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1. Sarkar

2. Brand Love
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4. Inter Brand
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1. Batra et al.

2. Wallace et al.

3. Khandeparkar & Motiani

4, Algharabat

5. Nostalgic Brand Experience
6. Active Engagement

7. Ipulse buying

8. Word of Mouth (WOM)
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2. Fornell & Larcker
3. Hsu & Chen
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1. Song et al

2. Johannes Hoffer
3. Brown et al

4. Holak et al
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1. Fuentes

2. Too & Bajracharya
3. Palmatier

4. Komar & Nayak
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1. Santini et al
2. Bellini et al
3. Mahadin et al
4. Rosario et al
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1. Mukerjee & Shaikh
2. Oliver & Rust

3. Senic & Marinkovic
4. Aaker

5. Adam et al
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1. Unal & Aydin
2. Albert & Merunka
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1. Birrada



WA liao) w3193 &5louis ooyl 090 i i oo dolilad | YF

OB (oedo Lo yle Y-4-Y

(ool e 058 (>l (espde Lol 00l 6 (Slee (o o
@ azgl ol (pgas (V) JSb O jgoas Gragh Sloslaa > L cegphe opo )l
0558 o0 Sl oy sleans 3 jiagh (agphe wg )l

o
i
=)

O3 (soghee Juo —) S
(Y1) o) g b Yo AY (g po T SV 1F )18y Luo 2 2i)

D0y e g g loline g Cuie LIU Wi cols, )

2yl Wiy Bae p (gloliae 5 Code 36 laul b LL Y
Sl e p g bline § Cdie 13U i Solwg 4, Y
D)l STau B p s lolias g cutte 56 iy gie F

Syl Jd Jolss 1 (g lolire g e 13U iy Buie O

S laog Slids p (g,loline g Cudio U WS Buie £

.o)b «JJ).} ‘_g)‘.bléa).g LS)‘QLL&Q} Sl ).uL» séj)g d.w.c Y



Yo ol saoky 585 p 3ais 5 5luly (b,15b 9 25 Coldy oS Plawgs 41525 55U (o0

o293 (swlibi gy, =V
€553 5 stalony oMbl (5,515, 050 ;a3 5l 5 (905 «Baw g5 ) 2l gy
Rl olyon (il i b e (g Gl 53 aalllan 8 )50 dnslr ot oo (Ko
oy el ol yen pali B s aen a5 bl 5laiil oo jeiteSlE Gl p il o
o rmd ) 5 il Sjsoa (6 S aiged wlosgsd )53 ot LSl 6l
ssbile (s A (yslanz 5 @5 (6 p9a> Dot ladeli sy aled o ploxll
gl jpax Ll o 4S5 ol 3l g wiad 2l (2l 29)8 55150 50 ) K tagy
Iy aaals Jlas m Lol yen fali 868 oy o) o L ass )5 o ool ol —isS
25145 09 ol bl 5 olsesl ade assls o lay an | dsliiow g 00,5 olwlis
il 1) ol s yali (g8 Wiy ol aS aSaedle s g oo g |y ol ol
@ ppiadld L ol 0 ol e il eS W ol BassSeolaiwl g0l 5l il
A5 18 iewlin dged e (40 59] s 4 (gl iod sl gLl andls g e
S35 €305 oy 45wt Dl ity B i b | sl iz Jy
sl s 5 000 A0 lipabl mhs 553,515 1o b g sl Cess 4y (+/F0)) 4y
FBadlol jo T Joe,® aS o ale a5 YIY 0,85 jobods diges oloas o/ 0
Loyl goaiz! sl aslio § yuite y 2 slalyw slass ) Jgoz 10 .l ssalie

Sl ssalie JB

L ¥ SRS e & T naF - Ea ¥ AR M LEAY T
n=(=) = (=) 7 ) v

aolliow y3 Y g aslo-) Jogos

prees OY g Slosy Juve Lo

YO (o en g (J ¥V VE Slaanl g a0 ¥ S cols,
ARRRSSLE o Sl bl
ARRRIS P o Sy a2

VY il g oo N Ay e

VO f oo Sen g g 0 RV

Y f 5L N Jké Jeles
YO F (hSen 5 oVl VY (Lol g o] \l Slaog olds
Voof (b g Ko VY (o) Kan g 5,308 Y X s,loleg




WA liano) 3190 &5louis ooyl 090 i i oo dolilad | ¥8

g3 sraisl -F
a5 05 plil (6 S0l 555Ul 93l 5 oy 5 Sherosi Ll 5B 95 4o Laodls Jls
il 25 28 o slaasily

a5l ia ghpeog? HlaT V-F
i ogad S asrwl lbcires jLal jl eael cows 4zl
Pea 10 s G aFwl a0 YT 50,0 (Baiesiwl wo o FA locul o)le
ol ) IS S0 gl a0 OF bl )15 5 S yue (glls o o YO coduaxs
Aoy YA (S 00 3550 40 3 g £l )5 51 ,5YWL Sjae sljlo oo o YY
P ¥ Jlw ¥ B s oo, Y)Y Jlo Ve 5l 568 Baesqul

Dl S8 Jlw O 5l G jd a0 VW g Jlw 00 L Fe oo i es,

(KMO) glel 5 (g 5 digos colas’ psLls Y-F
L g n oolizal iy (9031 5 splLsS ALt 5l dmasls SuliS s s sl
POEYIY 00 Jacie 4 b )b gl (sl 9ol aslis g </VAY o))l as glel 5
oS el e Loy (61 Lol (309 cnslin ; Sl P/ - + (gl 0Line el ns

Ll osalice BBY o,leds Joaz o oyl ases

i)l 9031 9 lel S A Ls i Y Jgor

*[VAY 9lpl S s S diged CuldS < po
SYVY/- 00 PR
™ ol ez bl CasyS 0]
oo 6)&[.2..»: G!G.w'

750313l 595 (o903 9 o0y 2 F-F
ol ) el a s Sojlal sl Joe el (o) sl g ol o
e o5 laaysS o sl ozl il uily s Lansgie S 5 bl dLatysS

1. Composit Reliability (CR)
2. Average Variance Extracted (AVE)



Yol saoly 585 p 3aie 55l (b,15b 9 4 Cold ) oS Plawgs 41525 55U (o0

=S 5 =bb sl Jo8 BB e taig & o B> ai il /Y J,..«JL.QJ sl L

S5 5 J98) dg-i o i8S 1 LaS 5 baojlw il ls (sl Jg B gl plgieas
Al e oanlise LBY Jgax ol axli ol 1S poan by o mals (VAN

o295 SNl sbrojlw jluel oy 9 T Jgu

gl Wi

ol sl eSSl CR) 55 bl i

(AVE) ouis gzl yoiias!
NI < JAEY - IVOY Sy cals,
T - IASY AN - Sl bl
JISEA <IAAA - IASE 3y Syillisgs 4o
N “/AY) JIAYA Ny ke
SV NEAD) -IARO Jbs Lels
V-0 /Ay -IA90 Sl a,s
NN - IASY “IVAY Gy Sligls
SIAVY JAYA -IAAD ROFIPRNER

e abgy o o5l (parti i) 1515 s p355e mil oo 02l oS abogype Jobow

(seusiid) 151 219y -F Jguz

Gy ol Wy Jeld Gl apd 2bL cels, b
Slamoy G Jd Wiy eyl wip SB95
IVOA S als,

OVEA TSl bt
A NOY NVEY Sl 4y

SVYY O AY ATV RYY s e

JAYY YN effe YR VA b b

JAYR 8- F IVEY YN e e Sl
VAR VA fEeN e DAY [\ Y laeg olinls

LAY 2 ARRYS INRERYIN SRY( 25 S| 2% SO SR P V' PRSEN




WA liano) w3190 &5louis ooyl 090 i oo dalilad | YA

Uieso o] 090 el ) ylisabsl g Lavools 6)3_‘&*”. S - RIS
ST s ad sl s )L oS Bk 5l g sleans B sus
Jsbilen an3 oo (Lt 5 bl gl (e Sl s | gl o sl cYolae
S 4325 51T ol (il e ¥ a0y il 055 m saeliia 45
s line 36 ol bbb Kes Sl ol 3l 0 ey +/YYO oy
ol 9B o IVEY Jlad Joles 1 oIV 0 e ¢y iimad 0,00 A i
W e o el j0osle LSl W g lol8g /YT g Glaiog Dlads o 0 /FA)
SlaS coalioe cplar g 0)ls +/FRY (e 4 Slaogs Slids o, 36 o i
o o] cltogs ik +[FR) e 4y s olidl aislg ) ol 81 5 sy e
8530 sl iy ¢l S Ui piie s 53 5 Sl alis 3Bl o

S Ve e an i S i S USS | 53U S

ActEngl

0768 ActEng2

il

0.802,

S
o
K
ii

0.870 ActEng3

0.736:
; 0763 ’ Lovel ‘ ’ Love2 Love3 ‘ 0.857. i
0.731 0824 ctEng:

©w @« «
® 8 =4

ActEng5
0.634 0829 0.822

i

0300
0815
0342 08%0 ActEngs
0866

Sustain2 0.784
- 0679,
Sustain3 0.736 000
. 0.865
Sustaind 0.840° ctings

SustainS

i

0491 ActEng5

e

0275 0754 0831

N BB 0303

LoveS e 0.855
N.B.Exp2 0.797 0829
0756 wowms
N.B.Exp3 0.85!
0.792 wowms4
N.B.Expd 0.783
_y-\oyall
N.B.ExpS 050
loyal2
0929

o))'»\.il.u»' Cyaoxd s J° MS}'{' G)Lél.w Y oleo ‘55§J' -y &w

o

A o i g bliss slael el o yingh (o, SYolas oo 31Y ISl



Ya ol sl 585 0 3ais 55l (b,15b 9 4y Cold ) oS Plawgs 41y25 35U (o0

plas’ a S 09 co (et 95— oo ]l (5 lolias slael Juo ;0 dS (5 molie ulwly
0,b,0 (g lolims slacl 5o,k 51, S0 & jle a1 SO plaS g el Jloline alall
) So 4 bgr e g)oline sae S0l o0 (6 el Ao 8 S UL o,
1y ol 4 by pe ad B a8 S g oo 0l VAP Gllae ja8 g5l Ly 1555

3 7S s lolime sae ;5T 5 058 o0 4B pdy e L 0o ;3 A0 el o o
5 e folins 0o y3 A0 liobsl el ;5 3 4y by o dp b ol V/AF 5 llas 03
FoS Sy e ol Gl 36 @ g pe glsline sae ¥ USD 10 09503,
aod aigSl OlsS o0 ey 99550 0y Ol s by ye adyb g Sl VAP 5 llas 05
S5y e s o 5 ol b S i 5

E

ActEngl
ActEng2
e
- 31478 o Actfng3
S2
18.32: 38.36!
Lovel Love2 Love3 ActEngd
16.917
ActEng5
13.827 48.355 38.961 /E
5369 ctEng
30503 ActEng5
Sustain2 4,980 38,771

79.27

i

ActEng5
§1.786

50353

Sustain3

\ctEng5
Sustain4 6.330

i

ActEng5

Sustain5 14.875

i
@

24157 58677

.887

wom1
nsr "
97263 wom

5418
40903 woms

N.B.Expl

Sl
6.224 o
leoy

S

N.B.Exp2 30.139

N.B.Exp3
P 50.902- M4

4
i

N.B.Exp4 29.400

&

N.B.EXpS 72-479—% loyall
47.925
101.090 oyal2

loyal3

o

G slobaw dlael Cdl> yo g (5 LSl Y oleo (oo - STl

ol 00 0391 O Jgoz 10 4> & g0 d baaes 5 yg05] s



WA liano) 3190 &5louis ooyl 0590 i pp g oo dolilad | Yo

S (ans b 903l gl -0 Jgus

RES ks t o)Ll o Sg R ans 3

dud 4d &ololxo () o laitew!

b o[- 0< bIvsa ¥ By e — %y old,
s RN “1-1 —efeny Sy gie — b bt
ol SRINS BIAAY <YV W e W Syl 40
0wy NRINS 105V AN b Jolss e w5y e
onls JRINS vIYay “IYEY ST oS e i e
ol <[+ 0< VE/AVD ARN Glaog Sluls «— & Gae
ol JRINS FINYY Y 3 o by <= Wiy e

&5 At g Loy -0

XNy e ol yuizmad g W Goiie p 08 S0 Jalse g a0l iagh
@Luu_m‘ 4:;_39;&)5.«0)@‘_&.05[5).@_&)045415\0){. °‘)""°’Q—5-136L°g_5—:’9§°}9—>)°
D9 oo )l 1) O ygmods g 5l sdel Cwd 4

ols s g slw a¥olas (ilwJoe cJB o iagh sloacs d el mols
g gadl ol S o s asy sie o g blise g i il ponlsas
Colo, ol Slgsean (YY) g ,0 g Il g (Y1) 5L iogh gams b
Al jo )b i lawgd oS o DA e an et o 1y 0 SOl 6 i
5956,8) Sg—ad iy y25 9loo ,S ool wl Loyl 4 cols cnas Uy Jomame So b))
Az O jgmody |y Cls ) an b0 0,095 90 idgh Slowol.ail oo b i
Wulo, oS coul adllas o5l g alis comle glhls 0, S0s, dgl aes o lis
g el G0z b Jgazmo 5l oaincST ol s ) Sloe Ly )b e Ol UL a s lio (ga oS
Bl g3 Sloas 5 Jgame 4 Caud Cols, slsul gl gyl 51V VA Tlog o g
o L Jgamme aslylan Lol ol )Ll b cwlite § pumwlicio |y b e ool Las]
o‘)&&u_daduwfuosmasudﬂwbwb‘@ubu_v‘u_ohi‘).:(_g‘)_:j

1. Fernandes & Solimun
2. Berraies & Hamouda




P ol saoly 585 0 3aie 55l (b,15b 9 4 Cold ) oS Plawgs 41525 15U (o0

sle sl ol gealy by T B oS oloml ol e )0 Cesiio i Sy a_il
Sl oo 0 Sld el (Ve o £ lygal 5 J)l8) smas sy ay (a9 e
9 oo 3l 0y SG3Iisgl o Bl A Blo 03 e ) (Gloa S (sl S
(VD) e gl gl b mghy (a8l (ml a8 0 ls 0 p Bt 1 (55l
PRI I B CI R EL AT WP CHNS IR N PESV-I R | I OO PUNPRCHIIN [
2 Nlg o0 ALBIS A S 0aiiS B e g llas 0, S5 sl (93,8 (B a2
Rl ozren g s IR Solliwss 0 5 Jlaial 90056 230 of Sloress
Sl Lo (VW Seia 5 (SmghlS) 0sS s ]y 0,8 o (ably a5 4y
b 0atiS Gy S Pbnngs ol y bl (65518b (595 ;2 b 9 4 Cate uliws] i
sl 5 48 alowl LgT Jo 10 gladdle 5 55 b aiiS 55 105 iilons § o¥game
2Bl GBS Sy ol Sl eie gl b,

abaly il b ye (6 olins Sae |5 ais ab wip Gte  laal (L)L 53U
DLl 48] e co s 8l s 0, ¥ 539 VA 5 lbas b 51 55
slacalld 35> (b9, 8 slaaslp L g Oloeks o ol ,en (3l slass pas s, S
bl ase )3 45 et dlad Lt )l 55 o8 alliangs pio 5 (eloiz] Cudgins
Sl L aislns ) cod (gm0 4 995 oo 5l 1A g e oy st 0 ploel Sl
2N ke aS ol s bl yaiores S sloml addle Ll an Caud ol 3l o
ololins 5 Co 36 0y (5ol 5 (glaogs Sl ( ST an 5 e Jelas s
5 JUsl COTAE) e 5 3156 ppbae T+ V) IS J s (gl simgy gralis L a5 ol
OLSe g 0aliLBT (Y VYY) 1Gg 00 g < TV 1Y) L5 e2 § cls o YV Y) o]
Sl (Slaren (Yo VA) 5 an 910 10 s (VYY) (g09,0Lw 26 5 g5de (1 VAY)
Olee ailizile Ly bl czrgo oS 1) 0 (0 3l-te (i) Calbige 0t e
DS (5 Sl Lol (g9 1 5 bl g0 92 5 (5 e

S Geizme D9-d e (Sl B Wl e ap Bde oS 0l (LS ol aallla
Ble g Jo 99950 150 Wip 4 by pe lacelad o JLsd jobar usp L 3-le
Sras Jobo yo )] s odle 1,10 (25 (65,50 5 Js cpley) (Bl plio B 5o 4y
bl )0 sy CaBge (3l g (b HL DLbLS og b co Bro o a8ly aolio sy

1. Kazlauske & Gineikiene




WA liao) w3190 &5louis oyl 090 i pp i oo dalilad | Y

Oeizead (Vo VF 5, 0S o (o3b |y i (0 pieden c0dibailils Cwgd 0 S
A o Loz (0 g o0 e O SO dn aS  SBALS B pas 09, e LA
KECEWESRVIUIRN U SESIWIRNIL U CRVEL S0 P TSR CETS VIR R S B PO VR
ailys g0 S )b a S (ol b pin b sanoo gatal) ganwgi Lo SIS 5l S
Al plol a1y T dla IS ol plosil gly (M5 5 (6 yiion sloils 5l 3oae S0 L
Ol Olaass @it GaSiasS ool adax liggie bl sla JUIS slo]
o=l oS SLLG SaS ailgs g gy ol o el e 4 ol Co gl imen g
a8 bl o i cide 36 b i Sold ) o ATl e yioren LacJled
1y 556 (e ot e JEine glo piin 51 (S0 plaie 0 ()b it ol (gl o
Wy e wold lid regh auls as jebles .cily cudte mals Ll g 005 055
D105 (6)olg 5 laogs Lok ST ,5 ( JLad Jolss aile oo slaowls
oLl (6w cowl yige S uad |y laaely sl wilsiy Ll oo a ST (6l o
9 bl i 050 S ol Gz 5l A dS a0 plail wi a4 e ¢ 3 sl sl
pl Sl aile eloial sloaSii by g s Colwoy ;o duie cllas anl )l 54 ,b
Sial38l 05 ol s G | oy ganeddle g 09 Clas ol 5 o181 0, 3] eels
sl &,k 5l asiles co JI5 ol g ail ails siite vl Al ales e S ol
&S Gy Glads 3,k 5l 0,5 o BaiSé pne waspasadle g 3ie
(oo O g 9 lioe Dlin 4 Sl g9 om0 IS Bl g (0 et Sl (S Dl
LY VA Slie g )5, Laus) 0 oo Lyl Lo ay Comd 00 S8 ae |28, 30
59y dpog Lol s 3l o a0y G inl¥ L il oo 0 L lo

)38 136 Gl il
plouil o saSld jos 10 pol> jimgh aS coul fpl oS asg T an asl aS glasss
B T s el b casloas Gl o piws 0 & jgods GEaasgwl g Cwl sois
& Oz 3,5 E8s Ly al sl O jso )0 g S o gDl A el
gloys a8 pluw b ol 6yl Lty s azgi b aS 05 o olgiiiy ST o) gy



Y ol ssely g8y G Il (b5l 5 %5 Culd, (S PFliwgs 4,08 iU g

Sl DY gazme Cuad (ralidl ol a5 5,1 855 il e 5l goloandl NS e
Ol daled (mmyp 23 4 Bles o i Gt 30 ol om0l (o8 Al
Ol Al g 053 satslaus ol adtae (VANF) S pd i asl (gzram iy 4o G
B eyt 590 95 55 525m il s Lo el ey e 0l i (sl o
Jolge w058 a3l mlio plw o Wy Gte slasaly g banliey ow)p 40

Wgh ganas) g @lwlid i p 4 Gie 65 S0



WA liano) 3190 &5louis ooyl 090 i i oo dalilad | vF

&b

5 asliy )y (OYAF) aabld (lis ¢ Aedame o cumsolis o ila wol}L3]
FY-AY ()Y 00 S ol jo ol e (a5 ol o 15 05 4 sie oS slavsly
o Sliasa T gladaly g oy Solws 4 0 Gode 1 0n 5 Gad g 65l
\—Y‘ ‘(f)a ‘0_59.!
G gy (A3l Glabe (059 2 raalllan 5 )90) 53 5l (g olgo g i 4 Giie lo ata,
TY-YF Qg Cupde 632 S
AYV-VFY LYY kf\é)\)\‘ w).\é.A ((_é)" a.s—i‘l" \A)b" asllaS 0)9.,0) oA....Sd}.a.o 9 “\—')-' O d_la)b

Aaker, D. A. (2004). Leveraging the corporate brand. California Management
Review, 46(3), 6-18.

Adam, D. R., Ofori, K. S., Okoe, A, F., Boateng, H. (2018). Effect of structural and
bonding-based attachment on brand loyalty. African Journal of Economics
and Management Studies, 9(3), 305-318.

Aghazadeh, H., Shah Hosseini, M. A. & Parishan, F. (2015). Investigation of Key
Antecedents and Consequences of the Brand Love Mobile Phone’s Buyers.
Journal of Business anagement, 2(1), 67-92. (In Persian).

Alavi, S. M. & Najafi Siahroodi, M. (2014). Brand loyalty role between brand
love and brand advocacy (A case study: Malavan Anzali sport brand).
Journal of Applied in Sport Mnangement, 3(9), 23-36. (In Persian).

Albert, N. & Merunka, D. (2013). The role of brand love in consumer-brand
relationships. Journal of Consumer Marketing, 3(3), 258-266.

Algharabat, R. S. (2017). Linking social media marketing activities with brand
love: The mediating role of self-expressive brands. Keybernetes, 46(10),
1801-1819.

Alvarez, C. & Fournier, S. (2016). Consumer’s relationship with brands. Current
Opinion in Psychology, 10, 129-135.

Anayo, D. N. (2011). Sustainability marketing in the emerging markets:
imperatives, challengs, and agenda setting. International Journal of



PO ol saoky 58 p saie 5 5luly (b,15b 9 4 Coldy oS Plawgs 41)25 55U (o0

Emerging Markets, 6(3), 217-232.

Bairrada, C. M., Coelho, F., & Coelho, A. (2018). Antecedents and outcomes of
brand love: utilitarian and symbolic brand qualities. Europian Journal of
Marketing, 52(3/4), 656-682.

Batra, R., Ahuvia, A., & Bagozzi, R. P. (2012). “Brand Love”. Journal of
Marketing, 76, 1-16.

Berraies, S. & Hamouda, M. (2018). Customer empowerment and firm’s
performance: The mediating effects of innovation and customer satisfaction.
International Journal of Jank Marketing, 36(2), 336-356.

Brown, L., Edwards, J., & Hartwell, H. (2010). A taste of the unfamiliar,
Understanding the meanings of attached to food by international
postgraduate in Englang. Appetite, 54, 202-207.

Esfidani, M. R., Nejat, S., & Bahmani, H. (2016). Investigating effects of self-
steem, self-expression, and product hedonism on brand love and brand
jealousy and their consequences, Journal of New Marketing Research,
5(4), 1-20. (In Persian).

Fernandes, A. A. R. & Solimun, S. (2018). The mediation effect of customer
sastisfaction in the relationship between service quality, service orientation,
and marketing mix strategy to customer loyalty. Journal of Management
Development, 37(1), 76-87.

Fornell, C. & Larcker, D. F. (1981). Evaluating structural equation models with
unobservable variables and measurement error. Journal of Marketing
Research, 18(1), 39-50.

Fuentes, C. (2015). Images of responsible consumers: organizing the marketing of
sustainability. International Journal of Retail & Distrbution Management,
43(4/5), 367-385.

Galpin, T., Whitington, J. L., & Bell, J. (2015). Is your sustainability strategy
susutaiable? Creating a culture of sustainability. Corporate Governance,
15(1), 1-17.

Hang, C. C. (2017).The impact of brand experience on brand loyalty: mediators
of brand love and trust. Management Decision, 55(5), 915-934.

Hegner, S. M., Fenko, A., & Teravest, A. (2017). Using the theory of planned
behavior to understand brand love. Journal of aproduct & Brand



WA liano) 310 &5louis ooyl 090 i i oo dalilad | ¥g

Management. 26(1), 26-41.

Holak, S. L., Mateev, A. V., & Havlena, W. J. (2007). Nostalgia in post-socialist
Russia: Exploring applications to advertising strategy. Journal of Business
Research, 60, 649-655.

Hollebeek, L., 7 Chen, T. (2014). Exploring positively versus negatively-valenced
brand engagement: a conceptual model, Journal of Product & Brand
Management, 23(1), 62-74.

Hsu, C. L. & Chen, M. C. (2018). How gamification marketing activities motivate
desirable consumer behaviors: Focusing on the role of brand love.
Computers in Human Behavior, 88, 121-133.

Jaakola, E. (2007). Purchase decision-making within professional consumer
services: Organizational or consumer buying behavior? Marketing Theory,
7(1), 93-108.

Kazlauske, D. & Gineikiene, J. (2017). Do you feel younger enough to choose
nostalgic product? Exploring the role of age identity in nostalgic purchasing
behavior. Baltic Journal of Management, 12(3), 292-306.

Khandeparker, K. 7 Motiani, M. (2018). Fake-love: brand love for countefeits.
Marketing Intelligence & Planning, 36(3), 661-677.

Kim, H. (2014). The role of WOM and dynamic capability in B2B transactions.
Journal of Research in Interactive Marketing, 8(2), 84-101.

Kumar, J. & Nayak, J. K. (2018). Brand community relationship transiosioning
into Brand relationships: mediating and moderating mechanism. Journal
of Retailing and Consumer Services, 45, 64-73.

Kumar, J. & Nayak, J. K. (2019). Brand engagement without brand ownership:
a case of non-brand owner community members. Journal of Product &
Brand Management, 28(2), 216-230.

Mahdain, B. K. & Akroush, M. N. (2019) A Study of factors effecting word of
mouth (WOM) towards Islamic Banking (IB) in Jordan. International
Journal of Emerging Markets, In Press.

Mohammad, A. & Rashid, B. (2018). A conceptual model of corporate social
responsibility dimensions, brand image, and customer satisfaction in
Malaysian hotel industry. Kasetsart Journal of Social Science, 39(2),
358-364.



PV ol saoky 585 0 3ais 5 5l (b,15b 9 2 Cold s oS Plawgs 41525 55U (w50

Motaharinejad, F., Samadi, S., Tolabi, Z., 7 Pour Ashraf, P. (2014). Studying
the Relationship between Brand and Consumer (Case Stydy: Electrical
Home Appliance). Journal of Marketing Management, 9(23), 127-147. (In
Persian).

Mukerjee, K. & Shaikh, A. (2019). Impacts of customer orientation on word-of-
mouth and cross-buying. Marketing Intelligence & Planning, 37(1), 97-110.

Oliver, R. L. (1997). Satisfaction: A Behavioral Prespective on the Consumer.
McGraw-Hill Componies, New York, NY.

Oliver, R. L. & Rust, R. T. (1997). Customer delight: foundations, findings, and
managerial insight. Journal of retailing, 73(3), 311-336.

Plamatier, R. W., Kumar, V., & Harmeling, C. M. (2018). Customer Engagement
Marketing. Palgrave Macmillan, Cham.

Ramirez, S. A. O., \eloutsou, C., & Morgan-Thomas, A. (2019). | hate
what you love: brand polarization and negativity towards brands as
an opportunity for brand management. Journal of Product & Brand
Management, In Press.

Rosario, A. B., Sotgiu, F., De Valck., & Bijmolt, T. H. A. (2016). The
effect of electronic word of mouth on sales: a meta-analytic review
of platform, product, and metric factors. Journal of Marketing
Research, 53(3), 297-318.

Samita, J. & Suki, N. M. (2015).Young consumer’s insights on brand
equity. International Journal of Retail & Distribution Management,
43(3)276-292.

Santini, F. D. O., Laderia, W. J., Viera, V. A., Araujo, C. F., & Sampaio, C. H.
(2019). Antecedents and consequences of impulse buying: a meta-analytic
study. RAUSP management Journal, 54(2), 178-204.

Sarkar, A. (2014). Brand love in emerging market: a qualitative investigation.
Qualitative Market Research: An International Journal, 17(4), 481-494.

Senic, V. & Marinkovic, V. (2014). Examining the effect of different components
of customer value on attitudinal loyalty and behavioral intentions.
International Journal of Quality and Service Science, 6(2/3), 134-142.

Shahin, A., Zehir, C., & Kitapci, H. (2011). The effects of brand experience, trust
and satisfaction on the building brand loyalty: An empirical research on



WA liano) w3190 &5louis ooyl 0590 i pp g oo dalilad | A

global brands. Procedia Social and Behavioral Science, 24, 1288-1301.

Sheng, M., & Too, T. (2012). Product attributes and brand equity in the mobile
domain: The mediating role of customer experience. International Journal
of Information Management, 32, 139-146.

Song, H., Wang, J., & Han, H. (2019). Effects of image, satisfaction, trust, love,
and respect on loyalty formation for name-brand coffee shops. International
Journal of Hospitality Managemet, 79, 50-59.

Sternberg, R. J. (1986). A triangular theory of love. Psychological Review, 93(2),
119-135.

Timothy, G. J., Lee, W., & Greg, B. (2015). Is your sustainability strategy
sustainable? Creating a culture of sustainability. Corporate Governace, 15
(1), 1-17.

Too, L. & Bajracharya, B. (2015). Sustainable campus: engaging the community in
sustainability. International Journal of Sustainability in Higher Education,
16(1),57-71.

Unal, S. & Aydin, H. (2013). An Investigation on the Evaluation of the Factors
Affecting Brand Love. Procedia Social and Behavioral Sciences. 92, 76-85.

Veloutsou, C. & Guzman, F. (2017). The evolution of brand management thinking
over that last 25 years as recorded in the jornal of product and brand
management. Journal of Product & brand Management, 26(1), 2-12.

Wallace, E., Buil, I., & Chernatony, L. (2014). Consumer engagement with self-
expressive brands: brand love and WOM outcomes. Journal of Product &
Management, 23(1), 33-42.

Yang, S., Hu, M., Winter, R. S., Assael, h. & Chen, X. (2012). An empirical study
of word-of-mouth generation and consumtion. Marketing Science, 31(6),
952-963.

Zarantonella, L., Romani, S., Grappi, S., & Bagozzi, R. P. (2016). Brand Hate,
Journal of Product & Brand Mnagementm, 25(1), 11-25.

Zarantonella, L., Romani, S., Grappi, S., & Fetscherin, M. (2018). Trajectories of

brand hate, Journal of Brand Mangement, 25(6), 549-560.



FA oo il sanlsd 1 T g o 3o (6N 4o pus 0yl 3 5318 (55l pldio s 3 Simn iy 019 593 gy

Quarterly Journal of
Brand Management
\ol. 4, Issue 12, Winter / 2018

Investigating effect of Nostalgic Brand Experience,
Brand Satisfaction, and sustainable Marketing on
Brand Love and its Consequences

Soheil Nejat*, Meisam Shirkhodaie*2, Bahmani Hossein®
Abstract:

Abstract: Despite several decades of study of the attitudes of customers
toward the brand and its effects on customer behavior, in recent year’s
research has mainly focused on the level of customer enthusiasm and
brand love. This paper explores the antecedents and consequences of
brand love which is an emerging concept. The purpose of the present
research is an applied one, and in terms of collecting data, the research
is a descriptive and correlation type, and a perfect structural equation
modeling. The statistical population of this research includes all mobile
phone users in Qaemshahr city. A total of 400 questionnaires were
distributed for data collection. Data were analyzed by using SPSS and
SmartPLS software. The results show that Nostalgic Brand Experience
and Brand Satisfaction have a positive and significant effect on Brand
Love. In addition, Brand Love has a positive and significant effect on
Active Engagement, Impulse Buying, Word Of Mouth, and Brand Loyalty.
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