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1. Brand Loyalty
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1. Perceived Quality
2. Brand Associations
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1. Brand Awareness
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1. Advertisement spending
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1. Individuals Attitude Toward Advertisement
2. Sales Promotion
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3. Leading Edge



g et 8329 00551 S,) 2 S50 Jolos (ow)

aS el Ol)&oﬁ 5 3990 Cuwl I3 ) culie L5.&1..\3’ S sy S S e
pgad oS 2l e Ll ) dgng 00 STl CudS g CS 0 paal e iute dbl,
Dyl (gyblize g cute Bl oSl cudS g CS Wb pgual :H16
Sl (gyhlize g Cuto Sl Wy a4 s Ol py s Syl yguad :HIT

295 o0 Byl 3 cogrde Jdo ¢ 3uiod sldud )b g didg & dag b oplpls

ORR93 (oot §9NI.Y g0

g3 wlidig)
Stuan B3 | g oy ooly gglaen B9 3l 5 00,8 Bam i 5l Gidow
Aages o beomdils 1) iagh (gylol drels ] doliiinw p Wodly (55005, 5] .l
Olgmils JS olass 5l Bige )lol 55 o @ i (s pSged e o ST (it
03y Wodld iy (gyglmen y (o Sen 1 U g ud oolaiwl wyiwd (3 by, 3l oKl
Siomw g bodld (6ygls,3 jglateds D (g)glaen oad ueST doliiwoy YFY sliw .l
ol iy (oled o edliinl i YAy Jeide 3 plibiol glaslidanyy 1 s e
A oyl 38lae MelS B U calliee MolS™ V5l ) S slan 350 cabs sl doliduoys
e b awyp Flg,S Wl Copo Hlade I eolatul b dslidisy slexel cublB b LU
YL Elig)S Wl polie 4l a4y asgi b cawl oas ooy (L Y Jodo 0 Flig,S (Ll



.
VYAY yluano <F 5ylond o B0 ‘dbﬁjt - s yss
. "o

dolitus p sliel el uiomen ol odel Y Joan 3 13l oyl el Jgsbo oL el +/V

EWssS W bl cupd g of aake 5 bk dlai ) Jgo>

& a 1Y JoeSV) &0 a 1LY JOES9)
Pappu et A8 PQ S Yoo et as AS Sligls
al.(2005,2006)  ” sy al(ooo) iy
Lasser et al. . i i Y00 et . PR
(1995) AASSOelels o000y M A L
. . Yoo et . -
Yoo etal.(2000)  /AY LOY  (g,bly 21.(2000) /A MP  Js aby
Kim & Hyun . Ry Yoo et . » &by
(2010) MG s ooy A NMPT
. .., Yooet
Kim & Hyun . 29 vy al.(2000), . oy e
(2010) A BE 5,  Netemeyer et AWy gl ]
’ al(2004)
7A¥ JS bl
o953 Al

o S s 5 e oy o ignd slis] Slnen Candy o (Sl
o Ve ditud (5 doyd YF/Y 2905 g 350 duopd FOIY (ox5wuly VY (4 5l &5 oS ol
Wl Fe=¥V 1y o> A/F 5 Jlo Y=+ 0,81 1) aopd PA (Jlo Yoo 5 0180 1y diges ol 3l
M3l 5oy FY S Muass maw Ha 5l e o Sl Jlo ¥ YL o1l ]y sy YIY
SHlae glyls o8l 1y o) WYY g uslund (598 2o pd FY/A (olod 398 5 uilua) iges
Iy doyd FOIY oS cawl 03y L o sy cmicred didd oo bl (uilua) 358 51 YL
md o oStz Jalio 31,31 1) oy YE/E 5000 o3l

Y 13505 )3 g b pane 3,l5ki) colpd (wluly ogtbe (631 oygeil zuls & lages ,
sl sas STl cuaS p osdd o Slals .l 0ud @l s Colpd (gboline lade
p 9o 5 asle (hily e asli (t= ¥/AY/5Y,B() Cunl 0/64 iy jboline 5 cuie
Syslp 552 Sladie g /M L ply (GFI) o3l 055 ¥ 5l peS (XTdF) gol5T 450
gy ol gl sl A lxe a5l geS 38 RMSEA) oy gllas il g
Sl Jgie mhw ;3 Joo (33l slagasls



vey et 8329 00551 S,) 2 S50 Jolos (ow)

3,1l (oS Jte Y l3g05

&yPlxe dlael Juo oY 413900

W ggeome jl bl cnly sl dgpedia ¥ Joi )3 gl (sloded 3 (o) p (singe
Lad b Olaeb] 43 A0 o 1> 405 )8 VO s B



L]
. LA

o935 (Band 3 (90 5] domii Gauzes Y g

S5 pmondd (5 I3Ure das >, lias wod S menal (5 5lae das 5 ikt A 4
b Al -I5Y H10 b \Y/s0 Y H1
b SIY0 -IV¥ H11 sl AYY /50 H2
ol -¥/0 - /%) H12 b SIAY JJA¥ H3
wl -Y/IAS - IYA H13 1 /% -I¥4 H4

wbpe VS oy H14 wh hia ) H5
2l FIYA Niis H15 sl Flov -[5¥ H6
b Vaa AJ¥Y H16 sl sIvy g H7
wlbpas  <IVA ¥ H17 b b/50 /o8 Ha
KW /v i Ha

GFIl = +/AA X' df = y/vv RMSEA = «/vv

dloinber 9 (6 o5 doepid
$ST il Sl s le @Yol (g5l Jse 5l ealiul b Jao )3 dgzge Lailyy awyp
2 Sy g U g 01513l S Sy Cladys 5b) 4o 93 o & ladns B

ol (L 4 Comd el
3505 (gylolize g e Sl By B39 b3l g By A (gybolag aS d LiS odelundds gl
Ser 9 5 (Ve V0) g 9 w2 {VTAF) Guadd 5 (dlgpiew Sl gols L o
Sl b aslgi e olyer (il slaygilyl gy cul S o) clillas (Y--0) KLsT g (V--V)
@l S el 355 Wy B9 ) ) cae yd plyie 3 (5518 5 (5,5 (bl
Oladllas b aS” o)y (g)bline g Cuzo Sl Mg 4 (55blg p onbSTyol cudS &S s o LS
el Sy (1YA) e 5 mstll Y1) i 5 S T+ +8) e 5 5k
WSud Ghdg) S5 Clesd CukS )l lp dede iy Byglnl 4y ]l
aS 0l (g)blixe g cute Sl Wy 4 gyl p Ly 4 Cond Clelyy &S dad o i ol
5 (Yoro ) LishKen 5 gl (YooV) LilKen 5 LS clidlas jl stelcamsa gobs b
dgus oo Hbydie @d 53 e Slell dbul caw &S g USE Sy (5,84



Ve et 8329 00551 S,) 2 S50 Jolos (ow)

O P Sy Slalllas b zolis cpl a8 o)y (gylolize 5 Cute Sl L a4y s lislis S5y
2o cdillas (Vo) o) 50l 50 3l g Lo i o (VIY) olan 5 a0 Y+ +A)
2T 4 & chilote § IS Sl sl punly ) oyl ! 45 39 00 Sl olsl (e
1ol Wl e 395 ) g S edlitl 3a e Lileds o iy j obyide s
04 yo Cilads oS ol L ol ¢ pmisren LS dbul byiie e 1y Wy 5l g Fcue
b b aS o)l e g ybline Jl Ky 4 Cons Slels 5 6y 5 25T asST )l cuss 5
bl pon (VARD) 41,y 5 (VAAY) gluio,S (N220) oS Slados > sdelcanda
Elelss 5 5y 5 ol was Sl iy Slids 4 5,55 &5 Woh s b ppaiman
oS gl g 90 Oladllae I sdelcandas zuls b aS d)ly (g)bline g cute Bl Ny 4 Cons
sl ansly jlaiys bl byglpl lpde Giagh slaabl pululy )l cilbe (V:-0)
oy i) BB Culbge el Bygps QLI 5 lids Lise p o )liSalep
bansl ash ST ols a8 claais 4wl lpie fope jl (e 4l Ad saless
P 4 S Blg 8] BB ST lipl & b el ol gy cpl 3 Sl 4 args
WJS P 3l K 4 cuns alel g onsSTl cuaS 5 e Sl Byl 26T g ke
il b il asly wladys logasie 5 395 oblik &suel & (clojy 4295 1l lpas
g oSl CudS I @by o5 ol (LS gt Misy dgne |) 395 L 839 )]
5 §ylie Oladss aST xe (pdy )l (gyblixe 9 aie I Wy 4 Cuns Slell p pioen
ol g Al atdly Wy 4 Cans g ellasl Clely g STl ol e U ogd g0 el Jo
bl yo (Yoo A) ) Keod g (S92 (V+2Y) 35 9 Jlgl,ST (VAQY) o Slalllas b ol
dogi b iored 3yl (ghblize il oadSTyol cutS  Jon jue Olad i &S sl L ols
SIFp g bl wle (J je Sl bygilpl lpse & 29800 Soidey s &
oipan S odital (Jgy (slocieiss sile oy Sla s iy iy b e Sl
aS 0yl jblize g cute Bl Wy ) s Clelis p Joy e Olad 5 addllas ol gl wluly
&S ol Gl s oy Jlggeen (V4+2) KU 5 (Vo)) oh)Ser 5 Jo Oldlles ol
Sl S gy 8 1 proas Jg 3,085 g )oline 1 S5y & o Sleels o815 g
(V2Y) e 5 129> (V++0) Ken g ols li b as 5yl (g)blixe 5 Cuzo yil 0
&S glagSa 098 lodd 5 Y guame Cuslio @595 b Ailgi o baygilpl olpie )l cisllas
Bl g sy (Ui 858 jl gl 5 Cod s pgal 05 JL8 83l wyies 3 e

By YU 1y 363 855 859 syl Wl aalesyd b 0,385 sl oLel clels



.
VAT yliams j oF By lows o B9 Ubﬁ/b -—Sh R
. "o

(W98 3l o Oleds asle Jhe 3 e Glapite | g sdt] lidos sl

A ol g5 JelS jobay 1y bl dseel 5t B 5,8 oolatal Jao 43 g @i sla JUIS

B> (3bj comnl gty (lp &5 bjgel Slawste y3 Jao cpl ) Blgiee comizen
2,5 odlatwl

References
Aaker, D. A. (1991). Managing Brand Equity, Free Press. New York.

Atilgan, E., Aksoy, S. & Akinci, S. (2005). Determinants of the Brand Equity: A
verification in the beverage industry in Turkey. Marketing Intelligence &
Planning, 23(3): 237-248.

Biil, 1., Chernatony, L. & Martinez, E. (2011). Examining the role of advertising and
sales promotions in brand equity creation. Journal of Business Research,
66(4): 115-122.

Boonghee, Y., Naveen, D. & Sungho, L. (2008). An examination of selected
marketing mix elements and brand Equity”, Journal of the Academy of
Marketing Science, 28(2): 195-211.

Cretu, A. E., & Brodie, R. J. (2007), The influence of brand image and company
reputation where manufacturers market to small firms: A customer value
perspective. Industrial Marketing Management, 36(2): 230-240.

David, S., Bejoy, J. & Dawood, A. (2012). Evaluating aker brand equity model for
four wheelers. Journal of Asian Research Consortium, 2(5): 140-153.

Dodds, W. B., Monroe, K. B. & Grewal, D. (1991). Effects of price, brand, and store
information on buyers' product evaluation, Journal of Marketing Research,
15(1): 307-319.

Ebrahimi, A., Kheiri, B. & Yadegari, S. (2009). Evaluation of factors affecting
consumer-based brand equity, Journal of Marketing Management, 4(7): 159-
184. (In Persian)

Farquhar, P. H. (1989). Managing brand equity. Marketing Research, 1(3): 24-33.

Gil. R, Bravoe. F. A. & Martinez .S, (2007). Family as a source of consumer-based
brand equity. Journal of Product & Brand Management, 16(3): 188-199.

Hupp, O., Ho'gl, S. & Sattler, H. (2003). The financial value of brands, Journal of
Research World, 11(3): 16-17.



v i 8303 331 S 1 e Jolgs ooy

Kapferer, J. N. (2008). The new strategic brand management: Creating and sustaining
brand management. Journal of Marketing Research, 12(3):155-168.

Keller K. L. & Lehmann, D. R. (2003). How do brands create value? Journal of
Marketing Management, 25(5/6): 215-234.

Keller, K. L. (2003). Building, measuring and managing brand equity, prentice Hall
of India. New Delhi.

Keller, K. L. (1993). Conceptualizing, measuring, and managing customer-based
brand equity. Journal of Marketing, 57(1):1-22.

Kim, J-H., & Hyun, Y. J. (2011). A model to investigate the influence of marketing-
mix efforts and corporate image on brand equity in the software sector.
Industrial Marketing Management, 40(2): 424-438.

Kim, K. H., et al. (2011). Effective employment brand equity through sustainable
competitive advantage, marketing strategy, and corporate image. Journal of
Business Research, 64(3): 1207-1211.

Kotler, P. (2003). Marketing management. Journal of markeketing research, 15(8):
168-190.

Lassar, W., Banwari, M. & Arun, Sh. (1995). Measuring customer-based brand
equity. Journal of Consumer Marketing, 12(4): 11-19.

Lucia. S. & Richard, F. (2010). Developing a conceptual model of brand equity in
the hotel industry based on Aaker's perspective. Journal of Quality Assurance
in Hospitality & Tourism, 11(3): 147-161.

Oliver, R. L. (1997). Satisfaction: A behavioral perspective on the consumer.
Journal of Marketing Research, 26(5): 125-137.

Pappu, R., Quester, P. G. & Cooksey, R. W. (2005). Consumer-based brand equity:
Improving the measurement, empirical evidence. The Journal of Product and
Brand Management, 14(3): 143-54.

Selvakumar, J. J. & Vikkraman, P. (2011). Impact of advertising and price
promotions on brand equity in service sector. Journal of Contemporary
Research in Management, 51-66.

Seyed Javadin, R. & Shams, R. (2007). Determining factors of sport shoes brand
equity among young people. Quarterly Journal of human and social sciences,
7(25): 73-90. (In Persian)



.
VYA (biumoj oF bylows 5 b9 Ubﬁ/b - S Yy
. "o

Simon, C. J. & Sullivan, M. W. (1993). The measurement and determinants of brand
equity: A financial approach. Marketing Science, 12(1): 28-53.

Sriram, S., Balachander, S. & Kalwani, M. U. (2007). Monitoring the dynamics of
brand equity using store-level data. Journal of Marketing, 71(1): 61-78.

Van Riel, A., Pahud de Mortanges, C. & Streukens, S. (2005). Marketing
antecedents of industrial brand equity: An empirical investigation in specialty
chemicals. Industrial Marketing Management, 34(8): 841-847.

Walgren, C., Ruble, C. & Donthu, N. (1995). Brand equity, brand preference, and
purchase intent. Journal of advertising, 16(3): 25-40.

Wang, F., Zhang, X-P. & Ouyang, M. (2008). Does advertising create sustained firm
value? The capitalization of brand intangible. Journal of the Academy of
Marketing Science, 37:130-43.

West, D. & Prendergast, G. P. (2009). Advertising and promotions budgeting and
the role of risk. European Journal of Marketing, 43(11/12): 1457-1476.

Zarbi, S. (2006). Evaluation of selected marketing mix component on brand equity.
Marketing Management Magazine of Islamic Azad University, Science and
Research Branch, 30(5): 21-58. (In Persian)

Zeithaml, V. A. (1988). Consumer perceptions of price, quality, and value: A
meansend model and synthesis of evidence. Journal of Marketing, 52(3):
2-22.



