
         
         

    
  

 1  2*    3 
  
1-              
2-        
3-        
  

: 27/1/90            : 10/4/90  

  

  
      .             

                  
  .                  

          .            
    .               

          .        
       .           
                   . 
                   

                   
   .            

                 t 
                   

         .         
     SWOT             

                                                                                                                                               
 *  :     Email: mahdit@modares.ac.ir                     



  
      _________________________        ...  

44 

                   
     .   

  
   :        SWOT   

 .   

  

1-     
                 

           )Gil Et al., 2008: 422( .      

                 .

                      

    1 )1984 (               

                  

                

  )Ibid, 420(     .           

           .       .

       2 )1992( 3 )1991(    4 )1992( 

   )Kreiner, 2010: 155( .  

   98        5        

                   

                  

     ) 1386: 54 .(          

          .          

                      

                                                                                                                                               
1. Cohen 
2. Eade  
3. Boman 
4. Rinschede 



  -      _______________________     1  1392 

45 

                  

        ) 1378 :381-382 .(  

                

     .              

                 .  

     -             

              .      

                        

             )    1388: 77 .(

       -             

   -                      

       (Raj, 2003: 3).   

                 

              .    

               

   65       170    ) (

   .              

                     

          .        

 »«    .    600    3       .   

                      

           .  

    163      603        

    .    25            

          .        



  
      _________________________        ...  

46 

           )(         

          .  

               

  .   65      390       

         15         

   .                 

                   

   .        150       

                      

        .   

                 

                 

    :              - 

                    

-                     

              

  

2-            
                       

           :    

    .              

            .    

                   .  

                      

           .        



  -      _______________________     1  1392 

47 

            .     

              -    

                     

       ) 1380 :12 .(    2   

    5        28       

          )222 :2006 ,Singh.(       

                    

                   

   .                

    )Tanaka, 1988: 35.(                

                 

                            

)Rubacka Et al., 2007: 28.(   

                        

                 

      .              

   )WTO (        -   

        -           : 

»                 

      .«                 

      .           

                     

 .                 

                    

  .                 



  
      _________________________        ...  

48 

                   

Robinson, 2006: 65) .(  

              

          )               

     (                

     )Meyer, 2004: 42   .(     

  :                

                     

                  

)Timothy Et al., 2006: 237 .(  

                   

                   .

                

                    

  .               

                  

  )Collins-Kreiner, 2010: 154 .(           

      )Nolan, 1989: 70(        

                )Barber, 1993: 55( .

             

                       

      .                 

                

  ) Barber, 1993; Vukoni’c, 2002 .(  

                 

              .     



  -      _______________________     1  1392 

49 

              

                      

                   

)Kreiner, 2010: 440.(   

  

3-     
                

                 .  

           .      

                15   

    8/0                   

           .            

  SPSS       t          

 .             SWOT    

        .   

                 

                 

                 

)   (    .      

          )   

    (   )      

    (           

                  

        .  

 
 



  
      _________________________        ...  

50 

                    

      

  

   

  
 1            

  

                 

                  

          .       

                    

                  

          .          



  -      _______________________     1  1392 

51 

» «  »               

«    .             

             .     

                  

 .                

             . 

              

               .     

               

                .

                    

                  . 

                  

   .                   

            .       

        .  

 
4-    
                

                

      .             

         t         

                 05/0  

                

        .         

  



  
      _________________________        ...  

52 

 1            

                 

000/0  10 4/13 300  

000/0  10 9/19 300  

000/0  10 4/18 300  

 
                    

                       

       .           

                   

                .  

                

     .  

  

 2                 

     

 27/1  

 88/2  

 83/1  

   406 

  000/0  

  

                 

                    

  .                      

                     

               



  -      _______________________     1  1392 

53 

                  

                    

   .             

                .    

                 

                        .

   SWOT            

 .                

             .  

                   

                      

       .              

               .

              )    

    (   )          (     

           .          

                   

       .         

                 

   -   .         

                   

               .        

                

        .   

  

  



  
      _________________________        ...  

54 

  
  )S(  

           
   

     )    (  
     
             
         

             
         

      )         (
        

             
              
     

              
      

           
             

             
                  

 
      

  )W(  
       
       
            

      
      
       

      
           

 
      

       
          

    
        

    
      
         - 

  
  

  )O(  
   
    

   
         

    
       
      

   
   
 
     

       
   
    
    
      

 
    
     
    
      
    
      

         
       

     
  

   )SO(  
       
            
       

         
    
          
          
        
               
            

   
            

           
   

             
              

        
            
              
   
            

         

    )WO(  
           
       
      
      

      
         

          
     
      

       
         

          
  
            
      
        

         
      

   
       
            

           
          
  

 3           



  -      _______________________     1  1392 

55 

 )T(  
     

   
        
   
       

 
      

      
       

          
      

      
         
         

      
       
          
         

   )ST(  
       

   
            
       
           
              

        
         
       
           

        
            

            
           

        
        
         

           

   )WT(  
        
          

  
     

          
 

       
       

  .  
         

        
   

      
         

     
    

        
  

  3  
                     

                    

                    

                 .   

  

 3            

SWOT  
   

          

 
  

 
 

O1 918 081/0  3 24/0  

O2 873 078/0 3 23/0 

O3 854 076/0 4 3/0 

O4 763 067/0 4 27/0 

O5 849 075/0 4 3/0 

O6 882 079/0 3 23/0 

 

T1 746 066/0 2 13/0  

T2 733 065/0 1  06/0 



  
      _________________________        ...  

56 

  3   

SWOT 
   

          

 

 

T3 763 068/0 1 06/0 

T4 660 059/0 2 11/0 

T5 769 069/0 2 13/0 

T6 769 069/0 1 06/0 

T7 807 071/0 2 14/0 

T8 862 077/0 1 07/0 

  11284 1  3/2  

 
  

 
  

S1 869  057/0  4 0/23 

S2 842 054/0  3 16/0  

S3 811 052/0  3 15/0 

S4 765 049/0  4 19/0 

S5 851 056/0  4 22/0 

S6 715 047/0  3 14/0 

S7 831 054/0  3 16/0 

S8 899 058/0  4 23/0 

S9 725 047/0  4 19/0 

S10 718 046/0  3 14/0 

 
 

W1 816 052/0  2 11/0 

W2 823 053/0  1 05/0 

W3 817 053/0  2 11/0 

W4 837 054/0  2 11/0 

W5 824 053/0  1 05/0 

W6 740 049/0  2 09/0 

W7 785 051/0  1 05/0 

W8 912 059/0  2 12/0 

W9 856 056/0  2 11/0 

 15436 1  6/2 

  



  -      _______________________     1  1392 

57 

 SWOT        )       (

  6/2    )      (  3/2   .   

          . )5(          

          .   

 

 
 5           

  

5-    
                  

                 

           .          

                  

                

               

         .            

              



  
      _________________________        ...  

58 

                     

                . 

   . )4(                

                  

               

                       

        .   

  

 4    

            
       

        

       .   

         

        

         

 . 

1381  

  

   

 )   

  

 ( 

  

  
1 

         

        

        

        

         

 . 

1385  

  

  

    

SWOT   

  

  

  
2 

           

         

       

.     

 

    

  

)  

  

   

( 

  

  
3  

  



  -      _______________________     1  1392 

59 

  4   

            
          

     

  :   1-   

  2- 3-     4 -  

         

       

          

   .  

1388 

   

   

  

    

   

  

  
4  

        

        

        -

        

       

       

        

    .      

1389 

  

   

   

  :

  

   5  

      6/76   

        

       7/19    

507     .  

1389 

  

   

    

   

  

  

  

  

  
6  

         

         

        

       

       

         

         

  .  

1389 

   

  

   

  

   

    

  

  
7  

  



  
      _________________________        ...  

60 

  4   

            
          

        

       

                    

         

   .  

1389 

   GIS  

    

   

 ) :

 (  

  8  

      

          

          

   .       

1389 

   

    

  

  

  9  

       

           

       

         

     .    

1389 

   

  

)   

(  

  

   
10  

         

      20/43  

        

        

   .     

1389 

   

   

  ) 

 :  

(  

    11  

         

         

        

      

.  

1389 

   

     

    

   

   12  

        

        :

       

      

        

          

 .         :

     . 

1389 

  

  

  

    

 )  :

  (  

   

  
13  



  -      _______________________     1  1392 

61 

                

                  .SWOT  

                     

               

           .    )  6 (

          .  

  

  
 6           

  

6-   
             :  

1378. 

      »        

 SWOT   «    10)2 (1-30 1385. 

      »      ) 

     «    6)2 (23-40 1381. 



  
      _________________________        ...  

62 

         »    

          )  

         «   7)23 (71-

87 1388. 

                »   

              :

«    1)3 (25-52 1389.  

       »        )  

  «      1)1 (111-120 1388. 

    »               

 «     29)129 (98-109 1389.  

         »     

          «    

)    ( 42 )71( 19-34 1389. 

       »           

)              

  «    16)35 (47-75 1387. 

   »       «   9 

1386.  

   »            

-      « 9 28 75-101 1388. 

      »   GIS        

  )(   :«     29)129 (66-

85 1389. 



  -      _______________________     1  1392 

63 

              »    

        :    «  

 7)19 (52-69 1389. 

    »            

  :«     29)131 (95-107 1389. 

       »            

)  : (  «      10 21-40 1387. 

        :    1380. 

    »                 

«    12)4 (49-76 1388.  

      »            

        «   

     2)7( 137-154 1389.  

 Barber, R., Pilgrimages, London: The Boy dell Press, 1993.  

 Collins-Kreiner, N., "The Geography of Pilgrimage and Tourism: 

Transformations and Implications for Applied Geography", Applied 

Geography, 30, Pp. 153-164, 2010. 

 Gil, Angeles Rubio, Curiel, Javier de Esteban, Religious Events as Special 

Interest Tourism, A Spanish Experience, Vol. 6, N. 3, Pp. 419-433, 2008.  

 Kreiner, N. Collins, "Researching Pilgrimage Continuity and 

Transformations", Annals of Tourism Research, Vol. 37, No. 2, Pp. 440-

456, 2010.  

 Robinson, M. & k. Smith Melain, Cultural Tourism in a Changing World 

(Politics, Participation and (Re) Presentation, Pp. 59-69, 2006. 

 Meyer, G., New Research Network for Islamic Tourism, Islamic Tourism- 

Issue 11, P. 42, 2004.  



  
      _________________________        ...  

64 

 Nolan, M.L. & S. Nolan, Christian Pilgrimage in Modern Western 

Europe, Chapel Hill: The University of North Carolina Press, 1989.  

 Raj, Razaq, "The impact of festivals on culture", Nottingham, The 2nd De 

Haan Tourism Management Conference, December 16th, 2003. 

 Rubacka, R. Barry, Janak Pandeyb & Neena Kohlib, "Evaluations of a 

Sacred Place: Role and Religious Belief at the Magh Mela", Journal of 

Environmental Psychology, 28, Pp. 174-184, 2008.  

 Singh, R., "Pilgrimage in Hinduism: Historical Context and Modern 

Respective" in D.J. Timothy & D.H. Olsen (Eds.), Tourism, Religion, and 

Spiritual Journeys 16, London: Routledge, Pp. 220–236, 2006.  

 Tanaka, H. "On the Geographic Study of Pilgrimage Places" in S. 

Bhardwaj & G. Rinschede (Eds.), Pilgrimage in world Religions, Berlin: 

Dietrich eimer Verlag, Pp. 21-40, 1988. 

 Timothy, Dallen J., Olsen, Daniel H, Tourism, Religion and Spiritual 

Journeys, Contemporary Geographies of Leisure, Tourism and Mobility, 

Routledge are an imprint of the Taylor & Francis Group, Pp. 1-304, 2006. 

 Vukoni’c, B. Religion, "Tourism and Economics a Convenient 

Symbiosis", Tourism Recreation Research, 27 (2), Pp. 59-64, 2002.  



  -      _______________________     1  1392 

65 

 
Strategic Planning of Religious Tourism Development in rural areas 

 Case Study Oraman Takht, Najjar and Hjyj 
 

Strategic Planning of Religious Tourism Development in rural areas 
 Case Study Oraman Takht, Najjar and Hjyj 

Mehdi Pourtaheri 
Assistant Professor, Department of Geography, Tarbiat Modares 

University, Jalale-Ale-Ahmad Express Way, Tehran, Iran. 
Khlil Rahmani 
Graduate student in geography and rural planning, Tarbiat Modares 

University 
Abdoreza R. Eftekhari 
Associate professor,Department of geography,Tarbiat Modares 

University, Tehran, Iran 
  

Abstract:  
Religious buildings such as religious places and other holy places are very 
dominant perspectives of religious. Through the times, Religious pilgrimage 

and as a factor for the  have described as real productive of economy
development of services related to these areas. For that, today the religious 
places and tourist attractions sometimes are major supporters of the whole 

present, religious tourism has been considered as a way to economy. At 
s by many groups and create diversity and gets rid of economic problem

tourist authorities. Religious attractions, shrines and holy places attract many 
tourists every year. Residency and reception facilities of this type of tourism 

net cultural context and te -such as hotel and Pilgrims status depend on socio
of each country and tourists and have its special features of each country 
which their diversity is very high. Complexity and density of urban life led 
to lot of people attracted by areas with potential tourism and among them 

ligious powers are more considered. So, in order to areas with cultural and re
cultural places and also enjoy natural -exploit the relaxation in religious

scenes, tourism trends form. This can led to lot of social, physical economic 
with strategic approach can benefits in the society. In this context, planning 

be one of the ways to exploit these opportunities for areas with cultural and 
religious potentials. Among these villages Oraman Takht, Najjar and Hjyj 

 because of their special position have high potential of attracting religious
tourists that for several reasons, optimal and sustainable use of these 
opportunities has not been done so far. For that field research among 300 
people of residents with 30 indicative characters shows that the presence of 
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ial, economic and physical consequences with religious tourists led to of soc
higher emphasis on social dimension. Research also shows that a strategic 
approach based on SWOT model is necessary to strengthen and develop 

age for religious tourism in the study area, a competitive strategy as a pack
policy and strategic planning and management of religious tourism is 

considered fact.  
 
Keywords: religious tourism, sustainable development, strategic planning, 

SWOT, Oraman Takht , Hjyj, Najjar. 
 

 

 

 

 

 


