
30 /10 /1385

                                         :

   .

   .

.

(EBay)   .
 .

 .

.
 :

   .

.

.

:
-.
-.
-.
-.
-.
-.
-.

   .
   :

:
1- /

(Rappa)

   .
9

:
-(brokage)

-(advertising)
-

(infomediary)
-(merchant)
-(manufacturer)
-(affiliate)
-(community)
-(subscription)
-(utility)

(tap scott)
(ticoll)(lowy)

(b web)
.

 ”   “
:

- (agoras) 
-(aggregations)
-(value Chains)
-(alliances)
-(distribution 

networks)

2-
(business actor)

(Timmers)1998
   .

   .

   .

.



1385/10 / 31

3-

2000
(Hamel)   .

   .

   :
   .

.
(petrovic)

(kitle)(Teksten)
2001   .

   :

   .

.
(Weill)(Vital)

2001

:
-    (direct to 

dustomer) 
-(full-

service provider)
-(whole of 

enterpride)
-   /   /   / /

portals /  agents /  auct ions/ 
aggregations/ intermediaries)

-(shared 
infrastructures)

-(virtual
community)

-(value net 
integration)

-(content
provider)

 )   (

   .

  :
.

 )   (
   .

(business models)

   .

   .

   .(Henry 
Chesbrough)

.

   .

:

   .

   .

.

:
1-(value

proposition)   :

.

2-(market 
segmentation)   :
   .

 .

.

3-(value
chain structure) :

.

4-
( r e v e n u e  g e n e r a t i o n  a n d 

margins)   :
 )

(.

5-
(position in value network) :



32 /10 /1385

.

6-   :

   .

 .
(niche markets)

:
1-(creating value)

(capturing
value)   :

.

2-(business value)

(shareholders value) :

   .

   .

.

(case
study)914

   .

(Halloid 
Xerox).

914
   .

 .

   .

   .
 )914   (

   .

.

   .

 )2000
   (   .

20-15

   .

   .
12

41   .

.

   .
.

   .

 .

.

          
.

:
1– Business Model-Wikipedia
http://en.wikipedia. Org/wiki/
business-model

2- Business Model
http://www.quickmba.com/
enter/business model
3– Ane-business model 
Ontology for modeling e-
business
Alexander Osterwalder HEC 
Lausannne e-business models
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