
1. aguivian@yahoo.com

2. shahram.ahmadi@gmail.com





1.  Stern

2. Denotation

3. Connotation



M

1. Narratology

2. Narrative Theory

3. Mission

4. Money

5. Massage

6. Media

7. Measurment

8. Advertising Campaign



1. Media Mix

2. Manuplation

3. Baldwin



1. Fiske

2. Williamson



1.  Todorov

2. Grammaire du De’came’ron

3.  Propp

4. Functions

5. Genette

6. Historie

7. Recit



1.  Lothe

2. Toolan



1. Balzac

2. Lexias

3. Van Dijk













1. Defleur & Dennis



1. Transtextuality









Barthes, R. (1994) The Semiotic Challenge, University of California Press.

Berger, A. (1997) Narratives in Popular Culture, Media, and Everyday Life, London: 

Sage Publications.



Riessman, C. (2007) Narrative Methods for the Human Sciences, London: Sage.

Stern, B. (2007) Classical and Vignette Television Advertising Drama, Avalable in: 

www.jstor.org

Williamson, J. (2002) Decoding Advertisement Ideology & Meaning in Advertising,

London: Marion Boyars.


