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Abstract

Objective: Given their ability to attract potential customers, mannequins have been regarded
as an element of effective visual merchandising in providing appropriate information to
customers in clothing stores. Visual merchandising refers to a retail strategy that maximizes
the aesthetics of a particular product to increase sales rate; it is the art of displaying the
product in an attractive way for customers. Mannequins, especially in shop windows, can play
a significant role in creating brand identity in the mind of the consumer with the intention of
attracting consumers to the store, brand, or product that may lead to purchase. The aim of this
study was to investigate the role of the mannequin type (with head or headless) on intention to
buy through the moderating role of store type and customers’ intention among female
students.

Methodology: The research was performed using an experimental method and 2 x 2 x 2
factor design based on text- and image-oriented scenario. Data were collected from a sample
of 240 university students and were evaluated using variance analysis method. The purpose of
this study was to investigate the effect of three explanatory variables (independent &
moderator) on intention to buy. These explanatory variables include the type of mannequin
(with head or headless), the type of store (physical or online store), and customers’ intention
(purchasing or siteseeing) as nominal scales; besides, the dependent variable, the intention to
buy, was regarded as a five-point continuous scale from very little to very much.



Findings: The results indicated that the type of mannequin could have a significant effect on
the intention to buy, so that mannequins with heads could lead to greater intention to buy
among customers. In addition, the type of store and customers’ intention could also moderate
such effects. Moreoer, the average intention to buy was higher in a physical store compared to
an online store. In general, results of interactive effects have shown that the highest rate of
intention to buy was observed in the following situations: a) the customer intends to buy and
the mannequin has a head, b) the customer intends to buy in a physical store, ¢) the physical
store and the mannequin has a head, and d) the physical store, the mannequin has a head, and
the customer intends to buy.

Conclusion: The use of mannequins with a head in both physical and online stores increases
the intention to buy among all customers compared to headless mannequins. According to the
statistical population, the result could be generalized to ordinary customers as well.

Keywords: Type of Mannequin, Intention to Buy, Physical Store, Online Store, Customers’ Intention.

Citation: Najafi, Kobra; Heidarzadeh Hanzaee, Kambiz & Khonsiavash, Mohsen (2021). Exploration of the
Role of Visual Merchandising (Mannequin) on Women’s shopping Behavior through the Moderating Role of
Type of Store and Customers’ Intention: An Experimental Research Approach. Journal of Business
Management, 13(1), 247-272. (in Persian)

Journal of Business Management, 2021, Vol. 13, No.1, pp. 247-272
DOI: 10.22059/jibm.2019.280594.3490

Received: May 04, 2019; Accepted: August 05, 2019

Article Type: Research-based

© Faculty of Management, University of Tehran




&9 FIuani L b ol w3 JLd, 9 (OSibo E99) (5 0 (5310 PYL il 5L

w sl s e s s s
P8 g9 H O 5N95 b 3s o S g ol 3

o S

k.najafi1986@gmail.com:acblbl, ..\l pl 32958 oMol 3151 olSiild ¢ 32938 lg ¢ S5 55b o pto 09,5 (658> (ggomiily

F Sl 03], juelS

albly Lol (olnd (oMl D51 ol wlidsg 5 pgle sl ( JB,5L Copde 098 Ll (Jotue odimg

kambizheidarzadeh@yahoo.com

o9l OB (e

siavash@(iau.ac.ir :asbbl, .l (32958 ¢ oDl 3151 ol ¢ 2938 a1y ylol § (L5l 09,5 ¢ bkl

oWs>

-

e Ban 5 olSig)b £95 A Joas a5 wab (e 0529 pas b 0g2g) (S0l £ I gy B b gy ol 1R
sl 485 plodil gzeily gl olol dsols 5

Y glaosly goa syl pgals (e (e syl (olul 9 VXY (el )b g (05 (25, b (g Hgy
Cuol 08 Julods uslylg Judoo b aosls g o0 L;)sia)f,fu'\“ﬁ 2 & sldiges

sl Sile a8 g yabods )y 13U (g)boline Ciyguo 4y by )3 B Sl g9 o 45 Amd o LS img ol BBl
OT 25U 50 (e BAn 5 0l5ig,8 g9 (gl piio WWigd oo Ny yB duad Ay e gl o (9l S SSle b dunlis (3w (glyld
o8 g8 5l s 3 dab pSSles 1 g (S5a8 o&dgy8 10 W B3 dad (1Sl 05 Bua b b el j0 S 6 i |
Gan (cll )l plaid] 1) cbcunsy 4 15 Jad op YL oS cul ool L ol @l gl IS jeb 4y .l RO
o S oSSLe 5 (S50 0lg)d (g bl (Sajd olKgf 9 3 (gptie B (@ Bl S (SSlo g 3 (5t
Al B (g yiie BUb g g gl (SSlo (S0 3.8 0903 Coles )0 (5 5 il

st oS0l b dunglio > Bum o by (st ansle 5 VT 5 (S50 o958 93y 53 puo (g (Sile 208" 1 S Al
Gl 3olo (gole b b dyg0 ) doecS oy 5yl dnols A b 0gd oo b duaB il 8l Coge pu

o B M g (S olig ey 3 b (Sls g5 103195

(0K £5) spar PRV i85 glSTy (V¥ ) rume ¢ Sgleos 153 9 jualS ¢ (Sl 00lj 0 06 oo 2L
VY =YEY (WY o B Copde (0,25 aol 2,509, b ics st Ban g ol8dg)8 g9 )5 hasd i L gl 45,18,

TVY SVEY L a ) ojled Y )53 V¥ e ¢ 5L e
.DOI: 10.22059/jibm.2019.280594.3490

WRA DY 2 bl YA YNNE sl o

shagfy oole ellis g4

Ol ol o e 0085305.0


mailto:hashemims@ut.ac.ir
mailto:hashemims@ut.ac.ir

ol8ig,8 £o5 55 Jaaad LA b olgil a8 U8, 0 ((SSke £93) (g mas (310 YIS LA 5915y YEA

o

400

Cod &y g (Syido By 5l SxS ol gyl (D98 (sl s sLad SIS o S8 (L9 803 )3 4y LaS e
odimd shles & 290 guime gyidio @b b (LI by odsl oastg S edlil 2By Coje o))
2 otiinns 36 W15 o iy g bdudd oty 5 (b oo Cunl (g yile 4 oS, 1S 5 olai dnE
@l 1y gl 05500 plgicoe o ()5l 39d 4 g Sl b gy ol Sl 8Bl iy ljiie w8 aw i3
& 0gill olhyiia ol 3 gl ably > & TaSile (VAY (ledul 5 ol wlj gay) 2l il 5
loss s Slagy belfss s 13 olyite &) el SleMbl @) )3 25wl T VI pate lyis
byl CBan g 4 o ] 0aiS'Cyunn (03 )3 olKiig,8 15 Cugn dboul )3 et L5 b SSlo vy ying 53 009 4
9 O «SHk) 298 u ) 4 e Cusl (Sae oS Cunl Joae b iy 0398 4 (S Span 3o skl
iyl ploxl (gl g ogsb03,5 slaolKigyd )3 Jle sl Jpan (sl daisSile Linles gy (Y10 lpdw
2925 L bl 6)h8y & SaS g gl b 39 b)) )5 ()l sl sl pml Lt (g5 i Jo8 I alisee
3 xS s o $izna (Y+o¥) a5 pmglgm (Vo] sy 5 5l) ol o odlizal e lisg B35
o5 5 (1195) (oS (slaeidly L gillan ol 150> S gaen (slyr (655 el 2l 51 glise s e
sl glyute Sujglsnied g (BUBOl) (sloinl sbajls gUBl jslate 4 (cpar 5 RYE Sl alisee glgl L

(VR85 (48] sl

8 odlatul 3y90 30 5 5185 5 0lKSg)5 a4 () oldg ety 5 B al38l (sl Sl o gy IO RYE 53l

) e o (oolibloj o Cusl ogions (sl S par oY (YO Iy 5 Sy oY) 3,5
Coga g plasly ) ol (5ynin (sl Oli 09u L YIS ialed i 5 by oo 8l 4 gy il o
5 liSeede T plods dapySile 1 ekl Bk 5 o] GV s g olKigyd 4 gy Y (YA
ol byl Jolis 45 alKSg8 slacpyng (YO o g g ¥ ¥IF I lios¥) syl oyl T ks,

o e . . . ae | )Y .1 . .
Pl Ay BB L8 28 wg a4 g8 e Y im0 LSS ) T pdl a5V pre iSu

. Mannequins

. Visual Merchandising

. Park, Jeon, and Sullivan

. Levi and Weitz

. Solomon and Rabolt

. Fashion Decision-Making
. Colborne

. Law, Wong and Yip
Asirvatham and Mohan

. Layout

. Signage

. Lighting

. Lanjewar

. Offline Visual Merchandising

© O N o U A~ W N

N T
A w. N P O-



Yiﬂ \ b)lﬁﬁz 6\‘” 5)9-5 “ i' A “;;lf)}“f Q“'.'.)".‘M

b alKied lalase  o)ld,y 5 ¢ asls ¢ able gl mSly a8 WS e W) Sg e 5 (gl sl
i) (S i e 5 3,0 )3 008 plosl sla gy YN sl 5 lissly c55T) < Jlge ) 513 s
S w0l (VY b g 08l S doyg) sy bRV g (VY g8l 5 JlsnS < lisel
Slolasl p gpar Y 2gd0 G898 (RIBl 9 lyie )3 aad (Il cage par bRV
Gl |y OV gamo 365 sb o5 5 35 4 dtay oBTog3 L g 4 BuiSGras g 3)b 5l 0aiiS G pas
O 50 S W05 dsgy w5 00 O ly (Bgy800 B S il Cnl (e GBS G pune ¢ oplplly A8 0
Srar @ RYE )l Ban lei e b 9958 slp |y 4o Slsl Slolusl o3k 5l g iV l
el Bb ol T SLSL L od (ciuydely 3 gl ol yiie 0555 Gill 5 Lie Gl b s 40 Sy sl
Slgie o) ol Lol S o S8 08By Ky Y gazes Lilos 4y aySole I oolinal ax S (Ve +5) 'Ggin
2T 5y 5 g «gsyS amd 8 il ot 3 1) 395 0 4 Cons PEAS B puae culd) g Slulus]
bl gbtde 3 Cute s iiSly (aBUS S byl (iSu Glais 4 Sl o Kol Ui a5 Shagg
At Sy 3 &3 S e &5 wid (5 par oyl alex b SSle (ol ol S o
Syghgw 5 oy Cunle cle 4 Slig Cato 13,5 oo 393 adlas ;3 (Y+oA) “jiesalls 5 55,0 wy¥s

Jelge ()3 85 gy (sl o2l (slpladl g el 03,8 i 28 41y L3k oSl g ojlsan gl
be glacglis Sligy b5 9 (Spas dlge 15 e (pSmeal Wuld )3 &5 A8 0 S8 LLYNL &
SxSmaal boged 9 )18y (b U5 9 Glpe W3l Ui (o3bj slagiagly AU Syl |) (oBged5
ol g tagh (ol @ls p 3505 bl Slagy b5 4 Sz Jle (U5 b awglie 3 (laye 5t (Jolise
Slgs oo 09,5 ol 3 JlB) gy B B oS 1550 yidey )9S Capmen | (S)j B djie 4 U5 & oo
O3] 9 39 i sl lital sl g (g b s 9 157 S8 gl p glagalyS Jl plpse S0 4
095 «Gligyd 035 1oyd 395 Sl e (ITAT (oald Sho g (dndg) (i) A2 x|y lik oo 9 (B, Ol
S lil sl (bles Ly (Yoo & als @la g g2) 5y50 |y byl sl pold b aimd o )5 Gin 1 o lles i
oyt o bl Jsi)ls esie slaails 5 1S 0 g5 3b5 ARje g Wy Jled 4 55 Sl (Bun
(oo Ol B) sl (gygp0 (Bl 25 By fge eloe (LS b e Dlus 4 ege B 055 (s>

. Affective

. Cognitive

. Behavioral

. Grewal, Roggeveen, Puccinelli and Spence
. Nordfalt, Grewal, Roggeveen and Hill

. Impulse Buying

. Bessenoff

. Kerfoot, Davies and Ward

. Dellaert, Arentze and Timmermans

10 Se0 and Hathcote

© O N .o g A~ W NP



ol8ig,8 £o5 55 Jaaad LA b olgil a8 U8, 0 ((SSke £93) (g mas (310 YIS LA 5915y Yoo

b Jol By g iload s 008 gy 4 de g (S5 S 0 (T &8 sl s ol 4 48l sl Sy 5
ool 2 lapsile gl L dealse )3 Wl oo 0 byt (512 GRSy culply (V2 +V (algsS 5 (59)) 455000
Olmgfy Ay 9 Ol )3 e o1 Ll glite pbynie bulyd S5 5 (S () w28 slaShs
slapingy slaail )5 slate gls sgrg Lol ccund w3 (Bl Gbyide Ol > (Sl (g Fge I (S
P S g8 Sl > IS 5 0981y iy S epg it Ging o oSile g5 Cglite 3 ale) (pniy
Ao (PB39,8 ymy oSSb) il VB il sbhadlse aiej )3 @olr 5 42)LSy adlls pas o (Y10 Jlo
9 45) yide Bun 5 (Ml 089 )8 5 (Su5id olSdg ) ol8Bg)8 £55 g 9y SL) Gl g5 elss
ogls o S1ols gy & jls o Cul ingly £09e Aie) 3 mhee 5 Joteme IS (08598 )5 gt
g ol & JleS ) (g pie Ban g oliBg)8 g9 4 rgi b pw (Sl 5 pw (g SOl S ye gl (il
9 ap S b 2 & 55 Moll o e 53 9 2)l5 3929 )9S JBD )3 gy dble & cunl ol 05
=2 SBhal g o) pbie 15,18, p (Sl g9 80 (o) Glagk ol ol Baa cplpls .l oad adlllas
b olde g 15 Bam gl ol ynto) gyide Ban 5 (oMl 5 (S58) oKB9)5 95 S s (1B (g )
sl g B 2 g (S0l g8 o by )3 (2503958 53 gt b
(o g S g w 51,510 W) ko €95
Olyiie Ol ly (09,8 035 (ol hawgs o5 Cusl Sitodly i ) (egtan Sl G S oSSl
i3l T e g Cuwd ey Canl 5Kon baySile anl Ldlisee glgil g eSS, (JIS! gyl g 39 e olil
oS Aitn _aased odimd Ui wal gl sl olacaS g wloaser colu g oMS ¢ iiS (ol &S Sla SOl
(VN0 jloiaes 9 958 eplo B yl) 1)l canliss o &

b 4 Sligy (ligydes s b ool glis s plosl (V+o¥) "olhnls g S gy Lawgi & glaallls o
o3 b olyiie o S 5505 B e (g o a1l hge olRig8 i @ iyt G 3 ilgie
S8 oo o3lits] _laySile 1 Ygemo Sligy g b 03,5 oS bl 5 casladl okijly old o & 155 olus] ]
Loyl 6)l85 sl o8 zdls Sl (V2 -Y) glhsle § S e i)l JT o) sla IS ( Jsane S5 gl 4 &S

Iy olRisg,8 B 5L Lol (sl S5g g dlel U 2 oolaiwl a8ly (ol SSlo 5l sl yipy «Bum b yiiio b cowlin

. Lindstrom, Berg, Nordfélt, Roggeveen, and Grewal
. Berg

. Armless

. Headless

. IrfanSabir, Farooqi, and Shahnawaz

. Sen, Block and Chandran

. Communicating Cues

~N o g h W NP



Yoy ) b)w SY 8,9 AERY Q;’lf))b S e

sl 0303 J13 T slil g ¢ bly dag ¢ ALLE aBly anws dw o |y Sile (Yeo8) IS, iy Ui 558 o s
sl yobo 4y 5 )15 g0 JolS gla Shg Lol Mian Wl (5 S5 9 JSS o stin 4L1S @l (slag,Sile
il o b (g90 (S g b Cangy wile 38 Ol Jold oS wiil e bwgie sl S ojl]
L oons el Olije b Lol 3g8 00 ® o5, (oly (SSle aiile 5wl coslito Vsane (saly das oSlo
) e dtod o pggiie (#l3l GlagSle (b e ol SO Sl (HBlgpd 90 Ky Jbe sl )95

(Vo8 HISG) aidl Ll 4 s 9051598 SO kil (0 SO 1 380 pand 4SK] sl 4 b oo

Ol o & 5> LS

Elgl oy 4 05> ool Ml oo Glelidily) 5 QLo lp (ol sl o) 355 0je> 2iSBras LB, 1
Sy ot Jole S g S Lo )3 S e by b 3y 0 ol 2 IS, sla it gyl g 0,5
sbocdld I (Sos8 i (3,5 2,5 @l ST lp adlie YL L maew S g Sl (958 4 (ol
b s den o5 gl (S5 Lol pise Wlgie (9085 05 S0 B lp lJb ol b bl il ey,
S 2oy criml) K A ATAY aliilad 5 Gt (RS) 398 Cgecne wad e S Elaillcos
5 3ybiee c ogSh) ol gy s 1and adllan ctimd plosl SEAUS G pume oaBly (b 5o (sl Wlgie bLlil

A4 . e PR
.(Y’\Y 3 ‘_5)9)9J 9 ‘_5)..\4\19 .Y”; ‘ Ji)l

oy i (laebp y3 lad 13,8 Ly 3¢5 adllae 3 (VWAB) Lalidgee g (63U jgate « wle

St s ol wb GBS e aad o LiS g cal oa] o Slea s cdlpy L (ahad by )5 <l
S s )l8) s )5 5l 455 5 5 maeual g a5 L)l )8 baesee 35k 5l ole M
2l )3 (Bldlyy ader 5 SSLS Jslos p8U5 cod oS cul (b)lil g oS B pas 18 ol el
d9ax0 whpas g Shgd Aile (el lajls Jilio (el 4 i Bpae agSl g 05 4 Jilos iS5
s i yai JB e slagSIl L oS widbipe olhondy Bpas 5 B (gigel gl Lal b
o 5 08 555 e 355 adllan s (F++) Sl S gt A IR 5 b 5 S )
5 0B 50,5 ol (Y0Y) "5l 5 ) e ol e Lawgd ol 5 Camdy S0 3 ol (s ol

Bl pudn b wad By bl G Gl 1) (Bly )W) SlEe g sl (A5 ke 3 pre Jele o s

. Pegler

. Realistic Mannequins

. Semi-Realistic Mannequin

. Abstract Mannequins

. Sculpt

. Blackwell, Miniard and Engel
. Ghalandari and Norouzi

. Crosno, Freling and Skinner

. Linand Liao

© o N o g A~ W NP



oy gy Siani GBI L ol w3 518, 2 (0l £99) s par 5510 Y6 A8 (59051 yov

o Sed il )38,y moin Jele (n e enpS aaB lply cwl b s s Sl
2103, (G yxi o948 3l Cods b Jaaze S 5 4 00iiS B pas bilod 1) b 3 diaB 05 adllas > (Y4)5)
b ol ol By Ko 15 33 o a5 (FisS b olizn 2350 59 Sl o5 15 b ey

(olRg 5 3 g2 b g W 35) (S yhino S

olede Gk jlegdll (A Bpae )y (ol pgal U jloie B 1) (Ldgyt00 )5 0lfidg)d slacn sy
Sy o858 31 S gl o i g pgl 392 4 B ol 5 (g polie (el (Sl (b daandd
oS98 cng iz @ge il oy (YIY Ty g ogl) A5 e B g sl an oaiS S an slagise
9 oS98 pgal (g0 pobo 4 NS S5 ) BN 5 (G5lSmS g 03,8 o |y (B dag WlE e gy
Cilzes Slaal Golol  oljidie (plan) 28T w5 B onlaS oS8 (ggw 42 1) ool ogdlay g a8 Jiie |y

oA s Lty S )3 plol (gl (B g oSy 5 5l (g Ban oIS (VYY) LS e 1y )5 4 pladl

S oSl 4 iles ool hlay s VAV Sy S o sminly Kb AR S35, 5 L) ool
9 Syide @295 g bl p 05l 93 cpl )l wligr A w3 sros Sl 4 bl (o) Gl 3 g sk 0l

D8 o 5 olKig,8 53 ol (g ymw o

)98 Mad g Sl by ()i Bl (gl (g o35 VI (o) ol8id9)8 )3 gt g

syl el (sS39,8 > gxinz) o cnl (0T VWL T 5 (o9 o) ol 023 iyl b
oS 5,8 Ll e aible lgis 4 1y cute Slulusl ol ole3 oo 4 39 0 ol syl 3 Custe Sl
2 () Ty (VWM il 5 S gialy) casl 38 (lein 5 gy B pelus] Glise oind ol

Q@ 3g9)9 3l plidaa ax ST il o oBg 13 (S dwy 4 BAS Bras & LK o L 393 asdllas

! Shaouf, Lu and Li

. Teng, Laroche and Zhu

. Brand Personality

£, Oh and Petrie

.°. Tauber

. Babhin, Darden and Griffin

X
.". Economic Shoppers
A
q

—

.". Recreational Shoppers

.. Bellenger and Korgaonker

", Bloch, Ridgway and Sherrell
"', Positive Affect

."". Watson, Clark and Tellegen
", Xia



Yoy ) b)w SY 8,9 AERY Q;’lf))b S e

So 5 oyls A5 B3 a4 pll Cwl (Seo g Bgd o dioddMe SV gaze I Sy bl Cans b B oK ,8
oS SEAIS G e dy Comsd Ngd oo 3y olKigyd 4 goins an by &S WIS pae auily > (VAAY) | Ll
2 i Mmd e plnl b5 150 S 0 ) o Al et B s gt oS98 4 39)9 5l (Lidaa
4 o398 53 (o3bj ploj e & (o33l Bl e SST 3 0 IS U lapie Sl (o lsie 4 o343
L aBly )5 oy )l Wil 00 gominr & jiaS 85 SluS 4 Cand (gyidar Al g slay B Wil o0 gt
205 o Caghi Bl 0 5 £ ol sl 0353l g Wsd oo d2lge (s yttn SS pore

duslio ) B 1) Jpame 4,5 lab oS SBALS S e Lol LS 345 adllas j> (VAVA) Yuyij 5 kS y
TG 5 Sles 4 Bl ek (yibe Bl L3 Fr sl W glab s 45 SBASG e |
TS g g B s |y Ll 5 0,8 il 1y 6lRig58 SIS ple ige olKigyd npng o (V41D)
P50 ) i Wdly 5 Db oSy )y 01035 b pme iz 45l (yl piline € b ol ol 5 on b3
3y sl ool o5 3o L3 (VoY) il 5 S (o «Sligy (ldgyse3 5 (e 0ad ploxil adllas S,
I (pte” mdpgar Jlo oly) AT Span bungs olfigsb b Lasiye Cledbl S & olidg) & (0
23S Bpmn Closouss 5 olKisg 5 (8D 55 59y 1l olgd g cnlplis scasl Lasiye oS98 g
VN 6 g 36 slgS) 3,158 e b
(LW olRlig 3 g S 308 olig 9) olidg B £ 95
(V¥ ATAD (g 5 03ljpdo ol (ol 3) Conl plyiie Jla5 e )3 Sge Jalse S (Su (he)b oS
Ot Al (P2 ATAD (gazmo g (o ydall ) ol QBRI B pme (S5 03 el Sl Ml 5
Pl e 55l o2 g 00yl g |y (s 3,9y (T (slaolRidg b il o laelSidg b (S5 slalae
e g syl oBg gr (o bolize glds 4 b ingy Cusl 03,5 slonl oud (ghjaely b5 Ao
L 5D e Joloe 51 (S olKigsd g a5 Lol j1L(VIA OYAS (pido g yo0 5 ¢ ol yol odl) Juclowl) Wlos,8" o L)
crl » Bl SleolKdgyd I o)l 998 (A (ore e J5 (il Laolidgd ) Al gy sled
slaiy 39, Jloiol Blgoo g )l 2ljmr b olyidie 2,3 58 oSSy bume & Wb ledl ggige
40,31 45 el 03,8 ol 355 dalllas 3 (Ve o¥) "l ,3 Lol (YYA (ylan) amd il3ol 1) i cols 51 jols

ol 5 4 Gt bles (] el § ol g0 e (s1) (S oy g o 058 a8 S cunle Wb

. Jarboe and McDaniel

. Berkman and Gilson

.. Jamnani and Daddikar

.". Browsers and Spenders

.°. Spenders

.. Image

¥. Cornelius, Natter and Faure
Greenspan.”

—

.4



ol8ig,8 £o5 55 Jaaad LA b olgil a8 U8, 0 ((SSke £93) (g mas (310 YIS LA 5915y Yot

Oisles dorto 4 (5] ohg 08 5l s 40 (spar sldlis (ol ek a A e (5590 Cj i g awsls Slig
“ .o Z - M . ) 1 B “
Feroml daw (S5 oBSg)8 hlie )3 g (Verr cipd g glluly Vg)l) 29800 dgaome Jbge g ygumels
rgbas ¢ Jpame Crogi iyb 5l s 1y 5yl o8 Bgyd g 4l Glgie wll oyl oKig s cleeSig

v e e e e .
(Vo Ve llgS (sl 9 ogiygS cmyUS) 31> GBI (Arwge (pbies] «ST) s par alb

13 sl 0393 iiS o 4ye Slivgy 4 5yl b sen s sl 05 4 ¢ Iy eyt YIS &1yl ¢l ol

PB L ol 0gd e 03 ol (S0jd ©ygo 4 & (@Y (polaidl olRig 8 b (st S)j olRd5)8 S
2 E9090 ol cdizym (VAAF () WS ploxiel g (e S5y b o3Il gyl oS LI ) o] 48 550
Ko g 28 S T g0 4 Tpasmio & lag e why & Cans oyied > By g0,

B9 H (2 A

ol dbox Jl gpar SRV a5 dimd o dngi 1) il glags il ljite bais 5 Gl lp Glig e B
sedise ol |y o] Lable o 3l ¢ e ol aile ol it Cilise (glodin g (gj0p VIS . cusl Loyl
Y guams inled (sl 4 2l85 55 (la Sl il (L5 (YO 5 YoAY) 852 5 ligo (Yo oo Cogy g0l ¢y5u)
S SSle vy Jl8 15U cou ) byiie b3 5l Alg o (gpar bRV 5l Hlais 4 Lad o ooliwl
5 owed «g8,S Olalllas o Slusl sl Juo 9 by SSlo I edlaiw] Cuenl Laiiud (g pas (Y sla )l il dlos
Sty ol Jpae dib )3 (o plgis 4wl 48,5515 qw) 3)90 (VA1) SSY3 5 o5 9 (V22T 3
o B gSle 5 1 ) 3 b 5 o eslizal ol aled Lol ) lste & agSile 51 o alSiag b
ol Jbe 5 S5y oS5 9 Sy oSl aiiS pucs ol ol 53 1) 095 il e & B i e (e & 1y (IS
s 42 (VIS S 515) g2 amlys 658 ] (5 3 ol 45 05 g 5 283 S gy y90 355y ol
ojlal Ll a4 aS Wygl cawts |y SeMbl b aiS ol oy d sl g 4 Conl (Son HEASS yae o
(VA28 & e VS (S 5IS) S L ] o 03l Lisles @Y geasee sl b s oo
&l (Sl zuls g 4B Ojgw 0l Gan )5 L8, 0 Sl Lisu bl yge )0 (gausie Clalllas
Sl 5 Logls ey VN Sl 5 Lan) 55,5 e ple)l Sole 5l el Sligy 5 g bl 53 B A G puns
s by g glbmmanas bnySile 4 sislsy lelsl *yglS (slaog,S )5 HEASES 15 Slillas oyl 43 ¥+ Y

. Arvola, Vassallo and Dean

. Gounaris, Koritos and Vassilikopoulou
. Fiore, Yah and Yoh

. Klokis

. Heath

. Hefer and Cant

. Jain, Sharma and Narwal

. Focus Groups

® N o U~ W N -



Yoo y b)wc\‘”b)gb‘\i"q;ﬂf)}l'fc‘iﬁ'k

w3 ) b ot sl ()8 Cus) dilise Slag oS5 p 18T & Gloj pogasty (ol ol
bW pie by up el rSmeal woby wad 5 45 dapSile jis o a3 U5 ldlas
o3> L5 393 adllae ;> (YoN0) Sy (VN5 (Jlg)S 9 (581) «dbdygi o5y pg ywai]) ol dalgs 15 50 cod
Ao gh 530 GlaSle g Cige (BTG pae (le > w3 288 p Cute Sl o e Eige lapSile Cul
G5 53 (VoOF) IS 5 00551y «cdlbsygh oSy eyt )l S (A Spme o )3 b5 by i
g 4 &S S oo > |y Gy a2 Guie oSSl SO L duslie )3 s gl (ke S wiled )5 Ly 25
Jlaisl ey cigi Sile Sy e ilie 53 950 5Sle ol g9y 00l haled SV & gyt dagh e 55
LS 35 a8 g 3y9m g8 Jlal 4 VIS ] culplh 5 S 35 4]y s 45 351 052y (g 58
O BB da 12 g WS o dunlio b SSlo 4 Caws 1y iy () GBS pas b LS 55 adllas jo (V- VY)
Jol 4,8 008 )] s 4 429 b plply s 5030 bl 4Bl 3529 045 0 3 05 4 5 SSle ol

sl 00l zylae yimgh

15 8B o) plyidie 23 aab p Wl GlaolRdg) )3 (Sle g9 ) 4n )b

o8 Sy Oloj Yo 9 39)0 Vb 3 Jluis] ST (5w oS98 3 1) i ploj Sl So e

Bl gy e 5 Sme clply D> (St o908 (351 el 5 SiSecd o 4 o8 0 s
JB15 )3 goias (VY VWY (B g lige) Silas olKisg,8 55 SVob e (slp (gyiie b il ge g iSu il
(gt B b (b yita) (lyide jlog)S el g 358 00 Cguine (lyidie (IS % )3 )3 e Jole S 03958
&S Sl e i o plou] s g lidan &S Sb i 4 G ) (g b ol (gh) aely oy s
Lol > GllSG 55 4 bles it (slacS oo b (b dalge s 4 253155 00 039,38 ) g2t 4 (3L e
Gl oBgy8 31 oS e b i dalse pKin )3 (g o gl lais & (OIS w5 cplply b o Giul38l
S, b oalaly )3 olKgyd oy yig Caodl Wygl o 3 4 il 5L 1y assl S e o] 3,8 o5 g s b ]
)A.,b Cod o8y 5l (e Ol a5 bl (o ol b el oS (b dngi e lodl pd ool 3 5
Gk 5l Jgeme yob 4 o9 gl 4 s (e lusl gl 0,5 (o0 J18 oUB9 8 S (Su3d Clie
Gy & 25 Gmote ol clle (VY T GlogS (g 9 ey (olegi) d98e dbm] ()b sl
uJ.’> u.Cl.: 9 A )])3 ),ul.: W SER VAW Dliwﬁ)ﬂ .))|9 as ‘) ub)MM )l L5'>)J ul}w‘ «(§og9> 1 ‘”19’6‘ oliwa)ﬁ
2 ol gy SOV wn Jlumn o oligd g culplis (Y oA 8L 29 oKy I @ ol e
g ligo (Yo OY YWY (85 g Ligo) Canl olRibgyd J315 4 bl 39,9 (sl b yiitie 5> (wlus] Sl Jole oyl a8
oy i o)l adllae gl cisls [l oo 3590 1) (g (3 p YIS Caliste dlal 35 adllas y3 (V+VF) 5 e

! Cohen
2 Bakarne



oy gy Siani GBI L ol w3 518, 2 (0l £99) s par 5510 Y6 A8 (59051 ol

OBMS By )5 )8 p SBUS ()b g olRdg)8 (b g ety VI @) 0lRidg)3 (6399 0lKBg)5 (s
(dRgyd gla Slo inles 0l&bgyd pying dld L (Yo VY o VoY) s 5 g (6,500 dalllas j> 55> 45U
P9 LRIl el g aily (o3bj Cool (Gb)lil Sloreuad )3 (ej S SV gaze lodz 0550 9 (Slals W
Shyde SLSL b5 u,\.ul).fﬂ ceb gpas b pYE lajlpl ool ol olés Ltaoi alllas =l eored Mgk o

ol oads sl 1y o898 51 4305k Juad a8

ohyiia % )by (635 R s polie aoSile 5 nyg o 0l oLt 5 (Y1F) ylegS 5 2Ly

2 g by b ST parme &BYE il 5 hmge ) 0dlitel (silag Ky S5 ipen 5 N
32 st 53l Loy Silo amd e L5 (Y+0) Slgigd 5 £S5 el il adllas ol yizmed 35 6ALSCS puno
2wl lolse by lis (YY) TlesS g yoleslidl (6,03 adllas 13 ) Begd g e il g desls
Sl 85515 8T A B0 by B a2 Camsd (Slaianz g Silo ciying (hmwge (3l @Sy
olSg,8 0l 031 yinles Y guaen o 3S0le 4y 33,5 oSS 1 sy oly3l Waly Lis 365 adllan ,> (Y18) ° Jos5g
2 otee G5 o pSile «Slagy aipej 53 03,8 ol ol g o Gl oS98 Sy B 4 Jpae 5 el
B a8l Gl el e (Sloged olBg)8 pymg w8 m g WS e W Glyide 4 o AT il
A3 o g oo A1) oKy s g WS (68 Wil e &5 1) (Lleg 5l 2lKns byl 4 &S s el oK,
g o bl 3038 ol 355 aallae > (YIA) JlesS g 5 dyd olog (VT Y18 (a5 5 )
og8 gl il Clin jls o508 iy &Syge > OIS e b plyuie JLSE B oy
oS B pan 518) oy Ao (SLSL 23 53 Byb (P YA GlogS g 5 pedy) cleg) Wb 138
I oolitl L 1l e jale S0 e cpl 3 5 A e dop 4 B LS Goan gty byide o el
2 (IYAY) 38 (hog 5 oo ol im YU |y 053 (3938 lje 5 4l cusd o & iliee (slacs e
S 53 )3 392y (gite g jblas daly SLSL L3 L) 5 oSI98 )3 g (WO (LI 355 gk
b Laolidg)d qwyp (dne 4 &5 dle SLSL w3 p 1,00 (sl S (S (g 4 olRidg)8 > ot
ialyy 5 5 (Sle) Wb 03 ln 5 G Ge b oS pshaie 4 lite lagiiny 5 led
Cllad cpl bl 355929 23 (6l o dad S5 0BUB9)8 ) (5 Ay g g 3 &Sl 3929 b (AT YAV
Cuatd )3 SRS b duayge Jai 4 (150 XN L5 20,5 w3 4 e ol Canl (Smn (018899 53 goxi)
suba SLSU s ohlhd (GLSU pe ohlusd boawlie p» cwl ol B 4 baye sl Sl

S 5 oliaby B (9 die glp GlaaMe T aind o Ui 395 jl ) ol 5 (855 4 by sba)ls)

" Wanniachchi and Kumara
.". Colour Combinations
" Creative Display
¢, Agdayemawer and Kumar
°. Prasad and Vetrivel
*. Thomas, Louise and Vipinkumar
v
. Foot Falls



Yov ) b)w SY 8,9 AERY Q;’lf))b S e

(SM9) Miliee O g e Jro (oS e bawgs Y (35S0l odiny (i SSU ohlys 4 barpe w05

\ -
(Vo0 lyslew 5 0 esoll >

o meliune i yob a4 sy PRV 5 oBlg)s (laze oS e (WAY) (oSS gl mls Bib

oS sl ol oplis Galisee slagingh guls )b b ST s 58, ST a4 bl (sobe pite 5k
9 lbbrs Gl 3 Coygd g (Sapm el plgie 4 olRSg)3 ojlal K39y (b (K398 190 bae
NAL B\ S WES L KESIPE GW PPLIC W) I )..,b Sy g Py Jelss olaie a4 Jee 5 i S8 40

ol 00l Zylas (imgds ped dnd )8 ond &) Cllas &y g b ol ol
S e Jedsi ]y 0 plytdie 5 daB  Sle g9 0l (b ylde Bun Y 4nd )b

sbadses (S g el JIS,8E Jalse ) (S np Joome Ly olSbh Lol b e aild

Q> Mgy Ao 5 Cpede Olodl (Fe AYAY oyl g (g0 0] ) dadd o d8)S Hlai > oLy S
35T T spar 1Y SuSS Cuonl 5 (VAR TSIV 5 5 ko) 0aiS G pune LB, 5 Sig Sl
B & s g iy Sl & yomie @] ey prsbad 15,8 lo (VoY) oh)Son 5 Sbul slasly
Sloy Pl |y Slig oy nl b Gluebl pas cunl (Sas gam dw Jao ;0 wld Hisles .aGS eolatwl
O Db g 4 g A eald hie iy e (e w8 SO Bl rimen (g dw L)) i
4 e ool Sae T s oyl (Yoo & i) WS ke e clapde b 03,5 oyl b 1y Sig Sl
23S Joas Byl ghlys ]y gl g (el 1) (Bm] G1)S i 01d > Sy g 39 Cute b3 )5
5l oolatwl (gly Jodllygiws (38> e 4 Jaazme Glowsg (opl poogMe (YIS Feed SHb g gl oS3
Soeme )8 ady 5l i S e b3 M olKisg 8 51 aS (ol sl w45 el 03,5 Ly 365 adllas
adllas gl piomen L8 [ 5ke T 03 porde b yide oyl )lp)l8 a8 ams o lis ol ol o)
5 BN G yne Colle Lable sl sl )3 sy VI &S cadl w3 Gl (YY) o g Sy esY

F0 CdSl g canlio i polie ol bl Poo gpar (b K g 1S 0 W) ore LB by Jleis] il

L Verplanken, Herabadi, Perry and Silvera
2. Then and DeLong

3, Slyke

4 Nash

5 Allen

® Magee

T, Affective Response of Consumers



ol8ig,8 £o5 55 Jaaad LA b olgil a8 U8, 0 ((SSke £93) (g mas (310 YIS LA 5915y YoA

3y90 GBS G pne Slulusl b Bllas 5 canlio gy b b SSlo a8 canl p3Y cplply il able ) sl 4y
P Sleb bl 4 wimen w5 4 U5 5 aoyd AD &S 0 asdie | yias) 84S ) 38 L, ekt
"S5 Il S sladlis 5 i e lizzl Sligy b5 Sl ol el b ol loxial sl ol S 5
dalllae zols gus o ol u;)/bl sl bgy903 5 o U,MJ Srar GV o Sl 5l wn,S Lo (V+0)
Ly ogs Slig il oy g ( 2l oMl Slig olbg,dens 5l aoyd YA s aS sl Lis by
Uinles Sludl laJse b plauSe (0 1) Sligy byl 5l as ) £ wing 03,8 sl by Sl (sla uSe ;1 ool
@l Llas 4 o5 b oplplo 6ol o iales g 03> )3 Bl paw SO (69, 1y Sligy Ll 5l ao s ¥V g sl oo

ol 00 Zylas idg pow dud )8 ol

S oo Jodai |y ) byt 13 ey (SOl g8 30 0lRdg ) pgi oY 4y

g Cute STy jop cage (Nl pu 35 (N5d Sollig 8 )3 &S Loy Gl iy oKy

(S238) (o8003 Lawmo 15 sl pidgrutial Ml slalams 1 Sl pl gyl by B A g i
5 2ge JlpnS couyn) 15 s 1) A5G pas o tiSly (dledjinS sk 4 Wlgiee (Ml
2 2y & 202l ol 055 Gingly 3 (VVF) SIS 5 05Ty iy Sy pgyiasid (V5 S o)lesy
3 sy bawgs 1) 0ad 4liS aled (5 pme 4 (K38 oSg)8 )3 (Sle (59) &5 (VI 5 aab (SSLe
4y 2kl 4 S olRdg)d g g syide Bun (Sl gg a3 o0 LS (I sk 4 adllae ol @l NS (e
Tobe L2k polee )8 0l )l (e & dxgi b (nlple s o )8 0 cod ) b el Lels @50

1w 04
ol jholize b yidio b B luad 4 089,58 £95 9 b yiie Bun ((SOle g9 Joles (iU aus )8

g3 098h0 Joo

odd &)Y JSD 5> ogrde Jdo B ) b jpsie e balgy cimgdy Al (iSu 0 0l )] Clae 4 g b
Jia ol 53 aal (V38) JlgasS g 555y o o5y cpg yatial adllnn 51 ot ) oa 48,5 1 Ja ol
9 Cogo & olRg)8 £55 9 (o LB gy 9 GSbe) Sllgie 93 jgo & Sl pite lys 4 (Sl gy
P e Ban b g 5 Ban L) gl 9 s 4 (e Bum g (O] 5 (So5d ol 8) (slelghe
S Cuslord (o) Jheo cpl Bl ol iy jite plyie 4 )5 4 Bl g S s eyt lgie 4 (o5
L5 4 hles p oSl g9 18U i g (gtie Ban g olUBg)8 £95 9 3 b w4 Ll oSS g9

el

! Jupitor
2, Khakimdjanova and Park
%, Harris, Grewal, Mohr and Bernhardt



yoQ y b)wc\‘”b)sb‘\i" c‘:tlf))bu.lﬁ.\a

Sy b g
09N 9

(Yo 97) 15255 5 01551, «d8395 o5 2 o9 it anlllne 1 4385 3 gy (ogde Jubo ) S

W9 3 (b g

Ol 2 o ol ond dlizal VXY (Jlole gl S 5l 8l gk > sl (28 g5 5] 22l Llagk (b
Gum X (oM ol 8 g (So5d olKisg9) olKibgd £ X (o s gy g SSle) SSle g (sl it
§ Jus) (P95 yuilo dw 3l gy adlllas oyl B ol osd (4518000 (009,58 13 gt g )3 (g pke
oBlgyd g5 b 9 ;o Ggh OSb) oSSl g5 1 deld oy Slajiie ol WS aal (S s
g 039 (ool liie Sjgo 4 (olbg)8 )3 gomiun g )B) syt B g (Ul olKdg) 5 (Sojb olKdg)9)
addllas cpl jo ol 0L Jlaw U @S jlaws jl glas oz (g)liwgn aldy Gpgar b3 dad dxy dlusly s
golow 2 (e dolidunyy b 3 Jlazsl 4 (glol Wiges (1Sl g pasede gyl Cudi bl (redgs (slopuiie
ol 018 g5l (pine g pasude lie) Oy Ghig3 Jl g8 algie (2lg) Orel Caer Canl 0dd (ot
0l S5 gyl 53 Salslne Jolge S el ol 0nd o)L3] ingl syl Cu I Wiged 93 4 ¥ UK
Sl 5 b Shy b cwlie Wl (o Shy ple 5 (ol de (old SOyl Cand 09500 (28 &S
Gl (g ydin
Obgeily )85 ow g2yl 3o (Slyr g (2958 b sl plgil Sl 5 e g Cungd Sl adllas ol sl
plol (myo0 gy L oS ailiie Cliing ) ] i sl iy )0 diged poes b allae &S sl ois Gl
Ao g (il 53 45 Cawl 485 B () 3)90 Hged lgie d p8 ¥ BV (g gyl pa (sl g Slasd 0
Agad 3L (Yoo e) Togl dlaig 4 (VI8 it g alags iy dyally Y NE I Sil 5 15 aile) ol i

L i i S oy )55 09l il 31 il JBlas 4 Jole 2yl G 30 diged (090 ek YD & ezl

! Tenga and Chang

2 palmeira, Pontes, Thomas and Krishnan
3

.Oh



ol8dg,d 95 S5 s LB b oIl 3 ), 2 (oSO £95) s s 310 Y LA 55T v

= \ . . . - A . -
P92 oo (VoY) g g (Seyne o laidin 0 rizmen g o228 adlllae S > SleMbl (5l 59 505
By blsas obal fbesadsly (iagh cpl 0 1 sl o dw 0350500 ‘,\{I); (oosd daw YD 4 bedil
e ol L ol (6103, Juanss 5 gz dnals Ko ol (V)0 Tl g pguily litel &) S0

Ol Ay (s bl (S (655 dged o) Sl GimaR (nl 3 Ngd o Cguine adllae (gl (clio

Sldads,8 g Blaal b as o daled Jdoo ¢ a5 (gl cCal oad odlaiw] (6, 5 35S yusio 51 oS98 &
(295 S 0o dulie guSsy puilyly oo ) lorie (slaygal (wyp (sl g g iz uilyly Julos

70 8113 oo (S0 5 010G9,8 ey 3 S
P98 4 555 o mrenad plple )b L s ol 4 a8 058
2 b o8 s b 5 Gl e gy cnl 3 e (el B g
BB 3290 Gl pled g ) o0 pa8 0lB958 53 Lad it 03958
P35 o855 13 oS yabailad S iy Canlad cnlio 45 1) (350 b 13310 o
WIS ioles & oSile S5 59y & 9 0y uld 4 LIS 3
2o g ol Ged g Wl S5y (el Jle &Sal (28 Ll ol
5 oSbe cpl 4 L) ol Lo atwlgs g 5l bl ond &l (oo S5ig

Gy SVl & s 5 435 o0 ol g5y U

7 090 0SSl (S 38 01009 3 g Sab

oo ped 3 lliegd SISy g 5 ol Jebasd o) S 0B 5l i
oz 2 o ol ey J5ie > demls el Lo (psizzen g At
Pl Al e (g bame 13 (6) Lo g el Sl g i)
Ol 123k L b gy (pS558 & 055 oo mread (il i
oRg,8 (pl &y (i85l ldas S (6w |y pise 0l olele
sglailod L9 0 o838 3)lg By Lol il (B9, (1,8 e
laCiand )5 (135 & 9pd (ol 41 g 4500 pa8 oSy )5 o &S
S 59y & 29800 0y (ol & GLBLS A8 o oSy 8 il
S5, el S 4] (58 b sl e 485 iled 4y Sibo

93 b cuslite 0 )l sla Shg plo g ol Cusd g ol
9..\,950@5&]65)uou90&5&&|QM¢WIMM|?

e Gl S¥lgus &y s

32 (92l diged ¥ S5

! Liu, Mizerski and Soh
2 Wilson and Hollensen




Al y b)lﬁﬁz SY 5)9-5 AEER “;;lf)}l‘f Q“'.'.)'l"‘

o3 saSL

05 4 Jled Al e Cinogi g (5 lel Wgad (b Cumex (sla Shy yp 4 (veg slol B s bl )
duglio Sloaie clo (ygal g iy el slogyge] 3l s 8 5, b sl jslate dy s g 0l a3l
sl 0 03liel (uSilee

ko9 Julod g 4 20 gl

@ 155 g3 (oul)lS lgeil & ZYY 93> (s joed omdih olgil )8 e g Cemgd oo ]
JUo Y8 105 4 ZV0 w 09,5 Jlas o)y olaidl (658 bgmeisly 4 LY dgas g ws,l wlis, IS b gl
Jlo Fo 5l G w 09)5 4 7Z4/0 5 Jlo ¥o B YV 0 w 09)5 4 ZYVY (Jlo Yo B YS 0 (w 0g)5 4 YY/A
YIVEY Jlade b (328 olRiig)8 g o s> oSSle e 3 Bua ) ol sguplion 3 23 4 hled 5650k )15 3l
o389y s (SSlo v Ban L) pod o)l )3 23 4 bl (1Sle VWA Jle Bl (Il
OSle e B Ban L) pow o)l > 05 4 bl (S0Le /550 jlae Bliosl (s VEFY e L ((So 8
L) prlas ool 5 5 4 oled sl o /OPF Jlono lyouil (gl Y/STY Jlaio L (DT o8558 5 poo 9%
L 4 bled 5Sike /550 Jlae Blyal (gls VISPV jlade L (W] elSig )5 5 o 9 (S0le coitnn Ban
< IAYA Slre Lol glyls YIVYY Jlade b (o] 085958 o g sl Sle a3 an L) womts (g0 liw )
Sl YIFXY Jado L (Ml o8, o oo (6> S0l ot Bam L) i (g jlias 0 8 & blod (S0l
L (5238 olRBg)3 5y g OSOLe ey 3 B L) i (g2l 53 )3 & blod (xSle o /AR+ lins B
2 9 OSle oot Ban L) e (gl > LB 4 blad 5:Slee 5 /YT Jlxe Sl b YV jlade
ol +IVRY Jlaxo Blyoul (gl YIAYY Jlsio L (S 38 olSi50.5

bl Julo 3 43325 o

Shaa obojl swly 5 g luw g (28l o iagh slaadl I clbld b5yl 9 w1 luebl (ol p
L2 U (392 (o8ly (lee dunlie (sl A9y (illy Sl gulis Cul 00l J S g (o) 0 oS98 4 a2l e
Gyb g (f =.263, p = .967) cusl 03,5 Slusiy jholiae cglis 395 51 92yl cutin (g )lo] diged oy
35 ol (M >3, P < .05) 8 ol bin a5 Sk | 55,50 Loyl 51 S s S0k S0
Gaa b slag b o 0 oRbgyd 4 dealie jl Gua 1Sl pucmed Cuwl 03, Sluily bagy )lw g1 aly
dab 1w Sle &S sl 03 i 2ult 5 ol duolis JEiuws drols 90 Sl b 0lKiig)d 40 ot Bla L g )3
5 Sl (Y/-5Y) o Ban b gyl I 5VL jbliae jg0 4y (F13V) 235 Ban b o)l )3 ollg 3 & dnalyo

b goybw 51 5YL Jbline ciygo 4 (Y/AQY) goius Cun b gl )3 ol5iigp3 & dxnlye suad (pSike o ue



ol8ig,8 £o5 55 Jaaad LA b olgil a8 U8, 0 ((SSke £93) (g mas (310 YIS LA 5915y vy

Sl gyl 3 (gylol Wiges (99 cawlio 51 (6,0 o J S (sla yuiio ol gl a8 canl (Y/+1VY) w5 Cun

S o.))f
OEle dunglis bl (5,03 9 J S g 925l (1392 Ay G eiie (90l @) g
2955 S 55k Al o
Uas Jlois! to,bl RNCH Slaxy gy | Sl XY
AL \A4Y \lArza ¥ ol JUTRe PSS
ofeA Y/AYD \ARRE ¥ S JU eI
e YIEY \IAtZa Y. el o sl PESIs .

- - 0o
ofeny YIVEY AR Y S JWPAN JEsans "
ofeey Y/¥E Y/evTY ¥ o] . L »
ofees ¥/Avy ATz Y. S JUTe RS
ofee¥ Y/NY-. \WAtZa4 Y. el o syl KVgES
-/\¥ \fiatd YIYSSY Y. S o syl R

(92560 A) (29,5 i (Slo cany Lo o039 g
Mean Square =-/-vy,  F=./yvs, df=v, p=-./a0 92 3l
(o893 ) g 9 313 ) (B35 59 (o sy o
Ok duun Lo oml,lg A Lo S o Bad g .
. - , ; : & e B 98
bs Jloxs! t ol s Jia! | folol | goiws RVPEL s
e \ALVY JI5ve Y- YI-55Y R 5 bin ¢
ofees “YAIVAR I\ -y v/aawy YISV JESTEGIETTS

Ban g olSigd g5 (Sl g9 1t dw Gl il g ol Sl g Giegh slaars b ool sl
o)led Johia )3 gulis 5 o odlitwl (i)l Jelod jl 3 8ad o (g 93 Sgie olide (SL1> S4 y8) (6 ynte
oylol (el )3 dad p Jitue piio dw o ol g Lol gl a8 canl o3l ol s Ll o l)l ¥ o Y
sl jlaline Ul l 7240 s 53 <40 5l 585 g0 gime a9 YIAY 51 5555 (F Jlake) 505l

Canl A Gl b me paw g OFAS Jaie a4 SSle gy Lol Bl clp ogeil ol
P VRO b b (g (S0l Cundg 15 S0le g5 4y b )3 b (1o -(f(1,232)= 5.686,p< .05)
Col ond apl o 48 g puin Jblee Cjpe 4 YVEA S0le b e oSL bl
.(Mean Difference = .242,p =.018)
sl ofo0¥ ol b gre maw g VOIVAY Jlde 4 oig gy ol Sl lp ogesl o)l
oBig s lie y3 Y/AAY (3:50ke b (So3ud olSbgyd Cumidg 3 5 b (3:50ke (f(1,232)= 10.284,p< .01)
(Mean Difference = .325,p = .002) cul juip blixe Sygo 4 YIEFY ko b o W]

Canl LY ] b gre maw g FIFN e 4 cyuie Ban Lol gl cly gl ol
P YOA (pSha b by 3 Ban Cundg > (yide Baa & dog b )5 b (:50ke (f(1,232) = 6.498,p< 05)
(Mean Difference = .258,p = cul jiin ,blae Sjgo @ VIVer 4S5k b goos dan blie
011).




I Y 0 lous VY 0y93 VLo e ¢ S5 3 S prie

1o ) 5 s binn e 5 VWSS e 4 oSile 95 5 cyiie Gian Llels 1 el el oyl
LB yude Bun 1S 3l polatdl umdg 4 5 Mab (1Sbe oYL o & (f(1,232)=11.366,p< .05)
o s OS5 LB e Baa (VVB) pu (g 0SSl g i (yide Baa (YY) yu b (SSLe
(Y JS5) canl 03)S" Sloiido pgd ans 5l a8 Cuwl (Y/50) yo )b (Sle g gomins (g yiiio B 4 (Y/FY)

Canl 1YY G oyld gime gdaw g AT Jlade & olSdgp3 g9 5 (syiie Ban Lol Bl cly 905l o)Ll
5 dd Sykde B S )y olaid] ady 4 8 b S0k cp YL G 4 (f(1,232)=4.929 p< 05)
oMl o5 8 5 9 )5 (gute Ban (YIVD) (S50 olSdgyd g gt (syidie B (VIVY) (S5 oSy b
(F US5) ol (Y/50) ol 698 5 gotines (g pie Ban g (Y/FA)

Canl [V Gl g)loiine gaw g FIVYS i 4 o905 g9 5 oSile gy (el 51 sl ge5l o)le]
5 S olKigyd 148 5yl olaidl umdy 4 b3 wab 5SSk VL 55 4 - (f(1,232)=4.226,p< .05)
5 (VIFA) oo sl (Sile g (oMl olK3,8 (YIVY) joo (9 (5SSl g (So3d oSy (F/VY) oo gyl SSlo
(B JS8) 00 ol pows dd s g Casl (YIFB) oo igls SSlo g (Ml 018558

Ol bz aw 5 YITPY Jludo 4y ol839)8 g5 9 oSSl g9 syntio Ban (obs 51 sl 9ol o)bel
6S o) polaidl sy 4 np dab 1:Ske 3V ey 4 (f(1,232)=7.363,p<.05) Sl 100V
Syidie B gy (19dr SOle (38 o9 )8 (TIVY) )3 gyt Ban g o gl SSle (o 38 0ldg 8
5 20 o OSbo (S oSy f (YIVY) 15 (gyttio Bum g puo (sl (SSlo Ml ol 8 (V/AY) gt
oS3l (Ml o858 (VIPY) oty (e B g puo shl> S0Lo ((Sa38 olRg 8 (V/V) s g yidie Bun
ol8dg )3 5 (VIFY) st (5o B gy (sl (5S0bo (DT 0lSig 8 (V/SV) gt (g yiio Bt g oo
(Y US98 i) ol osd a0l pyles dnd,d g cunl (YY) L3 (cyide Bad g o (yg SSlo oo W]

it 510 ki SAaled 5 (ool 131 (gus 2 81t (el S (9031 5 Y Jgn

Gl o i Sldsne g | pulnd olof &r oSl | g3l an e
-[oxY A AR AR ) XY
ofv¥ /A oIsAs v/o-f \ oS
o[ ¥Y ofeey V- /YAY FIYYA \ ol ,8
<[ ¥Y /e W/yes v/ ¥ \ OSSOl duan
¥ <[y F/ava /YA \ ol5Sg,d = duad
VA /¥ FIvye vige¥ \ o898 = Sk
¥ ol \lrat FIOYA \ 8G9, # SSlo % Bua

NaYe Yy 1255




ol8ig,8 £o5 55 Jaaad LA b olgil a8 U8, 0 ((SSke £93) (g mas (310 YIS LA 5915y yg

Jano (61 paiio Curdg (whwl s dimly yuiio (Sl duns e 9031 gl Y Joua

29,8 (wlwly (29 dunnylio OSSle olwly (95 dmw Lo Soa by (295 dwnlie
Bad
&Pz s | Cglis | oS0, @M gl pile|  Sile b g5 | pilee )
Sld oxe Sldoxe & s
ooy YYD | YIERY | T | TNA LYY YIVA | g g [ /Y [ IYOA| YV | goims
YAAY | Syl YA+ | g gyl YR0A | ag s
—— M oKy s — I — Sy ol b T e oSl W= L Sl
3.5
33 3.23 3.4
= 3.2 A
3.1 d / 3.25
: _ e 3 7
275 S
2.9 2.75 ~ 2.8 o 2.67
e v/ &
2.7 . — 26 - '
v 2.65
2.5 2.65 2.68 2.4

S5
TSl T LS —— W oyl S ol
3.9 3.77 3.5
M 33 3.22
/ ' _a
3.4 _
p / 3.1 -
2.83 2.9 2.77
2.9 / 2.7 e
:7\-0 2.7 -— —
2.4 2.67 2.5 2.65 2.68
e RYyes o oSk o b oSSl

A A ad g e B g SOl g5 WU T UG e dad g (SOl £o5 9 0G940 £45 Wil L0 USUS
SRR




Yo y b)w SY 0)9.5 AERY “;ﬂf)}l‘f Q“'.'.)".‘M

T e oSl = L Sk

2.8

2.75 2.73
|

~
2.7 2.67 _

~
2.65 Ng
(

2.6 2.63
2.55

2.5

T 8G9 58 45 Wy B Juad (5 puine BuB g SSlo 95 Wil LY S

S A g o

P e laolllgb 5l uld b5 wad p (o Gt g 0 ) Sl g9 U oy p Baa L iagh o]
S LYY Jole gy b o8y 8 g5 g 23 e 4 alye Sl (gytte Gaa (18 Joas b o s)lel axels
& sd)LoT Aa.ol> )‘ 03 6)9].)); J.mly.» L)"L‘“" » ) du.B)f Pl?ul Erppas g (sie L;y)L.w 2 e MIMM)J
owl8l ) a3 il e Sle b dwslie 0 o b (SSle g Cunl Pge b3 el Gl Dbl o (Sl
by Sy pgyrid (imgh i b illae o5 sl 03)S Coles iagh Jol 4ns)3 I aalsd ol e e
(VoN8) Sy imgly aidly BMs o o VoMY 5 VOV (2 g Lign (hngy a8l 1 (s 5 (V417) 125 9 065,
Ban b b iie aSH b a4 w0 )18 WSU Cou |y W ys al Olys aSG) s ((gytie Bua pites (ol
b aSl )l g 5YL W 3 dad Jblixe Gygo a4 €0,S s Y Bua b oltie b duolde (0 €0,5 0 3P
Oyt o SHIS (SSlo b d2lge 53 9 )3 Baa b b e &S (5yebdy ST (o i ]y w5 a8 (Sl g
loal b Blas 408 ot g Cunl 035 Sluidy Ghagh ped sl & wad e ol H 5 4 ) Bl
oo g 9 Ly cmlegi gy 4Bl I (Lis g (VVF) JlsS g (95T «dBnyg oS pgyinid Siagh

L awolio )3 (Sujed olBg)8 jl GBSl 5 3y S 5 el ol ) olRig)h g5 ) Sb

G ol g5 &Sul ed Lyt 6Vl 5 dad I bl s 4y (T o395 B jL

Oio3 4Bl b guar g Cusl 03,5 Colen (imgh pow 408 I a5 90 (o S 4 bl (Sl g8 53U
el (Voo ¥) Seo gy Sl (i 9 (V2VF) 1325 9 (51, «cdlosyh S o epg piaoid

Ban b ljidie 5 33)5 (o0 ljidie b3 dab >l dbnl cage 5 (Sl g5 5 i B ol

9 9 Sbie Ban Jols )ly53 5 VL 3 8ad g bl (SSle Sl €38 giaad g €S W B0

€0yS s 9 €0, LY Bua b b i g Cunl b yide 18 dab > Sl W86 iy 0 olKig,8



ol8ig,8 £o5 55 Jaaad LA b olgil a8 U8, 0 ((SSke £93) (g mas (310 YIS LA 5915y Ay

P Ol fee Jelge I i olRig)3 £95 9 (SOl g9 Jolas 5)l3)05 2 (VL )3 0ad I (S50 0395
i da Jolad golt .l YL o gyl gl iSOle b (5508 o893 10 b B3 duad g Cunl b e W 5 ual
S aSysb a4 wad o )8 18U Cou |y lyide by dad Cud 58 oRig)8 £o g Sle £ (g e B
LB dad G bl o (ghyld 5 ol 05l sl Sle g il W B (S8 olRigy8 (0 gt (6 e B
(B3935 epgpodid (mgh b g 038 Sludy iegh p)lex 4nd )b | mled (ul 93,5 (o Cogl byt

3yl Slgeen (Y1) Jlg2 S 5 0155,
,j@,jg ,.slm;ga,m 9 lbé%

g & oBlby)d g9 g €05 LBY Candg b sytde Ban ((Sle )3y 352y &5 3D Gl Glagh b
Sy aal €8 530 (lyide Bua aSile; ;05 )b 5l 398 s B Mad ialjEl 4 e (S50
2 OSle 69y & (@YU (izman D9800 (lyide b5 (R g (S3b laollBg b g e > slaSSle
Soiloj Caleg )3 3o Gl ) Wais s bawgs 233 (line 980 LSS ialod (e 4 (S 0Ky )8
oBlbgb 93 o 5> 9o ALNS aled oyme 4w Gl oSSl L YIS g €08 % 30 e San
I ks M o358 )3 1y 3 aad o xS0 wald |y S s LI ae; (Ssd 5 U]
ey (Sazd o398 slabgdes s pogasy 5 (M slaodser S & cdond  Cusl (Sijib oSy
Iy el jo gl a5 wples odlatul (2l Sile jlen b & plyide G 5 g (29)8 Oliwe LRI ket & 39000
i glacdls b by SSle jl uomen )l ludl s clls @ (0L calud g 0390 Jlays3 0 (oYL CoiS
ooy & Sl bl Y WS il cdls g ojlil 5 JSG SO a  )SSlo den 335 sl

b 4wl 5Sole Ky b ogd ol &8 a8 (Sile o5 ) b 5 L3bien laj ] 2o o 51K Liles

assls 390 03,53 Lylys o iegh pbl (ST liie 4 s cpl ) odd cuS Olops 4 4y b
D38 o Dy ¢ 28ly sl Sl )

P s 9 LS Caably p udale gyl 1 0)8 Sdlaly Jlaisl g a8 5 plosl gl 0 (e (gh ol
Codgie 303 5l il 039 (gylol dges mased g 3,8 sl Sho b g Clolus! 13U cou iagh =l
)’l O‘))ﬁ 4.ml> 9 ml> Jf 4 OT C“L" N““” &Sl OU} be 0)9> 9 Ol,g?.?o.i’.jb 4.ml> Pl OT (_gl)el u,...m”;

s 3553 YUy linels



A\ y b)lﬁﬁz SY 5)95 AEER “;;lf)}l‘f Q“'.'.)'l"‘

References

Abbasi, A. Mansourabady, Z. & Mahmoudshahi, S. (2016). The effect of Firm Social
Responsibility on Customer’s Trust and Shopping Intention by Emphasizing the
Mediating Role of Customer Satisfaction. Business Management, Vol. 8, No. 4, pp. 883-
900.

Agdayemawer A. & Kumar M. (2017). Impact of Visual Merchandising on Consumers’ Buying
ChoiCe with reference to Reliance Fresh. International Journal of Management, IT &
Engineering, Vol. 7, No. 12, pp. 166-175.

Al-Hosseini Al-Modarresi, S. M. & Mohammadi, F. (2016). Internet Shopping and consumer
Value. two science- research Journals in Business Management, Year 8 (Spring and
summer, 2016), Number 15, pp. 59-82.

Allen, C., (2000). Effective online merchandising techniques by Cliff Allen (Online). Retrieved
July 11, 2002, from http://www.clickz. com/cgi-bin/gt/print.html?article=2892.

Arvola, A., Vassallo, M. & Dean, M. (2000). Predicting intentions to purchase organic food: the
role of affective and moral attitudes in the theory of planned behavior. Appetite, 50 (2-3),
443-454,

Asirvatham, M. A. P., & Mohan, N. (2018). importance of lighting in visual merchandising.
Global journal for research analysis, 6 (5).

Babin, B.J., Darden, W.R. & Griffin, M. (1994), Work and/or fun: measuring hedonic and
utilitarian shopping value. Journal of Consumer Research, Vol. 20, March, pp. 644-656.

Bakarne, S. (2008), Visual Merchandising Concept. 111Articles.info,
http://www.111articles.info/business/small-business/visualmerchandising-concepts.html.
accessed on 12/03/2012.

Bellenger, D. & Korgaonker, P.K. (1980). Profiling the recreational shopper. Journal of
Retailing, VI. 56, fall, pp. 77-82.

Bellenger, D.N., Robertson, D.H. & Greenburg, B.A. (1977). Shopping center patronage
motives. Journal of Retailing, Vol. 53, pp. 29-38.

Berg, H. (2015). Headless: The Role of Gender and Self-Referencing in Consumer Response to
Cropped Pictures of Decorative Models. Psychology & Marketing, 32 (10), 1002-1016.

Berg, H. (2015). Headless: The Role of Gender and Self-Referencing in Consumer Response to
Cropped Pictures of Decorative Models. Psychology & Marketing, 32 (10), 1002-1016.

Berkman, HW. & Gilson, C.G. (1978). Consumer Behaviour: Concepts and Strategies,
Dickenson Publishing, Encino, CA.

Bessenoff, G. R. (2006). Can the media affect us? Social comparison, self-discrepancy, and the
thin ideal. Psychology of women quarterly, 30(3), 239-251.

Blackwell, R. D., Miniard, P. W., & Engel, J. F. (2006). Consumer behaviour (10th ed.). Mason,
OH: Thomson.



ol8ig,8 £o5 55 Jaaad LA b olgil a8 U8, 0 ((SSke £93) (g mas (310 YIS LA 5915y YA

Bloch, Peter H., Ridgway, Nancy M. & Sherrell. Daniel L. (1989). Extending the Concept of
Shopping: An Investigation of Browsing Activity. Journal of Academy of Marketing
Science, 17 (Winter): 13-21.

Cohen, A. (2014).Mannequin Size on Consumers' Perception of Self and Satisfaction with Fit.
(Master's thesis). Retrieved from http://scholarcommons.sc.edu/etd/2634

Colborne, R. (1996). Visual merchandising: The business of merchandise presentation: United
Nations Publications.

Cornelius, B., Natter, M., & Faure, C. (2010). How storefront displays influence retail store
image. Journal of Retailing and Consumer Services, 17(2), 143-151.

Crosno, J., T.H. Freling & S.J. Skinner, (2009). Does brand social power mean might?
Exploring the influence of brand social power on brand evaluation. Psychol. Market.,
26(2): 91-121.

Dellaert, B.G.C., T.A., Arentze & H.J.P. Timmermans (2008). Shopping context and
consumers’ mental representation of complex shopping trip decision pro- blems. Journal
of Retailing, Vol. 84, No. 2.

Esmailzadeh, A. Amraee, H, Gholipour, S, & Mogaddam, A. (2017). the Effect of Atmosphere
and Layout of Internet Stores in Future Online Shopping behavior of Customer. Journal
of Business Management, period 9, Number 2, pp. 213-232.

Farrokhian, S, Mirabi, V. R. Safarzadeh, H. & Jamshidi, M. (2016). Designing and Explaining a
Model of Influencing Factors on Shopping Behavior of Iranian Young University
Students, Science and Research. Journal of New Marketing Research,Year 6, Number
4(23), pp. 159-176.

Fiore A. M., Yah X. & Yoh E., (2000). Effects of the Product Display and environmental
fragrancing on approach responses and pleasurable experiences. Psychology &
Marketing, Vol. 17 (1), pp. 27-42.

Ghalandari, K., & Norouzi, A. (2012). The effect of country of origin on purchase intention:
The role of product knowledge. Research Journal of Applied Sciences, Engineering &
Technology, 4, 1166-1171.

Gounaris, S., Koritos, C. & Vassilikopoulou, K. (2010). Person - place congruency in the
internet banking context. Journal if Business Research, 63(9-10), 943- 949.

Greenspan, R., (2003). Apparel sales apparent online (Online). Retrieved March23, 2003, from
http://cyberatlas.internet.com/ markets/retailing/print/.

Grewal, D., Roggeveen, A.L., Puccinelli, N.M., & Spence, C. (2014). Retail atmospherics and
in-store nonverbal cues: An introduction. Psychology and Marketing, Vol. 31 No. 7, pp.
469-471.

Harris, K.E., Grewal, D., Mohr, L.A., & Bernhardt, K.L. (2006). Consumer responses to service
recovery strategies: The moderating role of online versus offline environment. Journal of
Business Research, 59(4), 425-431.

Heath, R.P., 1995. Psychographics: Q’est-ce que c’est? American Demographics 74, 74-79.


http://scholarcommons.sc.edu/etd/2634
http://cyberatlas.internet.com/

Y‘lﬂ \ b)lﬁﬁz 6\‘” 5)95 “ i' * “;;lf)}l‘f Q“'.'.)'l"‘

Hefer, Y., & Cant, M. (2013). Visual merchandising displays’ effect on consumers: a valuable
asset or an unnecessary burden for apparel retailers. International Business & Economics
Research Journal, 12(10), 1217-1224.

Hosseinzadeh Shahri, M, & Khosravi, M. (2013). Effect of store image on customer support and
loyalty (Case Study: Hyper Star Store). Journals of Business Management, 5 (3), pp. 39-
56.

IrfanSabir, R. Farooqi, A. R. & Shahnawaz M. (2015). Impact of Utilization of Mannequins on
Society and Sales. Global Journal of Research in Business & Management, Vol. 1, No. 1,
May 02.

Jain, V., Sharma, A., & Narwal, P. (2012). Impact of visual merchandising on consumer
behavior towards women’s apparel. International Journal of Research in Management,
2(5), 106-117.

Jamnani, M. A., & Daddikar, M. P. (2015). Influence of visual merchandising on customer
buying decision- a study of In mark retail store. Asia Pacific Journal of Research, Vol: I.
Issue XXX, pp. 107-113.

Jarboe, G. R. & McDaniel. C. D. (1987). A Profile of Browsers in Regional Shopping Malls.
Journal of the Academy of Marketing Science, 15 (Spring): 46-53.

Kashkoli, M. (2012). The Effect of Environmental Factors on the Impulse Purchasing Behavior
of Customers (Case Study: Refah Store), Master thesis, Allameh Tabataba'i University -
Faculty of Management and Accounting.

Kefayati, H, Bahmani, A, & Shabanzadeh, M. (2018). the effect of Customer Perceptions and
Knowledge of Products on Their Shopping Behavior, Case Study: Clothes Industry,
Journals of Management and Accounting Studies, period 4, Number 2 (1), pp. 79-88.

Kerfoot, S., Davies, B., & Ward, P. (2003). Visual merchandising and the creation of
discernible retail brands. International Journal of Retail & Distribution Management,
Vol. 31 No. 3, pp. 143-152.

Khakimdjanova, L., & Park, J. (2005). Online visual merchandising practice of apparel e-
merchants. Journal of Retailing and Consumer Services, 12(5), 307-318.

Klokis, H., (1986). Store windows: dynamic first impressions. Chain Store Age Executive 62,
108-1009.

Lanjewar, J. (2014). Visual merchandising and consumer behavior. Sai Om Journal of
Commerce and Management, 1(11), 24-29.

Law, D., Wong, C., & Yip, J. (2012). How does visual merchandising affect consumer affective
response? An intimate apparel experience. European Journal of marketing, 46(1/2), 112-
133.

Levi, E. & Weitz, S. (2009). Retailing management. 7th Ed. New York: McGraw Hill.

Lin, L. Y. & Liao, J. C. (2012). The influence of store image and product perceived value on
consumer purchase intention. international journal of advanced scientific research and
technology, Issue 2, VVol. 3. pp. 306-321.



oluigyd £98 Shas LR oIPl w5 518 2 (oSl £99) s (s3I0 Y A (59T vy

Lindstrom, A., Berg, H., Nordfalt, J., Roggeveen, A. L., & Grewal, D. (2016). Does the
presence of a mannequin head change shopping behavior?. Journal of Business Research,
69(2), 517-524.

Liu, F., Li, J., Mizerski, D. & Soh, H. (2012). Self-congruity, brand attitude, and brand loyalty:
a study on luxury brands. European Journal of Marketing, VVol. 46 Nos. 7/8, pp. 922-937.

Magee, M. (2003) ‘Boom or bust for eshopping,” The Sunday Tribune. [Online], [Retrieved
December 22, 2003], http://web.lexisnexis.com/universe/document

Mehta , N. P. & Chugan P. K. (2013). The Impact of Visual Merchandising on Impulse Buying
Behavior of Consumer: A Case from Central Mall of Ahmedabad India. Universal
Journal of Management, 1(2), 76-82.

Mehta , N. P. & Chugan P. K. (2014). Impact of Visual Merchandising on Consumer Behavior:
A Study of Furniture Outlets. Universal Journal of Management, 2(6), 207-217, 2014

Mehta, N. & Chugan, P. K. (2012), Visual Merchandising: Impact on Consumer Behavior (An
Exploratory Study of Apparel Segment in Ahmedabad City), Mapping the Global Future:
Evolution Through Innovation and Excellence, Reading Book, Delener, N. Fuxman, L.
Lu, F. V. & Rodrigues, S., Global Business and Technology Association, Fourteenth
Annual International Conference, New York pp. 607-614,

Monafi, H, & Najafi Pirasteh, M. (2008). Impulse Buying, Tadbir Magazine No. 198.

Nakhaee, A. & Kheiri, B. (2012). Selected Factors Effects on Green Shopping Intention.
Marketing Management Journal. Number 15, pp. 106-130.

Nash, S., (2000). Online catalog will come to life and you will view merchandise from every
side (Online). PC Magazine. Retrieved May 15, 2003, from http://www.pcmag.com.

Nikbakht, M. J. Moshabaki, A. & Khodadad Hosseini, S. H. (2015). Evaluate the effect of
immediate-oriented Buyer and In store on impulse purchase at the chain stores. Journals
of Business Management, 7 (4), pp. 985-1004.

Nordfalt, J., Grewal, D., Roggeveen, A., & Hill, K. (2014). Insights from in-store marketing
experiments. Shopper Marketing and the Role of In-Store Marketing (Review of
Marketing Research), 11, pp. 127-146.

Oh, H. (2000). Customer value and behavioral intentions. Journal of Hospitality & Tourism
Research, Vol. 24 No. 2, pp. 136-162.

Oh, H., & Petrie, J. (2012). How do storefront window displays influence entering decisions of
clothing stores?. Journal of Retailing and Consumer Services, 19 (1), 27-35. Oregon state
university, USA.

Palmeira M. Pontes N. Thomas D. & Krishnan , S. (2016), Framing as status or benefits?.
European Journal of Marketing, Vol. 50, Iss 3/4, pp. 488 - 508

Park, H., Jeon, J., & Sullivan, P. (2015). How does visual merchandising in fashion retail stores
affect consumers’ brand attitude and purchase intention?. The International Review of
Retail, Distribution and Consumer Research, 25 (1), 87-104.



YV y b)lﬁﬁz SY 5)95 AEER “;;lf)}l‘f Q“'.'.)'l"‘

Pegler, M. (2006). What To Use For Successful Displays. In Visual Merchandising and Display
(5th ed.). New York: Fairchild Publications.

Prasad, A., & Vetrivel, S. (2016). An Empirical Study on Visual Merchandising and Its Impact
on Consumer Buying Behaviour. IOSR Journal of Business and Management (IOSR-
JBM), 18(11), 8-14.

Rahimizadeh, H, Haddadiyan, A, & Esfahani, M. E. (2014). A survey of effecting factors on
Impulse buying in Mashhad Chain Stores. New Marketing Quarterly,4 (15). pp. 71-84.

Roy, S. & Goswami, P. (2007). Structural equation modeling of valuepsychographic trait-
clothing purchase behavior: a study on the urban collegegoers of India. Emerald Group
Publishing, Vol.8 No.4, p.262-277.

Sahfeeiy Roudposhti, M, & Malekshahi, F. (2015). Women’s Shopping Stylistics in Clothing
Industry (Case: Tehran’s Women). Women'’s Research Journal, Institute of Humanities
and Cultural Studies,Year 6, Spring and summer, pp. 67-86. [in Persian].

Sen, S., Block, L., & Chandran, S. (2002). Window displays and consumer shopping decisions.
Journal of Retailing and Consumer Services, 9, 277-290.

Seo, J.I. & Hathcote, J.M. (2001). Casualwear shopping behavior of collegemen in Georgia,
USA. Journal of Fashion Marketing and Management, VVol. 5 No. 3, pp. 208-222.

Shaouf, A., LU, K. & Li, X. (2016). The effect of web advertising visual design on online
purchase intention: An examination across gender. Computers in Human Behavior, 60,
622-634.

Slyke, C.V., Comunale, C.L. & Belanger, F., (2002). Gender differences in perceptions of Web-
based shopping. Communications of the ACM, 45 (7), 82-86.

Sohrabi, R, Samadi, A. & Yousefi Fard, A. (2014). Design and test the Impulse buying behavior
of customers. two science- research Journals in Business Management, No. 11, pp. 147-
180.

Solomon, M.R. & Rabolt, N.J. (2004). Consumer Behaviour in Fashion, Pearson Education,
New Jersey.

Spence, C., Puccinelli, N.M., Grewal, D., & Roggeveen, A.L. (2014). Store atmospherics: A
multisensory perspective. Psychology and Marketing, VVol. 31, No. 7, pp. 472-488.

Taheri Kia, & F. Naderi, A. (2012). Identifying and evaluating effective factors on obsessive
compulsive shopping (shopping addiction), (Researcher) Management Journal, year 9.
Number 26. PP. 87-106.

Tauber, E.M. (1972). Why do people shop?. Journal of Marketing, Vol. 36, October, pp. 46-59.

Teng, L. Laroche, M. & Zhu, H. (2011). The effects of multiple-ads and multiple-brands on
consumer attitude and purchase behavior. Journal of Consumer Marketing. 42(2). 21-35.

Tenga, C-C. & Chang, J-H. (2014). Effects of temporal distance and related strategies on
enhancingcustomer participation intention for hotel eco-friendly programs, International
Journal of Hospitality Management, 40, 92-99.



ol8ig,8 £o5 55 Jaaad LA b olgil a8 U8, 0 ((SSke £93) (g mas (310 YIS LA 5915y Yvy

Then, N.K. & DeLong, M.R., (1999). Apparel shopping on the web. Journal of Family and
Consumer Sciences, 91 (3), 65-68.

Thomas, A. K., Louise, R., & Vipinkumar, V. (2018). Impact of Visual Merchandising, on
Impulse Buying Behavior of Retail Customers. International Journal for Research in
Applied Science and Engineering Technology, 6(2), 474-491.

Verplanken, B., Herabadi, A.G., Perry, J.A. & Silvera, D.H. (2005). Consumer style and health:
the role of impulsive buying in unhealthy eating. Psychology and Health, Vol. 20, pp.
429-41.

Wanniachchi, N., & Kumara, W. (2016). A Study on Impact of Visual Merchandising on
Consumer Buying Behaviour in Clothing Retail Stores. Journal of Engineering and
Technology of the Open University of Sri Lanka (JET-OUSL), Vol. 4, No.2, 2016.

Watson, D, Clark, L. A. & Tellegen A. (1988). Development and Validation of Brief Measures
of Positive and Negative Affect: The PANAS Scales. Journal of Personality and Social
Psychology, 54 (June): 1063-1070.

Wilson, J.A.J. & Hollensen, S. (2010). Saipa Group, Iran — using strategic brand extensions to
build relationships. Journal of Islamic Marketing, VVol. 1 No. 2, pp. 177-188.

Xia, L. (2010). An examination of consumer browsing behaviors. Qualitative Market Research:
An International Journal, Vol. 13 Iss 2 pp. 154 — 173.



	3490 e.pdf
	3490 f.pdf

