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INTERACTIONAL_ST TRANSACTIONAL_ST

Node 0 Node 0

Mean 2.801 Mean 2.866
Std. Dev. 0.412 Std. Dev. 0.477
n 178 n 195

% 100.0 % 100.0

Predicted 2.866

Predicted 2.801

Lol

FEEL_SH RATIONAL_SH
Adj. P-value=0.000, F=55.832, Adj. P-value=0.000, F=54.666,
dfi=1, df2=176 dfi=1, df2=193
<= 2.62; <missing> >2.62 <= 2.86; <missing> >2.86
Node 1 Node 2 Node 1 Node 2
Mean 2.635 Mean 3.046 Mean 2.567 Mean 3.033
Std. Dev. 0.357 Std. Dev. 0.363 Std. Dev. 0.448 Std. Dev. 0.407
n 106 n 72 n 70 n 125
% 59.6 % 40.4 % 35.9 % 64.1
Predicted 2.635 Predicted 3.046 Predicted 2.567 Predicted 3.033
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dfl=1, df2=123

<= 2|.62 > 2.62; <missing>
Node 3 Node 4
Mean 2.881 Mean 3.169
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n 161
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Predicted 2.767
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