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16 Inter-functional Coordination
17 Market Intelligence
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19 Common vision of brand
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26 Technology conditions
27 Environment conditions
28 Law conditions
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Abstract

Integrated marketing communications contribute to the strengthening of overt and covert
interactions in business with stakeholders and the development of value-added in
relationships with customers by creating coherence, coordination, convergence and synergy
in messages, media and communication tools. the main purpose of this study is to identify
and rank the drivers of integrated marketing communication in the banking industry, which
defines the nature of its services based on communication and interaction. The statistical
sample of this research includes 14 experts and specialists in the field of financial services
marketing and their selection process has been done judiciously. Methodologically, based
on theoretical content analysis and fuzzy Delphi method, the stimuli affecting integrated
marketing communications were identified and screened. Then, using the opinion of
experts and SWARA method, the obtained criteria were re-evaluated and weighed. Finally,
the Gray ARAS method was used to rank the options. Based on the research results, four
main criteria include 1. Strategic Orientation (Strategy Orientation, Technology
Orientation, Learning Orientation, Entrepreneurial Orientation), 2. Market Orientation
(Customer Orientation, Competitor Orientation, Inter-functional Coordination, Market
Intelligence, Marketing Capability), 3. Brand Orientation (Common vision of brand,
Integrated Brand Identity, Common brand Positioning, Common Capability of brand) and
4. Environment Orientation (Politics, Economics, Sociological, Technology, Environment,
Law) were identified. In the meantime, strategic Orientation has a higher weight and
priority.

Keywords: Integrated Marketing Communications, Strategic Orientation, Market
Orientation, Brand Orientation, Environment Orientation, Banking.
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