Communication Management in Sports Media

5th year, Spring 2018, Vol 5, No 19

319 Swailw, o Olbli )y e
(WV=22) AV o O by ojkecd ooy Jluo

00329 30 B3OS Olild dobiw 5 uomiw 1 3 (P 2195 9 (2bobes!

"o e 3 5 e

Ol 5 ool 33T ol Olomi3 Ay &b 5 Ol 01 Kim 93, oKEL (s Ll )87

085 snolsm o&tils 5555 S ke HLEs Y

(AY[+0/+¥): o pd &6

(R0/1V/YA) : JLol gt

Validation and Reliability of Word of Mouth Advertising Questionnaire in

Sport

Hossein Kordlu*t, Ali Reza Elahi

1- M.A. Young Researchers and Elite Club, Zanjan Branch, Islamic Azad University, Zanjan
2- Associate Professor of Sport Management,University of kharazmi, Tehran

Received: (2017/02/16)

Abstract

The porpuse of this study was to standardize of
WOM advertising questionnaire in sport. The
statistical population was the customers of llam
city bodybuilding clubs. For this purpose, 194
customers randomly selected and completed the
questionnaire. Measurement Instrument was of
WOM advertising Jung (2007) included 6 subscales
(Tie strength,Senders expertise, Receivers expertise,
Receivers risk perception, Reference group and
actively sought by congruence). Using a three-step
questionnaire and then for content validity of
questionnaire was accepted after translating by 10
professors of sport management and specialists.
Statistical methods were discretional indexes for
describing data, Cronbach’s alpha and Composite
Reliability for determining validity, analysis
of an accepting factor to determine the
validity. Results of the questionnaire showed
acceptable reliability components. reliability for
WOM advertising questionnaire. All factors had a
significant  relationship ~ with  concept WOM
advertising in reliability of Structure, the amount of
relationship and T-value. Also, the results about the
relationships of factors with the meaning of WOM
advertising showed that all factors could be a good
predictor for the concept of WOM advertising,
finally internal and external validity of WOM
advertising model was accepted. According to the
approved instrument mentioned in this study, future
researchers aimed to determine the extent of
advertising by word of mouth tool can be used in the
exercise.
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1. Root Mean Square Error of Approximation
2. Root Mean Squar Residual

3. Goodness of Fit Index

4. Comparative Fit Index

5. Normal Fit Index

6. Incremental Fit Index
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