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Abstract

In marketing issues and in today’s dynamic and competitive market, consumer cultural participationlis one of the most
important goals of the brand. In other words, the success or failure of a brand depends on the cultural participation of the consumer.
The purpose of the present study was to provide a model for the mediating role of brand authenticity in the impact of brand cultural
symbolism on consumer welfare. This research was descriptive-survey in terms of practical purpose and data collection method.
The statistical population of smartphone users was composed of students of Ilam universities and a sample of 384 individuals has
been selected. The sampling method in this research was availability sampling. The data collection tool was a questionnaire whose
validity and reliability have been confirmed. PLS software has been used for data analysis. The findings showed that brand cultural
symbolism had a significant effect on brand authenticity. The role of brand cultural symbolism had a significant effect on
psychological well-being and consumer welfare. Consumer psychological well-being also had a significant effect on mental well-
being and brand originality played a mediating role between brand cultural symbolism and consumer psychological and mental
well-being. Also, the basic variable of brand cultural symbolism has created significant solidarity and connection on psychological
and mental well-being and enriching the cultural meaning the brand and symbolic cultural image can be one of the effective ways to
improve brand credibility and consumer welfare.

Keywords: Brand Authenticity, Consumer Psychological Well-Being, Consumer Mental Well-being, Brand Cultural Symbolism.
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