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KHADAMAT
Variable --> X1 X2 X3 X4 X5 Direction R.H.S.
Maximize 0 0 0 60 60
Cl 80 73 60 0 0 = 1
C2 90 90 90 90 80 <= 0
Cc3 -80 -60 -60 60 60 <= 0
4 =70 -60 -80 80 75 <= 0
C5 -50  -60  -80 60 60 <= 0
C6 -80  -80  -80 80 80 <= 0
C7 -80  -73 -60 60 60 <= 0
"‘1_/}"‘? C8 <= C9 <= C10 <= Cl1 <= C12 <= LowerBound
Sl g2 oyl dlive sl )5 1 sTgei
Combined Report for KHADAMAT
Decision  Solution Unit Cost or Total Reduced Basis Allowable  Allowable
Variable Value Profit c(j) Contribution Cost Status Min. ¢(j) Max. ¢(j)
1 X1 0 0 0 0 basic 0 0
2 X2 0 0 0 -13 at bound 13
3 X3 0.0167 0 0 0 basic 0 0
4 X4 0.0167 60 1 0 basic 60 60
5 X5 0 60 0 0 basic 60 60
Objective  Function (Max.)= 1 (Note: Alternate Solution Exists!!)
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