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1. Seven creativity techniques: brainstorming, storyboarding, mind mapping, excursion, checklists, morphological analysis, and
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2. Strategy Planning Approach, Tool for Changing Family Entrepreneurs, Way of Thinking about Their Firms

3. CAGE Distance Framework (Cultural, Administrative, Geographic, and Economic)

4. (IA)3-FRAMEWORKS.
5. Environment-Strategy Matrix
6. Value Curve (A Part of The Strategy Canvas)

7. Strategy Canvas
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2. Profit Pool

3. Tools for Mining The Periphery
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5. Scenario Building Approach
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7. The Multiple Scenario Approach
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1. Option Games (The Key to Competing in Capital-Intensive Industries)
2. Integrated Risk Management Process

3. Strategic Value Analysis Plus Scenarios
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6. Parenting Framework
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8. Multi-Perspective and Dynamic Competitive Strategy Model
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1. SPACE-Matrix (Strategic Position and Action Evaluation)
2. The Customer Pyramid
3. Consumer Benefit Experienced (CBE) Perspective

4. ACE Matrix (Attribute Categorization and Evaluation)
5. Differentiation Strategy Tool (Not Named by Authors)

6. Brand Report Card

7. Brand Portfolio Molecule
8. Strategy Diamond: Framework for Strategy Design
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1. Discovery-Driven Planning
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5. A cross-Cultural Map of Moral Philosophies

6. Strategy Map
7. Strategy Mapping

2. Balanced Scorecard (BSC) Expansion Toolkit Towards New Strategic Management System
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. Describes a Set of Tools

. Successful Strategy Implementation Through Management System

. Strategy Execution Tool
. Matrix Management

. Transition Management Team (TMT)

. Internal Marketing

. Business Process Re-generation (BPR)
. The Structure of Improvement (Researcher’s Interpretation)




74 2L VO (b ote OMme 3 oal iz o5l ul slajlnl 2 5555
©olgiig e Jos 3 355 S e s 0 NNV <ol Dl o )
s shgm sl bl G dans S ke Dl b allio (g1 Sl il 4800
el Sl e 2S5 LSl 51l b dag o s sesp iy | (Smitand
LSt g5l pal Moraitis, VY
U’t“'hls ] KS °}‘m€ &LIJ.)‘ saasle "\"3‘)’ ‘d”f“ gL,:S! 655‘):"“ 2010)
e T o
e e s.)Lv.dJU 2900 )lS‘\J (d_b\s) uJ}“"
ol Bas ) el
L - Slp Sl 2 mlr
Syt GSeilnl ol _ o o 3 Shee (Gates and
e ST S Sl A
Sl e splesl iy 3l K, | Very, 2003)
N ? .JA.)L;A QLL.. b ;.JL“JS‘ 9 rLO}\ N
uL..JS‘ YULMIS\} (:LP)‘
6‘)"")L“‘> LS‘BJ*A Z
) . Fa8 Qb mls 65 ¢y Cooper and
S 8es S ya )l Ol e Syl (Coop
. ‘ LSw :}MVS.,\?S)SA.))IJSJbJA ‘. Maskell, \f
S Fad L gly ook~ 2008)
= .J_})&
35S 5 BT
@laosls s sl il ol
R L il - . . N . (Currie and
. - e " . e eddon, VO
el bl SN2aKS 5 pans (Sl Lyl T 4l s 1992)
23 g oo 03lanu 4.'»\_/,&.‘\..%
(YO BT byl (o 5 (555155 e gmmes dinss ¢ 2315 ko & bogs 10) ol (Sladil b 55 te) 5>
Sl olpl e L . SrSalsl Iyl
i N . Wf}dﬁgd)‘-b‘ 6\,-)‘}»‘ u:»‘ i . )
e > Slos Jeloss 5 4 52 T &le jw &g pde | (Bassi and Mc-
bl S e 5 dmnss 5505,) Sl urrer, 2007)
s R N
Sl e (o3
5l 4w &)l
Ol SIS ) o Sl s
Laldxial 4 yddso s gl :
.. . e 2 QR e Sl
Sosore 5 i 5655 Lol N L sl ol | Allenetal.)
o ] sl bS5 LIS Sull s ol i (2010 W
Sl mbe 2 e IS hes B Sl o 2 paas
_ D550 S IS LSS Lad .
OUSHS (6,154 slaylyl 5 e
(oply
&z e o
oMb Sl B o ke Sl 0l e (Birkinshaw
_ Ol é> >
sty s Ses [EYSV PR IR P DBa baplesle 5 il Ol vy and Sheehan, A
R
B QV)M @ 9500 2002)
Sl Sleds
- e B S 3Gk B gl 360k "
sl s Shas N . N = (Wiig, 1997) 19
u,.ub C"i]ﬁ"‘" g o0 43\)‘ u,.u‘) ‘:"i}i"\" u,.u‘.) C"‘iﬁ"‘"
(sl > Shes Sle sl Bl Do Gl oS ol ol Ky s ilo
JJ.{L‘;.F)‘;U} }&“ﬁ)uk‘l’é ‘5)}T)34fuﬁ\>\.§¢?~d_5&..ﬁj ‘J"}bu:‘iL“-’.ﬁ (Day,2007) Yo
Sgm a5l sl a0 5% 550 5 S

1. Toolkit for Company Valuation and Serial Acquisition Strategy

2. M&A Integration Performance Framework

3. Value-stream Accounting

4. Failure and Scheduled Maintenance Analysis (FASMA)

5. Human Capital Management (HCM) Measurement Tool (HCM Evaluation Approach)

6. Develops Evidence-based HRStrategies Offering Three Tools; an Illustration Tool, a Summary Tool, and a Framework Tool
7. Knowledge Life-Cycle

8. Intellectual Capital (IC) and Knowledge Management (KM)

9. The risk Matrix and R-W-W (Real, Win, Worth) Screen



\Yag )LQ.) Al B)LA':! Y 3)5;5* ‘5)5@5‘1,12:\.&[4““:[.“» 'z
$lgrdg s Joo 2R S i e by ) & i)
. 25003 I3 Rl . Sl sl o
Jgmaree Lol s . Aol p e 5 1 L1l ) : (Schilling and
drgs sl Al ke ; Y
Ld> 395050 )lSﬂU Jjw 3;-.‘.4)3 \ Hill, 1998)
S sl &)l
i . o Jebos 5 25 4 el
S ube b SSell gl -y s el C o Hoopes and)
[ e 3oy
Sasere S, 128 sble Lles 7 s Bt | postrel, 1009 | Y
S a8
ol
it L)
slr ol s
b sl ol ol .
w b Jolss o - e Je
. . Ao )b (golwan LSS N _ | Trueman and)
B e s b .o -oln s | e A
)G@J}M 6))\}.:}4:..»); . (JO er, 1998
SISl 5 Jlos RAP
. .. Ry
55 Ay
oS3 Rl
T P!y adg 55 g el Ll sl 2 S | Simanis and)
Sosls Sl Sasls 395050 S dnsl 5 S0 f(,ﬁ 4L (Hart 2009 Ve
Sobs )SKen
sla fasll s 1) j
T s e Lol 0L 2 5l (6 xS0 612 S AL e Rigby and)
dxw . . .
So9's P IRENY 3550 NS BULSLYCITIEY (Zook, 2002 A\
e
(Y‘\ LYl 61.&)‘;:‘) (‘Si:}:‘f‘*‘“ blaal @ &L}w) LS]‘)-’ (’)Y ('UL\.A) (uL..A C,.:LB 64‘..3)4.@13}3 Zojj}
L L S o 43 S (gl Slnl ol BT prIve
-
SRS S L 5 g3luely shatesy b Kaplan and)
G 5h Sl slos ) Anderson, vs
| Sobe: Sl 2han p glac i Il gl (2004
o S50 Sl Suley C b 150k
Jeos s sl ol dawgi s )
WD A8 sl b)) o ;
. L ool Ll e A% e g Y iwbe | Brushetal.,)
slacas i dnsss 5 4l ] . . YV
sl 5 slal ‘C«L'.a &l S cL'.a (2001
S S sS s g3l v
295 e 62,8 o))
el Uas &1,
Oloanas Sl e 83l s 3l 45 samee o) e s
- - RENTS: Coes o " Luehrman,)
. GRS JShe " S
e parass s DS S L) s 2 A u.a.‘,)) (1997 YA
B . 290 ooy g 4
Sl eyl
s el 5 4 sle b sl glac e
. . P s (5535000
SIS aLe 5 b ISk (Sl OIS 03 S Saalen . .
. $MSal e | (Tjan, 2001) ¥q
B el g [ 7l SISl & S5l 5 nls b)) .
O-u /dk'«'"‘ "\'Sda gﬁ'li)-)l

©® N Lk e N

. Tools for Managing The Product Development Process

. Glitch Concept

. Value-Image-Process-Production (VIPP) Model

. The BOP (Base of Pyramid) Protocol

Open-Market Innovation

Time-Driven ABC; Activity-Based Costing Tool Kit

. 1) Resource-Development Pathway; 2) Resource Pyramid of Valuecreation
. Updated Valuation Tool Kit

. Internet Portfolio Planning



A 2L VO (b o D3me 53 0u patie 31l sl 22 590
gl b o 6y Sl RO el [l o iy
SRR ‘SLAJL}_:D QI R s LGAL«:SL!} @:du)b JSJ«S By Ar=Y
(“\ [\ ) ‘_gLAJlJ)\) LAng_ ui‘ 6\ja CJL:/\M d);&hw)f)b- ULELMA J:bu') A._:_J>d :ajf
3 5 & o Slr el
S35 dnwss OO JUNONY dn s Al b Gl 6l sows b (Rockart and
e S| > eS| 555l S 0555 S5e Sl ‘ Hofman, .
s w. . BEE ° SoI L;5)—-.«‘)}) PSR b s 1992) Ay
ol syl b oyl Lo 5o S e
L il
S suS oo b | L~
BREE o b 6 elom L1 51 151 Sl 2o (Brouthers
2, Sl pl&in s Solblee and Roozen,
) Sy by )
.)j)‘_sﬁ )lsq )Sjws.lacm v . 1999)
Mol s Sl
K515
(EV BN, (el il o o ey sl ol Sl ol e mniststin 55100 sma T
(FOLYY Glalh) w > plesl (S)lhe losil 4y by e slaylislo g aa) 3 55 t0) 5>
(sbile b (gl as 6yl B
SISer Jute &l i J, SRS
. : b pB plull el - (Watson et al.,
S, s Ses sbolele ple . Sl sladls Y
9 L&C,._Jj.‘ww &)\:JL&\ 2004)
3050 rsz s
2500 S8 OVl iy 25
oLl Al b by 4l Sl obanasa 5 plads 0l " (Cummings
sl g 5o
Syl S Slp e e pede ot S o Sl Ayl B0 g e and Holmberg, Yv
sl 5 Shes 55 S ol S o SaS 55 S5l = o 2012)
Ladda pogie &) Sl 25
b4 a
| L
? j:, N ";'" A ‘ e 15,8 il 4 ) o) e (GB"IT'V ha"d
ol s STGWNN allagher,
i G = S e KaS EPRI 20097) A
dots G55 Ss5 53 2 -
o Soslogm s
dote 18,4 Ol
Sl
o es Al ol &b A PEUS S Pt Gl o (Holmberg and
= . N < on X
slasls) R P dote SO b g ol @L;a s S Cummings, D
&:_}ﬂjlul &ij:“ 39500 )Lstu WLA o 2009)
(VYT slalil) 0T oladigd 5 ©5,8 s 5 Slosluiin)s Jals) o e 35000 1035
duub )L@,l.i.:
slao)liS Lo Sleslaal gl Cljsl Sleslinal 5 gunaid gl o slazal,
3y paseie ) sFlel glaas s @ plal laasls o SU S el (Crossetal. vs
2005)
(IS Jooly) S, shiea 29y 0 S LS, &b Y slazl
S bl

1. Framework for Redesigning Information Systems

2. A Framework for Strategic Accounting
3. Object-Orientation (OO) Developing Business Units
4. Best-fit Partner Selection Matrix
5. Template for Selecting Alliance Partners, Involving Trust, Fit and Strategic Expediency
6. Alliance Partner Selection Tool

7. Practical Guide to Social Networks




VWAS s o) B lad V850 - (6,5b8 5 ol dubicanlons Y

ol b oo 36y CS s s el Ll o iy
ol glulid gl dzu&?&?
. [ R R . N Ackermann)
Oigd Sy pe SLa s, dnss Oloe IS (g 2 r 2 Senbe s
. L. . . . < Vg st and Eden, v
b iy Oladied Cu pde S gk Lol mul Gl 5 ag] Olaii g3 o011
JOMPA IS
(5 syl (g3l mnl peoend 5 (5,800 o)) (3512l Gl 5 b3l sl aml Al p Al o Y
(Y Gy ‘_;LA)L..:‘) D303 R o :J'Sﬁ.:*)fu: A=Y
(Y B) syl Gymse (51l Jond slail $55) 55l doss 54 555 (61> i) 5
Logg g S Sl e S T3 s SBT3 sl Sl sl
553 Shee I by sl S 3 9ng «Sos0 g 0> Sl S ) Ol Jdoss Bankeretal.,)
. . R \
XS e ) 3 Sles laais osliiul 5 Jgams LS5 Cad 3 Shes s (1996
Coxwo Sl sy S b REw
Ll s plesl Geli Ly oS, iy Lo 5 Ui (O’'Higgins
S Jb 3 Shee ool glads) ool sl g g Jb @l:.} . .LS and Weigel, Y
J .5‘-"““5.
a)j}é\ .J\AJ‘SA J.{.:va;j}é] 1999)
OF D s s 255,05 e YT
(1D B Julse Bl 515 Shae S 0 >
) Sl (S5 5 o bl Gl Sl ) )
gl g pat L. - s el s o (Treacy and
. . O g el s el s glac s - . v
Xy e . ) el s Sims, 2004)
CJJL@:.A .aj)@)l.f@g,sj:u
Z
S S des

Bes e Sl a3 g S5 ) 1)
353 fyoge il Hls AST 55l sl e
Sl ez 2358 g0 Bl el slaa o Sedssl o
Slosl 5o i Slesloge b bLS I s das o oLis Oladlas
Sphollanl Ougbs Hlal amer G35 @i )
G330 Jloms Uslnl (sl 5 SIS slas sl b
S b g Slids S Syl e £Bledd iy 5
ool 350 SalS 55 3550 5ol
R e e e O L e
45 Ll S5 oolinsl 5 Jlil ey ol dpd SLaylil 51 558
R Sl b s ol Kaags aslisl of e wls
5 G) Sl (Sl BL ol (el
das e ol (VYA (o155 5 ymrl= YA o Iy
oAb Osmer 2Rl Bl (s Glpl e oS
Gz B ple Gl pul (@)l 5kl OIS SWOT
SRl G 33505 Bl 483 5 555 MBS So s oy

Slpl 5 bdde eluly b bl Sl
)‘ Q‘J:g('.:&«éj A_M-AL.A ib) \:&L: 45 ub}«i' Ld LSJW«.«UJ}
Fleisher and Bensoussan,) sy coldy 5 laoes Ll i
Ol e 5 Olusde (sl Ol pie a8 (51 00l 2L (2015
Mo b ke Sl b Soplaal Copde 8
Slyoee 5 5l dnld dm 55 55 3wl byl s
oo (V168 (Gla S el ol (duail (551 il 5 S
(sl 5 I8l sl slal e Jals 5515l il 8
c@j)} CLA J.au): ‘L;}:‘J:”“ .)ng&p 6‘)-"0““ Byt (Y 9
L;J"J‘Jiw‘ )\J’..g\ AN ASCM»\}J u-l‘ QL\_‘.A WL’J} @}J:.g L.?m
g;.w‘ ol LS)‘KL> cd"‘&_ﬁsté Bl oLl
Lyls AST sl 5 s sl sty
5SSl @SS Gl 5 Wbl 5l S e
O (go5domn Sldas o 5 555 oo osliiul (o351l Solwesly
S s cpmear S o AST g5l 20l BUl Lyl
e85 bl sl ) (ol 1> mlis smn sl

1. A stakeholder Management Method

2. A Framework for Analysing Changes in Strategic Performance
3. Heart of The Business (HOB) Model

4. Sources of Revenue Statement (SRS)




\AY 23 Jlo YO (o o ODme 50 00l e (515l slal 3l 5 (65950

C.L;.»

elSe 10 659 5SS G L(WWAY) e ¢ 5 dammodows ¢ ol 1]

BEY .(\Y40) LA& c& 9 A'U‘C‘}) e‘_}Ua.A Sde fL;lJ« cL;v.LoLv
v)s—M\JC,.»-\._wA A o iM)S L;_)L:\f\:,..wl._..n): e ol S I
.\~/\—/\‘\ L(\)? 56)3\;5 9

L2y QLIS 0bnie s dmo bl ol (b te 2>
Ll 16350 dadllas) (93,805 Sy e By Glsms Jloain L(1Y40)
SV AFIVY (63 oy Ly pde G i st (63 08y Sy ke Ol

‘Si}:‘):‘“"l L;J‘_i)ubﬁ)) (W"\O) JL; ‘g;.:_bb K] w‘cj_) 4&“5.4 Sho
Wb L Slosle 5 80ae ol 56 ol 5 Slios de cansu 6
ff’—‘“\ ‘(\)? ‘6)3\35 V_\.&

Sl Bl o pde la Sta 5 LOVA2) Lo e o Jls s e s 5d
S s - ele slaa i s anlLasl SBT L 55,0 10l 5o
AEY=AY (DA D850 S e LOYFAY BAYAY gl b

O3 a3 &laadl 53 (63 )y g e L(VFAY) v (i Olo
Sl sl olKisls 1ol

S hors o A o 5 TN b, ey,
(,.,\3 L;Lij u\JgJ .C,..w)}&la}
OF0) e 55 5 o o 10T s $anll ¢ SLBIS 5 e

SISl 5 S e ke 8y DN SE  elaza] Sl o)y )
FY-¥4 ‘(‘f)/\ 46)3\.‘55&%\3@\?.» '“Q‘J‘.’.‘ ‘5)37};“5)}\:_&

o 1839 62,505\ Sl Sy e OTAY) el Sy o2 S
BT 06 s Ll T
Aaker, D.A. and Joachimsthaler, E. (2000). “The
brand relationship spectrum: the key to the brand
architecture challenge”. California Management
Review, 42(4), 8-23.

Achtenhagen, L., Melin, L. and Naldi, L. (2013).
“Dynamics of business model strategizing, critical
capabilities and activities for sustained value
creation”. Long Range Planing, 46(6), 427-442.

Ackermann, F. and Eden, C. (2011). “Strategic
management of stakeholders: theory and practice”.
Long Range Planing, 44(3), 179-196.

Allen, D.G., Bryant, P.C., and Vardaman, J.M.

(2010). Retaining talent: replacing misconceptions
with evidence-based strategies. Academy of
Management Perspectives, 24(2), 48-64.

Anderson, B.S., Covin, J.G. and levin, D.P.
(2009). “Understanding the relationship between
entrepreneurial orientation and strategic learning

Sl (Bme Sl 5 Bl J1s (sla jim g5 53 edleslinal (6551l
Wl 5 gl cnl il el sl 0l (30 ddom (551 2
Py 3 018 sl Jle T S 4 Sl e w
oot Ml 4 4z bl bl ool ol CoanleS Wilesy
Sl BB (6,555 (2, Loyl b agarlse 5o aglejles
2,8 1A e el lall 4 a g ol 4 e

BAS gl o5 2l & e dey s e Oloe o) 2
Ll Kl S8 5 Sl by ok B
Ol 5 Olpde & SOlaul g Somlia apal LS 5
ol 62972 Sl LT Dl sl (3Lt 5 035
s by e e <ol el (VT8 (S 5 L)
Srosls o 2l 5 (55l DY Ao e us Sl
sl Gl b lie 9 51l (5 SR A ol
55 Gt P <)

05558 Slal sl (551 7)ol o8 bl (rrizean
S el 8 Vb oS 305 o slgring (Aisd e eslital
Bl 355055 Ssline (glaolSuys 5 8 155 (gl Ll ¢lsl
4 g b S ol gl e arlye O L 4 (Sl
Pl s (al 3 b b me Sl 5 o (oo sl
S o Uil ol 31 b 53Lid U 1y 355 (55500

o Seuss slpl sy s Las e 0L S
G os5lnml Ooe 5 odd Biae Ol (63540
3V ok 35 53513 592 5 (930 5 bl LagsT k55 )8
Sbras £ 53 5 Liledls s (63,258 il 4 o535 sbayl)
Lle3,55 5555 S smnS Sloyslie GAES,805,)8 5 Jlds
5 &S5 ol @ a5 L oplpls «(Vuorinen et al., 2017)
F R 020208 A fae DaES (S Lol reer
Syl &S Slidses 555 o0 3Ly (Righy, 2001) sl
Sl Gl 5o oS ola gy 4 S o (Bme |y ol
355055 daled Bl (gl SN e 5 Aigd o oslinul Jad
AL a8l (g g am fee 53 Dl 035283, 5 ke

oo by sl B3 Coadl e b S0 )b )
I 0335 390 (2008 (555 5 (S5l Ty ke 84S
56 SISl 835> e 3 (T 1B 4 5 )l 5558 5
LS 5 SLEIS ashew) 3,08 oo Jlu 03 350 55 (Gl
NIl 3y 5 Q\Jf.i..a)}; spi e slgia (VA0
LI Ol 5 S 4 e bl cnl 5 sl 5 sl
032 O s pelans (SLB)) pshatens e cnl 55 0o B yne
2,8 S8



\vag )LQ). A S)L.o.,i: Y 5)3¢ - 6)5L..9 9 plc SALWIM \As

Campbell, A., Goold, M. and Alexander, M. (1995).
“Corporate strategy: the quest for parenting advantage”.
Harvard Business Review, 73(2), 120-132.

Christensen, C.M. (1997). “Making strategy: learning
by doing”. Harvard Business Review, 75(6), 141-156.

Cooper, R. and Maskell, B. (2008). “How to
manage through worseebeforeebetter”. MIT Sloan
Management Review, 49(4), 58-65.

Courtney, H., Kirkland, J. and Viguerie, P. (1997).
“Strategy under uncertainty”. Harvard Business
Review, 75(6), 67-79.

Cross, R., Liedtka, J. and Weiss, L. (2005). “A
practical guide to social networks”. Harvard
Business Review, 83(3), 124-132.

Cummings, J.L. and Holmberg, S.R. (2012). “Bestefit
alliance partners: the use of critical success factors
in a comprehensive partner selection process”.
Long Range Planing. 45(2/3), 136-159.

Currie, W.L. and Seddon, J.J.M. (1992). “Managing
AMT in a juste in time environment in the UK and
Japan”. British Journal of Management, 3(3), 123-136.

Day, G.S. (2007). “Is it real? Can we win? Is it worth
doing?” Harvard Business Review, 85(12), 110-120.

Drozdow, N. and Carroll, V.P. (1997). “Tools for
strategy development in family firms”. MIT Sloan
Management Review. 39(1), 116.

Duck, J.D. (1993). “Managing change: the art of
balancing”. Harvard Business Review, 71(6), 109-118.

Duncan, W.J., Ginter, P.M., and Swayne, L.E.
(1998). “Competitive advantage and internal
organizational assessment”. The Academy of
Management Executive, 12(3), 6-16.

Durand, R., Grant, R.M. and Madsen, T.L. (2017).
“The expanding domain of strategic management
research and the quest for integration”. Strategic
Management Journal, 38(1), 4-16.

Eden, C. (1990). “Strategic thinking with
computers”. Long Range Planing, 23(6), 35-43.

Eisenhardt, K.M. and Sull, D.N. (2001). “Strategy as
simple rules”. Harvard Business Review, 79(1), 106-119.

Ferreira, N., Kar, J. and Trigeorgis, L. (2009). “Option
games”. Harvard Business Review, 87(3), 101-107.

capability: an empirical investigation”. Strategic
Entrepreneurship Journal, 3(3), 218-240.

Andrews, K.R. (1987). Concept of Corporate
Strategy. Richard d Irwin.

Apgar, M. (1995). “Managing real estate to build
value”. Harvard Business Review, 73(6), 162-173.

Aron, R. and Singh, J.V. (2005). “Getting offshoring
right”. Harvard Business Review, 83(12), 135-143.

Bach, D. and Allen, D.B. (2010). “What every CEO
needs to know about nonmarket strategy”. MIT
Sloan Management Review, 51(3), 41-48.

Banker, R.D., Chang, HsieHui. and Majumdar,
S.K. (1996). “A framework for analyzing changes
in strategic performance”. Strategic Management
Journal. 17(9), 693-712.

Barney, J.B. and Hesterly, W. (2008). Strategic
Management and Competitive Advantage: Concepts
and Cases. Prentice Hall. Upper Saddle River.

Barney, J.B. (1995). “Looking inside for competitive
advantage”. The Academy of Management
Executive, 9(4), 49-61.

Bartlett, C.A. and Ghoshal, S. (1990). “Matrix
management: Not a structure, a frame of mind”.
Harvard Business Review, 68(4), 138-145.

Bassi, L. and McMurrer, D. (2007). “Maximizing your return
on people”. Harvard Business Review, 85(3), 115-123.

Bierly, P.E. and Gallagher, S. (2007). “Explaining
alliance partner selection: fit, trust and strategic
expediency”. Long Range Planing, 40(2), 134-153.

Birkinshaw, J. and Sheehan, T. (2002). “Managing
the knowledge life cycle”. MIT Sloan Management
Review, 44(1), 75-83.

Brouthers, K.D. and Roozen, F.A. (1999). “Is it
time to start thinking about strategic accounting?”.
Long Range Planing, 32(3), 311-322.

Brown, J.S. (2004). “Minding and mining the
periphery”. Long Range Planing, 37(2), 143-151.

Brush, C.G., Greene, P.G. and Hart, M.M. (2001).

“From initial idea to unique advantage: the
entrepreneurial challenge of constructing a
resource bhase”. The Academy of Management
Executive, 15(1), 64-78.



Yo 23 Jlo YO (o o ODme 50 00l e (515l slal 3l 5 (65950

and Schwarz, M. (2006). “The role of strategy
workshops in strategy development processes:
formality, communication,
inclusion”. Long Range Planning, 39(5), 479-496.

co-ordination and

Holmberg, S.R. and Cummings, J.L. (2009). “Building
successful strategic alliances: strategic process and
analytical tool for selecting partner industries and
firms”. Long Range Planing, 42(2), 164-193.

Hoopes, D.G. and Postrel, S. (1999). “Shared knowledge,
“glitches”, and product development performance”.
Strategic Management Journal, 20(9), 837-865.

Irwin, D. (2002). “Strategy mapping in the public
sector”. Long Range Planing, 35(6), 637.

Jarratt, D.and Stiles, D. (2010). “Howare methodologies
and tools framing managers»> strategizing practice in
competitive strategy development?”. British Journal
of Management, 21(1), 28-43.

Jarzabkowski, P. and Kaplan, S. (2015). “Strategy
tools-in-use: a framework for understanding
‘technologies of rationality’ in practice”. Strategic
Management Journal, 36,537-558.

Johnson, G., Whittington, R. and Scholes, K.
(2011). Exploring Strategy. Prentice Hall.

Jose, P.D. (1996). “Corporate strategy and the
environment: a portfolio approach”. Long Range
Planing, 29(4), 462-472.

Kaplan, R.S. and Anderson, S.R. (2004). “Time-
driven activity-based costing”. Harvard Business
Review, 82(11), 131-138.

Kaplan, R.S. and Norton, D.P. (2000). “Having
trouble with your strategy? Then map it”. Harvard
Business Review, 78(5), 167-176.

Kaplan, R.S. and Norton, D.P. (2004). “Measuring
the strategic readiness of intangible assets”.
Harvard Business Review, 82(2), 52-63.

Kaplan, R.S. and Norton, D.P. (2007). “Using the
balanced scorecard as a strategic management
system”. Harvard Business Review, 85(7/8), 150-161.

Kaplan, R.S. and Norton, D.P. (2008). “Mastering
the management system”. Harvard Business
Review, 86(1), 62-77.

Keller, K.L. (2000). “The brand report card”.
Harvard Business Review, 78(1), 147-157.

Fjeldstad, O.D. and Ketels, C.H.M. (2006). “Competitive
advantage and the value network configuration: making
decisions at a Swedish life insurance company”. Long
Range Planing, 39(2), 109-131.

Fleisher, C.S. and Bensoussan, B.S. (2015).
Business and competitive analysis. New Jersey.
Pearson Education Inc.

Foster, M.J. (1993). “Scenario planning for small
businesses”. Long Range Planing, 26(1), 123-129.

Gadiesh, O. and Gilbert, J.L. (1998). “How to map
your industry>s profit pool”. Harvard Business
Review, 76(3), 149-162.

Gates, S., and \ery, P. (2003). “Measuring
performance during Mergers and acquisitions
integration”. Long Range Planing, 36(2), 167.

Ghemawat, P. (2001). “Distance still matters:
the hard reality of global expansion”. Harvard
Business Review, 79(8), 137-147.

Giles, W.D. (1991). “Making strategy work™. Long
Range Planing. 24(5), 75-91.

Goodwin, P. and Wright, G. (2001). “Enhancing
strategy evaluation in scenario planning: a role
for decision analysis”. Journal of Management
Studies, 38(1), 1-16.

Guerras-Martin, L.A., Madhok, A. and Montoro-Sanchez,
A. (2014). “The evolution of strategic management
research: Recent trends and current directions”.
Business Research Quarterly, 17(2), 69-76.

Hall, R. (1993). “A framework linking intangible

resources and capabilities to sustainable
competitive advantage”. Strategic Management
Journal, 14(8), 607-618.

Hambrick, D.C. and Fredrickson, J.W. (2001). “Are
you sure you have a strategy?”. The Academy of
Management Executive, 15(4), 48-59.

Heracleous, L. and Langham, B. (1996). “Strategic
change and organizational culture at hay
management consultants”. Long Range Planing,
29(4), 485-494.

Higgins, J.M. (1996). “Innovate or evaporate:
creative techniques for strategists”. Long Range
Planing. 29(3), 370-380.

Hodgkinson, G.P., Whittington, R., Johnson, G.



VWAS s o) B lad V850 - (6,5b8 5 ol dubicanlins vs

Mintzberg, H. (1994). The Rise andFall of Strategic
Planning. Prentice Hall. Hemel Hempstead.

Narayandas, D. (2005). “Building loyalty in business
markets”. Harvard Business Review, 83(9), 131-139.

Neilson, G.L., Martin, K.L. and Powers, E. (2008).
“The secrets to successful strategy execution”.
Harvard Business Review, 86(6), 60-70.

O»>Higgins, E. and Weigel, J. (1999). “Heart of the
Business: a new tool for tracking and increasing
value added”. Long Range Planing, 32(1), 65-74.

Pearce, J.A. and Robinson, R.B. (2009). Strategic
management: (formulation, implementation, and
control). Boston. McGraw-Hill Irwin.

Piercy, N. and Morgan, N. (1991). “Internal
marketinge the missing half of the marketing
programe”. Long Range Planing, 24(2), 82-93.

Priem, R.L. (2007). “A consumer perspective on value
creation”. Academy of Management Revie, 32(1), 219-235.

Qian, Yi. (2014). “Brand management and strategies
against counterfeits”. Journal of Economics and
Management Strategy, 23(2), 317-343.

Repenning, N.P. and Sterman, J.D. (2001). “Nobody ever
gets credit for fixing problems that never happened:
creating and sustaining process improvement”.
California Management Review, 43(4), 64-88.

Rigby, D.K. (2001). “Putting tools to the test:
senior executives rate 25 top management tools”.
Strategy and Leadership, 29(3), 4-12.

Rigby, D. and Zook, C. (2002). “Open-market
innovation”. Harvard Business Review, 80(10), 80-89.

Robertson, C.J. and Crittenden, W.F. (2003).
“Mapping  moral  philosophies:  strategic
implications for multinational firms”. Strategic
Management Journal, 24(4), 385-392.

Rockart, J.F. and Hofman, J.D. (1992). “Systems
delivery: evolving new strategies”. MIT Sloan
Management Review, 33(4), 21-31.

Rudder, L. and Louw, L. (1998). “The SPACE
matrix: a tool for calibrating competition”. Long
Range Planing, 31(4), 549-559.

Schilling, A. and Hill, C.W.L. (1998). “Managing
the new product development process: strategic

Kettinger, W.J. and Teng, J.T.C. (1998). “Aligning
Business Process Re-generationto strategy: a framework
for analysis”. Long Range Planing, 31(1), 93-107.

Kim, W.C. and Mauborgne, R. (1999). “Creating new
market space”. Harvard Business Review, 77(1), 83-93.

Kim, W.C. and Mauborgne, R. (2002). “Charting
your company»>s future”. Harvard Business
Review, 80(6), 76-82.

Lederer, C. and Hill, S. (2001). “See your brands
through your customers> eyes”. Harvard Business
Review, 79(6), 125-133.

Luehrman, T.A. (1997). “What>s it worth? A general
managers guide to valuation”. Harvard Business
Review, 75(3), 132-142.

MacMillan, 1.C. and McGrath, R.G. (1995).
“Discovery-driven planning”. Harvard Business
Review, 73(4), 44-54.

MacMillan, 1.C. and McGrath, R.G. (1996).
“Discover your products> hidden potential”.
Harvard Business Review. 74(3), 58-73.

MacMillan, 1.C. and McGrath, R.G. (1997).
“Discovering new points of differentiation”.
Harvard Business Review, 75(4), 133-145.

Maitland, E. and Sammartino, A. (2012).
“Flexible footprints: reconfiguring Multinational
corporation for new value opportunities”,
California Management Review, 54(2), 92-117.

Markides, C.C. (1997). “To diversify or not to
diversify”. Harvard Business Review, 75(6), 93-99.

Martin, R.L. (2015). “There are still only two ways
to compete”. Available in: https://hbr.org/ 2015/04/
there-are-still-only-two-ways-to-compete.

McWilliams, A. and Siegel, D.S. (2011). “Creating

and capturing value: strategic corporate social
responsibility  resourceebased  theory, and
sustainable competitive advantage”. Journal of
Management, 37(5), 1480-1495.

Miller, K.D. and Waller, H.G. (2003). “Scenarios,
real options and integrated risk management”.
Long Range Planing, 36(1), 93-107.

Mills, R.W. and Weinstein, B. (1996). “Calculating
shareholder value in a turbulent environment”.
Long Range Planing, 29(1), 76-83.



\A 23 Jlo YO (o o ODme 50 00l e (515l slal 3l 5 (65950

“Object-orientation: a tool for enterprise design”.
California Management Review, 46(4), 89-110.

Whittington, R. (2006). “Completing the practice turn in
strategy research”. Organization Studies, 27(5), 613-634.

Wiig, K.M. (1997). “Integrating intellectual capital
and knowledge management”. Long Range
Planing, 30(3), 399-405.

Wright, R.P., Paroutis, S.E. and Blettner, D.P.
(2013). “How useful are the strategic tools we teach
in business schools?”. Journal of Management
Studies, 50(1), 92-125.

Yoffie, D.B. and Kwak, M. (2002). “Mastering
balance: how to meet and beat a stronger opponent™.
California Management Review, 44(2), 8-24.

Zeithaml, V.A., Rust, R.T. and Lemon, K.N. (2001).
“The customer pyramid: creating and serving
profitable customers”. California Management
Review, 43(4), 118-142.

drs BAaR2pl5 S e Uieay Corto dnwss
Sl alls olpen w1y odate Plas sty Lo
Slesise ol b plaadled diey wlaly 0,505 mlio
3 sl glacd iy (B 5l S e p ) amy slows

imperatives”. The Academy of Management
Executive, 12(3), 67-81.
Schoemaker, PJ.H. (1993). “Multiple  scenario

development: its conceptual and behavioural foundation”.
Strategic Management Journal, 14(3), 193-213.

Schoemaker, P.J.H. (1995). “Scenario planning:
a tool for strategic thinking”. MIT Sloan
Management Review, 36(2), 25-40.

Shay, J.P. and Rothaermel, F. (1999). “Dynamic competitive
strategy: towards a multieperspective conceptual
framework”. Long Range Planing, 32(6), 559-572.

Simanis, E. and Hart, S. (2009). “Innovation from the inside
out”. MIT Sloan Management Review, 50(4), 77-86.

Siren, C. and Kohtamaki, M. (2016). “Stretching
strategic learning to the limit: the interaction
between strategic planning and learning”. Journal
of Business Research, 69(2), 653-663.

Slywotzky, A.J. and Drzik, J. (2005). “Countering the biggest
risk of all”. Harvard Business Review, 83(4), 78-88.

Smit, H. and Moraitis, T. (2010). “Playing at serial
acquisitions”. California Management Review, 53(1), 56-89.

Spee, A.P. and Jarzabkowski, P. (2009). “Strategy tools as
boundary objects”. Strategic Organization, 7(2), 223-232.

Stenfors, S. (2007). Strategy Tools and Strategy
Toys: Management Tools in Strategy Work.
Helsinki School of Economics A-297.

Tjan, A.K. (2001). “Finally, a way to put your
internet portfolio in order”. Harvard Business
Review, 79(2), 76-85.

Treacy, M. and Sims, J. (2004). “Take command of your
growth”. Harvard Business Review, 82(4), 127-133.

Trueman, M. and Jobber, D. (1998). “Competing
through design”. Long Range Planing, 31(4), 594-605.

Vaara, E. and Whittington, R. (2012). “Strategy-as-
practice: taking social practices seriously”. The
Academy of Management Annals, 6(1), 285-336.

Vuorinen, T., Hakala, H., Kohtaméki, M. and
Uusitalo, K. (2017). “Mapping the landscape of
strategy tools: A review on strategy tools published
in leading journals within the past 25 years”. Long
Range Planning, In Press.

Watson, R.T., Zinkhan, G.M. and Pitt, L.F. (2004).






