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Abstract . .
In today's highly competitive world of the
tourism” industry, brands, which are the
intangible_assets of companies, play a ke
role in differentiating actors in this field.
Today, these are successful brands that can
survive in the competition, achieve long-term
financial stab|I|t¥ for _brand owners, and
ensure customer trust. Studies show that not
much research has been done in this area to
express the need for brands and branding in
travel agencies, which are one of the most
important service. providers in the travel
service supPIy chain. .
Therefore, this research seeks to contribute to
the extant knowledge of brand
systematically _rewewmgl the  related
literature, providing detailed analysis and
discussions as well as comprehensive
categorization for the brand cancept and_its
elements in travel agencies while suggesting
direction for future research. . i
In this study, all credible articles in the
Scopus database in this field (32 articles
from 2003 to 2020 have been _identifie
reviewed, and_ while summarizing and
classifying eX|st|n? research  concepts,
guantifative and qualitative analyzes of these
researches has been provided. This research
may aid researchers, brand managers and
business owners of tourism Services in
adopting the appropriate, strateg?/ for brand
afe

choice as well as advancing related fields of
study
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