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Day 1976), 79.
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(I): L. Eugene Thomas, «Clothing and Counter Culture: An Empirical Study»

~dolescence, § (Spring 1973), 93-112.

(2): Williams, American Society, 426.
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(1): «A Long Race for Fitness Marketers» Marketing and media Decisions (March 1983),

60-61, 138,

(2): «Home Exercise Gear» Another Industry Gets Fat on Fitness» Business Week

January 28 1985, 118 and «Soloflex Puts More Muscle in Its Hard Sell», Business Week,

January 1985, 122.

(3): «A Company That’s Getting Fat Because America Wants To be Thin» Business Week

(Nov. 19 1984), 70.
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