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Extended abstract

Introduction

The concept of destination marketing has been a key factor in the strategy of many local
communities for more than a decade, seeking to gain a competitive advantage in a particular
field (eg, production, tourism, art, sports). Today, Tourism destinations have fierce competition
with each other. Tourist destinations marketing provides a way to differentiate a destination
from its competitors and is considered as an important tool to increase the competitiveness of
tourism destinations. Revisit Intention is one of the concepts considered in destination
marketing. One of the issues facing tourism marketers is determining the factors associated with
the intention to revisit tourists so that they can be effective in re-attracting current tourists. The
destination brand image is an important factor in the development of tourism and destination
marketing. In fact, tourists travel to destinations to visit their mental images. The destination
personality attributes human personality traits (eg, intimate, exciting, attractive, etc.) to a tourist
destination. The character of the destination creates a special kind of tourism experience. In fact,
the tourism experience is the essence of the tourism industry and hospitality. Researchers argue
that memorable tourism experiences affect tourist satisfaction and are the best predictor of
future tourist behavior. The present study examines the impact of the destination brand image
on the revisit intention, introduces suitable grounds for the success of tourism destinations, and
offers strategies to guide tourism managers. Therefore, this study examines the mediating role
of selected components of tourist destination marketing, including the memorable experience of
tourism, destination personality and satisfaction in the relationship between the destination
image and the intention to revisit the tourist destination.

Methodology

The present study is an applied and descriptive-correlational research. The statistical population
of the study included tourists visiting Ardabil in the spring of 2019. Also in the present study,
the data collection tool is the standard questionnaire consisting of 26 main questions for the
variables of the destination brand image, intention to revisit the destination, destination
personality, experience and satisfaction of the destination, which is based on 5-point Likert
range. According to Morgan's table, the sample size was estimated at 384 people. We distribute
450 questionnaires and 420 complete questionnaires were collected and analyzed. Cronbach's
alpha results and the combined reliability coefficient (CR) confirmed the reliability of the
questionnaire. To analyze the hypotheses, Lisrel software and structural equation modeling
methods were used to test the hypotheses derived from the theoretical research model.
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Results and discussion

This group of people, with a total of 160 people, accounted for 38.1% of the total sample size.
In addition, people with a bachelor's degree show a higher frequency than other members of the
sample. With a large population of 223, the group accounted for a total of 53.1% of the total
sample. Also, in the study of the number of trips to Ardabil, 4 to 5 times with a frequency of
150 people had the highest frequency. In the variable study period of residence, 2 to 3 days with
a frequency of 122 people, in total, 29% of the total sample has been allocated. Also, in the
study of income variable, it was found that people with an income of 10 to 20 million Rials with
168 people had the highest frequency.The first hypothesis of the research states that the
destination image affects the intention to revisit it; the T-value of this hypothesis is 7.79, which
indicates that this hypothesis is confirmed. Also, the beta coefficient of this hypothesis (p) is

equal to 0.76, since the path coefficient obtained is positive, so this relationship is direct. In

order to test the other three hypotheses of the research, which have an intermediate variable, the
Sobel test was used according to the obtained path coefficient. The z-value of the three
hypotheses -that had a intermediate variable- was 2.38, 8.45 and 2.65. Based on the results of
the research, it can be said that the destination personality, the memorable experience of the
tourist and the satisfaction of the destination in the relationship between the destination brand
image and the revisit intention, have a positive and significant mediating role.

Conclusion

The results of the hypotheses confirmed the positive relationship between the destination brand
image and the revisit intention and also confirmed the mediating role of the destination
personality, experience and satisfaction of the destination; therefore, focusing on improving the
brand image of the destination can be one of marketing strategies to increase competitiveness
and differentiation of destination. Based on the obtained results, it is suggested that the
destination management improve the mental image of the destination among tourists by carrying
out advertising and promotional activities. Based on the obtained results, it is suggested that the
destination managers, create the facilities of tourism infrastructure and valuable features in the

tourist destinations, in order to improve the satisfaction and loyalty of tourists to the destination.

According to the research results, destination managers should pay more attention to improving
the quality of tourists' experience when determining and formulating long-term strategies; In
order to create the facilities of tourism infrastructure and valuable features in tourism
destinations, more serious efforts should be made to improve the satisfaction and loyalty of
tourists to their destinations. Also, in order to motivate the reuse of tourism services, the
consumption behavior of tourists should be analyzed and their basic needs should be identified.

Keywords: destination brand image, revisit intention, destination personality, memorable
tourism experiences, satisfaction with the destination.



VYRRl €} Bylowd oV By93 ¢ g oo (535053 ,5 dolibund
VA-VEY . a0
http://doi.org/10.22059/JUT.2020.286895.697

20050 WO H Wad g wadio W pgal Wil
S 55w 3 wado i Coloy g Cuatui (5 SRS 3F (SWiloslid 4 2 gldlawlg (i

Ol eyl e o)) s olSuiily ¢ JE)5L o e Al il S (comeiilsy — gl pud by ailga Uao
Al o)) sl Bises ol&ils ¢ S8 )3l cu e il — 8,15 B
Oyl eyl e sl Bies olKuiils ¢ S )3k o e Jbskiwl — (5495 3155 Nums 8L

YA/ Y/YY tallio 5y VYUY +/VY sallio iy

s

NS BAS 13]k phw Slo o5 g pgead | sl 3390 (6)R53)5 (2b)l3l Ko 9,8 alail chaie g
i S g p8b gy pile iR | i gyl And e Sigy ol dualie Sy 4 gl
P9y Sl (65835 dade jl colis) 5 (Sasleshan e e ldlanly (B aome 33l Aab
WA e 3 o ol (S1883,5 S (2ol ool (ylel amsls ABl oo (St £55 ]| 5 hrogi 35
P Bolad Oyywds dolidiwy FO+ 5800 ()lo] ansls d9a0wel pzes S 01008 o Jud )l 5ol &
dolidiny O Sl e mgsy slmodly (6)513,5 (gl o3l 3l dolioy ¥V 5 i8S, ols
Yolse Jas g Lisrel g Spss jl58le 5 5l osls Judowsdy o0 jelaiedy b odldiwl Jlaw Y8 (gol 5,luiliu!
U5 daalie jl sa0me 1335l A s dualie X5y gl &S 3 (LS 3o sl sl oudodlinl (g l3 L
g Comadid (58,8 Saslasbans a8 4 2g o5 (Sl hagh bl e 2> (5 3o
ool o oyl glada wly i85 duade 5l ddome 3L duaB g Jale Ny pawd oy dlaly jd daide | Cols,
(OlR83)S d00m0 33k wad aljal sl 3 39 o dlaidiy (6)583,5 0jg> (i) dely 4 BuiS @l
S e Mpled I chale Xy pgal Sl & dxgi L g > 18 aise |y (6)R05)5 wale Xy gt
Sl olSb0,8 saome il Jlaas! 5o,k ol 516 asled sloe! (1 R0,3 23 3 (6)K53 )5 late Ly ]
Sy il (6 )KiE0,8 dade

aio jl colsy (6)585)5 Saileslds 4,55 3dome 35l Muab cuaiis Ly p ol 35S 5 5lg

Email: info@drgz.ir Jgkuuns 0L g9 1)



YRR )l ¢) 5ylond oY By93 g phed (8 y5onid )5 dolibund "o

£

oo
a4 o aalgx Sl ol sl 3 (Lol Jole S 4 o5 cunl ans iz Sl Gl date (2L)l3L psrde
el 008 i Al oo (5559 5 65008 Mg (Jlaglgiedr) (ol 0jox )3 (0B) Coje 4 oliwd L
Ryad dgte Sk 3 S gyl alopw )b 51 B A8 (0 W Sdgd (g g () Melaew I (55l 09 el
J> 4 e (Souiden et al,2017:35) auiso 3g, |y 395 slamdl da gyl samme obcwsdee g ol claKe
e gelyr @y Sl i bl Jo alie ola Sy 9 Clav b gaolie e jl oK ,5 el 4]
§,5=id,S Jolas (Usakli & Baloglu,2011:117) a5 e bl 4y candVh caaSh olaolKiolil o jlo loge
G55 dolie oL ylib jedaie pas (Hildebrandt & Isaac,2015:24) siloads gyds) (s saculd, b
g bl walyd o 5,84 pa e b Shy » WST L ) 4 Cons dalle o (Lo Oglite Caa 1) (B,
o= (Qu et al,2011:65) 3545 o0 a3 )3 jlas 1> (£,5050,5 dolde (g pdycolsy (isli8l Cas ago I3l laisa
sl jLdy o La ol 1515 g dade sy pgas addllas g (wyp 4 obyl5b bl b Cowl odd el inonl
1 ot Jole Jua o 1y g (Baloglu et al,2014:106) siles 18T su50 1005b b wiilen oK ,S
2 ,5id)S awd peas oLyl (Fazli & Yilmaz,2012:178) 59, oo jlesd 4 Jate oblib 5 (6)555)5 dawgs
I Sk slemr S15 00 pore (ol ol dalle dy S JRB3) (5,55 1 NS I (ST Jelge I (S dualie 3,5
S (65005 Lolie du dgn bd sl ypaad il gly ), KE0,5 28lg ) 5 Ail date wgele slacuxdly
swa s sla Sig Mabe Cuasus (Prayag & Ryan,2012:346) -] Logele (slacusdly bl 4 4 1S o
8 iy liios Mojl joia (K28 58 9 (5,55 2 oyl 18U g dalle Casid g g (e atlg) S0 b
GRS 53 3l old g9 bl Coge dale Cunasid £550 ogw jl(Chen & Phou,2013:1067) il
S )5id)S an s & Blgyd islad oo ol 1y (6384 pastio (6, R50,5 C)lod astine Cawasud by dolie 5 ol
a5lgzy ol cnl 5B amd ) BT 4y 5 0,8 bl 55 e e Ty Sailealids )l 4l Aol 45205 e
6 5id,S Jolie jl 1,8 )3 Swlesbay oylos ((Neuhofer et al,2015:246) aas isl38l 1) 555 (s pisculd,
A Capuns 33,8 d objyl m (b pgad a5 o5l e ol pln (S e bl U (gl 1y Lasuie jglas
(Veasna et al,2013:517) 545 o yuiw ,aid)50 dafo 4 ol Siun Jd 03l] jlon & il Jsllas dunde
S, (elym 00 S i e ‘(MTESI) &8 Suledbay oy oS wiS o SVl ) Sig
Jua o | 2t A3l dad 5 Kb )T Cols) ot Cae 0diS s g LA Hlae S SOLE 5 sl ), K508
5 4 sl EUT Gy 09,5 95 Logas (6,5%53,5 wlods 51S G s .(Chandralal et al,2015:682) 1.3l
6 53)S ©lod s oasimdaslyl jl cunlio g olgsds 3,65 10 o il 4 yocie oS ol Caliste wlie I 0l 69l aen
Dy o dalllas daome Ld3L dad lgiedy (6, K50)5 (gykas Sl jo kel ) (Kim et al,2012:15) 55 0
OB g cnl orcnlil e d) (R85 (e pleialy Caa 1y (ala)lSal) g 03900 (Byme |y oS80S
a5 b (5, 5L83,8 aslosbes a8 Jold (6,5808 alia b b oo sladlze (slebaly
Ol 3o B gy )90 (5535 dade I daome W3k uad g dake Xy gl podde (s alaly ) 1) ade

5l Slesle aind glbas b olwl
)15 o) syl daie 5l duome W35l MuaB py Mae Lipy prgual

1. memorable tourism experiences



AR wed 0 M35l My Madie Wiy gl WU/ o) Kod g gl sy ailes

7

)5 (glabauly (55 daide | Saote 3}l Mab g Mo Ly sl (s dlaily ) laie Coases
lealy (id dado Sl 30 ome 03]l 2 g dake Ny pgal (g da) 3 (K85 Suilesbay 48 %

Sy

*

Ol lalawly (il Jade | ddse 35l lad g Made Ly pewal Cpo dlaly )3 duade jl cols, %
O adaly oy 4 ()3l Sl Lo B9y (55,4 L ldllie 3 (WAP) (lawy (llpai 9 (2Ysb
aS 395 o 5l Sl Limgh gl bl dabe 5l daome 13jL Mad g duade | 8D pouad dlel o SleMbl xbio
SB35 S D g fizmen 2)l5 (5l tne b e I S ind gy dble g LS i) g
Iy e 395 gy )3 (Yo VA) 5hlSon 5 S5 ams oo )8 1l Coots |y duaile 4y 3450 i Auab lunis |
25 28,5 5 (gsda90 PLS Jl3le 5 J oslinul b Jas ool s ol o8 30,8 b (5,K55,5 dizes
Sl S paad oy alaily o asl )l 1) jate 450 dw i Clol il dade jygual a5 ol LiS e
2985 3 (g g B by 5805 apliy S oo Jos S8l K lsisa K0S ST, g e
D9l Mdlgd Cawd 4y (3L SNledbay ylo wiS wlasl a5 3l Jleis] i )il les a4 wisl asls aabo
oylos U lhm |y Jace aimoy 53 (Vo IV) oS il dmled 5 oxie e D5l Meab &y 365 dygidy 5
Aol a8 e ) K38 Colisy e 05 (3 Lol (st b | 5005 (o)l 2B 5y (6,500
Sy o (6,5080,5 Saslesbay oylos a8 3 ol 5 (Sl Gimgp bl 0,8 (b lada ey lils g dase
L_:)l_>u ‘U_")_’ 09)4_; ..))l.) d)l.)l_l.sm9 MFLJ‘MJ ).iw.))f wLO)g)Jw)JwM9)§w>)§ D.A.u]
ohKen 9‘“&.}39») 13,5 ool Kid)S 51 claylid,y onisS puns Jole op e olgieds (6,5050,5  Suiledbay
olis plin) (igiy gls Widly dale poal o dalle Cuad parde Gm bily) sz & iRk ) (V4Y)
g Mo S5 4 Comss (),553,8 (5,55 1 soniitune pil g Canl e Copasid 0038 i i Mualio ygual 45 3l
oo a0, S alb 1y Jio Soded 4 date | diome 13k dad g lads 4y (S D caio Uy paal 20
HLSed 5 “silo 303 da e I 3uome 35l My soninn il 5 Cuo il dae Ky ygal (gl oolod B o
sy sl b cov cul (San K53,5 sume 335k duad a8 Wl Ui 3¢5 lidss s (Y+)0)
;9_259 o= Al )lif)gl“ Ol B3,5 350 1d5b dad y Wilgs oy pl (6553 )5 ate obyliL slaadie
Ol G g dade Cua Sl g pgal Gn bly) ey & S gk Eedse L badye lallie )3 55 (Y4Y)
‘wﬁd)lawsgﬁ:ﬁ)ﬁjbx@ﬁwdab olis basl asdhy (6,K65,5 Cople 0 penlas

> dade I 53,5 uls) (pen 9 e &y (Stn )5

S Sl

Moo Ay g gui

Ol (635805 Ctio )3 il (gl gl ¢ patdie VI 2 jled (sl e lagi I (S 2l ple
083l Xgd Joas o uBaB Ll Xy S aSl sl )R85 saplojle )5 (o0 g0 dale gl awg el
Sy pea (Anh,2012) Wb 28 Ly dSuCush 1 aw g bduisy wgelol (6,863)5 Gledd 1y wsels

1. Zhang

2. Kim

3. Souiden

4. Stylos

5. Meleddu

6. Chen & Phou



YRR )l ¢) 5ylond oY By93 g phed (8 y5onid )5 dolibund "y

31y o poas (Fazli & Yilmaz,2012) col dabo ob)b g 3390 ()553,5 dnwgi yohaiods oge (Jole dado
S5 On gl polal alie) Jto (Sl (sl meS (BAESWL K> Sl g el (g2 (B Jelge
P gadd Oygod oS a wgdlh (EAS B pas fnl n ogMle Cusl Jlaid )90 alie (oo Sy g W8y 0109,
Sl gl o5i3)S A oo sloml 45l dale ()] 5l &S (R85 o (e |y s pglal 395 (@0
Sade pgad inlpll tade ugale (Sacually LI 4 & S o i (6)R03)5 Jolie 4 355 (8D sl
2y (£98 Jade Ay paas S bl (Schwaighofer,2013) wib o o] Lwgede (slacusdly | Sate sl
4 0)kgd yaw sl 05l g ol p Mlgi e gdly § St poal S Gizmed sl GLRES i gl
48 39y oo yLlanil ogMeay Bl 4l olies w5 lwgd g 0dlgls 4 i iy alis Glls g Lade ]
o2l bl bl 503 4 ol ety g o 1 30me 105k & bled yid e IS g b S0 )5

(Veasna et al,2013) wules ,X55,5 bl anl b Sy 4 Sbls K8 Wlgs oo duabio yguas ¢ pols]

daze L35l wad

o)Ll (5)R53)5 duao ot &y shus J1)S5 428 Jlad g (Solel 0y (6855)5 dualle Sl s 30, s
355 b Ok )3 e Al S 2B Ojged Gl |y 6585 Lale S il 4 erenal )l
o aS s Jlaw cpl Olos 8L (gomtius ) dduad (6)50653)5 050> o, Ko} (WYAV. ) Ken 5 (o lag)
Chen & ) W)l Jaie ol 3 3ae 15b g 300 4 el (6,553,5 dale G 4 e duog & iled ), 55,5
IS e (6,K55)5 Juate S5l dame 5L 4 bled &Sl o] yol ol bYs 5l S s (Phou,2013
A ol Re )3 ol jo el (6,80 )3 ade 4y ()bl liee (ol oabad 3 Jlas > K>S (5)blg (sl sl
gib o Cgmo oo (5 )y Jolo dame 135l Mab g o CUL Made ol dlgiin 4 Jrled g duale jl 0L
S S Jleislay prde ool (VWA 2ly05 9 (glod) Cusl 0ad Juwe (6)883)5 Cliiod > S ggdge & oS
Aol xe 4 ddome A0 a8 e ioren W0)l0 o)Ll Mate SOl dase WL L g BaiS 05l lawgy S
9 olddledy olals ailen (canlsd yuisren (Cunl (6,K50)5 wolio b b K6 5l o,bgd wojL cps Kid,5
lejcse a5 cul s waze 135b dad wlel ol gl o Cons 4 (61,5 BALS G yme 5l X 4 g)blg
(WA hlSan 5 (29)5) Cusl 039 42 953)90 (£,552)5 9 (2b)lib > (Vs

A Comases
B 1y 8y caass STl o badye e SO @ a8 ol Slusl cla S 5l clacgeme dade Copais
2 el sST e g0 (53loparie (sding i g (St «Siuald (et (C8lao) Coopans (pased da gy
g eS| .85 513 8 ool iwld g 00LS 8 pan Hld,) Sy0 (gl (g3ax0 GY guatte D90 ) 5 iliie slaKin,8
155905 gl 5 Gy y5 Mo b L ye ludl jaslad 5| cldcgorre |y duatte cnased (ST Jao 4 1514 Sls
pode SIS o5 9 (lomd Cuarao 1B o Cand Lo & |) dilu pp (FmaSeld e dw Jiluo )55
(2013 Chen & Phou,) 35y 0 )5 a5 (5,5:0,5 sladaio gjlwplaio g b S5y oy (olp date Cunascd
Gt el BB 53,5 ) Kl dog 1S 15 45 Caud b iz Sl e e oS oy
ol (63505 popto (6)503)5 059> 43 porto (pl |y icwl 00,8 Ll 093 @ ) (65iaS avgi Cladllas )0 Muats
il 1Bl e GAugs B 5 et B (a8 T 9,8kes sl Sy ool p Waaiie (olbcudse
$583)5 Sl 35 &0 Mg whahe v g Andltiy 1) 5 LS Sla Sy 5 i J odliz
laie glyn Conn sl patas jl ads UL L (Baloglu et al,2014) xS (gl S |, Kid,5 cuf 5 g

1. Ekinci & Hosany



vy wed 0 M35l My Madie Wiy gl WU/ o) Kod g gl sy ailes

PRI TN 0 ‘)_:) “A_Mg‘:ﬂ odla_w! uuls) )La.w Lg)iw.))f )1)[) gg: 5 J9> DM.\S){ dbb).Q(w Ls)l)u,uz&yo 9 ua.>Lw
Ail e dolie plicaimBan o (g5l 5 p gl Sl o)l SO an Has bad s )0 dade Cunasid
(Chen & Phou,2013)

S 503,85 (Gaileshay o0

Slead dlugy SO (b o BusseS b bwg oS Caol sabaind s aasus g cbs lasd (6,8053)5 450
6 5idyS Aolie g Lacled (Y guaso | 41, K50)5 jondd &S Cawl ouds S'pd (glod jiuS jobods 255 oo iy yx5
ool (Ul glym 1) pasuie pglas dolis I o), K53,5 Swlesbas o ylos (Knobloch et al,2017) cul and
o3l len 4y il Josllas date 4 Cawd (X505 oD obj)l Gx o amd paal &S o3l plpll S
9 s Sy (6 S prenas 4y plil 41 8005 4" Sboj (Veasna et al,2013) 54 oy Juaio o) (S )
a5 xblyy il e (6,5050,5 SleMbl omins 1B 9,5 cas pE gl I3 SleMbl coiue
s 53 S By Gl b bl () 1 a0 S|y silgolee 5 6)503,5 Canas ey (55005
Sl LT a9 03,8 sl 38 b yide gl ]y Sailesbay (6,553,5 0)log Ll dolie 45 33,5 0 bl (o)
(Neuhofer et al,2015) x> iol38l 1) 595 (g pdhcols; aslen )b 516 aad

ado 3l culs,

el )l 2 g Bam o @lie g a3 S5 1 Jlansl 1815 s e lsiie (005 (2
(022Y) 'yl (Jlo ol sl glisie ol 5k Sl y3 (6 yiie Culdy (giluparie o iy (Kim et al,2012)
Dlosis 395 Jpaoma b lats (S b oJpame S 8 Sl S 8 o iy iy | o8 e ol
2 ol ols) il puin b jieS polaw Jolds a5 S 0 bl |y Bpae b b e cols) jl pisuod) maw S
S yiin S )55 5 Jladil (63905 U g sl (90905 U ob,l SO ol a8 sl oad by ¢ i Sladllas
S & Capmad 1) LSl 25 0)lp> GL583)5 IS (2bj)) o8 ol (g)lislo [ 583)5 culs) sl closd Ll 5
S dilylie dgw i)l laisds ats j gaenls, (Mohamad et al,2015) w8 o iy y25 pmo (5 y8lue dniio
Wl e S35 by bl odd 039l bl (slajls 45 ] o oty (olim g 295 o0 S (6)K53,5 huaie
ol 3o 10jb an Joled g Slesd g YIS Gae g 4 y3 4 bled (6,555,5 duadie Cbliueyd 1) ol Hls,
)»l_, (opplw 40 dogi g doe 105k lwl 5 b 5l weols, (Prayag et al,2012) aas )8 ,“3‘13 Cod dunbo
3003b 5 Jelos oy ke 51 (S Glgieas Ks8I cols, (Hosany & Prayag,2013) o)y (g by » e
5 CUl ceelil Joeo daddle i Jlisplgisan) dale (sl Shg lawgs & 3980 guine (5835 sax0
(Kim et al,2016) >}l oo 03,91 1, ,Ku53,5 il jlas] g 505 o 41,3 0bj,l 590 (euled

Ol 53,5 3aome 43351 B g Mo Wiy g
2005L g duaio QLS 0uiliS st phe Jole S lpieds date My pgaal Cuedl (6,005 (o)l Sle yo
8398 L5 (9 (ogelels 35 9 (292 (ki (pgmed (o Sy d92g 42 ST sl B8 () 0390 Same
Sy poyad o Ay Jbcpll (Zeugner-Roth & Zabkar,2015) 18 o sz |y dadie pguas 03l (¢ S0l
3,138 o 55l oan] )3 Made da5te 135b g Made S Ol Al 48 43 Made Xy pas (Dick & Basu,1994)

1. Oliver



YRR )l ¢) 5ylond oY By93 g phed (8 y5onid )5 dolibund "W

Dy pgas a5 1o Ui 3¢5 g 50 (WWAF) oLKen ¢ owls fo9dn (Zeugner-Roth & Zabkar,2015)
3y i (YoVA) o) Ko g S5l lalllas ol o)l o, Ks3,8 (3450 culS5 duad) (6 )l3lg o ciute il o
Sb o> Sty ()58 5 doslia )15 ) ;5835 sa0me 33l M iy ClB Mo 1y g oS
wdloabay oyl ol lod ay il atil (wg Loj (rob lleis oo p3yo o lgisds) Jiake jauiS )
Ol = Blae 5 aalgs 5 oie it Wdjl Aad & D95 digids 35 opl sl WalsE Cund @ e o 1 (o3L)
1S D)8 (gau e S pl 4 i gl ans 8 o

)1 b sme il 53,8 dume W33l MuaB  dualie Ly guas HI

Ol 503 )5 dasme W3 5L B g alko W mgnad (e dlaly 4D dale Cunadew slahawly (il
(Qu et al,2011) aisb o (¢ yidn lidiss diojls join o), 533,5 ,k8) 5 (3,5 p byl 15l ¢ dade Conad
ML So g3 (6,505 olie il ploie o b She oy jslaieds dade Caasud | late L5l
ol S ay ad Jad b )0 0 0l daie Cunasid b ) |y LGS e oolaiwl (Bl (6,508
aS A e o olis wlagss (Chen & Phou,2013) wil o (6)550)5 jolie obcumdse (il Ly (lp Hluk
ot 1) (34000 3035l aad fJlalgiear) (583,55 5l 518, (slogdll jobdy Sl o M Conased
ol 25 Slalllas 1 (YY) 5389 (2 5 (V720) (ol ad LS 50 agms 51 -(V+ 1Y) sl 5 (Sl 2yl
OL,,;JS_::O_&I4_3&39&?934#9’)5fwtwl&Iﬁ.a)laﬁbgtwwxw»ﬁxwdxsb

S J‘J\D)fuo
Ol llawly yids dade | daze 35l dad 5 dade Ly el o daly D lale Cawasas H2

3atre A3l a9 Mato Wy pgadl G Al )3 dale (Juiledbd a0 lddawly AL

Ol 53,5
dade A3y pgal g dade jlaaome A3jk e B (X835 )lod (e dall) ()RS by Olalllae
5 H5) 2,15 3529 menlie cul o ssine (blsyl cul Gl 5 (S lillas ol gl (sl 48515 () )90
Cooim> § yaw (gly (6 S paoual 4 pladl 1,855,557 Jloj (Kim,2014; Kim et al,2012 ¥+ V& )], Sen
W9l o (69, D93 LIS Lyl 4 el LT . (Knobloch et al,2017) subes o dado ol cys oleMb
oa il L) (gl 00l ey it (MTES) (8505 Gailedlay o)l o WS o Yl ] Sitimgy
dade jl daome 135l dab g S83)S ol horiw sl oM e 5 e e S UL 5 A (K55S
i 3 (VIA) hlSes 5 S5 cnl 2 ogMe (V2Y) ()10 5 139295 £(Y10) oo 5 VI)aila il o
cod |y dao | adome L3k duad ((6,80053)5 Sledbay )55 (65 ol b daie Uy paad a5 b LS de5

S 035 (gunpe JSb ool 4y 35 pgw 4058 B ul  Gllas w30 )18 3L
Ol ldlawly yids dads | daze 35l Mad 5 dade Ly el o daly )0 dals Julesbas 45 H3

Ol 5025 23500 1351 sl g dalle W gl (o dlail) )3 allo I Cols) (ldawly AL
» el gt Joele Sa dade 5855 Colid) oS aad oo LS (650835 dige)> gy Sldl e
Colsy &S wiS o ol (Yo WY) Ko o J )50 (o9w jl (Zhang et al, 2018) cusl (5,555 ,5 dolds Cuddge
e lsdy wad I, 8 )yl_, CoS (4D mixe g Cude Ciyguods |y dado 3l dazme Ld3L lad Wlgh o uaks

Aalgd 55k dade )'ITa,\_gm WS o S (650 )8 dade S 4y gy colsy & S S



VYo wd A0 933l Mad p dale Xy pgnad Wl [ o, Ken g glBl o iles

i) o 0yR53,5 g sl Mo X5y ygeas 4l o Logiuns Mo §) 553,58 culdy ol ogde il
pogas L bLoyl s SeMbl a4y b 515 5 s b 8 el 1) U1 o (clajli gy dmled 36 duaie 15,y LT 48]
S5 ol am Gaios ol 403 0B a2 Billae (WWAD diighinw 5 dila (6y) Sled go2) Jlaid)ge aie
148 D)5 (LA 0

Ol glalawly yids dade | daze 35l Mad 5 dade Ly el o daly ) lads jl cols, H4

OAR9F ook Jo ) 0)lond S

OR93 99,

Slallas 43Li 5l huog o ingh g9 5 bodld (5)915,5 0950 Llod;l el (63,8 s s I psls Limgs
Oibgi (&bl dmals D95 o daeld  Siuved g4 5l e imgh clb e o LI Lldjl g 39, 00 jlos 45 Slise
Leodld (65915, 5 jliml pols yimgs ;5 Cpicmed g WAA Jlo Hleo pd Juodyl jeed 5l oaiSaudjl 1,555 ,5 Jolis
a5 cduaio | 2a5te L35L Al cuato Ly el (b jusio glp Lol Jlow V8 5l e 5 )lsbin! doliduo y
bl amols a8 SLsslil s olb o S clan 5 a cibs ol p a5 39y daie 5| cold) 9 4,55 watie
=59 L D9 .))91)._{ ju .y YAY uLf)yo J9.)._> U‘“’L“"] 2 .)9,\>:AU é"l? 3 dged po> ol .)9.).7:9[3 T3]
odlaiuld g0 Judod (gly ol s ¥V - dlawi Culegy (o lol anols jlo dolidiw p ¥0+ dgus i (clndoliin
2Ol 350 Aol g (bl (o) S 2300 QLS |y 35 slopuiie 4 borje oS ) i 085 18
ol eligyS Sl s o8 09 o ) (S @l b ool (CR) S5 bl 5 €WssS il caps Uiy, |
Lo (CR) S s0 2k o0 093 adlgo IV (gimy (o] 2 k0l g 51 5V 48 55 +/A ) 5YL, L i
» Laodly Jdodadn o0 (hgy pudls (imeh 50 g deliduwy cuslio S90 oLl ol a5 dg +/V W yuiite
(Sl2 SPSS I3 8,5 51 o Lol i 13 285 plosl bzl losiges 25 5 o Jioigar o5 J
ool (6,3l Voleo Jao by, 9 Listel ,l38le 5 5l blizuwl jlol 550 )3 5 ba)lsges g Slglyd Jolis )5
8 oollyge 3o (6o Jao S (26 gloand b 903l poaiods (5)lBls Yoo (g3l Jue gy 3,
(=S ojlasl Jae) laml o s eolatwl (glals 109 5,555y (5)bd ko &Yoo (g5lo b Judou pbsl s .cd)S
G20 )3 gglate (pi S pd e plol (6)laS Slaojle 5 (bysS) b juiie (g (o Ll (s ol 2 Lo Julos
sy (slbio o le Ll L U s 1 plosl (g0 e Lo Lisrel sl 5 J oslizal | ol
WS asuie )il Jie j



IYAQ 5la ) Byloud OV Bygd (g bt (5 y5ND,5 doliduad

Al

G g it s 65 A by o CileMb! L) D)Lw:} Joss

s " = oigR Slajiie 4 by ladS ke
Ebss Jlg
Lol 02153 ol yor &y 20 485 (gl 095 gl Juwd)
hKen 5 Sils D @loj Gl g lileda Jod)l
(¥+)5) el oo 33 (993 (B)y9 U Judl o 3{
-IVYY \ bl e S ol g3 Judy) oed glgmesl
(Y¥20) Syl asd Samyd — Sl el ooyl 4 j
S KeS ;%535 4 Wl ble b ol p3ye
Al e (b (IR SSHL Gl Jod)l o
P35 Jo) sed 2 0)lgd & pfs cawg Uiy o
Ohlen 5 Sl i wrlgd sl 0 ool 4 0)lgd & @3S (0 S e 3
NINv4 ¥ (V+)A) g dalgs 0 cpl ol Jleislay plign (2o ,85 daie :;‘\
AWY) o)lSen 5 b 4ils o cpl 31 503l ol ola VY 5 aSa) Jlos :
(VoY) hlSam g J ol sy ;o ol 51 ensnl sl obo VY b eyl Jlazs]
Lol 3L
3 s (] )3 i pilsS o Ldly &) plaglSe R
. 3
£S5 45 |y e (lage jaw cpl 2
23,5 4,55 S35 5l | Kby 3
-IARD PN S 5 o) P e Pl e S e ol b g
ol pl S (slaas o 5l gl ol cpl 4 p iy 4y \\2
P S8 )l 4053 s s Ul 3
I3 e P30 3y90 )3 (293 lual
el ool 0l Jod))
(V-37) 55 5 02 ol B e o) 5
- IAY¥ b @bl pas SLS ol (ppme 03lgils o o)
(Yr48) el 5y 5 Sy b ) 3
ol d)lo:.cUg\é P J.‘...p)l
i (03l) Jedyl 4 e (gl perenad ]
lload G P OV b ool 4y Sl 3929 den b —%
< IVEY ¥ (Y¥20) il 1y e g G 35 4 ol s yhs A
() 58500 aS el olalS coriioncals, J %o dos) v gl
.PJI.) Pl}ul
axllaod 90 0395w

dlio glagy )8 355 ool 20U Jsb 53 el cnl D900 sl & ol soyred 5 enS 5 S da)l e
Jlo 3 Jod) sl a8 5158 al jme )3 (Mo 055l 039 ] 0 oy Sloj 9 loml)3l 555
Ol 55 50 lsiedr 3 cnl oo VYVY Jlo 53 Juodyl sl ol b g sl 005 A5yt 2 (oo 1Y+
odbzBly (cldlyas Jobo adBd VY g dn 3 YA 5 Jlad (15,0 4dd VO g 4550 YA Cuxdge 5 Jud)l il sndas s
Wl 039 585 OYAYVY Jolae xes (sl WYAD Jlo ,d )lpl jlel 310 (o5lodjuw 0,31 53 Juod )l yocd ]
6553,5 slaadls .l ol 0208 Cb g b L ol 50 a5 ol al b xS L elad ygods Sl o
laasl G (Fu)l5 ploa (Jod)) b gols domas (o) (0038 )il (o Gud anly 4 (g0 Judl e
o o3yl ad ¥ S5 > alland g0 ate pldlyin Cosbyn 3900 ol (sl il 5 o 420

|



"y wd A0 933l Mad p dale Xy pgnad Wl [ o, Ken g glBl o iles

axlllas 3550 83900 (o2 Ldlpda CurBgo .Y b lowd JSUG

3 blisl el sy )3 psls §odos )3 .8 )18 Jilog 3)90 s b (190l (sl 01bis 915, (slmodls
hole Jdow g (o5l &Yolae plol ¢l Listel ¢ auogs Jlol g Slolys Jolis 5,155 (sl Spss ,l53le 3
o gy M (3L Cumer sl Sy Jolis dolidiny Jol iso 4 bgspe leMbl 3,8 oolitl (il
8l cpl e 50 bl o oy 48 YAY g 050 405 VYT ilodges <8y aslllas opl j3 &S (6,05 ¥V 5l abl o cuolil
5 VEe Slglyd boly3l 5l 09,3 cpl il o Jlo ¥o BYY 5 U o a8l slacl 4 bgsye Slglyd oy YL
ol Shae ghls as ol pl ogMe losly olaidl dgs 4 1) diged JS poe 5l o jd YA/ Vg gommo )
OY/Y ggommoyd ¢ lolyd y &5 YYY Log,S cpl iz o L 1y (6 5YL Jlolyd cdiges (sliael pluw 4y Cond clodgs
YO+ Slgld b,La I o)l b 4 youw dlasd cwyp 50 Cpeiored WLlodly olais] 3e8 a1y diged S 5 oy
3l o) YA fpg0mm0y @3 WYY Jlolyd b 50, ¥ (JIY 50 Cwoldl e jusio oy j0 lasily |y Jlolyd oy i 485
Y aelyd liee b ol 3l a8 As et delyd liee e (wyp pd Cyien Cawl 031 olaidl 393 4 1) diges JS
Slazsly 1y Slglyd cp i 0 VAL adio ¥ I

42y bl b odliul Listel jl38lp 5 baes 3 jone Jlod (B9 Sl (gl (sl yiite (ym Lslyy (o jolatods
Dol e Crwd dn (o3l dnyd p X2 s | 48 ol o yloxin oSl (oIS (a3 ls ol il sbiiwl BB o
A5 5SS 55 b j (AGFT) Gllail (e pasls 295 00 (A6 Cgllas sl Jhme cnl slp ¥ 1 j2a8” plde
4SS ol L)"‘ o.\JbJUL.u (NFI) L;'\")l)" W )L’xdb c(GFI) Q")‘)” u.>9§\u dhbubtw d‘); A dYb )JJlsLo c.\wb
LBL"‘Q" ul)_m Ll /N )l )_mS RMSEA ua>l_~o ul)_m L)"“ ~ 09)4_0 L] )l.))9'>)). L;\}Ua.a U"’)l)" )1 JJ.A
polie ol sadonls lis Jodo cpl )0 &S jeb led ccuwnl ¥ Jods 7y 4 szl il g jla (gly o a3 Lis
S e Calen S5 38l 5 5l eolizal L (imgdy Jao yo Jos 903l 5l Jao bl gl pad s (gl o ine
el Caws 4 Jy5d Sl58le 5 5l eolazel b aS ams o Ui 1y (g)loline dlael Jae

Jo (0l GBas LG Y olend Jgaa
X2 DF  X2/DF RMSEA  GFI  AGFI  NFI

> v< Ye< S>> S>> L [ae> JETINCS
Y08 15) a4y Y-y ofeYe <[5 <Ay <20 JMHde




YRR )l ¢) 5ylond oY By93 g phed (8 y5onid )5 dolibund VYA

OR35Syt (T- Value) (g,l5Uzo st Juo ¥ o lond JSWO

Ol O3 Jsl a8 cusl o)l Jimgsy (sadn )b gy bgipe (sl (iagl I Cuond ol

ojlod Jodo 10 &S job ylen and o Hl48 b cog S oxe ©ygods |y ddome 13k ad dads ygual a5 LS o
DS o 518 A5L D90 dd )8 pl e o L &S il YV IVA ply aus 8 ol T- value cusl sadodly [isles ¥
s 5l 5 80 o |y saome 13l b (gylaline Cygots Kl e alle Ky g & S e 9500
abaly ol Conl Cito sdalcind yuue oy STl </VE Ll (B) ans 3 ol (sl o e

A3l o s ©508

Guiod (Band 3 (9031 gulS Y 8,lend Joun

dd b Cundy B t- value g Aud
2l IV Y VA A o 5y 8l cou g oline @ ygods |y dade I om0 il Lad chalie Xy pgua

3 0ael it ps oy 4 v g5 b ol (clalawly puito (> 45 8ui 505 A b dw 90l jglaieds
yudn O ygo 30 &S ] o Cand 4 ) Joeyd sayb 5l Z-value Jade G g (yg05l 53 s odlisil Jrgw y90))

NN 55 & s sldawly piio g)yld ans 8 dw Z- Value Cul sadbodh Lol & Jodo )3 &S jobjlor
Copd lie cwizmed DS o )8 Mol 390 580 4B dw oyl 48 U3 e Ui ol ps opl .l YISO g AIED
4,50 i do Cana b 45 CiS g5 o gy oplil il +/eR g /YE [ L ply i A And 8 dw b pne
ldawly ids dado | suome 03k dad g Jale My pawal cp dlaly 1> dats jl culs) 5 (6 RE0,S Suleaba
Wyl (g blize ¢ Cute



va wd A0 933l Mad p dale Xy pgnad Wl [ o, Ken g glBl o iles

Sl piio )15 s 8 a0l 51 Jeols gl T o lowd Joua

4o Cundy e cops  z-value ORR93 4l )b

O daio | 2a5te 105l aB g Jale Uy peal Cpo dlaly 13 dade Couasud

sl /e YIYA
215 gllaly

Ao §) 22050 292y 2B 5 de K2 3 ey 2 5508 Slodlay a8
b .Ivs A¥D
b laawly i

DR Lale I 3aome 135k Mab g lale Ny gl (o dlaily ) datie | culs,

Sl VAL /50
2, glalawlg

(5 25 oS
wlaia 1R65,5 5 caieinls) dboul (lp (Wt oo Jlas 4 6,505 slaylih o colsy isliél & s
L e pomlan e (6)50i3)5 sladaie 4 lapl (oilo 4oy (claely Slolus JLos a4 cal jp g o (3
G b iol38l (6 K50 ,S dade (08 CusBge oS cudly Al gl o chiate I \S50)5 daome 3L il 8l
T ealoy g duyod wamasud il wly i85 tuaie 5l 3amme 13jL LBy daie Ky peal il wyp 4yl
Dy pga’ Code dldaly sdiad L bdusyd wyp | Jols zols ol sy Jod)l s )0 (6)553,5 duats
bolyy el dads jl colis) 5 4 o0 iiaie Cunasud gldawly (id Wb e g 345t 35l duad b lade
“Zhang et al,2018:327) cwl 48,513 b Dy90 Cyiigy Olindsd lawgd Slolyd ds U imehy ol o (o s e
dads Ly paas 45 Cowloddyle Jol aus 3,5 (Chen & Phou,2013:106 )Y YA oLl yas LS
85,8 b dyg0 dusyd pl a8 5,8 dales oo ioli8l 35 wade | saore W3l dad il Yoellas juds ya
Veasna et al, 2013 <Stylos et al,2016 Souiden et al,2017) irgiy soabl b ausyd opl 5l ol zbs
5 S Slgi oo (65835 Malie 8y 395 9000 2 S o3 el iy sl o (W) (lawsg (tlpai 5 (Y5
0ol Caddy s bl 4 il date gilwplaio o cpbcolsy (il cas cule o)L sla g3l
dgade yRB3,5 05 |y Mo Jad paal «Sladd 5 (Sugy Gloldl ploul b date Co pie (W ete 39 oo Dot
Sl adil dad g da e Wy pawal o dlaly D lalke Cauasud &S WS o lo gk pod dus 8 L aisy
g clea sl L as g ol il o mls.cé)3 )8 Wb Dy90 b dudyd cpl 3yl clalawly (id dade
el bl yom (VY20) (oLl 4 LS o (Souiden et al,2017; Baloglu et al,2014; Chen & Phou,2013)
g Sy )3 (gljn (A Blgi oo 0))lp 9 Jolise Copasid § pgal dawgi g obml 5 23,5 (0 Cgume (]S
polis S99 Wl sl (B 2 0gMe &S 355 o0 dnogh (bl cnl 2 bled Wl (6)585,5 dale Sy (g3l polote
5 300 35k el g dade By pgeal oy dbaily 13 (6,K50,5  Sailedbas dry55 Sl ] Sl 5 pgm Ay
Lomls ol .cods s Wb Dy90 i dwd )8 oyl ¢ 3ui>S ] ool Cauwddy b @ g byl cladawly (il ate
olpls 9)b Jly e (Kim et al,2012) 5 (\W45) ,Ken 5 wle ¢ (Zhang et al,2018) cliass slaasl
i Slagmas 1 Slgim 25 Sk ) AL el JES) 55 5 ialesbe 5 ol 4,05 Sl o 25 oo
e 395 s Sleiin Liagh gl wlel p 3l 58,50 dade las 4 ],555,5 da5me 35k b g oais]
ey lad paly o b g5l wl 1o g et PR 4 1,050,344 50 CudS Dot 9 (0 Vb 4 ol diade
3 calidy sl e <3 oz 4xs 8 45 Cul 51 (S el @l cnimen LSl 4l gy a2y
L bl ol ol oadanl o)l (clalawly (i85 juado 5| sa5me 135L dad g dade Ny peal o daly ) Laie
el uwddy gols Lolel p .ol gued (WAF) 41)Kan o oLl 5 (WWA0) (oob] jas LS clidss claasl
dolie ) Keudyl sbd She 9 ;X008 lacdle ) Cllel sl sliwly jd date ol pie a5 24 oo dpiuin



YRR )l ¢) 5ylond oY By93 g phed (8 y5onid )5 dolibund V€

Rl &S S g5 oe S cne )59 ©pdlee Lale &) ()5 (5)13lg 9 Calid) dgue polateds g SBdS
S plaisdn oo 135k 4 led 4 Wl oo (B adlie G plyiedr dadle I K0T gaieculs) pdaw
Sl gmme slasaly Wi Al ogMe daome 13jk 4 biled ol 295 oo (RE0S () ()8, adlie
dadio ol (gl gt @lio Glalidl cge 53 GLAS RIS e g cadly 4l jl5s )90 Liate
o Gl 8l g 0aBST)ol ga s dg e doniyd Samme 35k 4 bled (I3l ogMay D9 Cguie (5, 555,5
a2gi b 2gd oxie Jaidyge dale 4 yidy (K835 Cla g gladagles Slills Gl 4 Wl siteculs)
5 Lol (pgas 5 e P 4 (150535 458 CadeS (30 Vb & ks dalle (e gl mls 4
sl She g 508 slacsdluy; UKl bl gluwly ) sl awsh ¢ uin dogf Caoiily sladyal,
D35 Gyao (55 W dade 4 4, 50,5 (6)bg 5 Culsy gy joliiods ¢, Kbd)S Jolde jd dieud )]
bl Sjls g oad Jlow () S83)5 B e Jld) (6 )Kb)S Sloss Sl daone oalisul 05l sboml Cax (iren
Loyl adosjl 48 cal olacosgioe ()l 35 imgh cpl o Shue laimgh odes ygomen 03,5 ololus Ul
Lo cpigin gmdge Cmple S 4y (ppiman )5 0)L8 (0gS5uly (sl (K825 & (s JSdo 4y (o5 0
(9 299 33 )ad i Jobo )3 Sl (Saa puiite (g Conl SB35 ol 340 lapite | (S Sl 4 a2y
it oyl 6peSo ] 5 sl oy San B 5 sl 00 JeaS5 ,553,5 i ] S dyy D (5250 Aol
SIS a8 JS835 s 3 1y 3o ggdgn d9don oy T o Sing & sl axtls sg2g s o3
o dagi L g oo Slaiudey (e Aigles duglie p3le 5800 gl b ) e 9,150 Wlodges w35l dae S
i pyas p3b 3 1) SIS Conen (lapite 5 s i dapite o bilg) 53 (GBS Cumen Jalge b

i3 )h8 2Lyl 3)50 da5me 4335k AaB

&bo

i lllas Dy o .6y (6,5 50)S Mafe powal Cupde dilyd (Lo (WWAD) e Wgdmw 5 pu> ) il> (0> ()

il y50) (5, 553,8 Aho ] (03 g 1 M ilio 5 (WWA) (s sy llp 5 s ooVl (¥
ANV L jao FA ojles O Jlo 6,555)5 Cu e lalllas ((sblp )3 o yliw s
IVONAE. (oo WY ojleds A Jlo ¢ S )50 o pie sla (oglS cdnis jl cols) g lals 4 gual
doldia d | )05 sod Cmuds b 5l oaiS ol B 1) K5,5 addllas 5y50) dame W3k & bled dlu) 5 K5

olie 4 3 olucs] 130 oy (WAF) fpsol bl ok 5 Loy el 3 it0 98508 Shasmo o g it ¢ e o obIS (0
5 5528l ] e 4y 93,5 ks (s R85 205350 adlle) K08 (5 ol 5 ol 5SS
.\"\‘:—()Y.ua.@ s\Y O)LA.M} ‘\c JLMJ sd)i.w.))f W}!

sl by (o (WAY) Gl yo cdddy flpoms cgdames ol g)loe Dl gylee o «sile fs%e 295 (F
(Sl baslgy g bl (a5 s 150y50 adllas) 1,853 )5 suore CusS 5l dad 5 colidy o 1551 o LB slasyssl
VVE=VYY. jao F ojlads ) Jlu

163 90 dallla |5 55,5 culis) g (Siwm 3 o Made Ca 5t g peas U (VWAD) o (ool ad S (V
NEANAY. (oo N ojlads B Sl (6,508 )5 daussi g (65 )40l alomo ¢ yloauol joud J3b 1,860 5

S alied ledol 4 ()1 I SE,S 5 )by g sels) p S5e elgs swpy (WAT) 39 ¢l 9 LSy con (A

SAY=Y2 ¥, jao v ojloss Ve o ¢(6,R050)5 dawgi 9 (6525400 doliliad ¢ 6, Ki,5
9) Ali, F. & Ryu, K. & Hussain, K. (2016) Influence of experiences on memories, satisfaction and



1€ wd A0 933l Mad p dale Xy pgnad Wl [ o, Ken g glBl o iles

behavioral intentions: A study of creative tourism, Journal of Travel & Tourism Marketing, Vol.33,
pp-85-100.

10) Anh, K, P. (2012) Identifying and Improving the Images of Vietnam as a Tourism Destination for
Finish Tourists, unpublished Bachelor’s thesis, Hank University of Applied Science.

11) Baloglu, S. & Henthorne, T. L. & Sahin, S. (2014) Destination image and brand personality of
Jamaica: A model of tourist behavior, Journal of Travel & Tourism Marketing, Vol.31, No.8,
pp-1057-1070.

12) Chandralal, L. & Rindfleish, J. & Valenzuela, F. (2015) An application of travel blog narratives to
explore memorable tourism experiences, Asia Pacific Journal of Tourism Research, Vol.20, No.6,
pp-680—693.

13) Chen, C. F. & Phou, S. (2013) A closer look at destination: Image, personality, relationship and
loyalty, Tourism Management, Vol.36, pp.269-278.

14) Dick, A. S. & Basu, K. (1994) Customer loyalty: toward an integrated conceptual framework, Journal
of the academy of marketing science, Vol.22, No.2, pp.99-113.

15) Fazli, G. & Yilmaz, E. (2012) Evaluation of Destination Image among Foreign Visitors in Tehran,
Unpublished Thesis of Master of Science in tourism management, Eastern Meditearn University,

Cyprus.
16) Hildebrandt, T. & Isaac, R. (2015) The tourism structures in central Vietnam: Towards a destination
management organization, Tourism Planning & Development.

http://dx.doi.org/10.1080/21568316.2015.1038360. Published online: 27 Apr 2015.

17) Hosany, S. & Prayag, G. (2013) Patterns of tourists' emotional responses, satisfaction and intention to
recommend, Journal of Business Research, Vol.66, No.6, pp.730-737.

18) Kandampully, J. & Suhartanto, D. (2000) Customer loyalty in the hotel industry: The role of
customer satisfaction and image, International Journal of Contemporary Hospitality Management,
Vol.12, No.6, pp.346-351.

19) Kim, J. H. (2014) The antecedents of memorable tourism experiences: The development of a scale to
measure the destination attributes associated with memorable experiences, Tourism Managemet,
Vol.44, pp.34-45.

20) Kim, J. H. & Ritchie, J. R. B. & McCormick, B. (2012) Development of a scale to measure
memorable tourism experiences, Journal of Travel Research, Vol.51, No.1, pp.12-25.

21) Kim, W. G. & Li, J. J. & Brymer, R. A. (2016) The impact of social media reviews on restaurant
performance: The moderating role of excellence certificate, International Journal of Hospitality
Management, Vol.55, pp.41-51.

22) Knobloch, U. & Robertson, K. & Aitken, R. (2017) Experience, emotion, and eudaimonia: A
consideration of tourist experiences and well-being, Journal of Travel Research, Vol.56, No.5,
pp.651-662.

23) Meleddu, M. & Paci, R. & Pulina, M. (2015) Repeated behaviour and destination loyalty, Tourism
Management, Vol.50, pp.159-171.

24) Mohamad, M. & Ali, N. A. M. & Ab Ghani, N. . & Halim, M. S. A. & Loganathan, N. (2015)
Effects of the Malaysian Travel Destination Brand Image on Tourist Satisfaction and Destination
Loyalty, American-Eurasian Journal of Agricultural & Environmental Sciences, Vol.15, pp.61-72.

25) Neuhofer, B. & Buhalis, D. & Ladkin, A. (2015) Smart technologies for personalized experiences: A
case study in the hospitality domain. Electronic Markets, Vol.25, No.3, pp.243-254.

26) Oliver, R. L. (1997) Satisfaction: A behavioral perspective on the consumer, New York: McGraw-
Hill.

27) Prayag, Girish. & Ryan, Chris. (2012) Antecedents of tourists' loyalty to Mauritius: the role and
influence of destination image, place attachment, personal involvement, and satisfaction, Journal of
Travel Research, Vol.51, No.3, pp.342-356.

28) Qu, H. & Kim, L. H. & Im, H. H. (2011) A model of destination branding: Integrating the concepts
of the branding and destination image, Tourism Management, Vol.32, No.3, pp.65¢476.

29) Schwaighofer, R. (2013) Tourists Destinations Images and Local Culture: Using the Example of the
United Arab Emirates, Springer Gabber.

30) Souiden, N. & Ladhari, R. & Chiadmi, N. E. (2017) Destination personality and destination image,
Journal of Hospitality and Tourism Management, Vol.32, pp.54-70.

31) Stylos, N. & Vassiliadis, C. A. & Bellou, V. & Andronikidis, A. (2016) Destination images, holistic
images and personal normative beliefs: Predictors of intention to revisit a destination, Tourism
Management, Vol.53, pp.40—60.

32) Usakli, A. & Baloglu, S. (2011) Brand personality of tourist destinations: an application of self-
congruity theory, Tourism Management, Vol.32, pp.114-137.



YRR )l ¢) 5ylond oY By93 g phed (8 y5onid )5 dolibund VEY

33) Veasna, S. & Wu, W. & Huang, C. (2013) The impact of destination source credibility on destination
satisfaction: the mediating effects of destination attachment and destination image, Tourism
Management, Vol.36, pp.511-526.

34) Zeugner-Roth, K. P. & Zabkar, V. (2015) Bridging the gap between country and destination image:
Assessing common facets and their predictive validity, Journal of Business Research, Vol.68, No.9,

pp-1844-1853.

35) Zhang, H. M. & Xu, F. F. & Leung, H. H. & Cai, L. P. (2016) The influence of destinationcountry
image on prospective tourists' visit intention: Testing three competing models, Asia Pacific Journal of
Tourism Research, Vol.21, No.7, pp.811-835.

36) Zhang, H. & Wu, Y. & Buhalis, D. (2018) A model of perceived image, memorable tourism
experiences and revisit intention, Journal of Destination Marketing & Management, Vol.8, pp.326-
336.



