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Abstract

In the present world, the quantity of advertisements is no longer important and advertisements are moving towards
quality; in other words, the effectiveness of advertising is the first and last word. In the meantime, the two important
vabbbbss of hhle cuooane’’s fss¢ mmeessom foan hte adveiiieerss peoomaiiyy and ccuooaner eeff-congruence with the
adveiiiee’” pyyyan undenadee ooee nnthe efeeciiveness of adveiiinnig. So, the puppoee of hiss uudy aa s oonwweggggee hie
eeect of hie ocee of hle cuooanesss fittt tmpeesoom on the effectvieness of adveiiinnig wtth hke modeaaiing ocee of seff-
congruence. The statistical population of the present study included all management students of Guilan University in the first
semester of the 98-99 (2019-2020) academic year and the statistical sample of the study was 93 students who were selected
by the convenience sampling method. The present study was applied in terms of purpose and descriptive-correlational of
experimental type in mmmnof nauwee. The compoeeee eciiablltty coeffeecemss of Snnnss Fittt tt peesoom Snnmladd
uu eooonnaeee22004,, aa u et a..ss Adveiiieement ff eeciiveness 22014,, and oo ** Seff-Congruence (2014) were 0.864, 0.904,
and 0.903, respectively. To evaluate the content, convergent, and divergent validities, the opinion of experts, Average
Variance Extracted (AVE), and the Fornell-Larker matrix were used, respectively. All the three mentioned validities were
acceptable. Data collected from the questionnaires were analyzed by the structural equation modeling method and partial
aadt qquaees PPLS) approach unnig SPSS22 and SmaPPPRS2 sofaaaee The eeuutts hhowed hlat hke cuooamesss ftttt
tt peessom foom hle adveiiisesss peoomaiiyyhad a poiiiive and iignffaaant effect on the effectiveness of the advertisement.
Ao009 hte modeaaiing oooo d hle cuooaneeee eef-congruence with the advertiser was confirmed.

Keywords: The uu ooaneFFF FFHFFpeessom foom hle Adveiiieesss Peoomaiiyy Seff-Congruence, Advertising Effectiveness.
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