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1. Marketing 1.0, 2.0, 3.0
2. McKensy and Co.
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1. Porter
2. Positioning
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1. All Benefits
2. Favorable points of difference
3. Resonating focus
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1. Employee engagement
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1. Employee Engagement

2. Integrated Marketing Communication
3. Integrated Brand Communciation

4. Integrated Brand Promotiom (IBP)
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