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Abstract

One of the main activities of online sports stores is marketing for a variety of
sports products that can be sold. Marketing is an activity to meet the needs and
wants of customers. Marketing of sports products in virtual networks and
through online stores on "product specific value"”, "online advertising”, "use of
animation and types of video content"”, "attention to customer attitude", "ease of
use of store space" and "attention to "Security and trust in shopping". E-
commerce provides a direct link between manufacturers, wholesalers and
retailers with millions of users and buyers on the Internet. Online shopping
environment helps consumers and customers of sports products to compare
search types of similar products with each other and to choose and buy with
more awareness. In marketing planning of online store activities, there are three
stages: "Pre-sale includes introduction of products and advertisements to inform
and attract customers", "Sales with emphasis on electronic order and product
receipt by the customer"” and "After sales include after-sales service™ There is a
"sale". Therefore, in order to be effective in cyberspace marketing, it is
necessary to pay attention to more issues than the appearance of the store, such
as "image, shape, quality information and advertising™. Various forms of online
sports stores can also be seen in cyberspace. The competitive advantages of
online sports stores over face-to-face methods include "the possibility of two-
way communication in a simple and low-cost way", "the possibility of accessing
information without time and space restrictions", "the possibility of marketing
and advertising activities". "Methods of newsgroups, forums, databases, virtual
exhibitions, networking, e-mail and the like. Identifying the components of
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marketing in online stores can play an effective role in the efforts of sports
online store marketers. Research results emphasize the effect of various
components on consumer buying behavior. Therefore, understanding the current
state of online sports stores can help more effective planning in this area. The
purpose of this study was to identify the content of online sites selling sports
products. The research current study method was descriptive and quantitative
content analysis. The research population included all sites introduced in the
Google search engine called sports stores in Persian (160). Due to the main
categories and suitable site for study, the analysis sample including the 50 sites.
View of experts used to assess the validity of coding sheet and the reliability was
evaluated and confirmed by P-Scott coefficient method that it approved by 0.7.
The analysis of research data in the form of descriptive section with frequency
measurement indices and inferential section, chi-square test used. The general
results of the research showed that between stores in the fields of store type,
method of payment for goods, site SEO, price presentation and methods. There
is a significant difference in incentives to buy, but no significant differences
were observed between the characteristics of the images used, the characters
involved, the elements of comparison with similar goods, the way goods are
presented, and the geographical scope covered. Finally, it can be concluded that
the content of online stores selling sports goods has higher capabilities than
sports equipment stores.

The method of payment for goods in the three types of stores was significantly
different from each other, and specialty stores often had online sales, but
independent stores and agencies also considered other methods. What is certain
is that as the price of a product increases, online payment gives way to in-person
payment or after receiving the product. This shows that there is still no complete
trust in cyberspace between the seller and the buyer, and buyers are less likely to
take the risk of paying high costs online. "Paying for purchases" is one of the
most important issues in online sales, which still faces many challenges in Iran.
Experiences and news of scams in cyberspace seem to have increased this
sensitivity. Therefore, creating a sense of trust and confidence among buyers of
Internet sites is very important in improving the sales of these sites. Stores
differed significantly in terms of incentives to buy; In this way, specialty sports
stores focused more on offering discounts, and independent stores and more
agencies focused on raffle and post-purchase prizes. Specialty stores emphasize
low prices and high sales, and therefore the competition between these types of
stores is high, and most of them use discounts on goods and products to
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encourage people to buy. While in dealerships and independent stores, prices are
often higher and sales volume is lower. These stores try to encourage people to
buy by providing after-sales service, shopping prizes and raffle and the like. The
general result of the research shows that Iranian sports online stores for their
active presence and development need to have a variety of methods of offering
and introducing goods and products, correct validation of sales promotions, site
quality and SEQ, provide comparison methods Products and shopping incentives
are exciting and varied. It is suggested that websites with a sports store identity
should pay attention to visual beautification and ease of use, allow for complete
information and even comparison. Also, to improve the way of introducing the
products, more diverse and attractive images should be used to introduce the
products and the color of the images should be in accordance with the type of
product. In using celebrities, the appropriateness of the celebrity with the
product should be considered. Efforts to improve the SEO of sites by improving
the content, keywords and ads on other pages and increasing backlinks. Pay
more attention to creating a variety of sales incentives. It is possible to compare
goods in different pillars such as quality, price and other specifications on the
sites. Provide different payment methods to build customer trust.

Due to the limitation of the study population to domestic online sports stores, it
is suggested that by comparing comparatively with international and successful
examples, patterns of development and promotion of online stores be provided.
Also, due to the limited evaluation of online stores to some important indicators,
the study can be done using other indicators.

Keywords: Content Analysis, Online Store, Sport Products, Sport Website,
Electronic Marketing
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