
 

  

  
1 23* 

  

1 -  .  

2 -  . 

3-      

.   

  

 9/12/1394                  :18/3/1395  

  

  
     .

  

 .

   

  

 . 78 

  .

 WarpPLS 3.0  .  

 

                                                                                                                                               
*  E-mail: hemmati.maryam@students.semnan.ac.ir 

  

621395 



   _______________________  621395 

170 

 .

 .

  

  

  :   

  

1-   
        

  .           

         .        

             . 

               

                 

       .        

                

    )

 (  

         

   

      .  

             

            .     

            

             

         .

        



 ...   ____________     

171 

       ]1 31[. 

    

      

]2[. ) 2005(  

 .    

  .   

 

   ]3 124[ .      

        

        ]4 27.[    

     

  

 .        

         

      

  ]5 84-85[ .    

 p   ]4 28.[ 

      

       

     

   

 ]6 7[   .

   ]6 7 2148 .[   

 

       

  ]9 10 11[ .



   _______________________  621395 

172 

  

]12 3413 3514 11015 31[ .     

      

 .  

             

 .      

      

       

   .  

  

2-    
2-1-   

 

  .  

   ]16 49[.   

    1980     

  .   

  ]1733[. 

     .   

   

           .

   



 ...   ____________     

173 

              

         .       )1992 (

   )2000 (  )2001 (         

             . 

        ]18 65[ .

    ]19 878[.     

) 1991(     

            

 .  

   ( )  )  

 ]20 2-5[ .        

 

   ]19 878[.   

        

      

   

 )2005(       

 

)   

.     

 .    

  .        

 .       

    .

       

        



   _______________________  621395 

174 

      

  ]21292- 298[.  

 
2-2-   

    .

        . 

        

  .    

   .  

       

]228[.  

     .

      .

     

  

 .      

        

 ]23 1164.[     

         

       

       ]24  

124 - 125[ .  

       

 ]5 8425 39 [.       

       

 ]2670 271121 -1120[.  



 ...   ____________     

175 

               

 ]28[.         

       ]29 10 -9[.   

      

   ]30 163 -16631[.     

                

                 

 .              

            ]22 2 -3[.  

  

3-    

3-1-    

   

  ]32[.     

  ]8 15 2630 164 -163 .[    

      

.                

      .   

   ]12 -15[ . )2009  (

      

    ]7 214 -209.[     

)2012(     

   ]3 126[.   

     

  )   



   _______________________  621395 

176 

 

  .   

  

    

           

 .   

 :   

 :  

 :   

  

3-2-   

 )2009(   

   ]7 214-209.[      

  .

       )1391(   

 )1392(  ]11 219-218 

9161 .[ )2000(   

  .

   .

          

     ]33.[     

)2007(          )

      ]6 65-64 .[  

 )1392(    

 ]9 161.[   



 ...   ____________     

177 

 :  

 :  

 :  

1    

              

        

  

1  

       
  

  

 

)1392(  

  

  

  

  :

  

  .

    .    

  

      

  

  

  

236  

1392(  

  :

  

 :  

  

    .

  . 

 .

 

 

    

 

   

6  

  



   _______________________  621395 

178 

1 

         

 

)1392(  

  

 

 

   : ) 

  

 

  .

10        

 

 .   

  

     

    

2  

   

 

)1391(  

    

   

  

   )

 :  

  .

  

      .

      

      .  

  

2 

 

)1391(  

  

  

   

       

   

        .

  

4  

1390(  

   

  

         .

    

)1996    ( 

   

   .

1980     .  (

     

     .

    .

     

          

           

    .  

2  



 ...   ____________     

179 

1 

          

2007(  

  

 

  

 .

    .

  

 .

     

  

  

456 

2009(  

  

 

   : )

  

 

 .699     

 .

 .

  

    

  

  

5 

  

               

                 

               .   

                

             .    

                  

     .           

               

      .        



   _______________________  621395 

180 

       

         . 

        

                

        

 .   

        

        

 .      

 )   

        

            .

              

     .    

               

   .         

                

              

               

          .     

       

         

   )

  (  )      

 (       

                



 ...   ____________     

181 

               

      

1   

  

  
 1    

4-    

4-1-   

  

   .         

         

»«    

  

4-2-   

   

 .124   

 95    07/0 

 76       .



   _______________________  621395 

182 

100    78 

   

  .    

    

   . 

      n      

   .  

 .   

 .        

    

) 30 (        .

     78 

          

  .  

 
4-3-      

        

    

 )2012 (  

) 2005( ]2142-41 3433-32.[   

 )2009 (

 ]7 224.[         

 .     .

5  »« »«  .  

        WarpPLS 3.0 

 .    



 ...   ____________     

183 

 5/0  

 5/0 p-value 05/0 AVE     

5/0        2       

 5/0 001/0 p< AVE 5/0  

    .   

 AVE     .    3 

         ]35 2436

377-380[. 

  

2    

  
   

   
  

P-value 
   

AVE  

  
11 

B1 
B2 
B3 
B4 

838/0  

713/0  

818/0  

755/0  

001/0< 

001/0< 
001/0<  

001/0<  

788/0  863/0  613/0  

  
16  

M1 
M2 
M3 
M4 
M5 

914/0  

880/0  

896/0  

907/0  

917/0  

001/0<  

001/0<  

001/0<  

001/0<  

001/0<  

944/0  957/0  816/0  

  2  
Bc1 
Bc2 

862/0  

862/0  

001/0<  

001/0<  
654/0  853/0  743/0  

  3  
Bp1 
Bp2 
Bp3 

821/0  

917/0  

855/0  

001/0<  

001/0<  

001/0<  

831/0  899/0  748/0  

  



   _______________________  621395 

184 

 3   AVE   

          

  903/0=AVE        

  738/0  783/0=AVE      

  238/0  410/0  862/0=AVE    

  177/0  450/0  405/0  865/0=AVE  

  

 

 .    6/0 

  7/0  . 1     

  .  

  

5-     

     .        

WarpPLS 3.0  2   

  

  
2   



 ...   ____________     

185 

   .   

WarpPLS ARS1AVIF2 APC3    

]352436377-380[. 4     

      

  .    

  

 4    WarpPLS 

      

APC 316/0 001/0 P<   05/0  

ARS 336/0 001/0 P<   05/0  

AVIF 72/1  
 5   

 3    

  

   ) P-value (

 .p   p 05/0 

  .   .

      

  4         

01/0 75/0 

= 01/0 p<(1   . ) 45/0 

= 01/0 p< (  

 4    )31/0= 

05/0 p< (05/0   . 

                                                                                                                                               
1. average R-squared 
2. average inflation factors 
3. average path coefficient 



   _______________________  621395 

186 

 )29/0= 01/0 p< (01/0 6 

  5      

  

5    

          

      75/0  01/0 <*    

     03/0  35/0    

     05/0  39/0    

      45/0  01/0 <*   

     31/0  015/0**   

     29/0  01/0 <*   
*= 01/0  ** =05/0  

  

  )6( .

  

02/015/0 35/0  .02/0 

 ]35 2436 377-380[.   

  

6   

      

    568/0   

   014/0    

   010/0    

   19/0   

   142/0   

   126/0   

  



 ...   ____________     

187 

6-     

      )2001 (       

              ]37[.   

     .  ( )

           

      

               

           .    

                 

                  

    .             

     .         

              

               

     ]26[.          

                 

     .           

          .    

               

              

            .   

               

             )    

    ( .  



   _______________________  621395 

188 

         

       .   

       

  . 

  

   .    

  

     .  

      

    

   .          

                 

       ( )

   

        

         

        

 . WarpPLS    .

 75/0 

  .    

33/0 

23/0 .     

44/0 31/0 

13/0        . 

 45/0 

33/0    



 ...   ____________     

189 

    

 

      

   .

      

    . )2009    (

 )1391 (       

     

 . )2007 ( )1392(

  )2009 (  

  

7-   
   

   

  .

     

 .    

  

 

   

  

  

 .

    

   



   _______________________  621395 

190 

   

  .        

  . 

  .

   

  

  ]5 34[ .

       .  .

      

 .  

       

              

  .  

             

      

          

       

    

  

8-   
[1] Lings I. (2001) "Internal marketing and supply chain management", Journal of 

Services Marketing, 14(1): 27-43. 

[2] Piercy N. (1995) "Customer satisfaction and the internal market: marketing our 

customers to our employees", Journal of Marketing Practice and Applied 

Marketing Science, 1 (1): 22-44. 



 ...   ____________     

191 

[3] Azizi S., Ghytasivand F., Fakharmanesh S. (2012) "Impact of brand orientation, 

internal marketing and job satisfaction on the internal brand equity: The case of 

Iranian’s food and pharmaceutical companies, International Review of 

Management and Marketing, 2(2): 122-129. 

]4[      ) .1388( »    

     «31 :25-42.  
[5] Yazdani D. (2009) "Internal marketing and a conceptual model for 

development of employees as a brand", ASA University Review, 3(2): 83-99. 

[6] Punjaisri K., Wilson A. (2007) "The role of internal branding in the delivery of 

employee brand promise", Journal of Brand Management, 15(1): 57-70. 

[7] Punjaisri K., Wilson A., Evanschitzky H. (2009) "Internal branding: an enabler 

of employees' brand-supporting behaviors", Journal of Service Management, 

20(2): 209-226. 
[8] Burmann C., Zeplin S. (2005) "Building brand commitment: A behavioural 

approach to internal brand building", Journal of Brand Management, 12(4): 

279-300. 

]9[    ) .1392(        :

  17 )3 :(151-165.  

]10[    ) .  .1389( »        

   )  :  « 11 

)4 :(89-104.  

]11[     ) .1391( »  

« 16)3: (203-

226.  

]12[     ) .1390 (»    

    «   21 )65 :(

26-47.  



   _______________________  621395 

192 

]13[      . ) .1391( »  

             

   :     4 :25-46.  

]14[    ) .1392( »       

   )        «  

18 :91-106.  

]15[          ) .1392( »   

               

)  :    «5 )4 :(21 -42.  
[16] Fu Y. K. (2013) "The influence of internal marketing by airlines on customer-

oriented behavior: A test of the mediating effect of emotional labor", Journal of 

Air Transport Management, 32: 49-57. 

[17] Ahmed P. K., Rafiq M. (1995) "The role of internal marketing in the 

implementation of marketing strategies", Journal of Marketing Practice, 1(4): 

32-51. 

[18] Davoudi S.M.M., Kaur R. (2012) "The link between internal marketing and 

human resource management", Arth Prabandh: A Journal of Economics and 

Management, 1(2): 59-72. 

[19] Valeanu C., Cosma S., Sofica A. (2012) "Strategic marketing and management 

tools used to increase employee efficiency", Procedia Economics and Finance, 

3: 877 – 882. 

[20] Kyriazopoulos P., Yannacopoulos D., Spyridakos A., Siskos Y., Grigoroudis E. 

(2007) Implementing internal marketing through employee's motivation, POMS 

18th Annual Conference, Dallas, Texas, U.S.A.  

[21] Lings I., Greenley G. (2005) "Measuring internal market orientation", Journal 

of Service Research, 7(3): 290-305. 

[22] Terglav K., Ruzzier M. K., Kaše R. (2016) "Internal branding process: 

Exploring the role of mediators in top management's leadership–commitment 

relationship", International Journal of Hospitality Management, 54: 1-11 



 ...   ____________     

193 

[23] Whelan S., Davies G., Walsh M., Bourke R. (2010) "Public sector corporate 

branding and customer orientation", Journal of Business Research, 63: 1164–

1171. 

[24] Miles S. J., Mangold W. G. (2004) "A conceptualization of the employee 

branding process", Journal of Relationship Marketing, 3(2/3): 65-87. 

[25] Papasolomou I., Vrontis D. (2006) "Building corporate branding through 

internal marketing: the case of the UK retail bank industry", The Journal of 

Product and Brand Management, 15 (1): 37-47. 

]26[  ) .1390(      

 
[27] Özçelik G., F nd kl  M. A. (2014) "The relationship between internal branding 

and organizational citizenship behaviour: The mediating role of person-

organization fit", Procedia-Social and Behavioral Sciences, 150: 1120-1128. 
[28] De Chernatony L., Segal-Horn S. (2001) "Building on services’ characteristics 

to develop successful services brands", Journal of Marketing Management, 17 

(7): 645-669. 

[29] Holmgeren L., Schuri L., Wingard M. (2003) Internal branding, How to make 

employee live the brand, Master thesis, School of Economics and Mnagement, 

Lund, University. 

[30] Aurand T.W., Gorchels L., Bishop T.R. (2005) "Human resource 

management’s role in internal branding: an opportunity for cross-functional 

brand message symmetry", Journal of Product and Brand Management, 14(3): 

163-169. 

[31] Kashmiri T. (2010) Leadership in the public sector: Using internal branding as 

a strategic tool toenhance public sector performance, Doctoral thesis, Brunel 

University. 

[32] Mitchell C. (2002) "Selling the brand inside", Harvard Business Review 80 (1): 

99–104. 

[33] Asif S., Sargeant A. (2000) "Modeling internal communication in the financial 

services sector", European Journal of Marketing, 34(4): 229-318. 



   _______________________  621395 

194 

[34] Almgren D., Ek P., Goransson O. (2012) The relationship between internal 

branding and affective commitment, Bachelor Thesis. Linaeus University. 

[35] Rejikumar G. (2013) "A pre-launch exploration of customer acceptance of 

usage based vehicle insurance policy", IIMB Management Review, 25: 19-27 

[36] Kodua A. (2014) "A theoretic extension and empirical investigation of 

conducting business online social, network: The continuance intention 

phenomenon", Journal of Economics and Behavioral Studies, 6(5): 373-385. 

[37] Bansal  H.  S.,  Mendelson  M.  B.,  Sharma  B.  (2001)  "The  Impact  of  internal  

marketing activities on external marketing outcomes", Journal of Quality 

Management, 6: 61-76. 

 
 


