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1. Social Responsibility

2. Cause Related Marketing

3. Adkins

4. Pampers

5. Berggren & Stark

6. Brand Image

7

8. Demetriou., et al



1. Brand Reputation

2. Kotler& Lee
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4. Lichtenstein., et al

5. Brand Credibility

6. Bigne-Alcaniz., et al

7. Brand Loyalty

8. Van DenBrink., et al

9. Babu & Mohiuddin

10

11. Attitude towards Cause Related Brands

12. Purchase Intention of Cause Related Brands

13

14

15

16. Berger., et al

17. Coric., et al
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4. Varadarajan& Menon

5. Cause Related Brand Attitude

6. Ajzen & Fishbein

7. Edmondson & Lafferty



1. Bronne & Vrioni



1



H

1. Barone., et al

2. Anuar& Mohamad

3. Webb& Mohr



  

 

    

 

1. Chéron., et al



 

 

 

 

 

 

 

 

1. Ross., et al

2. Berger., et al



 

1. Rossiter& Percy

2. Keller
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1. Cause Related Fit of Brand

2. Kashyap & Li



1. Pracejus & Olsen

2. Hamlin & Wilson

3. Barone., et al
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