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Abstract

nnhle yea named a "*uppo))ng aamnnnGood"", moee atteniion ha oobe paddooconuume nnmlency oo-eefe dome
products which is a major research topic in International Marketing field In this vein, the present study attempts to explain
the difference of the positive attitude towards domestic products in different product categories. The authors adopted a
mode baeed on counyyyof oggan OOOO effec uuulsss, ooexpnnnrhte conuume  disposition toward domestic products at
the level of product categories, and for its empirical testing, collected 297 analyzable questionnaires about domestic cars and
217 analyzable questionnaires about domestic rice based on virtual snowball sampling method and applied the Partial Least
Squaee PPLS mehlod nn modeiing. The eeuutt hhow hla conuume  attttude oovadd dome ooduc dfffeeen
bewwen hte ww pooduc cagg@ssss and “moee aaiiffaciion wtth pooduc and peeed” and “sss kkkkpeccepiion” nn.. fffy hle
consumer ethnocentrism and their positive attitude towards domestic products in the both product categories. The findings
confmmtde poiiii ve effec of hie poaduce  capabllttsss on hielpoiiii ve attttude oovaddldédmeaaaaamoamobllebblm hiey don
confmmith effec fo dome .Th uuvv.y den(sss hla conuume  wlliin. ness 00"Suppo aaannnGood"" ggggyy
formed within industries; thus by long-term plans more support for domestic products can be achieved.

Key words: country of origin effect, positive attitude towards domestic products, consumer ethnocentrism, supporting
Iranian goods, supporting domestic cars, supporting domestic rice
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