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Abstract:

The main purpose of this research was to analize the
state of green purchasing among the Payame Noor
University (PNU) students in Tehran city and to evaluate
a progressed conceptual model of variables affecting
attitude toward green products and green purchasing
intention by these consumers.The method used in this
research is descriptive-survey and for this purpose the
five choice questionnaire Form from likert is used. For
description of the data, the descriptive statistics and for
analyzing and the examination of research hypothesis,
the perceptional statistics including Structural Equation
Modeling (SEM), Certified Factor Analysis (CFA),
Stepped Regression Analysis and t-test with two
independent samples were used. According to the results
gained by the analysis, the factors like; “Ecological
attitudes”, “Ecological knowledge”, “interpersonal
influences”, and “collectiveness” have a positive and
significance effect on the factor of “attitude toward
green products”. In addition, the results of the test
showed that the effect of “Health consiousness” on
“attitudes toward green products” is not significance.
The experience also proved that the factor of “attitudes
toward green products” on the green purchasing
intention is positive and significance. Also the factors
like “willingness to pay” and “product perceived
necessity” appeared to be as mediator and equilibrative
variables.
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Sign. ¢,ls gxe o to, Lol

coefficient s .5

HO jio 4003

0.001 3.39 0.382

s S guao d (5,55 g2 (g slare ()55 556 pas
The ineffectiveness of environmental attitude on the
attitude towards green products

0.001 3.981 0.374

o g 5 5 G 3 o
The ineffectiveness of environmental knowledge on
the attitude to green products

0.452 -0.752 -0.074

Jow Y g 4 (5,55 (oMo 4 dog5 3L pae
The ineffectiveness of attention to health on the
attitude towards green products

0.05 1.93 0.144

oo Y gz &) 5)S5 g ol Saes 4 iles b pas
The ineffectiveness of collectivism on the attitude to
green products

0.013 2.474 0.184

Joo Y game a4 (5,55 2 (938 e Sl (395 )lixe
Not significabce of interpersonal effects on the
attitude to green products

0.00 9.315 0.608

e o dad g e Y gasee & (555 50 pas
The ineffectiveness of attitude to green products on
the green buy intention

0.001 6.3 0.39

oy 4 bloS 2 s SV gae & 5,55 5L pac
The ineffectiveness of attitude to green products on
willing to pay

0.001 4.156 0.22

wapmxg&b)ﬁ@‘)ﬁwﬁﬁbfa.\s
The ineffectiveness of willing to pay on the green
buy intention

A0 Gliebl gaw 131y (638 (e I g poxiy 4058
S905 Ol i lgiiee Bty )15 105 250 oy
o S5 s oline 8L 5 (03,8 (e 5l 48
Y gae 4395 (ol A B SaB 4D g Jew Y grasee
S5

culpmd jlade dn asglis A8 S5 45 (3)l9e  0gMe
S 45 E8)S doni (oS0 398 d2g ¥ S 50y
& 5SS Slapite ( aiens 5 Cute (a3 IS ,5T Al
J=l g 63,8 Gl Gl ¢t jlasme (> i jlasme
e Y gazmo dy ()55 el 4 S 2l e
At ad dn G e OV e 4 (5)S0 (peinen
o oles (b 5l g ety 4 ol g e Y g
D)1 3959w SY guaste LB uad 4y Cowd CE Dby

o Jpaze o0l S O)gpd peile A (o) n o
o )55 padld e 55 s e S lye
o OV game 4595 (ol a3 el g S Y pase
(cslals o ¥) (o0 aludis (y50 )5y jl dls o ¥ (b oo

0323l 5 LRl eyt (o (Stuen b blg)l

1035 odlissl gy (Simsed oy (905 5l dadns b
aS joblon .ol oasl ¥ ojlass Jogi o o s &
G0 slapite lue (Siwred culpd 295 o0 dla>Mo
01235 @0 ySice Jsizr )3 3 o] joollo 5 0092 )l sime
Lyl g aoldl Glus 3 g0l dls o wee opl 4 45 b ol
Silwdie sLin yo g cloand b lod i axsliS
3,90 AMOS 5 8le 5 b wg SEM (g sl &Yoleo
Ol B Jgaz Sty dbgypo oMbl 285 )15 pses]
o byl babas cpy 3t oylel Jlade ] )3 a8 siosls
(29l 4 g bl oad pasdie 305 sla ke
e yho (laans b (olod 0> 0 (liebl gaw 5>
o OS5 ol pls 0leanis a b gy A b
4 G585 2 e 388 Geailame G ey lans
Aol 2l 358 d)ls0 ogMe Wlatily juw &Y game
U 5 esby 4 Joles pasls o el 0§ Sk
@l Oped (J5 )l juw SV gase b5 aB 5 ixe



v WA e 05 9 (oo (i poms o)losd i S ol drgs g Cmolacme hjgal ale doliluad

iie (655 hAn A pgw Al ey sddodly L t o )lel
o dop3 W Liebl gaw )3 Jpame o 553 &gl
aS 2B o S oAb Jas pesl o b i wduey oo L]
e SY 5 ate L 3 b dlluly uite Ol duoyd VF/Y
2 D9 o0 030 by jaw Y gazme & (1S5 e by
A b sy s tte Sy Lo OYIY 15 colys
oo Y g &y 5,55 it JolS 3 G Y e
E-290 (2l &5 258 o0 s Jpazee 00D Syd Sgpd g
B S Syapd s stte IS s 8 ) S 3
Ol B aab g jew Y gase 4 (5,55 dlail) ) Jgae

Al o Y guazs

odalio L8 & oyleds Jodn j3 dbgye ol a8 W3 )3 solatu!
23 g0 QUi 0AB b (e i (g sy o0 Al
Y g amte W B b diusly e Glypuss o pd YEIY a8
Pgbin e s NV gazme & (555 e baungs juus
Aoy Jead Ay yuite Glpus duo )3 OYIY 55 Colysyd
Pedise s Jgae oAl S )3 &gy g
yiie S5 b sl Sl j5 ggdge cpl &S
UYSMA_)O»)KJ <\Jaal) » Jya.’xn IR t.{).) U)g).»o
Aaly So il 4l o Y gaze (pl 4y 5 AaB g
dab pd asly /PR Gew SV gase & (15,55 95 50 pudS

e & dxg b dalgd ool 1ud jow G guame 4y 5

A lay sl yuiie o J3I (glapite ol 1051 e VAL 1 ol 1 puite oilaudly slalas €1

)K.wl Lgllza)#é::.o L;l)g obleudl slallas 1

539 ey Syt 9 (590 JISST (6o yusitn (30 poomo 52
a5 oy (sl yusio (e (Stsen 3

J.wbuo duJUa.o))y ULQ,«))M9DMW)A9 ‘Cj )Ll.f 2O Tyke dde g ;;‘&“J‘%‘) Co d.s)lo& dl‘z’d&.‘:ﬂ 4

dbogrpo 1SN (sla it g oty sl yuite o s 2.5
S NSl yio (sl osilesdly slas 6

OhB3 caghie Jho pme T S
Table 2. The Path of Conceptual Model



(o sloolSily (gl 163,90 adllas) o 3 1 50 olgs gy 201151002 9 (50 yroww (2L YA

S 5 208 g S Y gz 4y (5,55 alal) ) Jgammo 0 53 S50 e 4,5 s (1B 408 (pgesl S Jgoe
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