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Abstract

Neuroscience is one of the most important methods in analyzing and understanding the consumer purchasing
decision process. This study investigated purchase decisions, including two parts of attention and intention to
purchase based on price indices and the presence of model using the survey method and the questionnaire tool
and quasi-experimental design with an eye-tracking device. For this purpose, a sample consisting of 35
individuals was chosen nonrandom and targeted from the buyers of the LC WAIKIKI brand. Analyzing the data
obtained from the questionnaire and tracking the eye movements of participants when buying women's clothing
online showed that different levels of price and the presence of a mannequin or model influenced the attention
and intention of the individuals. The results showed that significant relationship between price points (different
price levels) with 77% on intention and 64% on attention, discounted price compared to competitors with 96%
on intention and 75% on attention, price reduction and special tariffs with 62% on intention and with 84% on
attention, and finally the presence of mannequin or model with 45% on intention and 52% on attention. Also,
the analysis from the survey section showed that concerning the effect of price stimulus and the presence of the
model or mannequin, it had a positive impact on individuals’ attentionland intention to buy. The results of this
study can be used in pricing strategies and as well as advertising marketing strategies, especially advertising in
online purchases.

Keywords: Consumer Purchase Behavior, Pricing, Marketing Stimuli, Model (Mannequin), Neuromarketing.
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