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1. Keller

2. Consumer brand relationship
3. P. Becerra and Badrinarayanan
4. Keller

5. Aggarwal

6. Brand communities

7. Brand cults

8. Brand love

9. Brand evangelism
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1. Scarpi

2. 1IBM

3. Southwest Airlines
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5. McConnell and Huba

6. Brand intimacy

7. Brand identification



WA yliano ) iuind & ylos e 0,98 iy o dolilad | 454

L ls e ole,ls =90 bw)lmgw&nwl)ow.%bﬁ@
] 00 4.&‘0)4 ("\—’)"gr“""’wﬁ"ﬁ"\—’)"ww}’ u.\_:).> d—a8) Sy

R ddain 9 Slwdl w5590 Y

oUSS oo W lbla 1 -)-Y
Slaaisly oSG pae 0y Slbls)l g5, (VAAA) 5,18 —lies (saalllas L
e bl | o milises wlalas ( b 1L alwsl jo g ai asl)l gloaSue
Slbls )l ), Sy ol Jl 8 o o jee |y Loyl sladsp g BoiS as
(§3,80m SLbLI ) sbl) )0 a8 (Siily (ceg ploie an ) oSS pas 0
2® (Fmly (S (o0 i i 0, S o0 S B (eleizl glaogz )l o
S e lar ) Liee glaws Ly Joles o608 lbls | sloul gliul,
s gl tmgsy adly 1o (Yo VY o yST ¥+ oV T omysSl 5 5o 1AM O, 8)
0SB e W Slbls )l cale (g9, anl o jmde a5 0 o o)Ll 4SS sl as
Wy Az doy 0y K o lodd o3ls 51 Jlasl alwsg amy ol ol a5 s S 55 03
Tt 7= Gyb 5l p € 4 0 K ol 5l Ll o o plad]
Jdlie jo cnglin 5 laoayylos a i (g lolds wiile ()15l Ly BaiS3 pas
—tlize Lo e a s (YY) e g1, 0) 0,5 0 & jgo (—itie LD
69, amsdllae ool o Jg wloa s sl wl 0058 pae udi p Slbls )l gl -

"0l -Y-Y
o p olblsla s cwlools (s Yo VY) oo,y ol o S0 oy aslas
g gle)ld, S0y 00 L oS3 a0 e blg )l a5 pas
Cio il (o) dm Al B35 Gl gy 5l (gl Dgb g0 a0 L

1. Fournier

2. Muniz andO’Guinn
3. Batra et al.

4. Brand evangelism
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1. Pimentel and Reynolds
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3. Kemp et al.

4. McAlexander et al.
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6. Schmitt

7. Matzler et al.

8. Pimentel and Reynolds
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1. Rozanski et al.

2. Sawhney

3. Chaudhuri and Holbrook
4. Dick and Basu

5. Brand identification
6. Ashforth and Mael
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1. Lam et al.

2. Underwood et al.
3. Lam et al.

4. Beatty et al.
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1. Brand Passion

2. Carroll and Ahuvia

3. Fournier

4. Baumeister and Bratslavsky
5. Shimp and Madden

6. Sternberg
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1. Sarkar

2. Brand intimacy

3. Berry

4. Kai-Uwe Brock & Yu Zhou
5. Wilson

6. O’Malley, L., & Harris

7. Hansen
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1. Joshi & Sharma
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1. Reichheld
2. Thompson & Sinha
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1. Composite Reliability
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