
CVR

10.22051/BMR.2019.23510.1645 :(DOI) ١. شناسه دیجیتال
fateme_ajorloo@yahoo.com 

Meysam_agheli@yahoo.com      



 
  

.

.

.

1. Holton, A. E., Molyneux, L
2. Iezzi
3. Francisco, Latre
4.D’Vorkin,
5. Salerno
6. Malthouse
7. Francisco, Latre



.

1. Brown



1. Larry Light
2. Bull
3
4. Pulizzi
5. Rogers
6. Light
7. Filloux
8. Francisco , Latre



1.Francisco , Latre
2
3. Light
4. Andy Bull
5. Francisco , Latre
6. Holton, A. E. , Molyneux, L
7. D’Vorkin
8. Dawson Ferguson



–

1.Lewis
2. Francisco , Latre



1. http://www.magiran.com/article.asp?AID=5956
2. Du Plessis



 

1. Skerik



1. Kaul, S. , Sahay, A. , Koshy, A



1. Rust
2. Zolfagharian, M. A. , Paswan, A.
3. WAN ZHUNG
4. Leppäniemi
5. Jason
6. Bambauer



1. Lim and Chang
2. Ennew
3. Ramayaha et al
4. AbdulQader
5. Hu



1. Arvola et al
2. Park
3. Sirdeshmukh
4. Ndubisi
5. Bowen,  JT.  and Shoemaker, S
6. Tseng



SPSS

1. Hayes
2. Keiningham



1. van Reijmersdal
2.Cole , Greer
3. Baetzgen, , Tropp
4. Holton, A. E. , Molyneux, L



1. Burke





.
.

CVR
.



Spss 21

SEM



KMO
KMO

KMO



KMO



:



> RMSEA
RMSEA

< NFI NFI

< CFI CFI

< AGFI AGFI

SEM





 

/ /
ß

/
/

ß

/
/

   ß

 t         
        
       t     

   







 -

 -

 -
 -

 -
 -



AbdulQader, I. K. (2008). “Intention to purchaseelectronic green 
products amongst lecturers: an empirical Evidence”, Master Thesis, 
University Sanis Malaysia, Malaysia.

Allah Dadi, Mehdi, Tajzadeh Namin, Abolfazl, Abbaszadeh, Hassan, 
Omidisand, Reza (2015) The Impact Of Brand Story on Brand Image 



Understanding Using Dialog Analysis Method (Apple   Product 
Study)National Conference on Marketing Research February 21, 
2015, Shahid Beheshti

          International Center of Conferences, Special Issue, New Journal 
Marketing Research. (In Persian).

Arvola, A. Vassallo, M. & Dean, M (2008). “Predicting intentions to 
purchase organic food: the role of affective and moral attitudes in 
the theory of planned behavior”, Appetite, 50, pp. 443-454.

Baetzgen, Andreas; Tropp, Jörg. 2015. How can brand - owned media 
be managed? Exploring the managerial success factors of the new 
interrelation between brands and media. In International Journal on 
Media Management 17 (3), pp. 135–155.

Bambauer – Sachse, S. & Mangold, S. (2011). “Brand equity dilution 
through negative online word-of mouth communication”, Journal of 
Retailing and Consumer Services, 18 (1), pp. 38–45.

Bowen,  JT.  And Shoemaker, S. (2003).  Loyalty:  A Strategic 
Commitment, Cornell Hotel and Restaurant  Administration 
Quarterly 44(5 6):31 46.

Brown, Ashley. 2014. Coca-Cola’s new journey focuses on storytelling. 
In PR Week, 1/1/2014. Available online at http://www.prweek.
com/article/1280819/coca-colas-new-journey-focusesstorytelling, 
checked on 3/5/2016 Bull, Andy. 2013. Brand journalism. London: 
Routledge Burke, John. 2013. The newsroom apart: Building brand 
content at your newspaper. In Innovations in Newspapers World 
Report 2013.

Burke, John. 2014. Advertising is dead. Long live advertising with brand 
content. In Innovations in Newspapers World Report 2014.

Cole, James. T. Greer, Jennifer. D. 2013. Audience response to brand 
journalism. The effect of frame, Source, and involvement. In Journalism 
& Mass Communication Quarterly 90 (4), pp. 673–690.

D’Vorkin, Lewis. 2012. The world of brand journalism. In Forbes, 



11/5/2012, p. 10.
Dawson Ferguson. 2012. Engage your audience with brand journalism. 

Available online at dawsonferguson. Com/images/2012_ brand_
journalism_wp.pdf, updated on 3/6/2016.

Du Plessis, Charmaine. 2015. An exploratory analysis of essential 
elements of content marketing. In  Anabela Mesquita, Paula 
Peres (Eds.): Proceedings of the 2nd European Conference on 
Social  Media. Porto, Portugal, 09.07.2015-10.07.2015: Academic 
Conferences and Publishing  International Limited, pp.122–129.

Ennew, Christine T. Banerjee, Ashish K. and Li, Derek. (2000), 
“Managing Word of Mouth Communication: Empirical Evidence 
from India”, International Journal of Bank Marketing.

Filloux, F. (2014). Brace for the corporate journalism wave. Monday 
Note, Retrieved from:  http://www.mondaynote.com/

Hayes, BE. (2008). the True Test of Loyalty, Quality Progress 
41(6):20 26.

Holton, A. E. & Molyneux, L. (2017). Identity lost? The personal impact 
of brand journalism. Journalism, 18(2), 195–210.

Hossein Zadeh Shahri & Khosravi. (2013). Effect of store image 
on customer support and loyalty (Case  Study: Superstar store). 
Quarterly Journal of Business Management, 5 (3), 39-56. (In 
Persian).

Hu, Y. (2010). “An investigation on the linkage between purchase 
intention and service quality in the E- Commerce context”, 
International Conference on Innovative Computing and 

Technology and Ocean Engineering, pp. 304 – 307
Iezzi, T.(2012). 29 Red Bull media house. Fast Company, Retrieved 

from http://www. Fast company.com/3017413/most-innovative-
companies-2012/29redbull-media-house

Jason Q. Zh. Georgiana C. Dongwoo Sh. (2010). When does electronic 



word-of-mouth matter? A study of Consumer product reviews. 
Journal of Business Research, 63, 1336

Karimi Alaviyeh, Mohammad Reza, Haghighi Kafash, Mehdi, Nazari, 
Mahsa. (2017). the impact of value Creation activities on brand 
communities, on customer re-purchasing and brand loyalty in social 
media. Brand Management, Volume 3, Issue 3, 181-214. (In Persian).

Kaul, S. & Sahay, A. & Koshy, A. (2010). Impact of initial – trust – 
image on shopper trust and patronage Intentions. International 
Journal of Retail & Distribution Management, 38(4): 275-296.

Keiningham, T. Cooil, B. AKsoy, L. Andreassen, T. & Weiner, J. (2007). 
“The value of different Customer satisfaction and loyalty metrics 
in predicting customer retention, recommendation, and share-Of 
wallet”. Managing service Quality, 17(4), 361 – 384.

Larry Light and Jun Kidon, Mina Moslem Desert, Kamil Khayat, Mana 
Beqaee Sefat, Meysam Aqheli.  2018. Six Brand Restoration Laws 
(The Most Common Branding Mistakes and How to  Discourage), 
Adena.112-113 (In Persian).

Leppäniemi Chanaka Jayawardhena Heikki Karjaluoto David Harness, 
(2017),” Unlocking behaviors of  Long-term service consumers: the 
role of action inertia “, Journal of Service Theory and Practice, Vol. 
27 Iss 1 pp. 270 – 291.

Lewis PR. 2014. The new rules of content. The role of brand journalism. 
Lewis PR. Available online at http://publish.lewispr.com/whitepapers/
brandjourno/brand - journalism_EN.pdf, updated on  3/6/2016.

Light, L. (2014). Brand journalism is a modern marketing imperative. 
AdAge, Retrieved from: http://adage.com/article/guest-columnists/
brand-journalisma-modern-marketing-      imperative/294206/

Lim, B. C. & Chung, C. M. Y. (2011). “The impact of word – of - 
mouth communication on attribute Evaluation”, Journal of Business 
Research, 64 (1), pp. 18–23.

Malthouse, Scott. 2014. Why brand journalism is the future of content 



marketing. In Epiphany, 2/5/2014.  Available online at http://www.
epiphanysearch. co.uk/news/2014/why-brand journalism-is-the- 
future-Of-content-marketing/, checked on 3/6/2016.

Ndubisi, N.O. 2007. Relationship marketing and customer loyalty. 
Marketing Intelligence & Planning, 25, pp. 98-106.

Park, M. (2006), the compensatory effects of pictorial and verbal 
information for haptic information on Consumer responses in non-
store shopping environments, Ohio: Ohio State University, PhD. 
Dissertation.

Pulizzi, Joe. 2012. The rise of storytelling as the new marketing. In 
Publishing Research Quarterly 28 (2), pp. 116–123.

Ramayah, T. Jason, W. C. L. & Mohamad, O. (2010). “Green product 
purchase intention: Some insights From a developing country”, 
Resources, and Conservation Recycling, 54, pp. 1419–1427.

Ranjbarian, B. Jalilvand, M. And Fathi, Q. (2011) “The Effect of Oral 
Advertising on the Recruitment of  Foreign Tourists: A Case Study 
of Isfahan City”, Geographical Survey, Vol. 26, No. 4, Issue 103, p. 
65-47. (In Persian).

must become publishers to drive Growth. In Journal of Digital & 
Social Media Marketing 3 (4), pp. 314–330.

In Corrierecomunicazioni, 11/9/2013. Available online at http: //
www.corrierecomunicazioni.it/media/24170_ brandjournalism-  

Sirdeshmukh, D. Singh, J. and Sabol, B. 2002. Consumer trust, value 
and loyalty in relational Exchanges. Journal of Marketing, 66(1), 
pp. 15–37.

Skerik, Sarah (2014) Content Marketing vs. Brand Journalism: the 

2community. Com/ content-marketing/content - marketing -vs- 



Snow, Shane. 2016. Contently’s code of ethics for journalism and content 

Com/ strategist /2012/08/01/ ethics /, checked on 3/5/2016.
Tabatabai Naseb, Seyyed Mohammad, Mahdavpour, Fahimeh. (2016). 

Investigating the interaction between the four factors affecting brand 
reputation and its role in advocacy. Brand Management, Volume 3, 
Issue 2, 37-64. (In Persian).

Tseng, YM. (2007). the Impacts of Relationship Marketing Tactics on 
Relationship Quality in Service Industry.  The Business Review 
7 (2): 310 314.

Van Reijmersdal, Eva A. Neijens, Peter C. Smit, Edith G. 2010. Customer 
magazines. Effects of Commerciality on readers’ reactions. In 
Journal of Current Issues & Research in Ad vertising 32 (1),  pp. 
59–67.

dx.doi.org/10.1016/j.pubrev.2015.07.008
Vosough, Farshid, Mohtasham Soleimani and Azam Endlib, 2016, The 

Effect of Content Marketing on Customer Relationship Management 
Strategy to Improve Customer Satisfaction in Electronic Business in 
the Social Network and Web Sites, Second International Conference 
on Web Research,  Tehran, University of Knowledge and Culture. 
(In Persian).

Loyalty and ewom towards Consumers’ Purchase Intention, 
university tunku abdul Rahman faculty of accountancy and  
Management, master of business administration.

Zolfagharian, M. A. & Paswan, A. (2009). Perceived service innovativeness, 
consumer trait Innovativeness and patronage intention. Journal of 
Retailing and Consumer Services, 16(2): 155-162.



 

Fatemeh Ajorloo 1, Meysam  Agheli2

Keywords:

1. Assistant Professor of Psychology, Faculty of Psychology, Payame Noor University, Tehran, Iran.
fateme_ajorloo@yahoo.com
2. (Corresponding Author) master of Management, Payam Noor, Tehran, Iran. Meysam_agheli@yahoo.com

Quarterly Journal of Brand Management
Vol. 5, Issue 13, /Spring / 2018 


