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Abstract
Using popular endorsements is one of the most popular strategies used by advertisers.
Celebrities can bring in advertising and break the clutter of rival brands. Among the various
structures, the love of branding is very new and has not received much attention so far, while
this structure has the highest degree of consumer relationship. it shows. The aim of this study
was to investigate the effect of trust in celebrities in social media advertising on brand
attitude based on the mediating role of customer satisfaction and brand love in Instagram
users "in terms of descriptive-survey method with a practical nature It is temporary.The
statistical population of this research includes the customers of Hakopian brand who have
made their purchase through the Instagram page of this company; the number of which in the
fourth quarter of 1399 based on the inquiry made from the company is about 300 people.
Using the adequacy formula for structural equations, 160 people were selected as the
statistical sample by the available method. The research measurement tool was a researcher-
made questionnaire taken from valid sources that was used to measure the validity of the
questionnaires by the structural method and to determine its reliability, Cronbach's alpha and
index reliability were calculated. Data analysis was performed using Smart PIs3 software.
The structural equations method was used to test the hypotheses.The results showed that
among Hakopian clothing customers, trust in celebrities on Instagram on brand attitude and
hedonistic value and utilitarian value on customer satisfaction; Brand love affects brand
loyalty, positive word of mouth, and resistance to negative information. Finally, while
discussing the results, suggestions were made to create desirable behaviors in consumers
through trust in celebrities and brand credibility.
Keywords
Trust in celebrities in social media advertising, customer satisfaction, word of mouth,
utilitarian value, brand love, brand attitude in social media, Instagram
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