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Table 1- Questionnaire reliability test
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Total number of questions
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Source: Research Findings
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Table 2 - Sample demographic specifications

KW Tobw by KW Tolw b yuiio
Percenta Levels Variabl Percenta Levels Variabl
ge es ge es
20.00 oy 39.50 1 yuslcaws Coomw
High RW Profession
school Mz Production
Educati managers
37.50 AT on 60.50 LS yoilcans
Diploma o498
Sales
managers
12.50 Sl 97.00 Sy o
Associate Male Gender
16.00 sl s 3.00 o)
Bachelor Female
14.00 b, ls 29.00 Yo 3l yaS
YL g il Jw o
Master Less than Age
and above 30 years
33.00 Vo 5l gaS 36.00 Jle ¥V-f
Jle 31-40 years
Less than S
10 years .
ON[PYS
27.00 Lo 1V-Y. 16.50 Lo FV-0-
J Duratio J
11-20 n of activity 41-50 years
years
10.00 Jls1-ve 8.50 Jlo B)-5-
21-30 51-60 years
years
19.50 Jls ¥y-f- 10.00 o3l § i
31-40 Jl
years More than
10.50 Foo3l 3 60 years
Jle
More
than 40 years

Gegi sl i

Source: Research Findings
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Table 3- Descriptive analysis of research variables
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S HE, S¢ jEegv B 2 EE e
: S ¢ ° = o =y 3 o i
5 5 § X § S 3 ¢ o > 8 2 Variables
«Q
@
Kodigr 3l
5.000 1571 3.429 0.274 0.524 4.000 4.000 3.897 200 o= ok .
Intelligence generation
4.875 1.375 3.500 0.266 0.516 3.750 3.750 3.683 200 ‘5 P‘?”'”y_ X
Intelligence dissemination
Sl
5.000 1.000 4.000 0.241 0.491 3.889 3.889 3.797 200 )
Responsiveness
5000 1.800 3200 0207 0455  3.800  3.800  3.766 200 S99 =
Innovation speed
Jpazxo & Slos

5.000 2.788 2.222 0.133 0.365 4.000 4.000 3.970 200
Product performance

g (slaadl ais
Source: Research Findings
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Table 4 - The results of confirmatory factor analysis of variables related to
market orientation

to,L] 5 laitiwl  Lale )b laa o5 PR
T Statistic Standard operating factor Questions Market

orientation

8.46 0.59 Q01

7.03 0.50 Q02

8.36 0.58 Q03 .

12.01 0.7 Qo4 (aeyn oz

10.54 0.70 Q05 Intelligence

7.91 0.56 Q06 generation

5.44 0.40 Q07

5.09 0.39 Q08

6.18 0.47 Q09

5.95 0.45 Q10 S

40.89 0.38 Q11 Semgh 8

7.12 053 Q12 Intelligence

6.79 051 Q13 dissemination

7.39 0.55 Q14

7.44 0.55 Q15

6.69 0.48 Q16

6.69 0.48 Q17

6.14 0.63 Q18

8.35 0.58 Q19 _.

10.18 0.60 Q20 4 il

9.18 0.63 Q21 SULRERENIY

9.03 0.42 Q22 Responding to

6.59 0.48 Q23 market

5.09 0.37 Q24 intelligence

oie (slaadl as
Source: Research Findings
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Table 5 - The results of confirmatory factor analysis of variables related to
innovation speed

to,Ll o laslil Lale )b EYV E9les ey

T Statistic Standard operating factor Questions Innovation

Speed
7.90 0.63 Q25 oley eiu il
8.84 0.72 Q26 Time
6.98 0.56 Q27 effectiveness
8.78 0.62 Q28 ooy 2,8
12.46 0.86 Q29 Time efficiency
9.93 0.70 Q30
9.14 0.70 Q31
10.17 0.79 Q32 oloy  dumlie
6.57 0.50 Q33 e oo
9 £

4.98 0.39 Q34 Compare

project time

oeel slaadl xs
Source: Research Findings
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Table 6 - The results of confirmatory factor analysis of variables related to

performance
to,Ll 8l ale b laay o5 Jgpame 3 Sloc
T Statistic Standard operating factor Questions Product

performance

5.41 0.37 Q35 S5 o Slae

6.54 0.32 Q36 Overall
performance

6.64 0.70 Q37 il

5.49 0.49 Q38 Benefits
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Source: Research Findings
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Fig. 2- Structural Equation Model of the research with Standard operating
factor for paths related to each of the hypothesis
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Fig. 3- Structural Equation Model of the research with a significant
coefficient of paths related to each of the hypothesis



e (53919 e g 8 215513k e A Jguazo 3 Slos 598 B4k

A

@ axg bl ool al)l Y ooz 50 4o O jgods oas b Llos 5l sael ey @l

5095 Joud JB Jlade o> Coio 10 by yusie den )l abaly i conld oL Jeu> Sl jais

O slas mhw ot Show Jlade 51 55,5 56 bysie caled gl odel Cawds (9031 o)Ll
g el Hlolie g o b yusiin (s 00l cdline S o0l plin 0l o0 VAP o oo
DS 0 1,8 0l 0550 Limghy laars b oled ao )0 0 (el b

s b 903 gl aods -V Jgua

Table 7- The Summary of hypotheses test results
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Table 8- Indicators fit Characteristic of the research structural model
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Source: Research Findings
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