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1. Keller

2. Consumer brand relationship

3. P. Becerra and Badrinarayanan

4. Keller

5. Aggarwal

6. Brand communities

7. Brand cults
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1. Scarpi

2. IBM

3. Southwest Airlines

4. Build-A-Bear Workshop

5. McConnell and Huba

6. Brand intimacy
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1. Fournier
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3. Batra et al.
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1. Pimentel and Reynolds
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3. Kemp et al. 

4. McAlexander et al. 

5. Park et al.

6. Schmitt

7. Matzler et al.

8. Pimentel and Reynolds
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1. Rozanski et al.

2. Sawhney

3. Chaudhuri and Holbrook

4. Dick and Basu

5. 

6. Ashforth and Mael



1. Lam et al.

2. Underwood et al.

3. Lam et al.

4. Beatty et al.



1. Brand Passion
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3. Fournier
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5. Shimp and Madden

6. Sternberg



1. Sarkar

2. Brand intimacy

3. Berry

4. Kai-Uwe Brock  & Yu Zhou

5. Wilson
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7. Hansen
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1. Reichheld

2. Thompson & Sinha
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CR

1. Composite Reliability 



PLS

AVE

(AVE)

PLS
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3. Falk & Miller



SPSS



1. Structural Equation Modeling (SEM)

2. Partial least Squares (PLS)





(CV Red) (CV Com) 
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2. CV-Communality

3. CV-Redundancy
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