.
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1. Laddering technique
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1. Hierarchical value maps
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1. List of values (LOV) scale
2. Schwartz's Value Inventory (SVI)



£y VFRY il ¥ o Y + 5,93 bz

b5 39
L logas da Sy diiws palas jl did G @ slio gla Sho b cors Joli
iy YAl gldiio |y pudlae Lo a5 WS 0 KoS g At SV qaze (SO0 (gl
Sl 3l gy &5 sl (g Joe il gk cnl 22 (V)Y 28 ola)

sl 0445 03lesw]

g3 (ot 2 Lt
5 g o ingh aes ol )3 Sl 0l o)Ll Ll 1290 Az 4 oS ity iy
Do oo 0l diged Xz 4y 40 S Cal

Ol QU o fgeals olGle (o) plgie b (s 3 (WA-) (ol 5 Sl
Y gae (pl sl wyp & Kyl 9 (STl diss lacSusT 5 oolaiol b & Baiig 8
W33)S w5 |y Y guass (STl diiis g aisls

QBN Bpan (03 &l oS g 4500 () Olgie b (oigR 3 (WAY) ooy
L g aiS o oyp |y 3038 Jao b jlae ol piiie o2 4 € 4038 Jo 1 oolatnl b jlae
alwg 8,555 lial cdmols pol 9 Vb delyd 09,5 93 4> BALS S pae Jbd dids 5l oo

A5 3 SIS b e claoSil oy lsie b sdimgfy (Vo F) (et o o)l
2 (29addy o aS by L laaidl Lol pbgl drwyi S 50 (glayauiS o AL pas
Gl HBAGS B pas 3 0550 dl] SIS « cblagy x8le? 9 « g

B Gyne oy 2D ik Julod g 4P lgie b dagd (VWA0) Lol 5 Sl
Si09y )5 Glal BaiS By iae (2 il awyp Bua b «(5,d] Juiwl &8 b 1690
el HBAS G e i o x8lio g la Sy oy e odelCuwndds guls )3 sl plol

1. Intrinsic Attributes, Extrinsic Attributes, Performance Attributes, Abstract Attributes
(IEPA)



ST il o3l GBS S pae S bl £5A

st o5 2o Sl Langs Sl il Jpasmo 31 enlizal 3,0 )3 Lo 2ol oliee 5 00
dpe s duad S 5T el Jelged lgie b ldllio )3 (V+VF) cpges 9 Silgs
sy il oYU aew aile Jolse a8 0l lis €pling joudS 1 g0 SOy Y guass
bwg g0 SOy OV gzl odliiwl calid g ab)y ailyd ¢ b Cnlis gy Coodlu
Llil slacdld ) Slown a3 Ldp plgis b gladlas 3 (VVF) J 5 5299
9 o Ao yd Dy e wIKi 83,5 s U5 48 153,86 S ames € )yl Y gao
ol g pases byl sl calioy lgie b glasdlas 13 (Y+IV) posSTons o L]
O 45 Wiy 2o ol 41 €loord iyl il (sl ool )13, 5 (5,55
ol alyl p3lg) 20 5 aab IS 3T alge ) elote clio cjia g olSole i3]

g wliig s
Sl s 9 4 SleMbl (g )glaen gy Cusl )8 B il g &S (img ol
diiiyg 5 65 osly 4o byye SleMbl (gyglaer (slp 35800 il SIS
S ln sy ot Sl 5 20 DMl (gpglaan sl g RS g 5l ebngly
ol o odlatwl (Sbdy gy 4 dlas) slie i,

Sy pslS el iy jl odlisl b (BAnS S i IS8 cals cavge SUdy s,
5595 o] (Vo VF (BOL g el S5l (oY) 59 o Sy Ay Sy 5pos denlns
obe b Lagbiyl s mls da(Shy o il sulS (Sl polis le (slasisy I slasgoore

(ol e () Sabges )] dn oS wiabin (£ S Aiges Boud | (S Slalllas CIEI )
slrasly s a Clsusl (glixeds oguid oyl D9 oo 00wl S o 55 S L b
S5 aiged jl g95 ol (Yo Ve g g (s99lla) Cunl el b iily S (gl imgh
Cygo 4o 45 ol Limgis Ban bl p 0l yidgh (slad)yge b aasly sl Jolis
Bzl olus « Kapyd) Slllas oS Cands b gillas (Yo ¥ (5 5 (,55) ol
el S5 e slagbay dlusi a8 Jls 5 sl (VemV e+ ) S b Jgono jgbody
53 Jpmaa 525 Bpmn iy (2l 3 ool B (V) 18 5 g eyl



£44 WWAY ybantl o bylawd o)+ 8,90 S

Ky Jpame jlwle 13 5L Sl i a8 (o0l,80 51 45 ¥ dlaws a8 a0y slile S o )3 50
OB Ngbanlas B lbcures SleMbl sloads Gl diged (laisay wlod,S o odlatul 50
Y 9 05 8 YA Jlo YA BN s 839050 50 sligiidslas 423 Ve dlas jlicanl ) 2y &
0 ¢ piland 58 Vo iolod 48 Ve iolod 5 OMuass iy a5 ¥ Ll o 5l 4 Ko 350 4b5
75 YY S )3 (6 e aiges pliil Sl ey 155 gy (6585 465 Y 5 pilund (395 i
L dges g (S 0 blos! Jdoay s\ 0 (0S5 sbaodls baalie b ssighdnlas
Cowl 00 dnlias 423 Ve dlaw
sloge S5y plulid (sl GEMISES b ) Cunlgs )3 b olao 1031 (559102 (9,
lage (5, ol 51 s 45 05 e T 5105 ggpsb 86,8 o o0l e Ll &S ¢ gllas
bl alaiw BBl (g50 S5y B s (LS a0 g i oS )
4 S Gy 5 ke ol 4 by (gl S Sl can_ absg (o) sla ol g
b gl 12 dloa b g ot g cudly polaid] Joae (Shg cnfmtes o
Lo syl 5 o 5| Jolos gilio b o S (ol By oS (sl 43 e €l o
Al gk b g Slaieny (S pbie (63,8
Copgpna b pasuiia MalS' S (glastun g stalllao oyl > 031> Julodi g 4355 S,
A pladl gl <ol ) 5l o i g plae lblee b €Sl pre bows (gl Tyo» iy
s gyl dslcasndy sloas’ il g 455 5 agen jelaiodr g o el s
2GS (lid by (295 Olodee |y (S Slyme Jlou A oolitl (A4S (glgiee
Coags 5 ol iad o ojll i 4 Jdow cpl .y osld olgiore puwds ol
Al S 252y Alewgs gl e IS el ele B9y b Jg 03 DS 4 ) baosl
gy g MR (slalas bl (WWAe (92ldgi 5 plasl) 390 (e Liopllss (g8
)5 4oMs 5 Oygod |y il 5 oS Jolye ol o0

(ol alle 4 adls o) Wodly (gilwodls @

(8 Al yo y3 oadoll polis jl lgiee oo @

P J| pasdo e lo K0 3 (655 gy oS o by sz o

5 ily) sesye o
(HVM) as i |y alllan Lol ol (g loline jobody & jlases Sy il
(1490 by, 5 i52)
lodd byme ¥ gt 3 baslias (clgie oo | snigl el (cloas



S5 b pdal ) o318) IS S D e 51 55 ool £o.
30 S5y Jpateo sl g S ad Y Jgua
i LSy
50 Ky yiaS s 4y 5 AV N

2L aub &gl blge Y

SwS sl ¥

(P9 4y0 & (ygyie V¢

Sbj Sy g5 D

Slas 4 Cund b elus] XY

loge (SWiSS 5 ) jl gxSsle VY

0,85 4 il pas Y

50 ) jl 5,0 Bolitwl pac V¥

CeaSh gl dlge A

oS S0 bRy YO

Sl L sillae ST, A

90 9 Cuvgy yojom pis VF

gy b (553l N

Wyt S55p5
sl YV 9530 |y 45 Sy s Y
e A b 5, Y

S cuiel YA

Jl.uy:] )I o3l pis AY

o 4 dlezel e

J}.\a.'xa OO Lle)"‘ N

6ol Llus] ¥

g} sbasl

o i gl (ol peal e (sbhaids sbul ¢ Sbdp STl a1 gowd g o
blyy dids )5 oadall e (Sl glagisn med g S psbar (gl sl
De-d (2hb hly) e uple b ands Al yo )3 Ban ol ) Sl el IS
3 ) o Ll e o e S0 polis dbul 4 paie i aST ) Sladd dlaw L yile oyl

alilone & Lsly) g paditens Lslg) 3l LS |y byl g5 93 Glgioe (e ple (0l
S Joi 53 eadpln slagny)l g udie da Shy F Jgax ) 3 gewd g Flo
LS 8 g ol o sl 0 031 v ygtis 5o o3 g lnaadto g Lol )3 ¢ olsime
So polie plod 4 Cuwl  Sladd slaad suimd )i &S sl oad &3] o lo gt g slaw
Oygmody el (pl Kgdioe Colia (g yolic plad &) puiilune il 5wt j5bds ¢jla
(Cuwly Cunmw) Hliiel 5l an dlasl g puiine bailgy JSOLES o Cuonw D30 g oo ylo (g liis]
e pobods )b @y (V paie) Vb )5 l» Jlio psbody ol maitone e Ly ) Sbles
sobdn el ol i (W paic) go 5y jiaS jluie 5 &) ol i ol 4y )b 4w
L3 A pedians jobdy YU (g,B 0k &S 0558 by sxadgl gy &S Cuslize pl 4 5 580



£09 WWAY ybantl o bylawd o)+ 8,90 S

50,8 b ye degl e 303 (g paie ol B alawly

b g ple V' Jgan

) vy A v

ofeY - - o/-¥ YL 5,800 )
- of+N - - sk ddgl dlgo Y
- AR \ - SS Gl ¥
- - - - l!b}n wb& U‘“‘)y N
- - - - ) oS Hlade )5 NV
- '/'\ - - @I)Lus @I? u»l.u)l AA
- o[y - - 509 Cawgy Lijgw pis V5
- - - - ‘_fLV) Yy
_ - - - oM YA
- - - - s (olus] XY

3 paspantio ol ad e ple JeaSS (gl 3] (o] podladis AldS Sloxy
U5 53 HYM ol 3 55 o S8 355 i 5 i (slnail3e 2 ol sul
a3 31 o1 3 48 sl (gl o b g9y g (05550 & gz sloosls 1Y
BT 3 ang BB e s ol oss QB llas iy s ) 5YL L il
L, ciim &S 5yl LB Ao Ll gl b (VEA) o S5, 51 S0 83lisl pas Y,
V¥ i) do ol 0300 U5 |y paie 93 (nl G s o Ay jhio g it
s 9 45 sgolon 395 iy by i ) soloia b S405 ol (5205 b 05 <8 o
o=l eopl s ol d g BB jlade s (Vo) €y0g 48 oy 5,800 douis oo odmlio ¥
=YV €Il Coiel @ 0ju00 cpl Coleg 40 9 €V =YY=V conl wl iol38l 6 o
B Llg LT &S 395 o (g 9 42383l Jg) & 00285 bl 2 by b 29500 o5 (V2
pLS A3l oat gy ol Sl i &5 )13 3929 i pile Ly (Slacins; 3 (6500 42y
odnlio 45 joblon .ol uld (nl B)lbgd 5 0)kgd £9,0 g ped Cidy 4 C8 > (g
(V) €90 g gy 4 yiaS o b SbLs,] chls (V) € alS g xub gl dlgo» 3945 oo
o 4 gl 20 Ll cnl SIS ) B 09 o0 ST sy By e ol 41 g



eSS by ity o3le) A pae (5 10,1 o2 olind goy

Loy dad o 3 4 ol gholita i boghas b (gl > jlobin (sloo o plas (yige
9¢¢31M~oja).]9) alww);w)wu ﬁuw)ﬁ@cbls)i&w;b.b]bm (ot 3
9WL}J‘9) &M\DJ9» Lol 04 wlaﬁ c..\;')‘.) )..oL.c );L.:LLQ(JJM)&

(YY) 5 (XX) e balyy e Sy nl 3 &5 w300 Ui 1) paie po (sl ouiline o

(XX.YY) dole y (YY) paiiono paé 9 (XX) paiione L5 ! 1 glawodls £ Jgua

j! & d j! & 55
MY a/-a % ofen \O/NY \
5 513 YA o/ ¥/ Y
W/ /Y \a ofee a/.y Y
YY/\Y Yo Y. ofes o/+0 ¥
A \e Yy ofee £l I
¥ ¥ vy ofen A 5
Ve/e0 A vy ofes vy v
i W V¥ ofen Y/ A
\ \ A ofen Y-y a
5 51N \i2 o/ Y5 \
YA/YY e \i% ofes VY4 )
yyY/Y e YA ofen \ Y
YV/¥E oo ya o/ o/-y W
ARVRIN ofee Y. ofen Y/-A i
Y.y e Ty ofes V¥ 10
e AR \§

A ey o LS |y Coun - alwg 550 (03l coelcnddy o5l pedlidbu A
1ol 0ad 0Ll D )0 e o oyl 5l Ages
o el € g dpo 4 (95he € Guslio Cuaid 1) By
A oo e pieS e Ay B e ))Se bolatul 4 jLs pae YU () Bke 1Y B oo
Sl il e (92 4850
iMoo 550 B3litl &y 5 ple € CisS b Adgl Slge 2 B
yobods b sloul (55 gl yoss A oS oK i dlE  (STyal gl 10,55 Cpnd
S o 3y 55,5 i clogilly 8,55 ol Yl 4 0l ) poe 655 53 Lo
Jold sl o5 (1955 Lailgy o p2ss )08 5 JelS S (sl el (STl al 5 S



gov WWAY ybantl o bylawd o)+ 8,90 S

By 9 € oluj— (SaiSpy» by & seMw - SLigel jl oalaiwl paed 5 p50;
ol 0as obj)l g Ao D Jodo 13 dgn90 sla yisu ;3 & Jbo Coiol - YU (5 B slo»

€ Jlo Cunal = WU (5,5 05kon 0505 .0 Jgu>

3 4 ve v ' ) .
WIVE I Mee Iy of-y e \
VWA oJ+A /e Nee oen ofen N
VY Yo/« ey ofen oen ofen v
/-9 v/.a oo oo oo e e
N s N N e es Ya
AV/FE s N N s e

Ol |y € le coied ap L (o) B0y Jlasl )3 pudiine i 5 e Latly) & Jgo

OV 0,555 oyl ol € Jlo ccol b e pue bLS,I VY (glyls «YL (6,5 6lo» a2 o

s oy Sly &S WS 0 ()15 1) polie Gl maiune e bLI)IFY 5 it bLS)|

aol ) adaly ool oyt 31,81 3luws & ol L (0 ol g ol 35)] g Caniiio ( S
el gyl el gl i bulgy s> 8502655 5 wiled S

Bl

Gy o e S K elidlpae Gl pae ey adglolgs b 55l = Gilas K5y adglolye 5Bl cuwd
S glage ki e Shigd ) i a S el gegcay bpecsleS SMISL cast VL culs
s

093 1y dbben 85T S



PSS b el 315} GBS e 5135 tluslid £0g

S 5 % g %
oad 5l 9o S5 Jg—azmo (o135l 9 (s wheo SS9 19l G
Jomame sl (559 V8 daanlas jl sdalcwssa SleMbl 5 SCmma o F LS A uao
gl slge Jolid (el la Sy ciomen S (0 418 (dus S Sh O 009
SJUE L 3ol S5y it sldge s idey « SAiS 5l Y g B0k wwuas
iy 9 b S odalnnd Sl oy b SOy he5 ( SWS e gy b )5 jl
ol C8 1SS

g o S dags ol & a8 Bamdgly & 5o S5y slaSh ol S el 52 b
cols, oleiel pla slacaiine Slg o wiol)] Jgame 3asaslis 5y Gl o] 39
s dng Ly dy e 4L 0 (VY cuilytians 5 bugly) 2)9l (lio)) 4] (atoae
Joame Shg opl (BAS G pas o (BT g a0l)n L5 93 4 85y pogrde g arslusl
Sligdss asb aily olisle,S jod (aialyl pjlgd GBS pan Jas 13 (oS Hliws Cuonl
Obyidie (iS50 S5 glb b ) CogSw g (sloinl JS L YL ol > oS a3 o lis
5l ISUA Y s Gulal 3 (VRAA ()0 5 59l>) D)1 (6550 (i bl sy 4
Ao Oyt i pa (SRSl g (SkSey Vb glSnle sla Shy ol Sagk
Sy yolaid] g8 4 1) BAiS' S puao

1=t il @319 e 51 Jmols (S99 (63 5ot @8l i09d Lyl
Jomame glio g Lo Shy cuanl )3 365 15,8 & (g gl Sy (B ISS o
Ciito 03 e jl et ol 3 (VA (hlSen 5 £ 555) A8 oo pasie ) )
3 Sl o9 4oy (9o 1S Gl a8 o 4y 5 (clacuniio 01 Lol
madib 53 )5 Bl pie g 90 g gy g pie S (S0 JBR2y (SIS 5 5 )
@ S b plual g Cliz ol (Sl elua] slacaite 5 (3 Sas lacaiio i
dagi gl Ghagiy ) ey o OIS 1S )8 Jlgy (slacaniio Byej 5 (o s>
o Sy Cadile Sy plgisar (slaal ol Cosli g piSucasn 4 (ARGl il
0315 LS we eatal)] pil) SEAIS Gy (gl Canite oyl (g s 43 45 e

(¥ oY 52:541) el 05



£00 WWAY ybantl o bylawd o)+ 8,90 S

by 0uinly @8lio 9 B Sig U o il (351 015 209 (yiww 2
2 Lyl coanl 5o i 31,81 gl jouad 3)50 SLL slacdan da i)l S
2955 an 0p3iS g 5503 b4y (Simpd B pily) bt %3 (S e
Obee 3l ol Gimgiy )3 (Ve oY cgelig (03 9 29 9 VoI (0 5 2) ol oglie 500
O BB 05)) s @ sletel ol slah))) (BT S pae b 48 Spbl slrasbas
Cogol cpus 4y dlaiel (ol sl yssy) us anl oM 5 (0ls (o cutel (395 (<l
o)l a3 (VWY @ Ss)) @59y laghiyl custd polol pasols 5 Jlo
P el @be ) S Glsied laba oMl S5 Jle l 8,8 e b 21
il A s sliwly )3 1y 51 ol lgiee bl sl oais ey Sy (o)) G i
s dy Slatel (I8l 5k 51 syl il B me s 8 )] g ol (S5 sla
a8 S glon (VN Y5 g b eyl lal) wmd e Rl a8 3 1) ale e
395 4 0y0j 3 |y aaly (639)9 Cn i (2l U85 ORI ol 53 e L
AT it 90 ) Jgamme (BT G pan 48 cusline s ol ol ol o0l oliazs]
Wi ol )3 9290 Clidod yidin b don cpl &S il Jodoo (alo (5)) 1) 424
Cpmnl (gam (lood) 1> iy (oMo 5 o ol (slo i)l o5l g )15 s
"o o baye la )l & cul ool Giagh sladabl gl S5 LB &S5 a8 51,8
oobsl gy a5l 593 (B mdFly (Sl 55)] 820 53 el (sl (392 e 5 S
Vg HBAS G yme (gl oail (claams cla 5l i)l cpl ¢l Yl

$92,5 sboleww
5 ple soban il @Y s ame LIk ldce 4 Glg e (Geios laazily bl 5
2l &)l gousio sl (o joba 50 ) Jpae
il Olsean Wl 5l plgice oimgly cul o ead ool labs)l 4 degi b )
il SO (gl gl 35)) GllyS 40 4o b (BAS B pae (saise
Dy oy ¢85 pb b Jgazme
395 AT (imgh 50 ond olwlid sla Shy g bcuite 4 Xy o Sligls )
dag Jypaze pl GEMS Spae )l jl (39 8y (Shy @ &5 el pl 4 gl Y
5,8 oalizsl el 31 ecgiboliad 1 s o3l drmgs glyt lsFom sl 0



PSS b el 315} GBS e 5135 tluslid £0

3 ool gols (gl ()55 e 38 wlils B amdEel oLy cass ¥

ISl o (o 5 s o 5] g el Sl Sl

ool & i ol Jguammo 4l S5 3550 )3 368 9,0 Sllus! Ll il

aS b3l s 40 b g oo Canlgdyd Ll 5l g oad ool lis s (g

ol 22 e oSl a)50 )3 1) 365 (gl las g i jlizel 03,57 )15, o 2,5 (451
S &) el 05 B byl ol L Sl b 0 1,550 byl oo

ou T Gyliizo &y Slgaim
o) S iy A5 o e il &S hgy b g cpals Limgh a5 Lol I
S adlla il a0 b 3 0,90 10 5 48,5 5 > Slud b sisds | e gazres

Wy 0500 D5 Olaass jd el 4 YU 0,5,

P9 3 SCed guxo
les 10l slacudgioe 305 slayimgh Ailen imgh oy
sba)lpl g Lo bg) 5l g 039 anbian g (Jliwe B9y 4 d9ae Limgh pll 39, )
ol 0045 03lsn] diwy dolidun yy Ailo 30
(:)']9_1 OB S B puan 4 gl L}.’.‘ LS)LJ daol> )3 3,85 Sle M| 5)91@.} d]){ Y
D)0 3939 Dy 560 yiwS dxels
Sleainlye cla yog) dlon 51 a8 ois odliiw] Miedin (¢S diged (g 5l Lidgh cpl )
WS (50 394300 |y JiBg T @S (6 e gy il s el (6 S Wiges

&b
Ay u,o))l LgL.bd\_Ql;o P (o RYY L)""))I )uL )2 (Y' \V) R ‘L;"l)-?(*’ < cd).mlsi .o ‘o.)‘)@]
S44 -Yy . c(\c)/\ ‘Lrlf/‘/b Sy plo u’.sl.ge Estd/w:m JJ)> Jad 9 L?"S)J

lamiio LS 5lal JEaS By ae 00 Ak o 5 435 (1120) . ol iz ¢k

.\O—\‘\‘ K(Y) \N swﬁ}/u ‘@)w'.ué.:s dl?ﬁ?m J,.L?ﬂ .(\\Nﬂ') .).‘9 sdﬁu}; f.Q.fD cOlA.)‘



goy WWAY ybantl o bylawd o)+ 8,90 S

YOV =YE¥ (¥) VY cCuwlow g duwsi 13 ) dleo . ol pjle) 5l odliul )ljee b eloss]

ik ehlaml(lex 2o

slag, S L s il pw Bl gl Sluenl dayly Lo (VWAY) .5 (g yrol Lo )by,
EEY =Y (Y)Y (Bl Cy o . Jgamme Dyg0 30 00iiS (B pune (Sid
Shoslatwl b Basigyd e 50 b (6lo 5gualS sl (VW) Ly o ol Sp «BL (s,

Ol oy oyl : ol w5 ol pmo L, (AYAY) Ly o o Slital €y o e cpdlende

Lwgs iyl o5l 5l eslitul (lime p She eloinl = (oolaidl Jolge (VWAY) .03 09590 fp ¢ SLS
A NO) Y o ol g Cang Ao U] Gins s o Jlo Yo ) ol

FAY =FAN (VI o 0 o pnto (G5 e 153590 dlllas) 3 5S040 (o yiske
5 oyl BISLE (635 po oyt dnly adlasl ol o8l 5] sl sl

0B S1l g 2adyo oy Ny g eSS ply (1B 5Ty (W) o B Cp e ks
MY PR D Coppde 4y JEWS Bpuao 15 2128 5 015813 oS

References

Aghazade, H., Aghamiri, A., & Shahrami, F. (2017). Investigating the effect of
industrial brand value on components of combined brand value and the
purchase intention of the final consumer. Journal of Business Management,
8(4), 699 -720. (in Persian)

Ajitha, S., & Sivakumar, V.J. (2017). Understanding the effect of personal and
social value on attitude and wusage behavior of luxury cosmetic
brands. Journal of Retailing and Consumer Services, 39, 103-113.

Apista, E., & Dimitriadis, S. (2012). Exploring consumer-brand relationship quality
and identification: qualitative evidence from cosmetics brands. Qualitative
Market Research: An International Journal, 15(1), 33-56.

Arsil, P, Li, E., Bruwer, J., & Lyons, G. (2014). Exploring consumer motivations
towards buying local fresh food products: A means-end chain approach.
British Food Journal, 116(10), 1533-1549.



PSS b el 315} GBS e 5135 tluslid £0A

Ashtiani, P.G., & Asli A.J. (2016). An Analysis Of Desktop Stove Consumers Mind
Map By Using Means-End Chain Theory And Laddering Technique (Case
Study: Alborz Steel Company). Journal of Fundamental and Applied
Sciences, 8(3S), 1629-1658.

Banerjee, S. (2008). Dimensions of Indian culture, core cultural values and
marketing implications: An analysis. Cross Cultural Management: An
International Journal, 15(4), 367-378.

Basharpour, S., Abasi, A., & Ghorbani, F. (2015). The relationship between
dissatisfaction about the body image, social anxiety, and the use of cosmetic
product. Journal of woman in development and politics, 12 (2), 251-264.
(in Persian)

Chao, A., & Schor, J.B. (1998). Empirical tests of status consumption; Evidence
from women's cosmetics. Journal of Economic Psychology, 19(1), 107-131.

Chu, S.C., & Lin, JS. (2013). Consumers’ perception of corporate social
responsibility in the United States and China: A study of female cosmetics
consumers. International Journal of Srategic Communication, 7(1), 43-64.

Flint, D.J., Woodruff, R.B., & Gardial, S.F. (1997). Customer value change in
industrial marketing relationships: a call for new strategies and research.
Industrial marketing management, 26(2), 163-175.

Gengler, C.E., & Reynolds, T.J. (1995). Consumer understanding and advertising
strategy: analysis and strategic translation of laddering data. Journal of
advertising research, 35(4), 19-34.

Gengler, C.E., Mulvey, M.S., & Oglethorpe, J.E. (1999). A means-end analysis of
mothers' infant feeding choices. Journal of Public Policy & Marketing, 18(2),
172-188.

Gerstle, T. (2016). Asia personal Care and cosmetic market guide. Report prepared
for International Trade Administration of U.S. Commercial Service and
Industry & Analysis (I&A). ebook availablin: https://www.trade.gov/industry/
materials/AsiaCosmeticsMarketGuide.pdf, visited 2018-01-17.

Guthrie, M., Kim, H.S., & Jung, J. (2008). The effects of facial image and cosmetic
usage on perceptions of brand personality. Journal of Fashion Marketing and
Management: An International Journal, 12(2), 164-181.

Gutman, J. (1984). Analyzing consumer orientations toward beverages through
means—end chain analysis. Journal of Psychology & Marketing, 1(3-4), 23-
43.

Heidarzade, K., & Hasaniparsa, E. (2012). Study the effect of enjoyable values on
purchase behavior of consumers. Journal of Marketing Management, 7(17),
17-35. (in Persian)

Hinkle, D. N. (1965). The change of personal constructs from the viewpoint of a
theory of construct implications. Doctoral dissertation, The Ohio State
University.



£04 WWAY ybantl o bylawd o)+ 8,90 S

Ho, C.C. (2015). Human emotions toward stimuli in the uncanny valley: laddering
and index construction. Doctoral dissertation, Indiana University.

Holloway, I., & Wheeler, S. (2010). Qualitative research in nursing and healthcare.
3rd ed. Chichester, West Sussex, U.K.; Ames, lowa: Wiley-Blackwell.

Hopkins, B.E. (2007). Western cosmetics in the gendered development of consumer
culture in China. Journal of Feminist Economics, 13(3-4), 287-306.

Ibafez, A.V., Hartmann, P. Diehl, S., & Terlutter, R. (2011). Women satisfaction
with cosmetic brands: The role of dissatisfaction and hedonic brand
benefits. African Journal of Business Management, 5(3), 792-802.

Iman, M.T., & Noshadi, M.R. (2011). Qualitative content analysis. Journal of
Pazhuhesh, 3(2), 15-44. (in Persian)

Khuong, M. N., & Duyen, T.H. (2016). Personal Factors Affecting Consumer
Purchase Decision towards Men Skin Care Products-A Study in Ho Chi Minh
City,Vietnam. International Journal of Trade, Economics and Finance, 7(2),
44-50.

Kiani, M., & Mugouei, F. (2013). Socio-economic factors influencing cosmetic
products use by females under 20 years old in Yazdanshahr NajafAbad.
Journal of Dermatology and Cosmetic 4 (1), 1-9. (in Persian)

Kotler, P., & Armstrong, G. (2008). Principles of marketing. Pearson education.

Lai, K.P., Chong, S.C., Ismail, H.B., & Tong, D.Y.K. (2014). An explorative study
of shopper-based salient e-servicescape attributes: A Means-End Chain
approach. International Journal of Information Management, 34(4), 517-532.

Mamdohi, A.R., Mahpoor, A., Rashidi.T. & Safarzadeh, M. (2016). Identifying the
effective personal factors in attracting customers to shopping centers (Case
Study: Tehran City). Journal of Business Management, 8(3), 681-698.
(in Persian)

Mirmosayyeb, C. (2013). Investigating the analysis of perfume customers mind map
by Gatman model. M.A thesis, Islamic Azad University, Tehran: Central
branch. (in Persian)

Nazari, M., & Ghezelbash, M. (2017). Investigating the effect of discount and brand
formatting on perceived economy, perceived quality and consumer purchase
intent. Journal of Business Management, 9(1), 193-211. (in Persian)

Parry, M. (2014). Customer's mind map. Translated by Parviz Dargi and Muhammad
Salari, 2nd Publication, Tehran: Marketing publication. (in Persian)

Poulsen, C., Juhl, H.J., & Grunert, K.G.S. (2001). Perception de la Qualité en
Alimentaire ET Role des Labels. Revue Frangaise de Marketing, (183-184),
181-196.

Puustinen, P., & Kanto, A. (2009). Rethinking the Analysis of Means-End Chain
Data in Marketing Research. World Academy of Science, Engineering and



PSS b el 315} GBS e 5135 tluslid £

Technology. International Journal of Social, Behavioral, Educational,
Economic, Business and Industrial Engineering, 3(6), 1211-1214.

Ranjbaryan, B., & Asghari, G. (2015). Analysis of the relationship between
cognitive anomalies after purchase crisis disturbances about the product.
Journal of Business Management, 7(3), 663 -678. (in Persian)

Rawat, S.R., & Garga, P.K. (2012). Understanding Consumer Behaviour towards
Green Cosmetics. Available at SSRN 2111545.

Reynolds, T.J., & Olson, J.C. (2001). Understanding Consumer Decision Making: a
Means-End Approach to Advertising and Marketing Strategy, Mahwah, NJ:
Lawrence Erlbaum Associate.

Rokeach, M. (1973). The nature of human values. Free press, New York.

Saadatfard, E. (2014). Means-End Chain Methods Comparison: An Application to
Consumer Goods in Iran. International Journal of Economics, Commerce
and Management United Kingdom, 2(7), 1-29.

Schwartz, S. H., & Rubel, T. (2005). Sex differences in value priorities: cross-
cultural and multimethod studies. Journal of personality and social
psychology, 89(6), 1010-1028.

Seyed Javadin, S.R., & Esfidani, M.R. (2014). Consumer Behavior. Tehran: Tehran
University Press. (In Persian)

Tashakkori, A., & Teddlie, C. (2003). Handbook of mixed methodsin social &
behavioral research. Thousand Oaks, Calif.; London: SAGE Publications.

The Beauty Economy Special Report. (2016). Raconteur Media Ltd. Available in
https://www.raconteur.net/infographics/the-global-cosmetics-market, visited
2018 -01-17.

Vincent, T.N., & Selvarani, D.C. (2013). Personal values approach for a better
understanding of consumer behaviour. International Journal of Innovative
Research and Development, 2(3), 509-517.

Weber, J. M., de Villebonne, J.C. (2002). Differences in purchase behaviour
between France and the USA: the cosmetic industry. Journal of Fashion
Marketing and Management: An International Journal, 6 (4), 396-407.

Wu, P. T., & Lee, C.J. (2016). Impulse buying behavior in cosmetics marketing
activities. Total Quality Management & Business Excellence, 27(9-10), 1091-
1111.

Zaribaf, M. & Shameli, N. (2012). Investigating the status of laptop computers
among vendors by means of perceived map and laddering techniques;
scientific- research quarterly of modern marketing research, 2(3), 121-134.
(in Persian)



	9
	9- Sedighe Moradi

